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Abstract

Women are increasingly becoming engaged in entrepreneurship globally, and it is
crucial to understand what can be done to remove barriers, scale-up entrepreneur-
ship access and empower women. In this sense, social entrepreneurship can play a
vital role in empowering women in their professional life and business environment.
Women-led social enterprises drive positive changes in societal and environmental
issues, making significant impact on the lives of women. This paper presents the
comparative analysis of challenges and opportunities for women to become social
entrepreneurs in six European Union countries—Latvia, Ireland, Germany, Spain,
Italy, and France and one country outside the European Union country—Armenia.
The evidence shows that the development of social entrepreneurship and forms of
social enterprises differ across various focus countries. However, there is a com-
mon objective to achieve social impact and benefits for society provided by the
social entrepreneurship. Despite existing challenges, women appear to be a majority
among entrepreneurs in social entrepreneurship and founders of social enterprises
which makes a significant contribution in this area of entrepreneurship. Therefore,
national, and local authorities should not underestimate the contribution of the
social entrepreneurship to the socioeconomic development and increasing role of
women in entrepreneurship in general and social entrepreneurship in particular that
will help to increase the welfare level in society and stimulate economic growth.
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Introduction

This research contributes to the discussion on the development of social entre-
preneurship and its role in promoting women entrepreneurship, as well as a role
of women in achieving social objectives through participation in social entrepre-
neurship. It emphasizes socioeconomic challenges faced by women in Europe and
beyond by targeting six EU countries—Latvia, Ireland, Germany, Spain, Italy,
and France and one non-EU country—Armenia.

In 2022, overall, women constituted around 51% of the total European popula-
tion (Eurostat, 2023a). Although women represent almost half of all employed
persons in the EU (46%) they remain underrepresented in managerial positions,
accounting for only 35.5. Among the countries researched, the lowest represen-
tation in 2022 was recorded in Italy at 29.5% and in Germany at 30.5%, while
the highest percentage of employed women at managerial position in Latvia was
at 42.7% (Eurostat, 2023b; 2023c). At the same time, OECD average share of
women entrepreneurs in 2020 was only 9.2% and from the participating countries
only Latvia was above this indicator with share of women employers of 11.3%,
while Italy has the lowest share of women entrepreneurs among the OECD coun-
tries—2.1% (Dyvik, 2023).

Traditionally entrepreneurship is generally considered a masculine-type activ-
ity, especially in certain industries and at the highest levels of growth (Jennings &
Brush, 2013). The Eurostat data also reveal that women, primarily driven by their
caregiving responsibilities and family commitments, are more likely than men
to refrain from seeking employment or primarily seek part-time jobs (Eurostat,
2022; 2023d). As a result, men and women entrepreneurs tend to face very dif-
ferent realities when it comes to accessing and mobilizing the types of resources
required for starting and growing a business (Terjesen & Elam, 2009).

Appelbaum et al. (2011) emphasized that women in the corporate world are
facing a lots of problem like child-care, stress, depression due to workload and it
remains unconducive for their achievement and growth, so they move toward the
entrepreneurship. According to Brush et al. (1999) female-owned businesses in
non-traditional sectors are lacking support. In addition, it is argued (Shashtri &
Sinha, 2010) that women entrepreneurs need encouragement and support from
their families, social circles and most importantly the government. Other authors,
such as Cromie (1987, p. 259) and de Bruin et al. (2007) state the motivating fac-
tors for women entrepreneurs include economic compulsion, inspiration, stress
from fixed job and work, economic necessity etc. and they see entrepreneurship
as a means of accommodating their work and childrearing roles and deal with
family issues simultaneously.

Simultaneously, a woman entrepreneur is recognized as an enterprising indi-
vidual having a clear vision to identify market opportunities, immense potential
to takes risk, commercial acumen, and motivation to run business (Vinze, 1987).
The contemporary women entrepreneurs have emerged as strong economic con-
tributors in global prosperity and growth (Davis, 2012). Women entrepreneurs
are increasingly focusing on creating organizations to achieve social goals, driven
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by necessity or opportunity, and demonstrating a greater sensitivity toward social
problems (Benavides-Espinosa et al., 2012).

The existing literature on women entrepreneurs is limited, especially regarding
their distinct characteristics and motivations (Cohoon et al., 2010) and the situation
in this respect has not changed much over the last decade, especially in the area of
the social entrepreneurship. Factors which attract women to social entrepreneurship
remain a fragmented and conflicted picture, and researchers do not fully understand
the capitals (e.g., symbolic, cultural, social) they draw upon to navigate the field.

Research on the enactment of gender norms in social entrepreneurship has shown
how the discourse surrounding entrepreneurship is built around the ‘male norm’, a
corporate ultra-masculinity (Gupta et al., 2009), pervasive across the eco-system of
social entrepreneurship. In contrast, the female entrepreneur is often seen as ‘mater-
nal, caring-giving, nurturing, and struggling to balance work and domestic respon-
sibilities’ (Orser et al., 2011, p. 561). Many industries perceived gender biases
negatively affect women’s work experiences and their chances of success (Haddon
& Burnard, 2015) and women entrepreneurs face considerable constraints to par-
ticipation in business associations, chambers and incubation/acceleration programs
(Burnard & Stahl, 2021). Furthermore, gender bias can be a real obstacle to women
social entrepreneurs raising funds from angel investors (Bischof, 2017). Recent
research suggests that within social entrepreneurship there is an increase in leader-
ship niches for women, which allows them to distance themselves from subsidiary
roles in male-dominated organizations and lead mixed teams or form single-sex or
women-led groups (Haddon & Burnard, 2015).

Following scientific discussion and own findings (Elam, 2008) proposed a prac-
tice theory view of gender and entrepreneurship and argued that, because of tra-
ditional gender beliefs, women entrepreneurs face barriers in access to economic,
social, cultural, and symbolic capital. Another important resource of this list is
‘time’, which was added by Shankar (Shankar et al., 2020). Definitions of these
forms of capital are as follows:

e Economic capital: Cash and other financial assets that enable one to purchase or
trade for resources needed for business creation and growth;

Time capital: The availability of time to put into business related activities;
Social capital: A durable network of established social ties through which one
can access or mobilize resources needed for business creation and growth;

e Cultural capital: Expertise, education and training credentials, knowledge, and
habitus (i.e., mindsets, mental schemas, and ways of thinking, feeling, and
doing), which influence access and mobilization of resources needed for busi-
ness creation and growth;

e Symbolic capital: Legitimacy (related to prestige, social status, and credibility)
as defined and enforced in specific cultural contexts, limiting or enhancing indi-
vidual access to, and mobilization of, resources needed for business creation and
growth.

Women entrepreneurs and especially women in difficult circumstances, con-
tinue to face the multitasking whirlpool, along with the lack of financial resources,
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marketing skills and support services, including poor access to business networks,
technology, and digital markets. Competing successfully in today’s global economy
requires innovation in addition to enabling technological development within indus-
tries, organizations, and companies (Carayannis et al., 2017). Therefore, the above
listed scarce resources for women entrepreneurship, were considered by authors as
even more important for women—social entrepreneurs and they have been considered
by researchers conducting qualitative analysis involving surveys and interviews in
focus countries. Another important factor for women in social entrepreneurship is
care for household and family members, which is also taken into account by this
research and described in the following sections.

There is numerous evidence about the importance of women-led social entrepre-
neurship and domination of women in this economic activity. Various studies pre-
sented by such prominent groups of experts as those of the British Council stress-
ing the empowerment of women by social entrepreneurship (British Council, 2017),
World Economic Forum-The Davos Agenda 2021 emphasized that female social
entrepreneurship is key to economic recovery after the Covid-19 crisis (World Eco-
nomic Forum, 2021), European Social Enterprise Monitor of the Euclid Network
2020-2021 concludes that the primary goal of the social entrepreneurship must be
the solution to social challenge and reveals that according to their research social
enterprises employ diverse leaderships and staff but most of them are led by women
(ESEM) It demonstrates that social entrepreneurship can play a vital role in empow-
ering women in their professional life and business environment. Women-led social
enterprises drive positive changes in societal and environmental issues, making a
significant impact on the lives of women. In addition, social enterprises can moti-
vate other females to start their business.

Methodological framework

A special focus of this paper is on women aged 25-55, including those represent-
ing vulnerable groups (single mothers, refugees, persons with disabilities, etc.). The
research analysis was conducted to map specific information on women social entre-
preneurship in six EU countries—Latvia, Ireland, Germany, Spain, Italy, and France
and one non-EU country—Armenia.

This research employs both qualitative and quantitative research methods, spe-
cifically, literature and desk analysis, statistical analysis, results of a survey launched
for a group of women aged 25-55 (N=2374), interviews with social entrepreneurship
experts (N=30) in participating countries. Considering that the research represents
six different countries, this paper also provides a comparative overview of the social
entrepreneurship definition framework and legal forms in these states.

Overall, this paper presents a comprehensive analysis of women in social entre-
preneurship or those considering becoming social entrepreneurs, addressing
the needs, challenges, competencies, country-specific insights, and examples. It
also analyzes the development of social entrepreneurship and social enterprise in
researched countries, as well as identifies possible solutions for promoting participa-
tion of women in entrepreneurship.
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Fig. 1 The share of female respondents by country of residence. (Source created by authors based on the
U.POWER questionnaire results N=374). *Other—represents Austria, Slovenia, Luxembourg, UK, New
Zealand

The data used for qualitative analysis is gathered from surveys and interviews of
target group representatives performed in the framework of the UPOWER (Unlock-
ing the POtential of Women in social EntRepreneurship, 2022-1-IE01-KA220-
ADU-000089829) project supported by the Erasmus+ program. Surveys and inter-
views were conducted in 2023 starting from March until October by project partners.

In total, 374 women from target groups participated in the survey. Most of
respondents were from Armenia (30.93%) and Latvia (30.93%) followed by Spain
(11.47%), Ttaly (9.60%), Ireland (8.27%), Germany (4.80%) and France (3.47%).
Please, see Fig. 1.

In addition, 30 stakeholders from seven partner countries—three to four experts
from each country'—were interviewed representing women in social entrepreneur-
ship, educators and mentors, policy makers, and field experts from project partner-
ship countries.

Project partners were personally involved in the data collection process and inter-
views to make sure that the collected information is valid and reliable. Results of
surveys and interviews are also reflected in the U. Power country reports.

! Latvia, Armenia, Ireland, Spain, Italy, Germany, and France
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Social entrepreneurship development in participating countries

According to the European Commission’s definition: “A social enterprise is an
operator in the social economy whose main objective is to have a social impact
rather than make a profit for their owners or shareholders. It operates by provid-
ing goods and services for the market in an entrepreneurial and innovative fash-
ion and uses its profits primarily to achieve social objectives. It is managed in an
open and responsible manner and involves employees, consumers and stakehold-
ers affected by its commercial activities”. (European Commission, 2023)

The EC definition is not commonly and directly used in the countries partici-
pating in this research. In case of some countries, such as Armenia, Germany,
and Ireland—there is not an official definition of social enterprises, thus social
entrepreneurship can operate under existing legal forms. While in such countries
as—concept of social entrepreneurship is defined more broadly. For example,
in France it is more common to use the term “social and solidarity economy”
and in Spain—*“social economy” having a wider perspective comparing to the
“social enterprises”. At the same time, in Latvia the social enterprise is defined
by the Social Enterprise Law and a legal form of its operation is a limited liability
company. The available definitions emphasize the social impact of and benefits
for society provided by the social entrepreneurship (See Table 1, Appendix 1).
France, Italy, Latvia, and Spain have the law or set of legal regulations formaliz-
ing social entrepreneurship. In these cases, the legislation sets a legal framework
and criteria for legal forms under which social entrepreneurship can operate. In
Ireland, the government has launched the first National Social Enterprise Policy
for Ireland in 2019 creating an enabling environment for social enterprise. Arme-
nia and Germany do not have a legislation on social entrepreneurship, as well as
an official form of a social enterprise and their criteria are too vaguely defined
(See Table 1 in the Appendix 1).

In all countries—Italy, France, Spain, and Latvia, which have a legislation or
a policy (Ireland) regulating social entrepreneurship in place, it has been adopted
or amended during the past 10-15 years. Like as in a case of Italy, where the
development of social entrepreneurship development reaches over 40 years pro-
viding an advanced legal framework with clear definitions, criteria, and regula-
tions, which had key shift in 2017 through the introduction of the Social Enter-
prises Reform Act providing a possibility for non-profit organizations to qualify
as social enterprises, defined a new tax regime and financial support. (Legisla-
tive Decree 112/2017). This sector in Italy primarily consists of social enterprises
(regulated by Law 155/2006) and social cooperatives (Law 318/1991).

In the case of France, the concept of “social and solidarity economy” (SSE) is
used to describe social entrepreneurship. It is regulated by the Law No. 2014-856
of 31 July 2014, which establishes a comprehensive regulatory framework to sup-
port traditional SSE organizations and new social enterprises.

In the case of Spain, the concept of the “social economy” is more com-
monly used and recognized in public discourse and policy discussions compared
to the term “social enterprises.” The social economy concept has gained legal

]
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recognition through the Law on Social Economy (Law 5/2011), making Spain the
first EU country to have dedicated legislation in this regard. It aims to support
and promote the social economy as a distinct economic sector requiring public
support and promotion.

In Latvia, the phenomenon of social entrepreneurship is relatively new. However,
due to the strong involvement of social entrepreneurship stakeholders in public dis-
cussions, a dedicated legal framework—the Social Enterprise Law was adopted in
2018 which sets criteria for limited liability companies to obtain the official status
of a social enterprise and ensures eligibility for applying for state provided support.

From the perspective of providing a legal status for the social entrepreneurship
there can be common inherent characteristics identified between countries which
have a respective regulatory framework in place as described above in the cases
of Italy, France, Spain, and Latvia. These are mostly related to the fact that social
enterprises can officially obtain the legal status and they can act according to pro-
vided regulatory settings. At the same time, a lot depends on tradition and experi-
ence of these countries which differ a lot in terms of principles and criteria used to
establish the normative framework.

The situation with the legal recognition providing a clear status for a social enter-
prise slightly differs in other countries, like Ireland, Germany, and Armenia.

In Ireland, the social entrepreneurship has become a crucial element of the gov-
ernment’s plans for revitalizing the business economy in recent years. Awareness of
it has significantly grown with the appearance of advocacy organizations and gov-
ernment strategy (National Social Enterprise Policy for Ireland 2019-2022). How-
ever, there is a lack of clarity regarding how social enterprise differentiates itself
from charity or commercial business.

In Germany, many organizations that could be considered as social enterprises
strive to obtain the “public benefit status,” which is applicable to a diverse range of
legal forms. In 2019, the Social Entrepreneurship Network Germany took the initia-
tive to address the issue and developed its own definition of social enterprise. It is
based on specific criteria derived from this Network and its members (Social Entre-
preneurship Network Germany e. V., 2021). According to the study from 2020—
Social Economy Berlin (Lorenz, 2020) or OCED In-depth policy review (OECD,
2021) there is a good basis for building social entrepreneurship, as well as common
criteria used for defining social entrepreneurship in German states, while the deci-
sion to establish a special legal form for social enterprises should be adopted by
the Federal parliament. One of the reasons of not adopting an official framework
for social enterprises is a strong presence of traditional welfare institutions covering
most of the needs of the population in Germany (European Commission, 2020).

In the case of Armenia, where social entrepreneurship is an emerging concept,
an attempt has been made to provide a clear definition within a Concept Paper on
Social Entrepreneurship, initially developed by the EBRD-Business Support Office
in 2017 and now led by Impact Hub Yerevan. There are plans to promote this con-
cept at the governmental level.

The most divergent characteristics are in terms of legal forms which social
enterprises can take in different countries. For instance, Sengupta (Sengupta
et al., 2018) reveals that there are various types of social enterprises widespread
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across Europe, such as cooperatives and other similar accepted forms, associa-
tions, and mutual companies. This is also shown by the research of U POWER
project (2023) participant countries that legal forms of social entrepreneurship
can vary from the limited liability company (LLC) to cooperatives, etc (See
Table 1 in the Appendix 1).

The largest variety of legal forms is available in Spain, France, and Italy (coun-
tries where the meaning of SE is having a broader perspective), and Germany—where
SE primarily operates based on the self-recognized principle and the most common
legal form of a legal entity is the association dealing with relevant social issues.
In France a social enterprise can take many different forms (cooperatives, mutual
societies, associations, or foundations and various forms of commercial companies
(subject to specific criteria), and their internal functioning and activities are based
on a principle of solidarity and social utility (OECD, 2017; Euclid Network, 2023).
Also, in Italy various legal forms are possible: social cooperatives, associations and
foundations, mutual aid societies, limited liability companies, and traditional coop-
eratives (e.g., community cooperatives). In Spain, the social enterprise status can be
legally obtained by associations, foundations, groups, or NGOs.

The situation differs in Latvia, where the Social Enterprise Law stipulates that
only the limited liability companies can obtain the “official” status of a social enter-
prise and ensures eligibility for applying for state provided support (de jure). How-
ever, there are also entities which consider themselves as social enterprises are oper-
ating as NGOs, associations, foundations, etc. (de facto).

Irrespective of a legal form, social entrepreneurship it is common for all
researched countries that operating social enterprises must serve societal needs and
correspond to social objectives, but it involves entrepreneurial or economic dimen-
sion, as well as has limitations with respect to distributing and using profits. In order
to operate as a social enterprise, it must have social objectives and activities related
to solving societal problems. In a case of Ireland, another consideration for any
social enterprise is to understand, whether its activities bring it within the realm of
charity regulation.

The main areas of social impact in participating countries are also common.
These are related to employment, labor relations and integration of vulnerable
groups, including people with disabilities; empowerment of women, particularly
those outside main urban centers; provision of flexible income generation opportuni-
ties to parents of children with disabilities; community (village) development; youth
empowerment, etc.

Inclusion of disadvantaged and disabled people is another common area of social
impact in researched countries. However, social entrepreneurship can impact many
other socioeconomic areas and societal challenges. Another important challenge that
social entrepreneurship is addressing is environmental issues and social sustainabil-
ity (e.g., reduction food waste).

The main economic sectors targeted by social enterprises of countries in focus
most often are the service, especially hospitality sector; manufacturing of handmade
gifts, souvenirs, and other small items; agriculture, including processed items such
as jams, and honey; cultural and artistic activities; sports; social work and assis-
tance; social housing and accommodation; civil protection; environmental services;
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education and training; health services; financial and insurance services (insurance
advisor, customer manager, etc.).

Obtaining clear and comprehensive statistical data appears to be a challenge for
nearly all partner countries. This challenge is largely attributed to the lack of legal
framework or the difficulty in measuring a wide range of legal forms, as well as a
comparatively small number of social enterprises in some countries. Consequently,
measuring the number of social enterprises led by women appears to be challeng-
ing. Nonetheless, estimates available in partner countries, including the European
Social Enterprises Monitor 2021-2022 (Dupain et al., 2022) data, suggest that in
most European countries women play a significant role in the development of social
enterprises, constituting most of managers and founders (ranging between 60 and
70%).

Further research of country specific challenges, barriers, benefits and opportuni-
ties is taking place in the framework of the U.POWER project, which will result
in country-specific conclusions and recommendations for the promotion of female
social entrepreneurship in partner countries. However, this is not in a scope of cur-
rent research paper.

Obstacles preventing women from starting social entrepreneurship
and needs for support and training

The obstacles preventing women from starting social entrepreneurship and needs
for support and training were studied based on a comparative analysis of survey
results mainly coming from target countries® involving 374 women who provided
their answers. The average age of respondents was 33.4 years. Almost a half of the
respondents (49%) were employed, and one quarter of all respondents were self-
employed (25%). One tenth of all respondents (10%) were unemployed and one
tenth (10%) were students.

In total, 53% (198) or more than half of the respondents did not identify that they
belonging to any of the vulnerable groups’. In total, 176 of all respondents (47%)
belong to vulnerable groups and around 15% of them have a low-income status
and the same part (15%) of the respondents come from rural areas. In many cases
respondents were identified having multiple situations. For example, participant who
wase on a low income was also a single mother, having a disability or caring for a
family member.

All respondents answered the question about their interest of participating in the
social entrepreneurship. On the scale from 1 (“Not at all interested”) to 5 (“Yes,
definitely interested!”) the average score was 4. This signifies that there is high inter-
est among women to work in social entrepreneurship.

2 Latvia, Armenia, Ireland, Spain, Italy, Germany, and France.

3 Low-income status; living in a rural area; long-term unemployed (over 1 year); single mother; having
a disability or having a family member with disability that can reduce employment opportunities; 1st or
2nd generation migrant (ethnic minority); refugee.
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0.00% 20.00% 40.00% 60.00%
Lack of access to financial support | NREGTNEGEEEEEEE 6260%
Lack of knowledge about social entrepreneurship 49.20%
Difficulty with balancing work life and home life 48.10%
Lack of confidence in skills and ability 44.70%
It's a “risky” occupation (greater fear of failure) 35.00%
Lack of training opportunities on entrepreneurship 33.40%
Greater responsibility for the care of children, elderly family, or a dependent adult 30.21%
Varying social, cultural, and family pressures on women 27.00%
The business environment is more accessible to men (male dominated) 2110%
Prejudice and discrimination 18.50%

Other 6.00%

Fig.2 Obstacles for women in entrepreneurship. (Source created by authors based on the UPOWER
questionnaire results N=2374, multiple responses accepted)

The most prevalent obstacle facing women who want to start social entrepre-
neurship is the lack of access to financial support (63%) followed by the lack of
knowledge about SE (50%), difficulty with balancing work and home life (48%),
and lack of confidence in skills and ability (45%). According to the results, most
of the respondents (around 80%) do not believe that the business environment is
more accessible to men or that prejudice and discrimination is a major obstacle
(81.5%). Factors such as a fear of failure, a lack of training opportunities, and
social, cultural, and family pressures on women are also at play.

These results were also analyzed for a group of 176 women who were identi-
fied as belonging to a vulnerable group. In result, the two most important obsta-
cles for women from vulnerable groups were the same as for an overall group of
respondents—lack of access to financial support (65%) and lack of knowledge
about SE (45%), while the third most important obstacle with the same impact is
varying social, cultural and family pressures on women (45%), which is consid-
ered as much more important for vulnerable groups of women than for an overall
group of respondents. Surprisingly, difficulty with balancing work life and home
life (40%); lack of confidence in skills and ability (38%); greater responsibility for
the care of children, elderly family, or a dependent adult (26%) were not weighted
as high in comparison. The remaining obstacles, such as a lack of training oppor-
tunities (37%), fear of failure (34%), accessibility of the business environment
(20%), as well as prejudice and discrimination (17%) had similar weight for both
groups of respondents.

The findings of the survey confirm that many women seek ways to balance
work and home life, and family issues that hinder their participation in entrepre-
neurial activities. Unfortunately, important obstacles holding back women in vul-
nerable groups from getting involved in social entrepreneurship remain. Follow-
ing the analysis this can be identified that women belonging to vulnerable groups
experience more social, cultural, and family pressures, which is an important
obstacle for those women to start a social enterprise and lowers motivation to
become economically active. Also, the varying social, cultural, and family pres-
sures on women differentiate women entrepreneurs from their male counterparts.
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Social Entrepreneurship fundamentals

Financial literacy
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Digital tools for management of small companies
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Impact measurement and management

Innovation management
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59.1%
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56.7%

53.5%

48.7%

46.8%

42.0%

42.0%

37.4%

36.1%

32.0%

32.0%

31.0%

27.3%

26.7%

22.7%

Fig.3 Results of answers—which of the topics would you most need to investigate when considering
pursuing a career as a social entrepreneur?. (Source created by authors based on the UPOWER question-
naire results N=374, multiple responses accepted)

The most pressing obstacles identified by all respondents relate to the lack of
financial support and knowledge on social entrepreneurship.

Social entrepreneurship encounters similar challenges as traditional enter-
prises. Therefore, this is important for social entrepreneurs to obtain addi-
tional entrepreneurial skills and knowledge, which is confirmed by most survey
respondents and could help to overcome barriers to start social entrepreneurship.
The lack of knowledge was recognized as the second most important obstacle by
half of participants and the lack of training opportunities on entrepreneurship by
one third (33.4%). Also, entrepreneurship education and training could help to
overcome such barriers as lack of access to financial support which was recog-
nized as the most important obstacle (62.6%) and lack of confidence in skills and
ability (44.7%). See also Fig. 2.
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From the perspective of educational needs, according to the survey results the
most sought-after knowledge was on the topics of financial management (61%),
business plan development (59%), social entrepreneurship fundamentals (58%), and
financial literacy (57%) and fundraising basics (54%). Topics and interests resulting
from the survey are reflected in Fig. 3.

Almost 70% (69%) of respondents (of which 126 women were from vulnerable
groups) expressed an interest in participating in training opportunities, specifically
opportunities with no fees. Additionally, participants’ preferred method of deliv-
ery was online, on a flexible schedule. Participants were asked to identify training
or support opportunities which were available in their country or region on social
entrepreneurship. At the time of filling-in survey respondents were not aware of
training or support opportunities on social entrepreneurship. Therefore, the develop-
ment of training resources is very important to raise awareness and educate on social
entrepreneurship and support opportunities.

Also, findings of researhers (Davis, 2012) confirm that the absence of leaning,
training and professional development opportunities for women entrepreneurs
is found to be an almost universal phenomenon. In the few examples where train-
ing has been planned and provided, the results have been very significant. Further,
women and their businesses are disadvantaged by the lack of training available and
that this comes at a high cost to their businesses.

Common challenges, benefits and opportunities for women in social
entrepreneurship

The interviews of stakeholders from participating countries provided insight into
the drivers behind women becoming social entrepreneurs, the obstacles preventing
more women becoming social entrepreneurs, the required competencies, and skills
to run a social enterprise. The situation of women from vulnerable groups was also
explored.

The interviewed experts confirmed that the social entrepreneurship is more
female oriented sector in all seven participant countries, except Italy. While the
commercial business sector tends to be dominated by men, social entrepreneurship
provides women with their own niche where they can pursue their ideas and vision,
achieving self-realization and building confidence. Social enterprises set up by
women are often born out of a natural need, as women desire to improve the well-
being of society or address environmental issues, reflecting their inherent nature to
care for others. Women in social enterprises focus on a different set of issues, such as
education, health, and eliminating poverty in comparison to their male counterparts.

All interviewed experts unanimously confirmed that social entrepreneurship is
a valuable tool for empowering women and maximizing their potential. Moreover,
experts from Spain also believe that women are better equipped to come up with
sustainable solutions due to their increased understanding of the complexities of
societal issues.

Findings during interviews with experts in Latvia indicate that social entrepre-
neurship often serves as a transition point for gaining entrepreneurship experience
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and skills, which may lead to further transformation into traditional businesses or
switch to becoming contracted employees if women conclude that the business
activity is not suitable for them.

Common drivers for women to become social entrepreneurs were such factors
as the flexibility to manage their schedule freely and allowing them to balance
between professional and personal commitments. Women are also motivated by
the potential to engage with other women, their empathy to empower others, and
the desire for financial autonomy. They are also more likely to hire other women
and provide them with opportunities for leadership and advancement.

Experts also stressed that running a social enterprise does not always ensure
a stable income and financial stability. Social enterprises require more effort to
maintain them in the long term compared to traditional enterprise. Women often
must rely on support from their family or financial support available in their state
or region. At the same time, it is believed that women are more resourceful in
making the most of limited financial resources compared to men thus expanding
their entrepreneurial potential.

Following this analysis, it can be assumed that women motivations for starting
their own social enterprise differ from those of men because it provides them with
more flexibility to manage their time and take better care of their families, as well
as to deal with social issues which is not always bringing greater profits. There-
fore, women have a greater motivation to create a social enterprise than men that
is also confirmed by the research findings which reveal that in most cases, except
Italy, social entrepreneurship is a female dominated sector.

The main obstacles preventing women from becoming social entrepreneurs
vary across project countries and regions. Based on the results of interviews,
some common challenges include: difficulty balancing work and family respon-
sibilities, which are particularly felt in regions with a lack of support services for
childcare and for single mothers. Women are often seen as primarily responsible
for running the household and taking care of the children, which adds to the com-
plexity of their entrepreneurial endeavors.

Another common obstacle lies in the lack of access to financial resources.
Many women may not have savings that could be invested for launching and sus-
taining a social enterprise due to other priorities such as family and is even more
challenging for those belonging to vulnerable groups. Experts admitted that regis-
tering a social enterprise is relatively easy, but building a sustainable social enter-
prise that can operate in the long term is far more challenging because women
need to ensure that their profit is reinvested into their social enterprise, as well
as generate some income to sustain themselves and family. Moreover, as a social
enterprise expands, there is an even greater requirement for financial resources,
support, and skills expansion.

Women often struggle to create or access a suitable professional network, which
is crucial for the success of social entrepreneurship, along with an individual sup-
port from experienced entrepreneurs. This network is essential for practical advice,
mentoring or moral support. When starting a business alone, women may risk end-
ing up in burnout and struggle to find collaborative partners without sufficient finan-
cial resources.
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Other common barriers related to the lack of support for those without any mana-
gerial experience, “fear of failure,” lack of self-confidence and encouragement, gen-
der bias, and limited knowledge on sustaining a business. Bureaucratic and admin-
istrative complexities, as well as a lack of awareness about social entrepreneurship
and available support possibilities outside the sector, can also pose challenges for
aspiring social entrepreneurs.

Interviewed experts suggested that women should avail of support to build self-
confidence as they may receive more negative feedback and messages of discour-
agement in comparison to their male counterparts. In addition, women must also
confront unnecessary stereotypes regarding the business and their potential.

Despite these challenges, women continue to make significant contributions
in the field of social entrepreneurship and there are many examples of successful
female social entrepreneurs.

Conclusions

All participating countries have common objectives of social enterprises—the must
serve societal needs and correspond to social objectives, but it involves entrepre-
neurial or economic dimension, as well as has limitations with respect to distribut-
ing and using profits. Also, they also have common main areas of social impact and
a focus on inclusion of disabled and disadvantaged people. In terms of regulatory
framework and legislation with respect to social entrepreneurship, there are com-
mon inherent characteristics between countries which have a respective regulation
in place (Italy, France, Spain, and Latvia) that allows to officially obtain the legal
status of a social enterprise and act according to provided regulatory settings. The
most divergent characteristics are in terms of legal forms which social enterprises
can take in different participating countries, which very much depend on existing
tradition, as well as principles used in adopting normative settings.

The evidence indicates that women are still underrepresented in the labor mar-
ket as employers and managers worldwide since men and women entrepreneurs
tend to face very different realities when it comes to accessing and mobilizing the
types of resources required for starting and growing a business. However, women
are increasingly becoming engaged in entrepreneurship globally and it is crucial to
understand what can be done to remove barriers, scale-up entrepreneurship access
and empower women.

Research findings confirm that women have a greater motivation to create a
social enterprise than men and, in most cases, except Italy, social entrepreneurship
is a female dominated sector with around 60-70% share of all social entrepreneurs.
Women-led social enterprises can drive positive changes in societal and environ-
mental issues, making a significant impact. In addition, social enterprises can moti-
vate other females to start their business. Also, results of interviews of this research
confirm that social entrepreneurship is a valuable tool for empowering women and
maximizing their potential.

Social entrepreneurship provides an opportunity for women to pursue their
desires, gain independence, and achieve self-realization. Social enterprises set up

@ Springer



Entrepreneurship Education (2024) 7:111-134 125

by women are often born out of a natural need, as it is inherent in women’s nature
to care for others, and social entrepreneurship could serve as a first step for them
to enter the business world. Women are often motivated to address social issues
due to personal experiences, such as disabilities within their families. Women in
social enterprises focus on a different set of issues, such as education, health, and
eliminating poverty in comparison to their male counterparts. In addition, social
entrepreneurship can serve as a tool to empower women by offering them oppor-
tunities to achieve financial independence and enhance their social status.

Women often face self-confidence issues caused by stereotypical societal atti-
tudes. Balancing work and family responsibilities is particularly challenging,
especially in regions with a lack of support childcare services or among single
mothers, as well as women from disadvantaged groups. Women are often seen as
primarily responsible for running the household and taking care of the children,
adding to the complexity of their entrepreneurial endeavors. Sometimes women
do not believe in their own ability to grow beyond these roles.

The most critical obstacle lies in the lack of access to financial resources, espe-
cially for women from vulnerable groups, which also experience more social,
cultural, and family pressures, which lowers their motivation to start entrepre-
neurship. Many women may lack savings to invest in launching and sustaining a
social enterprise due to other priorities such as family living, particularly those
from vulnerable groups. While registering a social enterprise is relatively easy,
building a sustainable one that can operate in the long term proves more chal-
lenging. Women must ensure not only a profit for reinvestment into their social
enterprise, but also generate income to sustain themselves and their family. More-
over, as social enterprise expands, there is even greater requirement for financial
resources, support, and skills expansion.

Building and accessing a suitable professional network is also a critical issue
for social entrepreneurship success, along with individual mentorship from expe-
rienced entrepreneurs. This network is essential for practical advice or moral sup-
port. When starting a business alone, women may risk burnout and struggle to
find collaborative partners without sufficient financial resources.

Additional barriers include lack of support for those without any managerial
experience, “fear of failure,” insufficient self-confidence and encouragement,
gender bias, and limited knowledge on social entrepreneurship and sustaining a
business. Bureaucratic complexities, as well as a lack of awareness about social
entrepreneurship and available support outside the sector further hinder aspiring
social entrepreneurs.

Nevertheless, it can be concluded that challenges faced by women entrepre-
neurs are not solely gender specific.

The importance of entrepreneurial education suited for social entrepreneurship
is essential for improving the performance of social entrepreneurs and to promote
this area of activity, which is confirmed by important obstacles identified in this
research related to the lack of knowledge in social entrepreneurship and needs
of training, particularly in financial management, business plan development,
social entrepreneurship fundamentals, financial literacy, and fundraising basics,
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as well as leadership and self-confidence. The most desired learning mode would
be online settings following a flexible schedule.

Overall, it can be concluded that despite existing challenges, women continue
to make significant contributions to the field of social entrepreneurship and their
impact is growing as the social entrepreneurship sector continues to expand. There-
fore, national, and local authorities should not underestimate the contribution of the
social entrepreneurship to the socioeconomic development and increasing role of
women in entrepreneurship in general and social entrepreneurship in particular. As
the evidence shows, initial engagement in social entrepreneurship can often lead to
setting up traditional enterprise. Therefore, action plans are required to effectively
deal with existing barriers and provide support mechanisms, including financial sup-
port, training, as well as tailored approach to various target groups.

Appendix 1

See Table 1

@ Springer



127

Entrepreneurship Education (2024) 7:111-134

(nay311asuadan) fnn u1242483uUN1Yy21s42))
K321008 pre feninut (9ys) Auedwod y003s 3yoid-uou
(Bpunayosaqs3unyfoy ) as1zimu
-utou28) Auedwod Termauardenuo jyoid-uou pue
((pupayosaqsSungfoy H) Auedwoos rermousidonus
(Hqu 28121uuiawas) Auedwod Ayjiqer| payuiy
jyoid-uou pue (fquin) Auedwod Ayjiqer] pajwiy
(A2 = U124/ 12U28D.41281U12) UOTJRIOOSSE PAIAISISAI
(8unzfug) uorrepunoy
(3fpyosuassouany) aaneradoo))
w10 [e39] Jo A19
-1IeA ® Jopun pajerodiodur oq ued sastdIqua [e1o0s
9s1IdI9)Ua [B100S B JO WO [B33] ON
(1p42q1] 201949X7 P $9121008) TS
ay1 Kppuyf puv (211008 astdauzy) 7S Y1 (2211u1]
anpgosuodsai p apjouuosiadiun asiida.jua,J)
TANF puv (awikuoun 211205 v'7) VS 2y ‘(2]jau
-uosadiun a1fipdwis suonov avd 212100s ‘a91f1jduiis
suonov 4vd 191208) 1SVS puv SYS Y1 (apnuii]
2171qusuodsai p 1anprapul anauaada.gusy ) T[T Yl
‘(ap1anprarpur asiidaapuzy) diysioyorrdoad 9[os oy,
:sui1oj [e39] Jo sordwexy

saruedwod yoojs-uado pue ‘seruedwod

}0038-pasoro ‘s1o3eridord 9[0s ‘SQON ‘Suonepunoy

‘$OTT swoj [eSe[ Sunsixa sopun Jjerado ued
diysinouaidonua [eroos ‘swioj 839 oyroads oN

SjuUAWINOOp June[ngal 1o me[ ON

ostdigyua Ajreprjos [njasn A[[e1o0s,,

9y} U0 GTOT dunf €T Jo 61L—S10T "0u 33159
(dSS) Awouooy Aireprjos pue

[L100S AU} U0 10T AIN[ [€ JO 9G8—H 10T "OU Me]

diysanau
-a1donua eroos jo yuswdoreasp uo saded 1deouo)
1A uUOne[SISI] ON

. K[[euI9)Xd puE AJ[RUISIUI JNO PIAT] AT S[ROT
[B100S 9y} JBY) 9INSUD SWISIUBYOW SUI[[ONUOD
pue 3uLI99)§ "SUONIN[OS DAIIBRAOUUI PUB MU UT

S)[NSAI pueE $90IN0saI [eLmnauaidonus Jo osn sno
-NUNUOd 9y} Y3NOIY} PIAIYDE SI SIY], ‘SFUI[BYD
Te100s 2AJ0s 03 st diysinouaidenua [e1oos Jo [eo3
Arewrad 9y, :SIOQUISW S)I PUEB JIOMISU ) WIOILJ
PAALISP BLIDILIO OYI0ads U0 paseq SI uonuyap
SIY, 6 10¢ Ul uonmuyap umo sjt padooaap pue
9NSSI SIY) SSQIPPE 0) QANRNIUL Y} YOO} AUBWLIdN)
spomieN drysinouaidenuy [e100S 9y} ‘TOASMOH
e)s
oy £q uonruyep pazruSooar A[[eIOYJo ou ST AI9Y],
joeduwir [eroos
© 9ARY 0} ST 9A109[qO urewr asoym astidiojuo ue
ST 9s1Id191U9 [e100S  :uondLIdsap pasn A[uounuo))
BT 9U) UI pauyop suon
-IPUOD DAIR[NWIND [BIIADS 9} 199W oYM Fuo[oq
me] 9earid 1opun suosiad [e39] Yyorym 03 ‘A3AnoR
uewiny jo seare [[e 0) paydepe juswdojorap
JIWOU09 puek 9s1IdIoIud JO WIO] B ST AWOU0d
K)LIepI[OS pUE [B100S 9Y ], :UONIUYSp [eIOFO
spoau
Arunuiwod pue uewny Jo Jyausq 2y} Joj Jnq ‘s1o
-proyereys Suowre uonnqrusip pue jyoid sy Jur
-searour jo asodind ay) 10J Jou SANIANIE SSAUISNq
N0 SALLIED JBY) UONBZIUBSIO Uk ST 9sLIdIoud [e100S
uonruysp [e1ogjo oN

Kueuwr1on)

Qouel]

eIUULLY

S[2OS [B100S YIIM SANIATIOR JNO ALIED UBd
yorym sonnua/diysinouardonua [e100s Jo suLoj [e3o|

juownoop A1oje[ngar 1ayjoue
Jo drysinouaidonus [e100s U0 me] Y} Jo L],

uondrrosop pasn jsows ay) Jo/pue dstIdIoud
Teroos 10 diysinauaidenua [e100s Jo uonmuya

Anuno)

(s1s

-ATeue umo sIoyIne pue synsai (¢z0g) 19°fo1d 1omod N oY) UO paseq 22410F) SIANUNOD PAYDIILISAI UT SASTIAINUS [B100S JO SULIO} [ pue ‘Uone[sIS9[ ‘suonmuya( | 3|qel

pringer

As



Entrepreneurship Education (2024) 7:111-134

128

(@rLD Auedwod Lypiqery paywury

(OVQ) Auedwo) A)1AnoY pajeusdiso
snje)§ 9[qeitrey)) o) Ajdde ued

071D ® A[uo-(HTD) 291uereny) Aq payrwur| Auedwo))
:ore sutiof xepndod jsowr oy J, “ostidiojuo

Teroos e dn Surpes 10§ a1monas [839] oyroads oN

600T 10V sanLey)
€681 10V SPoOD) JO J[eS
107 1V sartuedwo)

SIoYeW [RIUQW
-UOIIAUD JO ‘SuIsnoy [e100s ‘A11oA0d pooj se yons
SONSSI SSAIPPE 0) IO *I)9 ‘SIS[IALT) ‘SANI[IqesIp
ynm 9rdoad ‘pakordwroun wrio)-3uof ay) se yons
sdnoi3 paSejueapesip 11oddns 0) y1om Apjuenbaiy
Aoy, “1oedwl [BIUSWIUOIIAUS JO ‘[ISI0S ‘[RID0S B
9AQIYOE 0) ST 9AT)[qO 9100 1Ay, *ojdoad Jo seAl]
o) aaoxdwt 0y Ajrewrrad yIom Jey) sassauIsng
are sos11dIue Teroos :uondiiosep pasn A[uowrio))
Jouuew juaredsuer) pue 9[qeIuNoddR A[[ny
B UI PAUISAOS ST 1] "$9A199[qo [e100s Suraaryoe
ojur sosnjdins SurisoAural £q pue ‘SadIAISS 10/pue
spoo3 jo uorsiaoxd ay) y3noayy siseq Sutoguo ue
uo Jurpen Aq saAnd3(qo st sansind ] ‘s1opjoy
-QIeY[S 1O SIAUMO $)I J0J JJoid Surziurxew ueyy
Joyje1 9oedwl [BJUSWIUOIIAUS JO ‘[eJ9I00S ‘[e1o0s
® 9AJIYOR 0) ST 9AND2[q0 asoym astidiaua uy
uonIuYap A} I10J ()F Y} UO SAI[AI I SIOUD
-IQJJIP QWOS I “9S1IdISIUS [B1O0S JO UOHIUYIP
[eIOLJO OU SI 9I9Y) PUB[AI] U] :UONIUYSP [RIOYFO

pueyaIy

S[e0S [BIO0S [)IM SANTATIOR JNO A1IeDd URd
yorym sennua/diysinsusrdonua [e100s Jo SuLof [eSo]

juawnoop A1oje[ngal Jayjoue
10 drysiouaidonus [e100s U0 me] Y} Jo P,

uondrosap pasn jsow ay) Jo/pue asudiojua
[eroos 1o diysinouardenus [B100s Jo uonIuyag

Anuno)

(ponunuoo) | |qey

-
)
50
R
-t
(=9
7
&l



129

Entrepreneurship Education (2024) 7:111-134

(seaneradoos Ayunwiwos 3-9)

saAne12dood Teuonipen pue ‘saruedwod Aiqer|

PAIIWI] ‘SANAIO0S PIe [eNINUW ‘SUONBPUNOJ pue Suon
-e1oosse ‘(2dA1-g pue adK1-y) seane1adood [eroog
:9[qIssod are suLIoj [e39] SNOLIeA Y],

9102/901 me]

LTOT/TTT 99199(] SADR[SIS]
1661/81¢ Me]

(S00T/811 M@ 210J9q) 900T/SST MeT

sweidoxd
Teroos puny 03 pasn Ajjedrourid are sygoid ay) pue
JUSUUOIIAUD ) Puk A19100S 0 S)yauaq Surzrur
-IXeWw 9[1ym sygoid ozrwurxew o) Juem sasLIdIo)uo
[e1o00§ -osodind Arewrid s)1 9AISS Jey) S9ANO[QO
[e100Ss oy10ads [)Im SSQUISnq € Se pauyap st
9s11d19)ud [e1008 'y :uondrIosap pasn AJuowo))
soane1odoood [e100s pue
$9s11d10JUD [B100S QI SUWLIO] UOWIOD JSOW Y],
"ME[ ) Aq 195 BIISILID OY10ads (IIM (O8I ‘SULIO)
[eS9[ JuaIoyIp Jopun joe ued Aeyy ur diysinouaid
-QIJUQ TBIO0S “SIOMIWEIJ [ESA] PIdUBApPE Uk 0} an(g

Arear

S[e0S [BIO0S [)IM SANTATIOR JNO A1IeDd URd
yorym sennua/diysinsusrdonua [e100s Jo SuLof [eSo]

juawnoop A1oje[ngal Jayjoue
10 drysiouaidonus [e100s U0 me] Y} Jo P,

uondrosap pasn jsow ay) Jo/pue asudiojua
Teroos 10 diysinauaidenua [ero0s Jo uonmuyaq

Anuno)

(ponunuoo) | |qey

pringer

As



Entrepreneurship Education (2024) 7:111-134

130

(0T0T ‘erare Jo arejiop Jo Anstuty) popraoxd
QIe SIOIAISS pue paonpoid are spooT Aem oy ur
Area ued pue 9dods Ul [BUONRUIAUI IO [220] 9q
ued diysinouaidonus 1eroog Ajeuosiad mouard
-anuo oy) Joy Jyoid wnwrxew Sunjew oYM
“o31e[ 18 £19100S JJoUaq Jo We[qoid [B100S B 9A[0S
0) SWIe J] "Spoylow ssaursnq y3noay joeduwr
[e100S SUTEAIO JO WITE Y} YIIM SIOTAIOS pue
spoo3 jo uononpoid ay) st diysinouaidanua [e100g
(AIISIQATp TeImI[nd jo
Surmsuo Jo ‘srewrue Jo uonodoid ‘uoneAIdsuod
pue uoro9101d JUSWUOIAUD ‘Q0UdIJs Jof J1oddns
‘K391008 JIATO QAISNOUT UB JO uonewIoy ‘ojdwexs
Joy) 0edur [eroos aanisod Jurise e 91eaId Jey)
K19100S 0] 9OUBAS[AI JO SONIATIOR IOYJ0 AUe Jno Jur
-K11ed 10 (spoo3 paziferoads jo uononpoid osfe
PUE ‘SOOIAIOS UOTIBONPA IO ‘ATed YI[BIY ‘[BIO0S JO
uorsiaoxd ‘ojdwrexa 10y) sa3ua[[eyo [8I9100S [e)
-uswrepuny Aq pajoagJe ST YaIyM Jo 1] oy K19100S
ur sdnoi3 jo Ayrenb o1 Suraoxdwr 1o sdnoi3
1a31e) oy} Surkojdws Aq joedwur [eroos jueyrodwr
pue 2AnIsod e s91ea10 Jey) AJIATIOR OTWIOU0Dd
ay) surtoyrad yorym pue 9sridigua [B190S B Jo

QIRJ[OA\ JO ANSIUIA 94} SNJBIS ) PAULIS U2 SeY MET SIY) UT UMOP
Jo uorssTuro)) astdIduy [erog oy £q pajueIsd pre[ saIpadso1d ay) Yirm 90UepPIOdSE UI YoTym
snye)s osridIoyua [eroos ym (DT Anud [e39] v (8107¢ 2oUIs 9AT}OA]0) mer] 9s1IdIajur [e100S Kuedwoos Kyi[iqer] payrwi] e st as11digjua [e1oos BIAJR]

r
e
o0
S[e0S [BIO0S [)IM SANTATIOR JNO A1IeDd URd juowndop K1ojen3al Iayjoue uondrosap pasn jsow ay) Jo/pue asudiojua g

yorym sennua/diysinsusrdonua [e100s Jo SuLof [eSo] Jo diysinouaidonua [B100S U0 meT oY) JO oL, [eroos 1o diysinouaidenus [e100s Jo uontuyeq  ANuno) Sm.r
Sl

(ponunuoo) | |qey



131

Entrepreneurship Education (2024) 7:111-134

SODN 10 ‘sdnoig ‘suonepunoy ‘SUOTLII0SSY

110T/S MeT) Awouody [B100S
UONBZI[RUONRUIUI 113Y) pue smaudid

-onuo j1oddns 03 ‘Y,z requaydas Jo ‘c107/41 Me

(8107 ‘104eN)

£19100s JOJ 9N[EA JO UOTIBAID ) INq Yauaq

OIWOU09? JO UOTBZIWIXEW 3Y) J0U ST 9A1393[q0

[euy asoym Auedwos e jo dn-1aes oy st diys
-maua1donua [e100§ :uondrIdsap pasn Ajuowwo))

asodind pojuario

-K)1IePIOS pUE [RIO0S B YIIM SUOTJZIUESIO pue

SONIANOR OIIOU0II SNOLIRA SIssedwoous jey)

1doou0o 19pr0Iq B 0} SIOAI JT pUE Pasn A[UOWWOd

QI0W ST, AWOU0I [B1D0S,, Y} JO WLId) oy} ‘uredg
uJ "os1IdIoIud [BI00S B JO UONIUYSP [RIOYJO ON

uredg

S[e0S [BIO0S [)IM SANTATIOR JNO A1IeDd URd
yorym sennua/diysinsusrdonua [e100s Jo SuLof [eSo]

juawnoop A1oje[ngal Jayjoue
10 drysiouaidonus [e100s U0 me] Y} Jo P,

uondrosap pasn jsow ay) Jo/pue asudiojua
Teroos 10 diysinauaidenua [ero0s Jo uonmuyaq

Anuno)

(ponunuoo) | |qey

pringer

As



132 Entrepreneurship Education (2024) 7:111-134

Acknowledgements This research work is based on the UPOWER (Unlocking the POtential of Women
in social EntRepreneurship, 2022-1-IE01-KA220-ADU-000089829) project supported by the Eras-
mus+ program, where both authors of the paper participate.

Declarations

Conflict of interest On behalf of all authors, the corresponding author states that there is no conflict of
interest.

Ethical approval The methodology and instruments for this study were approved by the Humanitarian and
Social Sciences Research Ethics Committee at the University of Latvia Decree No.7-43/69 on 8 May 2024.
On behalf of all authors, the corresponding author confirms that the research was performed in accordance
with relevant guidelines/regulations applicable when human participants are involved.

Informed consent Informed consent was obtained from all participants prior to participation in the study.

References

Appelbaum, S. H., Asham, N., & Argheyd, K. (2011). Is the glass ceiling cracked in information technol-
ogy? A qualitative analysis: Part 1. Industrial and Commercial Training, 43(6), 354-361.

Bischof, D. (2017). Supercharging female founders. The RSA, March 7. Available at: https://www.thersa.
org/discover/publications-and-articles/rsa-blogs/2017/03/supercharging-female-founders

Brush, C., & Hisrich, R. D. (1999). Women-owned businesses: Why do they matter? In Z. J. Acs (Ed.),
Are small firms important? Their role and impact (pp. 111-127). Springer. https://doi.org/10.1007/
978-1-4615-5173-7_17

Burnard, P., & Stahl, G. (2021). Mobilising capitals and gender performativity within the practice of arts
entrepreneurship: A case study. Australian Arts Education, 42(1), 27-49.

Carayannis, E., Grigoroudis, E., Campbell, D., Meissner, D. D., & Stamati. (2017). The ecosystem as
helix: An exploratory theory-building study of regional co-opetitive entrepreneurial ecosystems
as quadruple/quintuple helix innovation models. R&D Management. https://doi.org/10.1111/radm.
12300

Cohoon, J. M., Wadhwa, V., & Mitchell, L. (2010). Are successful women entrepreneurs different from
men? [SSRN scholarly paper ID 1604653]. Social Science Research Network. https://doi.org/10.
2139/ssrn. 1604653

European Commission. (2020). Social enterprises and their ecosystems in Europe. Comparative synthesis
report. Retrieved from https://ec.europa.eu/social/main.jsp?catld=738&langld=en&publd=8274&
furtherPubs=yes

European Commission. (2023). Social enterprise. Retrieved from https://single-market-economy.ec.
europa.eu/sectors/proximity-and-social-economy/social-economy-eu/social-enterprises_en

British Council. (2017). Activist to entrepreneur: The role of social enterprise in supporting women’s
empowerment.  https://www.britishcouncil.org/education/non-formal-education/social-enterprise/
reports/womens-economic-empowerment

Cromie, S. (1987). Motivations of aspiring male and female entrepreneurs. Journal of Occupational
Behavior, 8,251-261.

Davis, P. J. (2012). The global training deficit: The scarcity of formal and informal professional develop-
ment opportunities for women entrepreneurs. Industrial and Commercial Training, 44(1), 19-25.

De Bruin, A., Welter, F., & Brush, C. (2007). What we know about the “mothers of invention”: An over-
view and research agenda. International Council for Small Business.

Dupain, W., Scharpe, K., Gazeley, T., Bennett, T., Mair, J., Raith, M., Bosma, N. (2022). The state of
social enterprise in Europe—European social enterprise monitor 2021-2022. Euclid Network.
https://knowledgecentre.euclidnetwork.eu/european-social-enterprise-monitor-2021-2022/

Dyvik, E. H. (2023). Share of female entrepreneurs in OECD countries 2023. https://www.statista.com/
statistics/1208492/share-of-female-entrepreneurs-in-oecd-countries/?locale=en

@ Springer


https://www.thersa.org/discover/publications-and-articles/rsa-blogs/2017/03/supercharging-female-founders
https://www.thersa.org/discover/publications-and-articles/rsa-blogs/2017/03/supercharging-female-founders
https://doi.org/10.1007/978-1-4615-5173-7_7
https://doi.org/10.1007/978-1-4615-5173-7_7
https://doi.org/10.1111/radm.12300
https://doi.org/10.1111/radm.12300
https://doi.org/10.2139/ssrn.1604653
https://doi.org/10.2139/ssrn.1604653
https://ec.europa.eu/social/main.jsp?catId=738&langId=en&pubId=8274&furtherPubs=yes
https://ec.europa.eu/social/main.jsp?catId=738&langId=en&pubId=8274&furtherPubs=yes
https://single-market-economy.ec.europa.eu/sectors/proximity-and-social-economy/social-economy-eu/social-enterprises_en
https://single-market-economy.ec.europa.eu/sectors/proximity-and-social-economy/social-economy-eu/social-enterprises_en
https://www.britishcouncil.org/education/non-formal-education/social-enterprise/reports/womens-economic-empowerment
https://www.britishcouncil.org/education/non-formal-education/social-enterprise/reports/womens-economic-empowerment
https://knowledgecentre.euclidnetwork.eu/european-social-enterprise-monitor-2021-2022/
https://www.statista.com/statistics/1208492/share-of-female-entrepreneurs-in-oecd-countries/?locale=en
https://www.statista.com/statistics/1208492/share-of-female-entrepreneurs-in-oecd-countries/?locale=en

Entrepreneurship Education (2024) 7:111-134 133

Elam, A. (2008). Gender and entrepreneurship: A multilevel theory and analysis, cheltenham: Edward
elgar. International Journal of Entrepreneurial Behavior & Research., 15(4), 386-388.

Eurostat. (2022). More women than men outside the labour force, News article. https://ec.europa.eu/euros
tat/en/web/products-eurostat-news/-/ddn-20220622- 1

Eurostat. (2023c). Employment and activity by sex and age—annual data. https://doi.org/10.2908/LFSI_

EMP_A

Eurostat .(2023a). Population on 1 January by age group and sex. https://doi.org/10.2908/DEMO_
PJIANGROUP

Eurostat. (2023b). Employed women being in managerial positions by age. https://doi.org/10.2908/
TQOEIC2

Eurostat. (2023d). Share of women working part-time higher than men, News article. https://ec.europa.eu/
eurostat/web/products-eurostat-news/w/EDN-20230303-1

Social Entrepreneurship Network Germany e. V. (2021). Social entrepreneurship: Sustainable value cre-
ation and social innovation. https://www.send-ev.de/social-entrepreneurship/

Gupta, V. K., Turban, D. B., ArzuWasti, S., & Sikdar, A. (2009). The role of gender stereotypes in per-
ceptions of entrepreneurs and intentions to become an entrepreneur. Entrepreneurship Theory and
Practice, 33(2), 397-417.

Haddon, E., & Burnard, P. (2015). Conclusion: Musical creativities and entrepreneurship in higher music
education: Activating new possibilities. In P. Burnard & E. Haddon (Eds.), Activating diverse musi-
cal creativities (pp. 261-282). Bloomsbury.

Jennings, J. E., & Brush, C. G. (2013). Research on women entrepreneurs: Challenges to (and from) the
broader entrepreneurship literature? The Academy of Management Annals., 7(1), 663-715.

Lorenz, G. (2020). Social economy Berlin: Development of a common ecosystem for the social entrepre-
neurs and the social and solidary economy in Berlin. https://www.socioeco.org/bdf_fiche-docum
ent-8181_en.html. Accessed 28 Aug 2023.

Mayor, J. C. (2018). Social entrepreneurship. Economipedia.com

Ministry of welfare of Latvia. (2020). Informative report on the development of social entrepreneurship
in Latvia during the period of time from 1st April 2020 to 1st April 2022, Riga: Ministry of Welfare,
pp. 7-1. http://polsis.mk.gov.lv/documents/7422

Mohedano-Suanes, A., & Benavides-Espinosa, M. M. (2012). Linking women entrepreneurship with
social entrepreneurship. In M.-A. Galindo & D. Ribeiro (Eds.), Women’s entrepreneurship and eco-
nomics: New perspectives, practices, and policies (pp. 53—71). Springer.

Euclid Network. (2023). Ecosystems country mapping—France fact sheet 2021-2022. Retrieved
from https://knowledgecentre.euclidnetwork.eu/download/ecosystems-country-mappi
ng-france-fact-sheet-2021-22/

OECD. (2017). “The law on the social and solidarity economy (SSE), France”, in boosting social enter-
prise development: Good practice compendium. OECD Publishing. https://doi.org/10.1787/97892
64268500-en

OECD. (2021). Boosting social entrepreneurship and social enterprise development in Brandenburg, Ger-
many: In-depth policy review, OECD local economic and employment development (LEED) Papers,
No. 2021/03, 7-9, 3. https://doi.org/10.1787/b2e6825f-en

Orser, B., Elliott, C., & Leck, J. (2011). Feminist attributes and entrepreneurial identity. Gender in Man-
agement an International Journal, 26(8), 561-589.

Sengupta, S. S., Sahay, A., & Croce, F. (2018). Conceptualizing social entrepreneurship in the context
of emerging economies: An integrative review of past research from BRIICS. International Entre-
preneurship and Management Journal, 14(4), 771-803. https://doi.org/10.1007/s11365-017-0483-2

Shankar, A., Elam, A. B., & Glinski, A. (2020). Strengthening the women’s entrepreneurship ecosystem
within the energy sector. IDS Bulletin, 51(1), 27-52.

Shastri, R. K., & Sinha, A. (2010). The socio-cultural and economic effect on the development of women
(with special reference to India). Asian Journal of Business Management, 2(2), 30-34.

Terjesen, S., & Elam, A. (2009). Transnational entrepreneurs, venture internationalization strategies: A
practice theory approach. Entrepreneurship Theory and Practice, 33(5), 1093-1120.

U.Power project. (2023). Women social entrepreneurship: A consolidated report of the current environ-
ment for women social entrepreneurship in partner countries. https://www.upowererasmus.com/

Vinze, M. D. (1987). Women entrepreneurs in India: A socio-economic study of Delhi, 1975-85. Mittal
Publications.

@ Springer


https://ec.europa.eu/eurostat/en/web/products-eurostat-news/-/ddn-20220622-1
https://ec.europa.eu/eurostat/en/web/products-eurostat-news/-/ddn-20220622-1
https://doi.org/10.2908/LFSI_EMP_A
https://doi.org/10.2908/LFSI_EMP_A
https://doi.org/10.2908/DEMO_PJANGROUP
https://doi.org/10.2908/DEMO_PJANGROUP
https://doi.org/10.2908/TQOE1C2
https://doi.org/10.2908/TQOE1C2
https://ec.europa.eu/eurostat/web/products-eurostat-news/w/EDN-20230303-1
https://ec.europa.eu/eurostat/web/products-eurostat-news/w/EDN-20230303-1
https://www.send-ev.de/social-entrepreneurship/
https://www.socioeco.org/bdf_fiche-document-8181_en.html
https://www.socioeco.org/bdf_fiche-document-8181_en.html
http://polsis.mk.gov.lv/documents/7422
https://knowledgecentre.euclidnetwork.eu/download/ecosystems-country-mapping-france-fact-sheet-2021-22/
https://knowledgecentre.euclidnetwork.eu/download/ecosystems-country-mapping-france-fact-sheet-2021-22/
https://doi.org/10.1787/9789264268500-en
https://doi.org/10.1787/9789264268500-en
https://doi.org/10.1787/b2e6825f-en
https://doi.org/10.1007/s11365-017-0483-2
https://www.upowererasmus.com/

134 Entrepreneurship Education (2024) 7:111-134

World Economic Forum. (2021). Why empowering female social entrepreneurs is key to economic recov-
ery. Davos agenda. https://www.weforum.org/agenda/2021/01/why-empowering-female-social-
entrepreneurs-is-key-to-economic-recovery/

Publisher’s Note Springer Nature remains neutral with regard to jurisdictional claims in published maps
and institutional affiliations.

Springer Nature or its licensor (e.g. a society or other partner) holds exclusive rights to this article under
a publishing agreement with the author(s) or other rightsholder(s); author self-archiving of the accepted
manuscript version of this article is solely governed by the terms of such publishing agreement and
applicable law.

@ Springer


https://www.weforum.org/agenda/2021/01/why-empowering-female-social-entrepreneurs-is-key-to-economic-recovery/
https://www.weforum.org/agenda/2021/01/why-empowering-female-social-entrepreneurs-is-key-to-economic-recovery/

	Women in social entrepreneurship: challenges and opportunities in EU and beyond
	Abstract
	Introduction
	Methodological framework
	Social entrepreneurship development in participating countries
	Obstacles preventing women from starting social entrepreneurship and needs for support and training
	Common challenges, benefits and opportunities for women in social entrepreneurship
	Conclusions
	Appendix 1
	Acknowledgements 
	References




