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Abstract
Body image dissatisfaction has been associated with harmful effects on the psychological well-being of women in western
societies. Religion has been suggested to be a protective factor against body image dissatisfaction, though its precise mechanisms
are not fully understood. Thus, the present study investigated the relationship between religious denominations and body image,
both positive and negative. Further, it examined strength of religious faith, media exposure, and modesty, as possible mediating
factors underlying this relationship. Participants were 483 Jewish women belonging to ultra-Orthodox, modern-Orthodox, or to a
secular population. All factors were measured by self-report questionnaires. Findings revealed that compared to secular Jewish
women, ultra-Orthodox Jewish women maintain more positive attitudes regarding their bodies, and suffer less from body image
dissatisfaction. Importantly, positive and negative body image had unique effects: Positive body image differed between the
Ultra-Orthodox group and the other two groups, and this relationship was fully mediated both bymedia exposure and by strength
of religious faith. For negative body image, secular women differed from the two other groups, and this relationship was fully
mediated only by media exposure. These findings are discussed in light of sociocultural influences, and related clinical
implications.
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Women inWestern Societies are being subjected to unrealistic
cultural ideals of weight and shape, the result of which is body

dissatisfaction. The sociocultural model of body image as-
sumes that these ideals of beauty, transmitted via various
channels, are internalized by the individual. Thus, body satis-
faction or dissatisfaction becomes a function of the extent to
which an individual perceives the way he/she meets these
beauty standards (Tiggemann 2011). Notably, body dissatis-
faction has been identified as a major risk factor for eating
disorders, and as a predictor of low self-esteem, depression,
and obesity (Grabe et al. 2007). Therefore, it is vital, for
scholars and clinicians alike, to thoroughly understand the
possible factors affecting and contributing to body image sat-
isfaction and dissatisfaction, through both the positive and the
negative dimensions of the body (Tylka 2011).

Within the cultural context of body image, religion has
been receiving increasing empirical attention as a strong factor
shaping and influencing individuals’ attitudes and behaviors
in relation to the body (e.g. Christel et al. 2012). Specifically,
religious identity has been considered a potential buffer
against eating disorders and body image dissatisfaction
(Boyatzis and Quinlan 2008; Homan and Boyatzis 2010;
Handelzalts et al. 2017; Jackson and Bergeman 2011).
Moreover, as religion instills life with a sense of purpose
and meaningfulness, it may allow individuals to refer to their
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body more positively (Homan and Boyatzis 2010). For exam-
ple, Mahoney et al. (2005) found that body sanctification was
positively related to appearance and body composition
satisfaction in a mostly Christian student population. In a
similar population, Kim (2006) found in both males and fe-
males that some aspects of religiosity (e.g. positive religious
coping) were associated with increased body satisfaction.
Moreover, the association between religion and positive
body image has been shown experimentally, demonstrat-
ing that reading religious or spiritual affirmations about
the body promoted positive thinking about one’s appear-
ance (Boyatzis et al. 2007).

However, other studies paint a more complex picture re-
garding the role of religion in body image satisfaction. For
example, Goulet et al. (2017) recently examined specific at-
tributes of religion and their associated with body image in
Catholic-affiliated university students. They found that while
some aspects of religion (e.g. spirituality) were positively re-
lated to body image, others (religious meaning) had negative
effects, while still others (e.g. religious coping) were not as-
sociated to body image at all. Furthermore, evenwhen religion
was found to affect aspects of body image, findings regarding
the specific mechanisms that mediate the relationship between
religion and body image were widespread and complex. For
example, religious identity, organizational religiosity and in-
ternalization of thin ideas were studied by Chaker et al.
(2015), comparing Muslim women to non-Muslim women
in Canada. Findings revealed that religiosity as a composite
score was significantly correlated with appearance satisfac-
tion, while organizational religiosity (i.e., involvement with
a religious center such as mosque) significantly contributed
to the variance in weight satisfaction. Religious identity (i.e.,
Muslim vs non-Muslim) did not significantly contribute to the
variance in appearance or weight satisfaction, internalization
of the thin ideal, and perceived pressure to adhere to media’s
beauty standards. Similarly, Mussap (2009) studied strength
of religion faith, exposure to Western-style visual media and
modesty, by comparing Muslim and non-Muslim women in
Australia. Findings indicated that religious women consumed
less media and were stricter about their modesty. In addition, a
negative correlation between the intensity of religious belief
and body dissatisfaction, body objectification and restrictive
eating behaviors was found. These correlations were mediated
by the degree of exposure to the media and by modesty, such
that religion had an indirect positive impact on body image,
through its influence on media consumption and women’s
modesty customs. Finally, Feinson and Hornik-Lurie (2016)
compared Jewish religious groups and did not find a direct
association between religion and body image.

Following the above-mentioned studies, it is clear that a
systematic investigation of the relationship between religion
and the mechanisms associated with it regarding body image
is necessary. Moreover, as previous studies mostly focused on

the Christian samples, it is important to explore the generaliz-
ability of these findings to other religions. Thus, the present
study aimed to explore this relationship in the context of
Judaism in Israel. Importantly, the multi layered sub-groups
of Judaism in Israel form an ideal opportunity for an extensive
exploration of the possible mediating factors related to reli-
gion and body image. Israeli culture is influenced by Western
values and ideals and is based on a modern, democratic and
secular law system. At the same time, Israel is also a Jewish
country which draws its values from the bible and the laws of
religion (Fuchs 2010). The Jewish portion of people in Israel
(which is the majority of the population) is compromised of
three distinct groups, which vary in their levels of strictness
and religious commitment within the same religion. This al-
lows for a naturally controlled setting for the factor of religion.

Jewish Denominations in Israel

As explained above, the Jewish population in Israel can be
characterized by three religious sub-groups:

Secular Jews - a majority, who do not comply with reli-
gious laws and may preserve some of the religious tradi-
tion, apart from the Jewish laws enforced by Israeli leg-
islation (Latzer et al. 2008). Secular Jews are exposed to
Israeli and foreign mass media (Feinson and Meir 2012)
and therefore are indistinguishable in their dress style
from their Western counterparts (Yulevitch et al. 2013).
Ultra-orthodox Jews (UO) - strictly comply with the
ancient laws of religion, live in separate neighborhoods,
usually do not own televisions and their use of computers
is forbidden or highly limited for vocational purposes
(Campbell and Golan 2011). Furthermore, the rules on
female modesty within this society are meticulous and
strict (Yulevitch et al. 2013).
Modern -orthodox Jews (MO) - adhere to the laws of
religion and preserve most of the religious tradition.
However, they are more open to modern life, and more
exposed toWestern media, attempting to synthesize com-
pliance with Jewish law with the secular modern world
(Seigelshifer and Hartman 2011). Segregation between
the sexes is less strict and their dress-code, while adhering
to some modesty laws, is less meticulous and harsh
(Yulevitch et al. 2013).

In the present study, following the above mentioned litera-
ture review, we hypothesized on three mechanisms through
which religious denomination can affect body image: strength
of religious faith, media exposure and modesty. Notably, these
all vary extensively between the three religious groups studied
in this research.
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Strength of Religious Faith

Refers to the level of devotion an individual has to his/her
religion (Mattis and Jagers 2001). This factor is closely asso-
ciated with intrinsic characteristics of religiousness (Plante et
al. 1999). Religious individuals may feel less pressured to
meet societal appearance and weight ideals if they feel that
they are living a rewarding life, while participating in religious
activities (Woofenden 2012). Focusing judgments of self-
worth away from appearance, and toward moral and ritu-
alistic pursuits, may affect one’s positive body-image
(Mussap 2009, p. 125). Furthermore, religion could min-
imize low body esteem when individuals believe that their
body was made in God’s image and is therefore Bgood^
(Boyatzis et al. 2007).

Media Exposure

The sociocultural perspective on body image (Tiggemann
2011) assigns central importance to Media exposure as a po-
tent exposing mean of unrealistic images of the female beauty
ideal (Smolak and Thompson 2009) and a major source for the
highly prevalent fascination with being thin among women
(Perloff 2014). Two meta-analyses, which focused on visual
media and included both correlational and experimental stud-
ies, reported a correlation between various types of media
exposure and dissatisfaction of females with their bodies, in-
ternalization of the thin ideal and disordered eating, behavior
and beliefs (Grabe et al. 2008). A culturally stereotyped stan-
dard of beauty that is repeatedly communicated in contempo-
rary Western media is considered a crucial factor in the inter-
nalization of the ideal of thinness, which in turn harms body
image, especially among women (Grabe et al. 2008; Levine
and Chapman 2011).

Importantly, the general pattern of results attesting to
media effects on body dissatisfaction, noted recently by
Tiggemann (2014), has emerged from research conducted
in primarily Westernized societies. Samples included
mainly white participants, who share the same unrealisti-
cally thin Bbody perfect^ ideal of female beauty (Bell and
Dittmar 2011). Increasingly, however, researchers have
begun exploring media effects on body images of young
women from different religions and ethnic groups (e.g.
Swami et al. 2014). Results have supported the premise
that religious identity may act as a protective factor, buff-
ering women from the negative effects of thin-ideal
Western media images. Particularly, religious identity dis-
courages body-centric media consumption (Mussap
2009), promoting less reliance on media messages and
reducing the internalization of the thin ideal and other
perceived appearance pressures of the media beauty stan-
dards (Dunkel et al. 2010; Swami et al. 2014)

Modesty

A concept that can be found across different cultures and reli-
gions, (Andrews 2011), and has been defined as Ba mark of
sexual purity and respectable womanhood^ (Reagan 1997, p.
1780). A modest dress code is associated with lower objectifi-
cation experiences (Fredrickson andRoberts 1997), i.e. allowing
women’s self-affirming as human beings instead of sexual ob-
jects (Holman 2012), and therefore as a buffering mechanism
against cultural appearance pressures (Mussap 2009). For in-
stance, Swami et al. (2014) found that use of the hijab among
Muslim women living in the UK, was associated with lower
objectification experiences, less importance on appearance,
and with a more positive body image, suggesting that Western
dress code and not religious affiliation per se, was associated
with body image concerns. The Jewish concept of Btzniut^
(modesty) in contemporary Orthodox usage, applying primarily
to the responsibilities of women and girls, highlights an ideal-
ized process through which one achieves a kind of profound
spiritual self-actualization, personal empowerment and cultural
subversion. Moreover, the increasing discourse in recent years
relating to Orthodox women’s appearance is also understood as
an attempt to protect the religious community from the negative
effects of contemporary Western culture (Hartman 2007).

Taken together, the above presented literature review leads
to the following hypotheses. Our first hypothesis (H1) was
that religion denomination would buffer against body image
dissatisfaction. Particularly, we hypothesized that UO women
would maintain more positive attitudes regarding their bodies,
and would suffer less from body image dissatisfaction than
MO women, who in turn would maintain more positive atti-
tudes regarding their bodies, and would suffer less from body
image dissatisfaction than secular Jewish women. The second
hypothesis (H2) was that strength of religious faith, media
exposure, and modesty will mediate the effect of religious
affiliation on body image satisfaction and dissatisfaction.
These hypotheses were examined in a correlational study
within a sample of Israeli Jewish women identifying with
one of the three denominations detailed above.

Method

Participants

The sample included 483 Israeli Jewish women,1 ages be-
tween 18 and 30 years (M = 25.2, SD = 2.9). The average body

1 While acknowledging that males are also prone to body dissatisfaction, in the
present study we focused on a female population. Previous research suggests
that males demonstrate a more positive body image compared to females, and
that religion in general plays a lesser role in males’ lives (Christel et al. 2012).
Additionally, some of our variables (e.g. modesty) are specifically relevant to
the female Jewish population.
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mass index of the participants (BMI: kg/m2) was 22.55 (SD =
3.6). Regarding religious denomination, 205 (42.4%) defined
themselves as being secular, 163 (33.7%) as MO and 115
(23.8%) identified themselves as UO. Two-hundred and
eighty four (58.8%) of the participants were single and 199
(41.2%) were married. Three-hundred and sixty five par-
ticipants (75%) had no children and 116 (25%) had 1–6
children (M = .5, SD = 1.1). Regarding education, seven-
ty nine (16.4%) of the women graduated high school,
324 (67.1%) were studying towards or had a BA degree
or equivalent and 80 (16.6%) were studying towards or
had an MA degree or higher.

Procedure

Secular and MO participants were recruited using social me-
dia networks such as Facebook, on a voluntary basis, or
through the college website where they were given course
credit for their participation. The participants completed the
questionnaires online. Questionnaires and data output were
generated using Qualtrics© 2015 (Qualtrics, Provo, UT,
USA. http://www.qualtrics.com). UO women were recruited
on a voluntary basis using a snowball-sampling technique;
Potential participants were approached by the third author
and then asked to forward information about the study to other
individuals who might be eligible to participate. The partici-
pants completed the Qualtrics questionnaire using Email if
they had internet access or using a paper questionnaire if they
didn’t have internet access. Data was treated in confidentiality
and participants were debriefed immediately after completing
the questionnaire. The study was approved by the institution’s
Ethics Committee (Protocol 2,016,001/01).

Measures

All measures were self-report Likert-type questionnaires.
Participants were administered the Hebrew versions of the
following measures. The original English questionnaires were
translated using the parallel-blind technique (Behling and Law
2000) by two different researchers for the purpose of the pres-
ent study.

Strength of Religious Faith (FAITH) Assessed using the 10-
item Santa Clara Strength of Religious Faith Questionnaire
(Plante et al. 1999). The FAITH is answered on a 4 point scale
ranging from Bstrongly disagree^ to Bstrongly agree^. An
example item is: BMy faith is an important part of who I am
as a person^. The scale was calculated as the mean for the 10
items. Internal consistency of the FAITH original version was
0.94–0.96 and in the current studywas found to be satisfactory
(Cronbach’s alpha =0.97).

Modesty of Clothing: (MODEST) A modified version of the
measure employed byMussap (2009) was used to assess mod-
esty of dress. Participants were asked to rate the extent to
which they cover various parts of their body when in public
using a 5-point scale ranging from Bnever^ to Balways^. The
scale score is obtained as the sum of the responses regarding
12 body parts which are relevant for religious Jewish women,
including: Elbows, collarbones, knees, legs, wrist, hair,
thighs, abdomen, foot, shoulder, chest cleavage, and arm-
pit. Responses to these items were summed. Internal con-
sistency estimates for MODEST original version was 0.88
and in the current study was found to be satisfactory
(Cronbach’s alpha = 0.91).

Media Exposure: (MEDIA: 2 Questions) Participants estimated
how much time per week they spent watching TV and how
much time per week they spent on the internet (excluding
educational and vocational purposes). These questions were
phrased following McCreary & Saldava’s (1999) suggestions,
used in studies relating to eating disorders (Calado et al.
2011), and following Tiggemann and Slater (2013). Time
spent watching TV was assessed on a 9-point Likert scale,
ranging from BNot at all^ to B18 or more hours a week^.
Time spent on the internet was assessed on an 8-point Likert
scale ranging from BNot at all^ to B6 hours or more a day .̂
Media exposure scale was obtained by averaging the z-scores
for the TV and internet exposure assessments.

Body Image Concern Inventory (BICI; Littleton et al. 2005) A
19-item brief self-report measure designed to assess dysmor-
phic appearance concerned with items related to body-dissat-
isfaction, checking and camouflaging behavior, social con-
cerns and avoidance related to appearance defects. For each
item on a 5-point scale (1 = never, to 5 = always) participants
indicated how often they had the described feeling or per-
formed the described behavior. A total score was computed
by summing up all the items, and can vary along 19–95, with
higher scores reflecting greater levels of dysmorphic concerns
regarding the body. Internal consistency of the BICI in the
original study was 0.93 while in the current study was found
to be satisfactory (Cronbach’s alpha = 0.91).

The Body Appreciation Scale (BAS; Avalos et al. 2005)
Measures aspects of positive body image that include accep-
tance of, favorable opinions toward, and respect for the body.
The 13 items of this scale are rated on a 5-point scale (1 =
never, to 5 = always), and are averaged to obtain a total score.
Internal consistency of the BAS in the original version was
0.91–0.93 and in the current studywas found to be satisfactory
(Cronbach’s alpha = 0.88).

Background Information (11 Questions) Participants were
asked for self-reported weight (kg), height (m), country of
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birth, highest level of education, religious denomination, high
school, age, country of birth, marital status and number of
children. Body mass index (BMI) was calculated by the re-
searchers from participants’ self-reported weight and height.

Statistical Analysis

We used One-Way ANOVA in order to test for differences
between religious denomination groups in the main study var-
iables, with Tukey’s correction for multiple comparisons for
post hoc tests when needed. A chi-square test was used in
order to compare marital status between religious denomina-
tions. We used Pearson correlation coefficients to test for cor-
relations between them. Following this initial analysis, we
constructed two path analysis models in order to test our main
mediation hypothesis. We tested these models using structural
equation modelling (using the Amos version 21 software).
Finally, we performed multivariate regressions in order to
strengthen our findings and confirm that background variables
alone did not account for the differences in body image be-
tween the three study groups. All results were considered sig-
nificant at .05 level.

Results

Initial Analysis

We found significant differences in marital status between all
groups: Ninety UOwomen (78%), 70 religious women (43%)
and 39 secular women (19%) were married (χ2(2) = 107.0, p
< .01). Other sample demographic characteristics and the
main study variables, as well as tests for group differences,
are presented in Table 1. Pearson correlations between the
study variables are presented in Table 2.

H1 – Group Differences

H1 was partially confirmed. We found significant differences
between religious denomination groups in both positive and
negative body image (F(2,480) = 14.9 and 8.1, respectively, p
< .01). However, follow-up post hoc tests showed that while
UO women had significantly higher positive body image and
significantly lower negative body image than secular women,
MO women were not consistently different from the other
groups. Specifically, MO women had significantly lower neg-
ative body image than secular women had, but did not differ
from UO women. MO women also had significantly lower
positive body image than UO women had, but did not signif-
icantly differ from secular women. Additionally, significant
group differences were found in strength of faith, modesty
and media exposure, which are consistent with group

characteristics as described earlier. Table 1 shows the means
and standard deviations of the body image scales for all
groups.

H2 - Mediation

Model Construction

We considered three mediating variables in the relationship
between religious denomination and body image: Strength
of religious faith, modesty and media exposure. Since we
found a high, significant correlation between Strength of reli-
gious faith and modesty (r = .72, p < .01), we decided not to
include modesty as a mediator in the model. Concerning the
socio-demographic variables that were related to body image,
we found that marital status and number of children were
highly correlated (r = .57, p < .01) so we included only marital
status in the model. Even though we found no significant
differences between the religious denomination groups in
BMI, we included it in the model because of its theoretical
importance and its correlation with body image (r = .23, p
< .05 and r = −.23, p < .05 for negative and positive body im-
age, respectively). Finally, because of the nature of differences
between groups in positive vs. negative body image that we
found when testing our first hypothesis, we constructed sepa-
rate path diagrams for each measure with different group as-
signments. The differences in positive body image were be-
tween the UO group and the other two groups, with no signif-
icant difference between secular and MO. Therefore, we cod-
ed a dummy variable for OU and it was used in the model
predicting positive body image. Similarly, as secular women
differed from the two other groups in negative body image, we
coded a dummy variable for secular and it served to predict
negative body image. We included BMI and marital status as
background variables and faith and media exposure as possi-
ble mediators. In accordance with the mediation hypotheses,
we included all possible paths between the religious denomi-
nation, the mediators and body image. We connected all
socio-demographic variables to each other, and included paths
from socio-demographic variables to the mediators and to
body image if we found a significant correlation between
those variables. We then modified these models by omitting
insignificant paths between BMI or marital status and the en-
dogenous study variables, but this modification did not
change the conclusions regarding the mediation role strength
of religious faith and media serve in the relation between
religious denomination and body image.

Negative Body Image

The path diagram that we used to test the direct and indirect
effects of religious denomination on negative body image is
shown in Fig. 1. The direct path between marital status and
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faith was omitted from this path diagram due to lack of sig-
nificance. For simplicity, we did not present in this diagram
the simple correlations between BMI, Marital Status and
Religious denomination, although they were included in the
model. Model fit indices were the following: NFI = .997,
TLI = .995, CFI = .999, RMSEA = .024, χ2(2) = 2.5,
p = .281. We found a significant indirect path leading from
religious denomination to negative body image through media
(Beta = 0.045, p = .045). The path leading from religious de-
nomination to negative body image through faith was not
significant (Beta = 0.106, p = .283). In addition, the direct ef-
fect of religious denomination on negative body image was
not significant (beta = −.03, p .595). We thus conclude that the
relationship between religious denomination and negative
body image is fully mediated by media, offering partial sup-
port for H2, as can be seen in Fig. 1.

Positive Body Image

The path diagram that we used to test the direct and indirect
effects of religious denomination on positive body image is
shown in Fig. 2. The direct path between marital status and
media was omitted from this path diagram due to lack of

significance. For simplicity, we did not present in this diagram
the simple correlations between BMI, Marital Status and
Religious denomination, although they were included in the
model. Model fit indices were the following: NFI = .991,
TLI = .966, CFI = .996, RMSEA = .046, χ2(2) = 4.1,
p = .132. We found a significant indirect path leading from
religious denomination to positive body image through media
(Beta = 0.037, p = .021) and a significant indirect path leading
from religious denomination to positive body image through
faith (Beta = 0.0057, p = .006). The direct effect of religious
denomination on positive body image was not significant (be-
ta = −.05, p = .234). We thus concluded that the relationship
between religious denomination and positive body image is
fully mediated by both media and strength of religious faith.
Accordingly, in the context of positive body image, H2 was
fully supported, as can be seen in Fig. 2.

Additional Analyses

In order to ascertain that marital status and BMI did not ac-
count for the direct effect of religious denomination on body
image, we conducted two regression analyses that included
marital status, BMI and religion as predictors of body image

Table 1 Descriptive statistics and tests for group differences in sample demographics and main study variables

Ultra orthodox (N = 115) Modern orthodox (N = 163) Secular (N = 205)

Mean SD Range Mean SD Range Mean SD Range F(2,480)

Age 25.2a 3.0 18.0–32.0 24.3b 2.5 19.0–30.0 25.8a 3.0 18.0–32.0 13.0**

N of Children 1.6a 1.4 0.0–6.0 0.3b 0.7 0.0–3.0 0.1b 0.5 0.0–6.0 130.1**

BMI 22.9 3.7 17.3–36.2 22.6 3.4 14.9–35.2 22.3 3.7 16.9–41.9 0.8

Faith 3.5a 0.5 1.0–4.0 3.2b 0.5 1.0–4.0 1.6c 0.6 1.0–3.8 566.2**

Media -0.6a 0.7 −1.5- 1.4 −0.1b 0.6 −1.5-2.3 0.4c 0.7 −1.2-2.1 71.0**

Modesty 53.4a 6.0 12.0–60.0 39.2b 7.0 12.0–56.0 26.7c 7.7 12.0–48.0 528.6**

BICI 37.1a 14.0 16.0–79.0 38.8a 13.5 15.0–90.0 43.3b 15.6 13.0–90.0 8.1**

BAS 4.1a 0.6 1.7–4.9 3.8b 0.7 1.4–4.9 3.6b 0.8 1.2–4.9 14.9**

Groups with similar sub-indices do not differ significantly (p < .05) according to Tukey’s post-hoc test for multiple comparisons. **p < .01

Table 2 Pearson correlation
coefficients between the study
variables

2 3 4 5 6 7 8 9

1. Age .27** .31** .10* −.21** .13** −.08 .01 −.06
2. N of Children .57** .13** .29** −.24** .51** −.08 .16**

3. Marital Statusa .06 .33** −.26** .47** −.17** .24**

4. BMI .00 .12** .09* .23** −.23**

5. Faith −.41** .72** −.21** .26**

6. Media −.43** .27** −.27**

7. Modesty −.16** .18**

8. BICI −.66**

9. BAS

aMarried = 1 *p< .05, **p < .01
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(negative and positive). The results of these regression models
that are presented in Table 3, show that religious denomination
remains significant in the presence of BMI and marital status,
hence we concluded that association between religious de-
nomination and body image is indeed mediated by media
and faith and not confounded by BMI and marital status.

Discussion

The present study aimed at systematically investigating and
confirming the association between different religious denom-
inations and both positive and negative body image, as found
in previous similar studies (e.g. Swami et al. 2014) and spe-
cifically in relation to Jewish religion (e.g., Handelzalts et al.
2017). Our findings confirmed that Jewish denomination af-
filiation is associated with women’s body image. Particularly,
in agreement with our first hypothesis, UO women maintain
more positive attitudes regarding their bodies, and suffer less
from body image dissatisfaction than secular Jewish women.
However, when examining the above association further, the
differences found in both the positive and the negative body

image reveal a more complex pattern within the three study
groups. Differences in positive body image were detected be-
tween the UO groups and the other two groups, with no sig-
nificant difference between secular andMO.When examining
negative body image, secular women differed from the two
other groups with no difference between UO and MO groups.
Additionally, although not all differences were significant, UO
women had more positive as well as less negative body image
than MO women, who had more positive body image than
secular women.

This pattern of results is in agreement with the assertion
that MO women represent a unique group, often forced to
navigate between contradictory and competing cultural expec-
tations, i.e. both traditional religious obligations, and main-
stream cultural values (Weinberger-Litman et al. 2017).
Thus, MO women share the adherence to religious rituals
and faith with the UO women, while being exposed to and
adopting cultural aspects of the post-industrialized societies
(Seigelshifer and Hartman 2011). Taken together, these find-
ings illustrate the importance of measuring the discrete posi-
tive and negative dimensions of body-image (Tylka 2011), as
there are significant differences in body image satisfaction and

BMI

Marital Status

(Married)

Religious

Denomination

(Ultraorthodox)

Faith

Media

Positive Body

Image

-.23**

-.28**

.44**

.14*

.16*

.14*

-.13*

.05

.13*

.17*

.27**

.24*

-.28**

Fig. 1 Standardized path weights
for predicting negative body
image. Figures on top right hand
side of each endogenous variable
are multiple regression correlation
coefficients. *p< .05, **p < .01

BMI

Marital Status

(Married)

Religious

Denomination

(Secular)

Faith

Media

Negative Body

Image

.14*

.17*

-.83**

-.13*

-.11*

.22*

.18*

-.03

-.13*

.14

.69*

.21*

-.23*

Fig. 2 Standardized path
coefficients for predicting
positive body image. Figures on
top right hand side of each
endogenous variable are multiple
regression correlation
coefficients. *p< .05, **p < .01
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dissatisfaction patterns related to different religious denomi-
nation groups. Furthermore, these findings are especially re-
markable when noting that BMI, which has been associated
with body image (Sarwer et al. 2005), did not differ between
the groups. This strengthens the assertion that body image is
affected by the subjective factors examined in the study rather
than by the physical body itself.

Within the framework of sociocultural context (e.g.,
Tiggemann 2011), and following the study’s second hypothe-
sis aim, our supportive findings show that the direct associa-
tion of religious denomination with body image disappeared
when mediating variables, i.e., media and strength of faith,
were put into the path analysis model. Specifically, the rela-
tionship between religious denomination and negative
body image was fully mediated by media, while the rela-
tionship between religious denomination and positive body
image was fully mediated by both media and strength of
religious faith. This very important finding may shed light
on the link between religion and body image (e.g., Homan
and Boyatzis 2010), suggesting a possible explanation for
previous inconsistent results within this limited area of
research (Feinson and Hornik-Lurie 2016).

The central effect of media found in our study for both
positive and negative body image follows other studies asso-
ciated with body image and media in general (e.g. Grabe et al.
2008). It demonstrates the robust role media exposure has in
transmitting societal standards for female beauty (i.e., the de-
sirability of thinness) and its consequent role in shaping both
body image ideals and negative body image perceptions (e.g.,
Perloff 2014). For example, higher screen time (TV and
computer screen) was associated with less body satisfac-
tion in a sample of adolescents (Suchert et al. 2016).
Additionally, controlled exposure to the slender ideal in
magazines, television, and video games generated a mod-
erately large negative effect on women’s state body satis-
faction (Levine and Chapman 2011).

Importantly, in line with previous findings (e.g. Mussap
2009), the current results demonstrate a significant relation-
ship between strength of religious faith among UO women,
i.e., strong and internalized religious beliefs manifested
through strong religious observance and commitment, and
positive body image. Within the framework of the social-
cultural model of body image (Tiggemann 2011), religion

may promote positive body image by protecting individuals
from media exposure and its hazardous implications with re-
gard to body-image, and by encouraging use of modest cloth-
ing in public2 (Mussap 2009). The fact that ultra-orthodox
Jews tend to isolate themselves by restricting the use of tele-
vision as well as the internet (Livio and Weinblatt Tenenboim
2007), is therefore central to the understanding of their low
negative as well as high positive body image. Furthermore, by
focusing judgements of self-worth away from appearance and
towards moral and ritualistic pursuits relevant to the individ-
ual’s religion (Ferraro 1998), strong faith may offer individ-
uals the opportunity to select and work towards meaningful
goals, and may serve as a base of self-worth.

The above findings have several clinical implications for
enhancing body image. First, clinicians should be aware of the
complexity of body image and the various factors which are
implicated in it. Following, they should carefully assess the
degree of body dissatisfaction among all women, irrespec-
tive of religious beliefs and practices, and offer them ma-
terials on becoming critical viewers of media, thus
rejecting unrealistic images of women in the media (e.g.
Levine and Chapman 2011). Research suggests that being
skeptical of media messages is associated with positive
body image and can act as a buffer against negative body
image outcomes (Pope et al. 2014).

Second, intervention programs could help young women
establish self-defined meaningful priorities while introducing
aspects of religious commitment to women, regardless of their
specific faith. Namely, applying principles advocated by most
religions, such as focusing on serving others, actively engag-
ing in one’s community, and on inner strength rather than on
appearance, may enable one to ignore external media’s influ-
ences that suggest a thin-ideal body shape (Inman et al. 2014).
For instance, clinicians implementing acceptance and life’s
purpose have been successful with young Christian women
with eating disorders (Richards et al. 2007).

2 It should be noted that in our study, as strength of religious faith andmodesty
were highly correlated, we chose to focus on the latter, as we believe that
modesty in the present sample, stems from faith (Latzer, 2003; Andrews
2011). However, in other cultures or in other contexts (e.g. Dunkel et al.
2010) modesty in itself may not solely associate with religiousness and thus
should be further studied as a possible effect on body image.

Table 3 Regression coefficients for predicting negative and positive body image by socio-demographic variables only

Negative body image Positive body image

B SE Beta B SE Beta

BMI 1.0 0.2 0.25** BMI −0.1 0.0 −0.25**
Marital status −4.0 1.4 −0.13** Marital status 0.3 0.1 0.19**

Secular 4.1 1.4 0.14** Ultraorthodox 0.3 0.1 0.15**

**p < .01
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The present study is not without limitations. First, partici-
pants were recruited via social network and through personal
connections, using the snowball method, thus limiting the
representation and generalizability of the findings. However,
this method was necessary to access populations who gener-
ally shun participating in surveys or research (Feinson and
Meir 2012; Livio and Weinblatt Tenenboim 2007; Rier et al.
2008). A second limitation of the study is its correlational
nature. Directly exploring causation for strength of religious
faith may be impossible as most people are born into their
denominations and only a minority changes them. However,
measuring causality in terms of media exposure and body
image in different religious environments is indeed possible.
Thus, our findings provide an important ‘first step’ paving the
way for a longitudinal research that can track change in body
dissatisfaction over time, and look at such change in the con-
text of changing media and social media in different religions
and denominations. Third, there is the issue of social desir-
ability. It may be that as a segregated community, the religious
respondents answered as they believe was expected from them
and not as they really feel. Although this inclination may
influence all of the respondents, social desirability with regard
to values expected by religion may be even stronger (Rier et
al. 2008). This may call for using measures other than self-
report measures, as are commonly used in most studies in this
field (Boyatzis and Quinlan 2008), or adding impression
management or implicit measures that could control for
this possible effect. Finally, we note the complexity of other
mediating factors of religion and body image. Although the
mediating variables in this study are theoretically justified and
cover the possible confounders, while offering a good statis-
tical fit, other mediating variables (e.g. thin-ideal internaliza-
tion) should be examined in future studies.

Despite the limitations described, the study demonstrates the
buffering effect of religion on women’s body image, while
depicting that this entire effect is mediated by media exposure.
It therefore seems that the limited media exposure forced by
certain denominations shields women from the harmful sociocul-
tural pressures, and not religion by itself. Future research is need-
ed to clarify the specific factors that may play a role in these
particular protective and risk factors. Further, studying this pos-
sible mediation effect of media, in other religions and denomi-
nations, as well as elaborating additional mechanisms, other than
intrinsic religious experience, may help explain how individuals
can cope with everyday pressures of meeting an unattainable
ideal. Finally, while there is evidence that media exposure to
cultural ideals (Bmuscularmedia^) negatively affects body image
and increases depression among males (e.g., Agliata and
Tantleff-Dunn 2004), the factor of religion has not been explored
for this group. It is an open question whether the relationship
found in the present study would generalize to males.
Therefore, future studies on a parallel male population may shed
important light on the matter.

Compliance with Ethical Standards

Conflict of Interest The authors declare that they have no conflict of
interest.

Ethical Approval All procedures performed in studies involving human
participants were in accordance with the ethical standards of the institu-
tional and/or national research committee and with the 1964 Helsinki
declaration and its later amendments or comparable ethical standards.

Informed Consent Informed consent was obtained from all individual
participants included in the study.

References

Agliata, D., & Tantleff-Dunn, S. (2004). The impact of media exposure
on males' body image. Journal of Social and Clinical Psychology,
23(1), 7–22.

Andrews, C. S. (2011). Defining and exploring modesty in Jewish
American women. Journal of Religion and Health, 50, 818–834.
https://doi.org/10.1007/s10943-010-9435.

Avalos, L., Tylka, T. L., & Wood-Barcalow, N. (2005). The body appre-
ciation scale: Development and psychometric evaluation. Body
Image, 2(3), 285–297. https://doi.org/10.1016/j.bodyim.2005.06.
002.

Behling, O., & Law, K. S. (2000). Translating questionnaires and other
research instruments: Problems and solutions. Thousand Oaks:
Sage.

Bell, B. T., & Dittmar, H. (2011). Does media type matter? The role of
identification in adolescent girls’media consumption and the impact
of different thin-ideal media on body image. Sex Roles, 65, 478–
490. https://doi.org/10.1007/s11199-011-9964-x.

Boyatzis, C. J., & Quinlan, K. B. (2008). Women's body image, disor-
dered eating and religion: A critical review of the literature.
Research in the social scientific study of religion, 19, 183–208.
https://doi.org/10.1163/ej.9789004166462.i-299.61.

Boyatzis, C. J., Kline, S., & Backof, S. (2007). Experimental evidence
that theistic-religious body affirmations improve women's body im-
age. Journal for the Scientific Study of Religion, 46(4), 553–564.
https://doi.org/10.1111/j.1468-5906.2007.00377.x.

Calado, M., Lameiras, M., Sepulveda, A. R., Rodríguez, Y., & Carrera,
M. V. (2011). The association between exposure to mass media and
body dissatisfaction among Spanish adolescents. Women's Health
Issues, 21(5), 390–399. https://doi.org/10.1016/j.whi.2011.02.013.

Campbell, H. A., & Golan, O. (2011). Creating digital enclaves:
Negotiation of the internet among bounded religious communities.
Media, Culture & Society, 33(5), 709–724. https://doi.org/10.1177/
0163443711404464.

Chaker, Z., Chang, F. M., & Hakim-Larson, J. (2015). Body satisfaction,
thin-ideal internalization, and perceived pressure to be thin among
Canadian women: The role of acculturation and religiosity. Body
Image, 14, 85–93. https://doi.org/10.1016/j.bodyim.2015.04.003.

Christel, T., Morgenthaler, C., & Kaeppler, C. (2012). The role of gender
and religiosity in positive body image development among adoles-
cents in Germany. Women's Studies: An inter-disciplinary journal,
41(6), 728–754. https://doi.org/10.1080/00497878.2012.692575.

Dunkel, T. M., Davidson, D., & Qurashi, S. (2010). Body satisfaction and
pressure to be thin in younger and older Muslim and non-Muslim
women: The role of western and non-western dress preferences.
Body Image, 7(1), 56–65. https://doi.org/10.1016/j.bodyim.2009.
10.003.

1782 Curr Psychol  (2020) 39:1774–1784

https://doi.org/10.1007/s10943-010-9435
https://doi.org/10.1016/j.bodyim.2005.06.002
https://doi.org/10.1016/j.bodyim.2005.06.002
https://doi.org/10.1007/s11199-011-9964-x
https://doi.org/10.1163/ej.9789004166462.i-299.61
https://doi.org/10.1111/j.1468-5906.2007.00377.x
https://doi.org/10.1016/j.whi.2011.02.013
https://doi.org/10.1177/0163443711404464
https://doi.org/10.1177/0163443711404464
https://doi.org/10.1016/j.bodyim.2015.04.003
https://doi.org/10.1080/00497878.2012.692575
https://doi.org/10.1016/j.bodyim.2009.10.003
https://doi.org/10.1016/j.bodyim.2009.10.003


Feinson, M. C., & Hornik-Lurie, T. (2016). Body dissatisfaction and the
relevance of religiosity: A focus on ultra-orthodox Jews in a com-
munity study of adult women.Clinical Social Work Journal, 44, 87–
97. https://doi.org/10.1007/s10615-016-0574-5.

Feinson, M. C., & Meir, A. (2012). Disordered eating and religious ob-
servance: A focus on ultra-orthodox Jews in an adult community
study. International Journal of Eating Disorders, 45(1), 101–109.
https://doi.org/10.1002/eat.20895.

Ferraro, K. F. (1998). Firm believers? Religion, body weight, and well-
being. Review of Religious Research, 39, 224–244. https://doi.org/
10.2307/3512590.

Fredrickson, B. L., & Roberts, T. (1997). Objectification theory: Toward
understanding women’s lived experiences and mental health risks.
Psychology of Women Quarterly, 21, 173–206. https://doi.org/10.
1111/j.1471-6402.1997.tb00108.x.

Fuchs, I. (2010). Religion in Israel. In M.G. Bard & D. Nachmias (Eds.),
Israel studies: an anthology. Retrieved from http://www.
jewishvirtuallibrary.org/jsource/isdf/text/fuchs.html

Goulet, C., Henrie, J., & Szymanski, L. (2017). An exploration of the
associations among multiple aspects of religiousness, body image,
eating pathology, and appearance investment. Journal of Religion
and Health, 56(2), 493–506.

Grabe, S., Hyde, J. S., & Lindberg, S. M. (2007). Body objectification
and depression in adolescents: The role of gender, shame, and rumi-
nation. Psychology of Women Quarterly, 31(2), 164–175. https://
doi.org/10.1111/j.1471-6402.2007.00350.x.

Grabe, S., Ward, L. M., & Hyde, J. S. (2008). The role of the media in
body image concerns among women: A meta-analysis of experi-
mental and correlational studies. Psychological Bulletin, 134(3),
460–476. https://doi.org/10.1037/0033-2909.134.3.460.

Handelzalts, J. E., Geller, S., Levy, S., Vered, T., & Fisher, S. (2017).
Body image among three denominations of Jewish women in Israel.
International Journal of Culture and Mental Health, 10(2), 206–
216. https://doi.org/10.1080/17542863.2017.1290126.

Hartman, T. (2007). Feminism encounters traditional Judaism:
Resistance and accommodation. Waltham: Brandeis University
Press.

Holman, A. (2012). Religion and the body: An overview of the insertions
of religion in the empirical psycho-social research lines on the body.
European Journal of Science and Theology, 8(3), 127–134.

Homan, K. J., & Boyatzis, C. J. (2010). Religiosity, sense of meaning,
and health behavior in older adults. The International Journal for
the Psychology of Religion, 20(3), 173–186. https://doi.org/10.1080/
10508619.2010.481225.

Inman, M., Iceberg, E., & McKeel, L. (2014). Do religious affirma-
tions, religious commitments, or general commitments mitigate
the negative effects of exposure to thin ideals? Journal for the
Scientific Study of Religion, 53(1), 38–55. https://doi.org/10.
1111/jssr.12089.

Jackson, B., & Bergeman, C. S. (2011). How does religiosity enhance
well-being? The role of perceived control. Psychology of Religion
and Spirituality, 3, 149–161. https://doi.org/10.1037/a0021597.

Kim, K. H. C. (2006). Religion, body satisfaction and dieting. Appetite,
46(3), 285–296. https://doi.org/10.1016/j.appet.2006.01.006.

Latzer, Y. (2003). Disordered eating behaviors and attitudes in diverse
groups in Israel. In: G. M. Ruggeiro (Ed.), Eating disorders in the
Mediterranean area: An exploration in transcultural psychology
(pp. 159–181) Hauppauge, NY: Nova Science Publishers.

Latzer, Y., Witztum, E., & Stein, D. (2008). Eating disorders and disor-
dered eating in Israel: An updated review. European Eating
Disorders Review, 16(5), 361–374. https://doi.org/10.1002/erv.875.

Levine, M. P., & Chapman, K. (2011). Media influences on body image.
In T. F. Cash & L. Smolak (Eds.), Body image: A handbook of
science, practice, and prevention (2nd ed., pp. 101–109).
NewYork: Guilford Press.

Littleton, H. L., Axsom, D., & Pury, C. L. (2005). Development of the
body image concern inventory. Behaviour Research and Therapy,
43(2), 229–241. https://doi.org/10.1016/j.brat.2003.12.006.

Livio, O., & Weinblatt Tenenboim, K. (2007). Discursive legitimation of
a controversial technology: Ultra-orthodox Jewish women in Israel
and the internet. The Communication Review, 10(1), 29–56. https://
doi.org/10.1080/10714420601168467.

Mahoney, A., Carels, R. A., Pargament, K. I., Wachholtz, A., Edwards
Leeper, L., Kaplar, M., & Frutchey, R. (2005). The sanctification of
the body and behavioral health patterns of college students. The
International Journal for the Psychology of Religion, 15(3), 221–
238. https://doi.org/10.1207/s15327582ijpr1503_3.

Mattis, J. S., & Jagers, R. J. (2001). A relational framework for the study
of religiosity and spirituality in the lives of African Americans.
Journal of Community Psychology, 29, 519–539. https://doi.org/
10.1002/jcop.1034.

McCreary, D. R., & Sadava, S. W. (1999). Television viewing and self-
perceived health, weight, and physical fitness: Evidence for the cul-
tivation hypothesis. Journal of Applied Social Psychology, 29(11),
2342–2361. https://doi.org/10.1111/j.1559-1816.1999.tb00114.x.

Mussap, A. J. (2009). Strength of faith and body image in Muslim and
non-Muslim women. Mental Health, Religion and Culture, 12(2),
121–127. https://doi.org/10.1080/13674670802358190.

Perloff, R. M. (2014). Social media effects on young women’s body image
concerns: Theoretical perspectives and an agenda for research. Sex
Roles, 71, 363–377. https://doi.org/10.1007/s11199-014-0384-6.

Plante, T. G., Yancey, S., Sherman, A., Guertin, M., & Pardini, D. (1999).
Further validation for the Santa Clara strength of religious faith
questionnaire. Pastoral Psychology, 48(1), 11–21.

Pope, M., Corona, R., & Belgrave, F. Z. (2014). Nobody’s perfect: A
qualitative examination of African American maternal caregivers’
and their adolescent girls’ perceptions of body image. Body Image,
11, 307–317. https://doi.org/10.1016/j.bodyim.2014.04.005.

Reagan, L. J. (1997). Engendering the dread disease: Women, men and
cancer. American Journal of Public Health, 87(11), 1779–1787.

Richards, P. S., Hardman, R. K., & Berrett, M. E. (2007). Spiritual ap-
proaches in the treatment of women with eating disorders.American
Psychological Association. https://doi.org/10.1037/11489-000

Rier, D., Schwartzbaum, A., & Heller, C. (2008). Methodological issues
in studying an insular, traditional population: A women’s health
survey among Israeli Haredi (ultra-orthodox) Jews. Women &
Hea l t h , 48 ( 4 ) , 3 63–381 . h t t p s : / / d o i . o rg / 10 . 1080 /
03630240802575054.

Sarwer, D. B., Thompson, J. K., & Cash, T. F. (2005). Body image and
obesity in adulthood. Psychiatric Clinics, 28(1), 69–87.

Seigelshifer, V., & Hartman, T. (2011). From Tichels to hair bands:
Modern orthodox women and the practice of head covering. In
Women's Studies International Forum (Vol. 34, No. 5, pp. 349–
359). Pergamon. https://doi.org/10.1016/j.wsif.2011.05.006.

Smolak, L., & Thompson, J. K. (2009). Body image, eating disorders,
and obesity in children and adolescents: Introduction to the second
edition. In L. Smolak & J. K. Thompson (Eds.), Body image, eating
disorders, and obesity in youth: Assessment, prevention, and
treatment (2nd ed., pp. 3–14). Washington, DC: American
Psychological Association.

Suchert, V., Hanewinkel, R., & Isensee, B. (2016). Screen time, weight
status and the self-concept of physical attractiveness in adolescents.
Journal of Adolescence, 48, 11–17. https://doi.org/10.1016/j.
adolescence.2016.01.005.

Swami, V., Miah, J., Noorani, N., & Taylor, D. (2014). Is the hijab pro-
tective? An investigation of body image and related constructs
among British Muslim women. British Journal of Psychology,
105(3), 352–363. https://doi.org/10.1111/bjop.12045.

Tiggemann, M. (2011). Sociocultural perspectives on human appearance
and body image. In T. F. Cash & L. Smolak (Eds.), Body image: A

1783Curr Psychol  (2020) 39:1774–1784

https://doi.org/10.1007/s10615-016-0574-5
https://doi.org/10.1002/eat.20895
https://doi.org/10.2307/3512590
https://doi.org/10.2307/3512590
https://doi.org/10.1111/j.1471-6402.1997.tb00108.x
https://doi.org/10.1111/j.1471-6402.1997.tb00108.x
http://www.jewishvirtuallibrary.org/jsource/isdf/text/fuchs.html
http://www.jewishvirtuallibrary.org/jsource/isdf/text/fuchs.html
https://doi.org/10.1111/j.1471-6402.2007.00350.x
https://doi.org/10.1111/j.1471-6402.2007.00350.x
https://doi.org/10.1037/0033-2909.134.3.460
https://doi.org/10.1080/17542863.2017.1290126
https://doi.org/10.1080/10508619.2010.481225
https://doi.org/10.1080/10508619.2010.481225
https://doi.org/10.1111/jssr.12089
https://doi.org/10.1111/jssr.12089
https://doi.org/10.1037/a0021597
https://doi.org/10.1016/j.appet.2006.01.006
https://doi.org/10.1002/erv.875
https://doi.org/10.1016/j.brat.2003.12.006
https://doi.org/10.1080/10714420601168467
https://doi.org/10.1080/10714420601168467
https://doi.org/10.1207/s15327582ijpr1503_3
https://doi.org/10.1002/jcop.1034
https://doi.org/10.1002/jcop.1034
https://doi.org/10.1111/j.1559-1816.1999.tb00114.x
https://doi.org/10.1080/13674670802358190
https://doi.org/10.1007/s11199-014-0384-6
https://doi.org/10.1016/j.bodyim.2014.04.005
https://doi.org/10.1037/11489-000
https://doi.org/10.1080/03630240802575054
https://doi.org/10.1080/03630240802575054
https://doi.org/10.1016/j.wsif.2011.05.006
https://doi.org/10.1016/j.adolescence.2016.01.005
https://doi.org/10.1016/j.adolescence.2016.01.005
https://doi.org/10.1111/bjop.12045


handbook of science, practice, and prevention (pp. 12–20). New
York: Guilford Press.

Tiggemann, M. (2014). The status of media effects on body image re-
search: Commentary on articles in the themed issue on body image
and media. Media Psychology, 17, 127–133. https://doi.org/10.
1080/15213269.2014.891822.

Tiggemann, M., & Slater, A. (2013). NetGirls: The internet, Facebook, and
body image concern in adolescent girls. International Journal of
Eating Disorders, 46(6), 630–633. https://doi.org/10.1002/eat.22141.

Tylka, T. L. (2011). Positive psychology perspectives on body image. In
T. F. Cash & L. Smolak (Eds.), Body image: A handbook of science,
practice, and prevention (pp. 56–64). New York: Guilford.

Weinberger-Litman, S. L., Latzer, Y., Litman, L., & Ozick, R. (2017).
Extrinsic religious orientation and disordered eating pathology

among modern orthodox Israeli adolescents: The mediating role of
adherence to the superwoman ideal and body dissatisfaction.
Journal of Religion and Health, 57, 209–222. https://doi.org/10.
1007/s10943-017-0443-8.

Woofenden, H. (2012). A call to prayer: A cross-cultural examination of
religious faith, modesty, and body image. Undergraduate Review,
8(1), 81–87.

Yulevitch, A., Czamanski-Cohen, J., Segal, D., Ben-Zion, I., & Kushnir,
T. (2013). The vagina dialogues: Genital self-image and communi-
cation with physicians about sexual dysfunction and dissatisfaction
among Jewish patients in a women's health clinic in southern Israel.
The Journal of SexualMedicine, 10(12), 3059–3068. https://doi.org/
10.1111/jsm.12322.

1784 Curr Psychol  (2020) 39:1774–1784

https://doi.org/10.1080/15213269.2014.891822
https://doi.org/10.1080/15213269.2014.891822
https://doi.org/10.1002/eat.22141
https://doi.org/10.1007/s10943-017-0443-8
https://doi.org/10.1007/s10943-017-0443-8
https://doi.org/10.1111/jsm.12322
https://doi.org/10.1111/jsm.12322

	Exploring body image, strength of faith, and media exposure among three denominations of Jewish women
	Abstract
	Jewish Denominations in Israel
	Strength of Religious Faith
	Media Exposure
	Modesty
	Method
	Participants
	Procedure
	Measures
	Statistical Analysis

	Results
	Initial Analysis
	H1 – Group Differences
	H2 - Mediation
	Model Construction
	Negative Body Image
	Positive Body Image
	Additional Analyses


	Discussion
	References


