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Abstract This study investigated the association between

congregational relationships and personal and collective

self-esteem among young Muslim American adults. Mos-

que-based emotional support and negative interactions with

congregants were assessed in relation to personal and

collective self-esteem. Data analysis was based on a sample

of 231 respondents residing in southeast Michigan. Results

indicated that receiving emotional support from congre-

gants was associated with higher levels of collective self-

esteem but was unassociated with personal self-esteem.

Negative interaction with congregants was associated with

personal self-esteem. Together, these findings indicate that

mosque-based emotional support and negative interactions

function differently for personal and collective self-esteem,

which provides evidence that although personal and col-

lective self-esteem are interrelated constructs, they are also

conceptually discrete aspects self-evaluations.

Keywords Muslim American � Informal support network �
Non-kin social support � Religion � Self-esteem

Introduction

The purpose of this study is to investigate the association

between mosque-based social relationships and personal and

collective self-esteem, two distinct facets of a person’s self-

concept. A person’s self-concept is comprised of a personal

aspect and a social aspect. The personal aspect of one’s self-

concept is derived from personal attributes and beliefs, while

the social aspect of one’s self-concept is derived from attri-

butes of social groups to which one belongs. Social Identity

Theory (Tajfel and Turner 1985) focuses on the social aspect

of the self-concept, referred to as social identity, group

identity, or collective identity, to explain intergroup behav-

iors, such as in-group bias. According to Tajfel and Turner,

collective identity is one’s self-concept that is derived from

membership in social groups, such as race, gender, ethnicity,

and nationality. In order to collectively identify with a par-

ticular social group, the person must merely perceive them-

selves as a member of the group; thus, collective identity

deals with the perception of belonging to a social group rather

than categorical membership within a social group. This

theory assumes that intergroup discrimination and biases that

favor one’s own social groups stems from motivations to

maintain or enhance one’s positive collective identity.

Luhtanen and Crocker (1992) extended the Social

Identity Theory by introducing the concept of collective

self-esteem. They hypothesized that intergroup discrimi-

nation and biases serve to enhance one’s collective self-

esteem. Collective self-esteem is an indicator of the posi-

tive evaluation of one’s collective identity (Luhtanen and

Crocker 1992). In other words, collective self-esteem refers

to the value one places on the social groups to which one

belongs. This is contrasted with personal self-esteem,

which is one’s evaluation of one’s own worth based on

one’s personal identity and attributes, such as one’s skills

and qualities. Although collective and personal self-esteem

are interrelated, they are not strongly correlated, indicating

that they are distinct constructs that both contribute to a

person’s sense of self-concept and self-worth (Luhtanen

and Crocker 1992; Verkuyten and Masson 1995).
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Luhtanen and Crocker (1992) posited that collective

self-esteem is comprised of four distinct dimensions—

membership self-esteem, private collective self-esteem,

public collective self-esteem, and importance of identity.

The membership self-esteem dimension refers to one’s

judgment of how good or worthy one is as a member of a

social group. Private collective self-esteem is one’s eval-

uation of the worth of the social group to which one

belongs. In contrast, public collective self-esteem is one’s

evaluation of how other individuals would evaluate one’s

social group. Importance of identity is one’s judgment of

how important one’s social group membership is to one’s

self-concept. Empirical work on self-esteem tends to be

heavily biased toward personal self-esteem with few

studies examining collective self-esteem. Thus, our

understanding of evaluations of self is mostly limited to

evaluations of self based on the individualistic aspects of

the self-concept, and little is known about evaluations of

self based on the group-oriented aspects of the self-

concept.

The main focus of collective self-esteem research has

been on behavioral and mental health outcomes associated

with collective self-esteem (e.g., Crocker et al. 1994;

Barker 2009; Butler and Constantine 2005; Yeh 2002).

Few studies have investigated factors that predict collective

self-esteem. However, some studies on personal self-es-

teem have found that informal social support, a major

function of social relationships, is predictive of higher

levels of personal self-esteem (Nguyen et al. 2016b; Pin-

quart and Sörensen 2000). Generally, evidence suggests

that social support is associated with multiple facets of

psychological well-being, including life satisfaction, hap-

piness, and self-esteem (Diener and Diener 2009; Karade-

mas 2006; Lincoln 2000; Pinquart and Sörensen 2000;

Symister and Friend 2003). For instance, Pinquart and

Sörensen’s (2000) meta-analysis of studies on social sup-

port and psychological well-being among older adults

found that research in this area indicates that higher levels

of support is predictive of higher levels of life satisfaction,

happiness, and self-esteem. Similarly, Nguyen et al.’s

(2016a, b) investigation of the link between social support

from extended family and friends and psychological well-

being in a nationally representative sample of older African

Americans found that respondents who reported higher

levels of support from extended family members and

friends also reported higher levels of self-esteem, life sat-

isfaction, and happiness.

Church-based social support is supportive exchanges

between members of a congregation. This type of support

is distinct from other types of support such as family and

friendship support, as church-based support is a social

resource that is available exclusively to individuals who are

socially embedded within a religious community, and the

shared values, beliefs, and norms within this community

enhance a sense of the group collective, which reinforces

members’ religious identity (Holt et al. 2012). Research on

church-based support indicates that it is predictive of

mental health and well-being. Empirical studies in this area

have found that church-based support protects against a

range of mental health problems, such as anxiety (Graham

and Roemer 2012), suicidal ideation (Chatters et al. 2011),

depressed affect (Krause et al. 1998; Krause and Wulff

2005), depressive symptoms (Chatters et al. 2015), and

serious psychological distress (Chatters et al. 2015) and is

predictive of greater life satisfaction (Krause 2004; Lim

and Putnam 2010). Chatters et al.’s (2015) investigation of

informal support and mental health among older African

Americans found that respondents who reported receiving

more support from church members reported lower levels

of depressive symptoms and serious psychological distress,

even in the presence of support from family members. This

demonstrates church-based support’s unique contribution

to mental health and psychological well-being.

In contrast to studies of church-based social support,

little is known about congregational support among Mus-

lim Americans, or mosque-based social support. Mosques

are not only religious institutions for Muslim Americans,

but they also represent important cultural, civic, and social

institutions for this population. For instance, mosques in

the USA serve as places for social gatherings, community

and political involvement, community resources (i.e., legal,

financial, social, cultural), social services, and education

(Ghanea Bassiri 2010; Leonard 2003; McCloud 2006;

Smith 1999). Many mosques in the USA offer full-time and

weekend Islamic schools, Islamic study classes, khatirah

(short lectures), Arabic classes, sisters’ (women only)

activities or programs, Qur’an memorization or tajwid

classes, youth activities or programs, classes for recently

converted Muslims, fitness and martial arts classes and

sports team (Bagby et al. 2001). Moreover, mosques often

engage in political and community activities and provide

social services to members of the local community,

including cash assistance for families and individuals,

marital and family counseling, prison and jail programs,

food pantry, soup kitchen, tutoring and literacy programs,

thrift store, and clothes collection for the poor (Bagby et al.

2001). Additionally, many mosques in the USA partially

function as community centers for local Muslim popula-

tions (Bagby et al. 2001).

Research on mosque-based support among Muslim

Americans has found that women tend to more frequently

receive social support from fellow congregants (Nguyen

et al. 2013). Individuals who attend mosque frequently and

individuals who are more involved within their congrega-

tions are also more likely to receive support from congre-

gants (Nguyen et al. 2013). In contrast, education is
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negatively associated with mosque-based support (Nguyen

et al. 2013); more highly educated individuals are less

likely to receive support. Similarly, Asians congregants are

less likely to receive support from fellow congregants as

compared to Arab congregants (Nguyen et al. 2013).

Negative interactions, which include conflicts, criti-

cisms, and excessive demands, are another aspect of social

relationships that are perceived and reacted to as stressors.

Consequently, negative interactions can erode one’s sense

of self-worth and competence and interfere with the indi-

vidual’s ability to use cognitive and social resources to

effectively manage stressors (Krause 2005; Rook 1984).

They represent a combination of mechanisms and pro-

cesses that have potential adverse effects on mental and

physical health. Growing evidence points to negative

interactions as a risk factor for mental and physical illness

(King et al. 2002; Newsom et al. 2003; Seeman and Chen

2002; Tanne et al. 2004), and its effects on mental and

physical health is especially pernicious, as negative inter-

actions tend to persist over time (Bolger et al. 1989). For

example, studies have linked negative interactions to sui-

cidality (Lincoln et al. 2012), depressive symptoms

(Chatters et al. 2015), psychological distress (Chatters et al.

2015), social anxiety disorder (Levine et al. 2015), and

posttraumatic stress disorder (Nguyen et al. 2016a).

Focus of the Present Study

Of the few studies that have examined collective self-es-

teem, most have focused on collective self-esteem in

specific racial and ethnic groups. For example, studies have

investigated collective self-esteem among African Ameri-

can adolescents (Constantine et al. 2002), Asian American

(Kim and Omizo 2005), Vietnamese American (Lam

2007), African American (Constantine et al. 2002), and

Latino (Constantine et al. 2002) college students, and

Indian nationals (Khare et al. 2012). However, collective

self-esteem has yet to be explored in relation to religious

groups and identities. Social identities based on religious

affiliations are a unique subset of social identities because

they are inextricably linked to a religious belief system.

That is, individuals within a religious group share, to a

certain extent, a set of values and beliefs based on common

faith and religious teachings. Despite the importance of

religious affiliation as a category of social identity, no

studies have investigated collective self-esteem relative to

religious affiliation.

The purpose of the present investigation is to examine the

association between mosque-based social relationships and

personal and collective self-esteem of young Muslim Amer-

ican adults (i.e., Muslim Americans’ evaluation of Muslims

as a social group). Based on prior research on social support

and personal self-esteem, I expect that mosque-based social

support (i.e., informal support exchanged between congre-

gants of a mosque) will be positively associated with both

personal and collective self-esteem among young Muslim

American adults. Moreover, I expect that negative interac-

tions with congregants will be negatively associated with both

personal and collective self-esteem.

Methods

Data

Analysis was conducted on a sample of 231 Muslim

respondents, who were community members in the Dear-

born, Michigan area and undergraduate and graduate stu-

dents at the University of Michigan’s Ann Arbor and

Dearborn campuses, which have relatively large Muslim

student bodies. Participants were recruited through the

psychology departments’ subject pools as well as through

undergraduate and graduate courses, fliers posted around

the campus, and student organizations on campus. Subject

pool respondents, psychology students, and marketing

students completed the survey in exchange for partial

course credit. Community members were recruited through

local mosques and Muslim organizations in the Dearborn

area. The study period began in the summer of 2009 and

ended in the summer of 2010.

Measures

Independent Variables

Mosque-based emotional support was measured using a

two-item index. Respondents were asked, ‘‘How often do

the people in your congregation: (1) make you feel loved

and cared for and (2) listen to you talk about your private

problems and concerns?’’ Negative interaction with

congregants was assessed with a two-item index asking,

‘‘How often do the people in your congregation make too

many demands on you’’ and ‘‘How often are the people in

your congregation critical of you and the things you do?’’

The response scale for these two indices ranged from 1

‘‘never’’ to 4 ‘‘very often.’’ These mosque-based emo-

tional support and negative interaction measures were

based on the short form of the religious support indices

developed by the Fetzer Institute and National Institute

on Aging (Fetzer 1999). Each of the two items for the

emotional support and negative interaction indices were

averaged to derive separate scores for emotional support

and negative interaction. The Cronbach’s alphas for

the emotional support and negative interactions indices

are .78 and .79, respectively.
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Dependent Variables

Collective self-esteem was measured using an adaptation of

Luhtanen and Crocker’s Collective Self-Esteem Scale (Luh-

tanen and Crocker 1992); the scale in the current study was

adapted to measure respondents’ evaluation of their mem-

bership in the Muslim religious group. This scale consisted of

16 items, which assessed membership self-esteem, private

collective self-esteem, public collective self-esteem, and

importance of identity. Responses were based on a 7-point

Likert-type scale, with response categories ranging from 1

‘‘strongly disagree’’ to 7 ‘‘strongly agree.’’ Negative valence

items were reverse-coded and included in the computation of

the scale average, which represented a collective self-esteem

score (Cronbach’s alpha = .89). Personal self-esteem was

assessed using the 16-item Self-Liking Self-Competence

Scale (Tafarodi and Swann 1995). The response categories

for this scale ranged from 1 ‘‘strongly disagree’’ to 7

‘‘strongly agree.’’ Negative valence items were reverse-

scored. The personal self-esteem score was derived from the

average of the 16 items (Cronbach’s alpha = .89).

Control Variables

The multivariate analysis controlled for race/ethnicity, age,

gender, and nativity. Race/ethnicity differentiated between

Arab, Asian, white, and other. Gender was coded as 0 for

male and 1 for female. Age was measured as a continuous

variable. Respondents’ educational attainment differenti-

ated between respondents who had a high school education

or less, some college, and bachelor’s degree or higher.

Nativity assessed whether respondents were born within

the USA or in another country.

Analysis Strategy

OLS regression analysis was performed to test the effects

of mosque-based emotional support and negative interac-

tion with congregants on personal and collective self-es-

teem. All regression analyses controlled for race, age,

gender, educational attainment, and nativity.

Results

Table 1 presents selected characteristics of the sample. The

average age of the sample was 22 years. Women com-

prised slightly over half of the sample (58%). The majority

of respondents identified as Arab (55%); Asian respondents

comprised the second largest race/ethnic group (23%). The

majority of respondents reported having some college

education (65%). More than half of respondents were born

in the USA (57%). Overall, respondents reported receiving

moderate levels of emotional support from congregants and

Table 1 Percentages and mean

of key variables (N = 231)
% N Mean SD Range

Age 21.76 5.61 0–52

Gender

Male 42.42 98

Female 57.58 133

Race/ethnicity

Arab 55.41 128

Asian 23.38 54

White 8.23 19

Other 12.99 30

Education

High school or less 19.48 45

Some college 65.37 151

Bachelor’s or higher 15.15 35

US born

Yes 56.52 130

No 43.48 100

Mosque-based emotional support 2.79 0.98 1–4

Negative interaction with congregants 1.71 0.80 1–4

Collective self-esteem 5.13 0.94 1–7

Personal self-esteem 3.69 0.56 1–5

Percentages and N are presented for categorical variables, and means, standard deviations, and ranges are

presented for continuous variables
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infrequent negative interaction with congregants. Respon-

dents reported moderate to high levels of collective and

personal self-esteem.

Findings for the multivariate analysis, presented in

Table 2, indicated that mosque-based emotional support

was not associated with personal self-esteem (Model 1).

However, negative interaction with congregants was asso-

ciated with lower personal self-esteem. With regard to

collective self-esteem, mosque-based emotional support

was positively associated with collective self-esteem

(Model 2). That is, respondents who reported receiving

more support from congregants also reported more positive

evaluations of Muslims, as a religious group. On the other

hand, negative interaction was negatively associated with

collective self-esteem, with respondents who experienced

more frequent negative interaction reporting less positive

evaluations of Muslims.

Discussion

Although an empirical body of evidence indicates that

informal social support is predictive of higher levels of

personal self-esteem, there is no information on the effects

of social support on collective self-esteem. Collective self-

esteem is distinct from personal self-esteem in that it is a

person’s evaluation of the worth of the social groups to

which they belong rather their evaluation of their personal

worth. Consequently, we do not know whether social

support operates similarly to personal self-esteem in bol-

stering one’s sense of worth for the social groups to which

one belongs. To address this gap in knowledge, the current

study focused on collective self-esteem, as well as personal

self-esteem, among young Muslim American adults and

shed light on the association between mosque-based emo-

tional support and negative interaction and collective and

personal self-esteem in this underresearched population.

The data indicated that mosque-based emotional support

bolstered respondents’ collective self-esteem but not per-

sonal self-esteem. That is, receiving emotional support

from fellow congregants benefited Muslim Americans’

perception of their religious group, but did not benefit their

perceptions of their own personal worth. This is not sur-

prising given that those providing support to respondents

also belong to the same religious groups. Thus, the provi-

sion of support, which is likely to be perceived as a positive

act, by individuals who heuristically represent the respon-

dents’ religious group is likely to positively shape their

Table 2 OLS regression

analyses for personal and

collective self-esteem for

Muslim Americans

Personal self-esteem Collective self-esteem

Model 1 Model 2

B (SE) B (SE)

Mosque-based emotional support .05 (.04) .59 (.05)***

Negative interactions -.15 (.05)** -.16 (.07)*

Age .01 (.01) -.01 (.01)

Gender

Men Reference Reference

Women .01 (.08) .21 (.10)*

Race/ethnicity

Arab Reference Reference

Asian -.16 (.11) .19 (.14)

White .08 (.14) -.35 (.19)

Other -.22 (.13) -.01 (.16)

Education

High school or less Reference Reference

Some college -.06 (.11) -.10 (.14)

Bachelor’s or higher -.15 (.17) -.06 (.22)

US Born

Yes Reference Reference

No .01 (.08) -.01 (.11)

Constant

N 204 212

F 1.51 13.86

All coefficients are unstandardized

** p\ .01; *** p\ .001
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evaluations of their religious group. In explanation of why

support from congregants had no effect on personal self-

esteem, it is possible that respondents were receiving

support from other sources, such as family members and

friends, that have greater effects on bolstering the respon-

dents’ sense of self-worth and nullify the effects for sup-

port from congregants.

With respect to negative interactions, the data revealed

that respondents who reported more frequent negative

interactions with congregants also reported lower personal

self-esteem. This is consistent with evidence from the lit-

erature, which has found that negative interactions are

predictive of a decreased sense of self-worth and self-ef-

ficacy (Lincoln 2000). Because negative interactions

involve evaluative information about the person, they call

into question and threaten positive evaluations of self and

erode one’s perceptions as being competent, efficacious,

and having self-worth and self-esteem (Lincoln 2000).

Several key limitations in this study should be noted.

This study is based on a non- probability, convenience

sample of young adults; the mean age of respondents in this

study is younger than the general USA and Muslim

American populations. Moreover, a large proportion of this

sample consisted of college students. For reason of con-

venience, college students may be more likely to attend

Jumu’ah service organized by a Muslim student organiza-

tion on campus with other students rather than at a local

community mosque, especially at colleges where there are

no mosques within walking distance of campus. Jumu’ah

service on college campuses may be qualitatively different

from service held at a local mosque with respect to orga-

nization and attendees’ experiences. Together, these factors

may restrict the representativeness of this sample and the

generalizability of study findings. The cross-sectional

design of this study presents a second limitation to the

current analysis. Cross-sectional designs do not permit for

causal inferences, so it is not possible to determine whether

receiving emotional support from congregants leads to

more positive regard for respondents’ own religious group

or vice versa. Similarly, with cross-sectional data, it is not

possible to determine whether negative interaction with

congregants leads respondents to develop more negative

perceptions of themselves or vice versa.

Despite these limitations, this study is the first to

examine collective self-esteem among young Muslim

American adults, and is one of the very few studies to

investigate congregation-based support networks in this

population and provides an initial exploration of the role of

religion and religious networks in the psychological well-

being of a large but understudied population in the USA.

Future research on collective and personal self-esteem

among Muslim Americans should consider other sources of

support and negative interaction, such as extended family,

friends, neighbors, and co-workers. Understanding the

unique contributions of each of these groups to the psy-

chological well-being of Muslim Americans provides

useful information on the functions of different types of

relationships in this population and can inform social

support interventions.
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