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The Editor-in-Chief has retracted this article (Che and Li,
2020). The article was accepted as part of a guest-edited spe-
cial issue in Current Psychology. Before the special issue was
finalized, the Editor-in-Chief detected problems with editorial
handling and peer review and decided not to proceed with the
special issue. Post publication peer review found that this
article is out of scope for the journal and does not meet the
standards required by the journal.

None of the authors agree to this retraction.

The online version of this article contains the full text of the
retracted article as Supplementary Information.

Supplementary Information The online version of this article (https://doi.
org/10.1007/s12144-020-00789-y) contains supplementary material,
which is available to authorized users.
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