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Correction to: Int Entrep Manag J (2017)
https://doi.org/10.1007/s11365-017-0483-2

The original version of this article unfortunately contained two mistakes.

In Fig. 1: The spelling of Entrepreneurship was wrong, which has been corrected.

In Fig. 6: The content of Drivers was identical as Challenges, which was an error in
typing. The drivers are already mentioned in the text as was approved by reviewers. In

the figure, the Drives are now mentioned as: (1) Economic Benefits (2) Passion to
Bring Change, and (3) Feeling of Ownership.

The online version of the original article can be found at https://doi.org/10.1007/s11365-017-0483-2
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The corrected figures are shown below.
The authors regret for the oversight.
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Fig. 1 The Umbrella of Social Entrepreneurship

Challenges:

1. Getting Recruits
2. Creating Social Network
3. Long Term Commitment
4. Limited Government Support
5. Limited Market
6. No Legal Identity
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2. Passion to bring Change
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Fig. 6 Social Entrepreneurship in Indonesia
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