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Abstract
A robust literature has provided compelling evidence showing how digital transformation 
impacts entrepreneurship activity. However, only a paucity of research has linked adoption 
of new technologies to innovation, value creation, knowledge transfer and performance 
across different stages of the entrepreneurial growth continuum. This special issue fills this 
gap in the literature by focusing on if, how and why adoption of digital technologies and 
embeddedness in the digital entrepreneurial ecosystem enhances innovative activity and 
firm performance during the early and later stages of market entry. In particular, this spe-
cial issue examines how digital transformation facilitates entrepreneurial, innovation, and 
social outputs along the entrepreneurial journey as well as why and how digital technolo-
gies may facilitate the interaction between economic agents and re-combination of internal 
resources and capabilities with those available externally. In doing so, this special issue 
unpacks a nuanced relationship between the diversity of new technologies and knowledge, 
their suitability and applicability for entrepreneurship and at different growth stages. This 
study offers policy implications and future research roadmap.
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1  Introduction

Entrepreneurial activity is essential to withstand and recover from economic shocks and 
facilitate economic development (Link et al., 2007; Mickiewicz et al., 2017). As a potential 
source of regional economic growth, value creation, innovation and job creation (Carree & 
Thurik, 2010; Audretsch et al., 2015a), entrepreneurial activity is also seen as a conduit for 
social justice and a way out of poverty (Minniti & Levesque, 2008; Belitski et al., 2021). 
Therefore, creating micro and macroeconomic conditions conducive to entrepreneurial 
activity (Chowdhury et al., 2019) and entrepreneurial aspirations (Estrin et al., 2013) has 
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remained a key priority for regional and national policymakers in developed and developing 
countries.

As discussed by Bergmann and Stephan (2013) and more recently by Mickiewicz et al. 
(2017), both developed and developing countries have evidenced a variation in the entrepre-
neurship activity related to a ‘transition’ from latent to nascent and emerging entrepreneur-
ship (Audretsch et al., 2022a, b). The issue of entrepreneurial transition through various 
stages of entrepreneurship is linked to macro (Van der Zwan et al., 2013) and individual fac-
tors (Klonek et al., 2015) facilitating such transition and enabling entrepreneurs to enter the 
market. An increasing role in entrepreneurial transition is associated with the development 
of digital technology and so-called the fourth industrial revolution that has largely changed 
the routines, processes and practices, knowledge spillovers proximity that entrepreneurs rely 
on when starting and growing their businesses (World Economic Forum, 2016; Audretsch 
and Belitski, 2021a; Digitally Driven, 2020, 2021).

In contrast, there is a gap in the literature on combined analysis of the role of indi-
vidual and organizational drivers of entrepreneurial activity such as the adoption of new 
technologies, access to resources, investment in internal capabilities and external knowl-
edge collaboration (Audretsch & Belitski, 2020a, b, 2023), and macroeconomic, institu-
tional drivers such as formal and informal institutions (Stenholm et al., 2013; Belitski et 
al., 2016; Audretsch et al., 2019a; Khlystova et al., 2022). Altogether a combination of 
individual and institutional and ecosystem factors (Spigel, 2017) embrace entrepreneurial 
decision-making and enable the sustainable transformation of entrepreneurial activity at the 
different stages of entrepreneurial growth (Van der Zwan et al., 2013). Moreover, we argue 
that the contextual influences such as the transformation of the digital landscape and the 
introduction of novel digital technologies, allowed for new opportunities identification and 
creation by entrepreneurs (Bryniolfsson & McAfee, 2014; European Commission, 2017). 
Adoption of digital technologies by entrepreneurs and the location in the ecosystem where 
digital technologies are commonplace has accelerated entrepreneurial growth (Belitski et 
al., 2023a).

To the best of our knowledge, the role that digital and knowledge-enabling technologies 
play in innovation, growth, and value creation at different entrepreneurship stages has yet 
to be investigated (Audretsch et al., 2017; Caiazza et al., 2020). Let us explain these gaps in 
more detail; how we propose exploring them in this special issue.

Firstly, a particular gap in the literature is that while multilevel studies now distinguished 
between the individual and the context effects on entrepreneurial activity (Stenholm et al., 
2013; Kim et al., 2016; Audretsch & Belitski, 2017), there is not much evidence of longitudi-
nal changes related to entrepreneurial growth and transition. The use of qualitative methods 
in particular may explain the extent individual, regional and institutional factors that define 
the quality and quantity of entrepreneurial activity at different stages of growth and answer 
why and how questions. Given that there is significant variation in entrepreneurship activity 
not only across but also within industries and entrepreneurial ecosystems (Terjesen & Patel, 
2017), understanding the depth and breadth of individual and contextual factors that enable 
and limit entrepreneurship may help us to gain a better understanding how resource endow-
ments available to entrepreneurs and in the ecosystems could be used to create and exploit 
market opportunities (Mickiewicz et al., 2017) along the different stages of entrepreneur-
ship. Accordingly, the first objective of this special issue is to examine whether and to which 
extent both the individual and context characteristics of ecosystems where entrepreneurs are 
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located jointly influence an individual’s decision to engage in entrepreneurship, entrepre-
neurial aspiration and quality of entrepreneurship. To this effect, papers in the special issue 
draw on the knowledge-based view of entrepreneurship (KBV) (Alvarez & Busenitz, 2001; 
Audretsch & Belitski, 2021b) and knowledge spillovers of entrepreneurship and innovation 
theories (Acs et al., 2013; Audretsch & Belitski, 2022a; Audretsch et al., 2023).

Second, our contribution is to argue that KBV needs to be supplemented by resilience 
perspective, which is critical for entrepreneurial decision-making and survival (Coad & 
Guenther, 2013; Coad et al., 2016). In particular, we posit that organizational resilience 
is important in responding to exogenous shocks and is enhanced by adopting digital tech-
nologies. In addition to growing fast, adopting digital technologies has multiple effects on 
learning, innovation, and agility of large and small firms (Kuusisto, 2017). It is also an 
important mechanism of business model innovation and market exploration (Belitski & 
Mariani, 2023). Typically, digital technologies can prepare entrepreneurs to withstand and 
recover from exogenous shocks of different nature related to natural disasters, market and 
talent competition, and entry of multinationals in the industry, helping them to retain cus-
tomers and sales, continue technological and organizational innovation and create new and 
reconfiguring existing knowledge under limited resources (Audretsch et al., 2021). Papers 
of this special issue find a uniform pattern of entrepreneurial behavior and responses to 
exogenous shocks using resources available to entrepreneurs.

Third, distinguishing between the individual and the contextual factors, such as entre-
preneurial firm and manager characteristics as well as the framework conditions of digi-
tal entrepreneurial ecosystems (Sussan & Acs, 2017; Audretsch & Belitski, 2017; Spigel, 
2017), this special issue focuses on variation in entrepreneurial and knowledge capital 
(Audretsch & Belitski, 2022b) and demonstrates how it changes entrepreneurial strategy for 
growth, innovation and value creation at different stages of entrepreneurship.

We aim to overcome the limitations of previous studies that have investigated the deter-
minants of latent, nascent and emerging entrepreneurship (Audretsch et al., 2022a, c) and 
focus on different stages of entrepreneurial growth and variety of entrepreneurial activity, 
going beyond what is known as a binary treatment of entrepreneurship (Vivarelli, 2004). 
By applying qualitative, quantitative and mixed approaches to analyze data, papers in this 
special issue explicitly accounted for the fact that new market entry by a latent or nascent 
entrepreneur involves longitudinal selection choices and decision-making rather than the 
outcome of a single knowledge input such as digital technology, learning new skills or 
paying taxes. This special issue offers research on every of four stages of entrepreneur-
ial activity such as pre-start-up and pre-profit stages for latent and nascent entrepreneurs 
(considering and intending to start a business), as well as early and mature stages such as 
emerging entrepreneurship activity and firm growth (Reynolds et al., 2005; Caiazza et al., 
2020; Audretsch et al., 2021).

The remainder of this paper is structured as follows. The next section will outline the 
relationship between new technologies and new firm entry, while Sect. 3 the relationship 
between digitization, new technologies and entrepreneurial growth. Section  4 highlights 
constraints and opportunities for entrepreneurial growth. Section  5 describes the papers 
included in this special issue. Section 6 discusses the main findings and concludes with 
future research.
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2  New technologies and new firm entry

Resources and capabilities available in the industry and society require entrepreneurs to 
combine and commercialize them in the market (Barney, 1991; Barney et al., 2001; Foss, 
2011). Thus, the first stage of entrepreneurial growth consists of knowledge transfer and 
market exploration. Drawing on this argument, the knowledge-based view of a firm (Barney, 
1991) and resource-based theory of entrepreneurship (Alvarez & Busenitz, 2001) explain 
why and under what boundary conditions these resources and capabilities can be transferred 
into new knowledge and new products.

Latent and nascent entrepreneurs are skillful in combining resources available to a 
firm internally and through external knowledge collaborations and knowledge spillovers 
(Belitski, 2019) to create and commercialize knowledge by establishing a new firm. This 
perspective is often described as the knowledge spillover of entrepreneurship (Acs et al., 
2013) and innovation (Audretsch & Belitski, 2022a). The first stage of new firm entry 
relates to the search for and discovery of market opportunities (Mickiewicz et al., 2017). 
Individual firm characteristics, such as absorptive capacity (Zahra & George, 2002), as well 
as engagement with external partners (Audretsch et al., 2023), including within the ecosys-
tems (Nambisan, 2017), facilitate the transformation of knowledge inputs into knowledge 
outputs. For example, national innovation and entrepreneurship support programs such as 
Small Business Innovation Research (SBIR) program in the United States, is an excellent 
example of how knowledge transfer and is organized. SBIR creates an ecosystem of agents 
and platforms where entrepreneurs at the early and later stages of firm growth may receive 
direct support in innovation activity and secure resources for innovation and market entry 
(Audretsch, 2003; Audretsch et al., 2019c). Over time SBIR program has stimulated tech-
nological innovation and knowledge transfer and is used mainly by small businesses to meet 
Federal research and development needs (Link et al., 2022; Link and van Hasselt, 2023).

Scholars who study the early stage of entrepreneurial growth, emphasized the role of new 
ideas and knowledge and their verification and validation in the market (Leyden & Link, 
2015). For the opportunities to be identified and verified, the existing capabilities should be 
combined with resources and technology, such as cloud technology, mobility, social media, 
big data and analytics, robotics, Internet of Things and artificial intelligence extensively 
used at the market entry and growth stages (Li et al., 2016; Audretsch & Belitski, 2021a). 
Digital platforms (Kenney et al., 2015; Kenney & Zysman, 2020) and ChatGPT (Short & 
Short, 2023) are widely adopted by entrepreneurs at the early stages of market opportunity 
identification and exploration. Entrepreneurs, at any stage of their growth aim to integrate 
digital and knowledge-intense technologies to reduce operational and transaction costs of 
knowledge search transfer and commercialization (Audrestch & Belitski, 2023; Saura et al., 
2023a). The role of new technologies and digital platforms in facilitating knowledge search, 
exploration as well as market entry has been growing (Kenney et al., 2015), in particular, it 
changes the interactions between entrepreneurs and their external partners domestically and 
internationally (Audretsch et al., 2022a; Bi et al., 2017; Dholakia & Kshetri, 2004; Giones 
& Brem, 2017; Nambisan et al., 2017). Along with development of digital technologies and 
platforms, the entire digital entrepreneurial ecosystem has changed. It includes both digital 
and physical spaces enhancing the speed of knowledge transfer and social intercourse (Bej-
jani et al., 2023). In the early stages, location in a highly developed digital entrepreneurial 
ecosystem facilitates new business entry and helps to connect and signal other ecosystem 
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agents for collaboration (Nambisan et al., 2017). Digital entrepreneurial ecosystems speed 
up knowledge transfer between agents (e.g., such as consumers, suppliers, producers, and 
developers) and indirectly connect entrepreneurs to other stakeholders (Parker et al., 2016; 
Audretsch et al., 2023).

To enter the market and grow, entrepreneurs rely on digital entrepreneurial ecosystems 
capable of mobilizing resources and creating networks (Granovetter, 1973; Audretsch et 
al., 2019b, 2021). It enables latent and nascent entrepreneurs to acquire new skills and out-
source operations to machines, to reduce business costs and increase customer engagement 
by being more digitally savvy (Digitally Driven, 2021). At the later stages of entrepreneurial 
growth, adopting complex digital technologies and mastering data sharing help entrepre-
neurs retain customers, create jobs, and continue exploring market opportunities (Digitally 
Driven, 2020).

While recent research in entrepreneurship and innovation ecosystems has demonstrated 
that digital and knowledge-enabling technologies facilitate the entrepreneurial growth con-
tinuum (Autio et al., 2018), there is a paucity of knowledge on how, when, and under what 
conditions these new technologies can support best entrepreneurial activity and different 
types of entrepreneurs. As entrepreneurship is a heterogeneous phenomenon, the multifacet-
edness of entrepreneurial characteristics and types needs to be considered further (Audretsch 
et al., 2015b). It remains on the knowledge frontier how entrepreneurs and regions adopt 
digital technologies to explore and exploit market opportunities via improvements in search-
ing for new knowledge, processing and storing information and data, knowledge transfer, 
product validation and commercialization (Li et al., 2016; Belitski & Liversage, 2019).

3  New technologies and entrepreneurial growth

The second stage of entrepreneurial growth consists of market exploitation and growth. 
At this stage, emerging entrepreneurs will use digital technologies to combine available 
resources (Antonelli et al., 2010) and apply them to new venture growth (Bergmann & 
Stephan, 2013; Klonek et al., 2015) and scaling (Belitski et al., 2023a). While its worth 
adopting the KBV approach to understand how resources and capabilities are transformed 
into innovation outputs within the entrepreneurial growth continuum, we acknowledge the 
fact that insufficient attention is being paid to the role of cross-border digital communica-
tions as well as how to use organizational capabilities and resilience to withstand recover 
and adapt to exogenous shocks and ever-changing business context, so that market oppor-
tunities are continued to be created by entrepreneurs. At the later stages of entrepreneurial 
growth, entrepreneurs become more familiar with the products they develop, collabora-
tion partners and markets. Hence, the function of new technologies is to complement those 
resources and capabilities available to entrepreneurs. As entrepreneurs grow their business 
exploration activities are replaced by exploitation, with entrepreneurs entering a routin-
ized regime of doing business (Agarwal & Audretsch, 2001), changing Schumpeterian to 
Kirznerian perspectives of entrepreneurial activity and cognition (Kirzner, 1989). The role 
of new digital technologies at this stage is to enhance absorptive capacity and dynamic capa-
bilities (Zahra & George, 2002), further connecting to entrepreneurial ecosystems agents 
and improve efficirency of data collection, management and transfer (Feld, 2012; Spigel, 
2017; Cantner et al., 2021). Over time, entrepreneurial activity focuses on technologies 
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through which economic and societal value can be created, with digital technology address-
ing such questions as how, when, and which technology should be adopted by entrepreneurs 
to facilitate their entrepreneurial journey, maximize returns to technology adoption and 
facilitate growth (Nambisan et al., 2017).

At the second stage of entrepreneurial growth, one would expect greater embedded-
ness of entrepreneurs in the ecosystem and being more selective with what technology and 
digital tools to adopt in order to maximize the use of resources available in the ecosystem 
and expand nationally and internationally (Feld, 2012; Mack & Qian, 2016; Audretsch & 
Belitski, 2017; Tsvetkova, 2015). At this stage, managers and policymakers would want to 
know how digital technologies could be implemented quickly and more efficiently when 
facing exogenous shocks, risks and market uncertainty, and increased competition. Digital 
entrepreneurial ecosystems where emerging entrepreneurs operate are known to facilitate 
digital infrastructure governance and digital user citizenship and create a digital market-
place as key determinants in supporting entrepreneurial high-growth orientation and scaling 
(Sussan & Acs, 2017; Elia et al., 2020). While prior research has highlighted an important 
role of interactions among entrepreneurs at digital platforms and through use of technolo-
gies for high-growth and scaling, we have yet to understand how digitalization helps entre-
preneurs at the later stages to create and sustain value and continue to innovate. The focus 
of digital technology adoption at this stage is to maximize the use of available resources and 
minimize operational and transaction costs associated with increasing size of business, how 
knowledge transfer management can be organized effectively, what are the boundary condi-
tions which support the emergence of growth-oriented (Estrin et al., 2013) and productive 
entrepreneurs (Chowdhury et al., 2019; Khlystova & Kalyuzhnova, 2023) at every stage of 
the entrepreneurial growth continuum.

We argue, that high-growth and productive entrepreneurship is increasingly anchored in 
the context, and digital entrepreneurial ecosystems further facilitate the productive use of 
technology and business practices. In a world of Zoom and Microsoft, knowledge is trans-
ferred across international borders in no time, and the focus of new technologies is to allow 
entrepreneurs to access technology and make them participate in dynamic and global digital 
communications for further discovery and knowledge sourcing to create value and grow.

4  Constraints and opportunities across entrepreneurial growth stages

Entrepreneurial activity and innovation entail high risk and uncertainty (McMullen & Shep-
herd, 2006), operating in an environment with continuously changing institutional, infor-
mational, and socio-economic contexts (Audretsch & Link, 2012; Audretsch et al., 2015b). 
New technologies such as artificial intelligence and cloud computing, Internet of Things as 
well as digital platforms further increase the amount of information, at the same time, these 
technologies aim to reduce the risk of knowledge transfer and management by systemizing 
data and producing highly specialized and tailored knowledge (Short & Short, 2023). While 
the adoption of digital technologies increases efficiency, a growing concern is related to the 
technostress of entrepreneurs (Thurik et al., 2023) and the ability of managers and business 
owners to overcome technology and time constraints (Majchrzak & Markus, 2012) and 
continue to benefit by availability of digital affordances in firms and ecosystems (Autio et 
al., 2018; Belitski et al., 2023b). Despite the challenges related to new digital technologies 
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adoption and access to digital platforms, Thompson et al. (2018) suggest that these chal-
lenges can be alleviated through increased training and learning case studies of firms that 
successfully adopted technologies, employing digital leaders, developing shared meanings 
and communities of practice, for example, building trust within the organization and with 
external partners, reducing transactional and operational costs of collaboration and use of 
technology, sharing information, preserving it in shared platforms, and delegation of prod-
uct creation and co-creation to external partners and shared technology.

Entrepreneurial firms which are digitally uncertain, meaning they have not adopted digi-
tal technologies and may not find it essential for their business model (Digitally Driven, 
2020, 2021), are likely to experience lower growth rates or select themselves out of market 
entry where the cost of operations and transaction costs are high. Digital technologies in 
digitally advanced entrepreneurial firms may leverage the need for more internal resources 
and capabilities when collaborating internationally and in highly competitive markets where 
platform technologies should reduce operational, coordination, and transaction costs. On 
the contrary, digitally uncertain entrepreneurs that attempt to increase their knowledge 
transfer and market exploitation will be unable to match their capabilities to competition 
from other digitally advanced entrepreneurs for customers and markets. Adoption of digital 
technologies in many industries is a necessary condition to maximize positive externalities 
such as access to external knowledge and learning from knowledge spillovers (Audretsch & 
Belitski, 2020a) and for the network effects, which can also help digitally uncertain entre-
preneurs to share technologies or outsource some tasks to external partners. As the level of 
adoption of digital technology increases, so does their breadth; entrepreneurs at different 
stages of growth can evidence the direct benefits through cost minimization and increased 
capabilities. Firms which adopt digital technologies may be able to outreach their customers 
better nationally and internationally and to understand the benefits of such knowledge col-
laborations (i.e., meeting their needs by contributing to the product design, co-development 
of products, delegation, outsourcing, etc.) (Gawer & Cusumano, 2014; Steininger, 2019). 
Specific technologies may be more conducive to innovation and be more easily combined 
with existing firm capabilities and skills than other technologies. However, the use of digital 
technologies also enables entrepreneurs to adapt to changing environments, such as exog-
enous shocks from the COVID-19 pandemic (Belitski et al., 2022). The latest COVID-19 
pandemic crisis has evidenced the accelerated growth of technology adoption in regions and 
countries where digital technologies and infrastructure were less developed and where the 
adoption of digital solutions enabled firms to survive and better exploit market opportunities 
such as withstanding the lockdowns, limited mobility and entering new markets (Modgil et 
al., 2022; Digitally Driven, 2021).

5  Overview of special issue articles

This special issue contains eight papers that all focus on the role and impact of new tech-
nologies and their impact on entrepreneurial growth and value creation. The first paper of 
this special issue by Amini Sedeh et al. (2023), entitled “Unraveling the Resource Puzzle: 
Exploring Entrepreneurial Resource Management and the Quest for New Venture Success” 
examines how firms use different resource management strategies in different contexts. 
Using a fuzzy-set analysis of more than 500 new ventures in the U.S., the authors identify 
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four distinct configurations of resource structuring, bundling, and leveraging that collec-
tively explain the profitability of entrepreneurial firms operating in different contexts. Entre-
preneurs should thus leverage their technological capabilities and resources to compete in 
highly dynamic and competitive industries.

The second paper by Cunningham et al. (2023), entitled “MSME Technology Adop-
tion, Entrepreneurial Mindset, and Value Creation: Configurational and Co-constitutive 
Approaches,” examines the effectiveness of an entrepreneurial mindset – cognition and 
opportunity recognition – as a determinant of technology adoption for entrepreneurial firms. 
Set in the Danube region of Europe taking high-performance computing (HPC), the study is 
centered on micro, small and medium-sized companies (MSMEs) in the automotive, elec-
tronics, and IT sectors, which are traditionally characterized by the relatively rapid uptake 
of HPC. The study employs a novel approach of fuzzy set qualitative comparative analysis 
and concludes that cognition is not necessary for technology adoption, but opportunity rec-
ognition is. Furthermore, opportunity recognition combined with organizational or envi-
ronmental factors can enable technology adoption among MSMEs. Firms with a high level 
of entrepreneurial orientation have higher performance due to top management promoting 
entrepreneurial behavior.

The third paper by Colombelli et al. (2023), entitled “When computer science is not 
Enough: Universities knowledge specializations behind artificial intelligence startups in 
Italy,” analyzes the contribution of universities in generating AI startups in the 110 Italian 
NUTS3 regions. The results of the paper suggest that regions focusing on computer science 
and engineering positively generate entrepreneurship associated with AI. Universities play 
an essential role in generating AI-related startups. The diverse scientific specialization such 
as computer & information sciences and computing, information and communication tech-
nologies of universities thereby serve as input factors required to favor new firm creation 
and technological improvement at the local level, confirming the increasing engagement of 
universities and research centers in the process of creation and application of new technolo-
gies, such as AI.

The fourth paper by Chen et al. (2023), entitled “Entrepreneurial growth in digital busi-
ness ecosystems: An integrated framework blending the knowledge-based view of the firm 
and business ecosystems,” investigates how firms seek entrepreneurial growth by re-config-
uring their knowledge bases in digital business ecosystems. The study proposes and devel-
ops a conceptual framework that blends the critical elements of business ecosystems and 
the knowledge-based view. The paper identifies three pathways for entrepreneurial growth 
in digital business ecosystems through a longitudinal case study of Chinese textile manufac-
turing firms: internal exploitation, internal and external exploration pathways. In addition, 
the authors emphasize that knowledge transfer might complement these three pathways yet 
does not directly contribute to growth.

The fifth paper by Khlystova and Kalyuzhnova (2023), entitled “The impact of the cre-
ative industries and digitalization on regional resilience and productive entrepreneurship,” 
concludes that the combination of entrepreneurship and adoption of digital technologies in a 
region helps to create a resilient regional environment. The article examines how combined 
digitalization and the creative industries affect regional resilience and productive entrepre-
neurship and enable regions to withstand and recover from crises. The authors use datasets 
from Eurostat Regional Statistics and the European Social Survey, including 1,397 industry 
performance observations from 314 NUTS3 regions across 11 European countries (Austria, 
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Bulgaria, Czech Republic, Denmark, Spain, Finland, Hungary, Italy, Portugal, Romania, 
and Slovakia) for the period 2008–2015. The results reveal that combining digitization and 
creative industries contributes to entrepreneurship and regional resilience.

The sixth paper by Saura et al. (2023b), entitled “Leveraging SMEs technologies adop-
tion in the Covid-19 pandemic: A case study on Twitter-based user-generated content,” 
focuses on how the COVID-19 pandemic has forced many entrepreneurs and small and 
medium enterprises (SMEs) to adapt their business models and business strategies. In order 
to identify the main innovations and technologies adopted by SMEs during the pandemic, 
the authors used a database of 21 million tweets related to the coronavirus to identify those 
that contained the hashtag #SMEs. The final sample of 56,941 tweets was analyzed using 
several data-mining techniques, such as sentiment analysis, topic modeling, and textual 
analysis. The results revealed 16 topics (7 positive: free support against Covid-19, webinars 
tools, time optimizer and efficiency, business solutions tools, advisors tools, software for 
process support and backup tools; 4 negative: government support, payment systems, cyber-
security problems and customers solutions in the cloud, and four neutral: social media and 
e-commerce, specialized startups software, CRMs and finance and big data analysis tools). 
Hence, a variety of digital tools and strategies have been used to adapt to changing market 
conditions and withstand exogenous shocks.

The seventh paper by Mahdiraji et al. (2023), entitled “A synthesis of challenges of 
adopting digital platforms in SMEs: An intuitionistic multi-layer decision-making frame-
work,” investigates the main challenges of digital platforms (DPs) toward transformational 
entrepreneurship in emerging countries. The study conducts a systematic literature review 
to identify the main challenges of DPs, screening the most prominent challenges toward 
transformational entrepreneurship, analyzing the causal relationship of the challenges, and 
determining the importance and the role of the DP challenges for SMEs in emerging coun-
tries. Furthermore, a multi-layer decision-making approach is applied to screen the most 
significant challenges toward transformational entrepreneurship, analyze the relationship 
among the challenges and determine the importance and the role of DP challenges. The 
paper concludes by suggesting the best strategies to overcome the challenges of the digita-
lization process in emerging countries.

Finally, Wales et al. (2023) study entitled “Entrepreneurial orientation as a theory of new 
value creation” inductively derives entrepreneurial orientation as a theory of new value 
creation based upon an increase in consumer benefits (or reduction in costs) made possible 
through a commitment to continuous novelty within an organization’s product-market offer-
ings. Besides theoretical contributions, this paper offers insights into how and why entre-
preneurial orientation creates new value through product-market variance as well as what to 
expect from entrepreneurial orientation and when entrepreneurial orientation may be most 
gainfully employed in pursuing firm growth.

6  Discussion

This special issue is an attempt to better understand how the digital entrepreneurial context, 
induced by the adoption of new technologies and internal capabilities and resources, shapes 
entrepreneurship activity across different stages of the entrepreneurial growth continuum. In 
this special issue, we argue that the influence of individual capabilities and resources, digital 
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technology types and the effect of knowledge spillovers on entrepreneurial outputs changes 
along the stages of entrepreneurship. In the early stages of the entrepreneurial process, the 
lack of resources forces entrepreneurs do adopt “safer” and more common digital technolo-
gies, such as social media, mobility and big data, enabling them to attract customer attention 
and validate new products. However, for those firms who move from the latent to nascent 
to emerging stages, the adoption of digital technologies is more complex and long-term, 
as the objectives and prospective of technology adoption is no longer short-term or market 
specific. Adoption of digital technologies is no longer to compete with latent entrepreneurs 
in regional markets, rather than being able to create new products and services in the most 
competitive industries and internationally. Greater access to resources and capabilities at the 
later stages of market entry and growth continuum imply that it becomes easier for entre-
preneurs to combine technologies with those available from external partners and enrich 
the firm’s resources and capabilities (Li et al., 2016; Kobarg et al., 2019). Adopting new 
technologies aims for greater social and digital engagement with customers and partners and 
minimizing transaction and operational costs of doing business.

It has important managerial and policy-making implications. A better understanding of 
the interplay between the adoption of digital technologies on the one hand and innovation 
and value creation on the other hand across different stages of entrepreneurial continuum 
enables policymakers and managers to plan better and strategize resources and capabilities 
to prepare for market entry and expansion. The main issue during the more advanced stages 
of market entry is how to use digital technologies to sustain innovation efforts, win custom-
ers, retain existing customers, and create jobs.

Despite robust research on the role of digitalization and digital transformation for entre-
preneurship, there is a paucity of knowledge in the extant literature as to what extent entre-
preneurs are able to create market opportunities by employing digital technologies and 
platforms at every stage of entrepreneurship growth. Further research will shed light on 
how and to what extent market, competition, and technology risks and uncertainty can be 
leveraged and accommodated by digital technologies and platforms as perceived by entre-
preneurs (Cutolo & Kenney, 2021) throughout the entrepreneurial growth continuum (Estrin 
et al., 2013; Mickiewicz et al., 2017; Belitski & Desai, 2021). New technologies that can 
support latent entrepreneurs and emerging entrepreneurs are not always the same. For exam-
ple, investments in digital technologies such as business analytics, social media technology, 
mobile applications and development, cloud computing, Internet of things, machine learn-
ing, blockchain, and artificial intelligence vary widely across industries and regions where 
entrepreneurs aim to start their business. New technologies relevant at earlier and later 
stages of entrepreneurship can help us unpack the black box of various entrepreneurship 
and the conduits entrepreneurs use to create and transfer economic value (Acs et al., 2013).

Heterogeneity in both the technology and entrepreneurship outcomes invalidates a “one-
size-fits-all” approach to understanding the relationship and presents a ripe and relevant 
research agenda (Nambisan et al., 2017; Cunningham et al., 2018). Some technologies may 
play a more decisive role at the nascent stages of entrepreneurship (e.g., cloud computing, 
social media, big data collection, and big data analytics) when the resources of entrepre-
neurs are limited. Other technologies, such as Internet of things, artificial intelligence, and 
blockchain, have become increasingly influential at the emergent and could be effectively 
used at both early and mature stages of the entrepreneurship lifecycle (Van der Zwan et al., 
2013). The ability to use technologies to market entry and growth will affect the social and 
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societal implications of the use of new technologies, hence increasing both economic and 
societal value creation through the utilization of these new technologies. Given that “entre-
preneurship” itself is a heterogeneous phenomenon (Audretsch et al., 2022d), there may be 
different responses to new technologies for economic agents and society (Audretsch et al., 
2017).

This special issue advances the extant literature on knowledge transfer and use of digital 
technologies at different stages of entrepreneurial growth continuum in two important ways. 
First, past resource-based rationales (Barney, 1991; Barney et al., 2001) suggest that entre-
preneurial activity leads to innovation and creates economic and social value because entre-
preneurship produces valuable resources and ideas that enhance economic development and 
spillover new firms. As a strategic action, entrepreneurial activity is an active behavioral 
posture (Wales et al., 2011)., e.g., a sustained commitment to novel product-market experi-
ments and adopting new knowledge and technologies.

Second, by combining the role of individual, institutional and ecosystem context to 
explain how value creation, innovation and survival can be enhanced at each stage of entre-
preneurial growth (Coad et al., 2016; Audretsch et al., 2022a, c). Altogether insights from 
this special issue will help scholars, business owners and policymakers to understand the 
enables and boundary conditions internally and externally leading to differences in inno-
vation, growth and value creation at the early and later stages of entrepreneurial growth. 
Papers in this special issue emphasize the economic and societal implications of digitaliza-
tion and knowledge transfer and discuss practical mechanisms to increase economic and 
societal values such as well-being, connectivity, mobility, and job creation in entrepreneur-
ial firms in developed and developing countries.

7  Future research in the field

We hope the selection of works in this special issue furthers our understanding of entrepre-
neurship activity at different stages of entrepreneurial growth and the role of technology in 
enabling new market entry, growth and innovation. Subsequent research is likely to evolve 
around the following four literature strands.

The first strand of literature addresses public policy and the influence of public sector 
investment in entrepreneurship programmes. These programmes are crucial in nurturing 
growth in firms, universities, and research organisations. However, there is limited compre-
hension of how MSME firms leverage new technology for value creation. There is also a 
critique of current technology adoption frameworks for lacking context sensitivity. This spe-
cial issue advocates for a technology adoption framework integrating technology, entrepre-
neurial thought, and contextual elements to further entrepreneurial growth. Future research 
will build on Cunningham et al. (2023) study that sheds new light on this understudied issue 
however we still wider lack research of contextual factors relating to technology adoption. 
The argument that the technology adoption framework should integrate technology, entre-
preneurial mindset and contextual elements that influence value creation that contributes to 
entrepreneurial growth. In addition, future research could also provide more insights into 
investigating industry and regional distribution of resources in development of digital infra-
structure and its effect on the long-term performance of entrepreneurs.
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The second strand delves into digital affordances and technology transfer throughout 
the entrepreneurial journey. Colombelli et al. (2023) underscore the importance of digital 
technologies in entrepreneurial endeavors. For more clarity, it is imperative to understand 
how such technologies play a pivotal role at various entrepreneurial stages and how they’re 
incorporated into business models. Future research will enhances our understanding of how 
new technologies serve as a means for entrepreneurial development and implicit mecha-
nisms of knowledge spillovers. Future research on digital technologies and affordances for 
entrepreneurs studies should add to the growing research agenda on what digital affordances 
represent and how they enable to shape entrepreneurial activities not only to enter the mar-
ket but retain growth and customers. In this regard it is useful to explore how digital tech-
nologies are embedded into business models of latent, emerging and mature entrepreneurs.

The third strand emphasizes regional and organizational resilience, spotlighting the man-
date of productive entrepreneurs in knowledge transfer across various sectors. Although 
previous studies, such as by Brakman et al. (2015), have shown the benefits of knowledge-
intensive sectors for regional growth, there’s a research gap concerning industry impacts 
on regional resilience. Future research should address how digital tools impact industries, 
potentially aiding regional resilience, especially during crises like COVID-19. While prior 
research has mainly focused on Great Recession crisis in 2008–2009 and 2012 years future 
research will study the dynamics of these sectors during the COVID-19 crises and other 
shocks to come. Future research could introduce response mechanisms for the knowledge 
-intense and creative industries enabling them to better withstand to and recover from crises.

Finally, the fourth strand concerns the Schumpeterian and Kirznerian perspectives on 
entrepreneurship, questioning whether it’s about discovering new opportunities or leverag-
ing existing ones. Research indicates that firms adept at organizational learning are better 
positioned for value creation, especially in tech-rich settings, as exemplified by Wales et al. 
(2023). Given this, future research should focus on discerning which technologies facilitate 
firms in fulfilling customers’ needs and achieving product-market fit. Future research will 
build on it and will draw attention to the importance of considering a other stakeholders 
in addition to consumer and expanding the demand perspective when investigating issues 
around entrepreneurial growth, value creation and new technologies. In this vein, future 
research will bring to the forefront critical questions including the need for a deeper under-
standing of which new technologies (i.e., artificial intelligence, cloud computing, social 
media, big data analytics, etc.) best enable organizations to make more productive steps 
forward between successive new entries as they iterate towards more accurate solutions 
to customers ‘jobs to be done’ and better product-market alignment. Setting an agenda for 
future research in the field of technology transfer, scholars are encouraged to further discuss 
issues such as whether and how an entrepreneurial life cycle stage may influence the criti-
cality of various technologies for enabling new product-market entries and vice versa. There 
is a need to do more industry and product specific research to consider how investment in 
technology and knowledge is combined with internal capabilities and learning resulting in 
new product and service trials.

References

Acs, Z. J., Audretsch, D. B., & Lehmann, E. E. (2013). The knowledge spillover theory of entrepreneurship. 
Small Business Economics, 41(4), 757–774.

1 3

1546



Entrepreneurial growth, value creation and new technologies

Agarwal, R., & Audretsch, D. B. (2001). Does entry size matter? The impact of the life cycle and technology 
on firm survival. The Journal of Industrial Economics, 49(1), 21–43.

Alvarez, S. A., & Busenitz, L. W. (2001). The entrepreneurship of resource-based theory. Journal of Manage-
ment, 27(6), 755–775.

Amini Sedeh, A., Caiazza, R., & Pezeshkan, A. (2023). Unraveling the resource puzzle: Exploring entre-
preneurial resource management and the quest for new venture success. The Journal of Technology 
Transfer. https://doi.org/10.1007/s10961-023-10024-y.

Antonelli, C., Krafft, J., & Quatraro, F. (2010). Recombinant knowledge and growth: The case of ICTs. Struc-
tural Change and Economic Dynamics, 21(1), 50–69.

Audretsch, D. B. (2003). Standing on the shoulders of midgets: The US Small Business Innovation Research 
program (SBIR). Small Business Economics, 20, 129–135.

Audretsch, D., & Belitski, M. (2017). Entrepreneurial ecosystems in cities: Establishing the framework con-
ditions. The Journal of Technology Transfer, 42(5), 1030–1051.

Audretsch, D. B., & Belitski, M. (2020a). The limits to collaboration across four of the most innovative UK 
industries. British Journal of Management, 31(4), 830–855.

Audretsch, D. B., & Belitski, M. (2020b). The role of R&D and knowledge spillovers in innovation and 
productivity. European Economic Review, 123, 103391.

Audretsch, D. B., & Belitski, M. (2021a). Frank Knight, uncertainty and knowledge spillover entrepreneur-
ship. Journal of Institutional Economics, 17(6), 1005–1031.

Audretsch, D. B., & Belitski, M. (2021b). Knowledge complexity and firm performance: Evidence from the 
european SMEs. Journal of Knowledge Management, 25(4), 693–713.

Audretsch, D. B., & Belitski, M. (2022a). The knowledge spillover of innovation. Industrial and Corporate 
Change, 31(6), 1329–1357.

Audretsch, D. B., & Belitski, M. (2022b). A strategic alignment framework for the entrepreneurial university. 
Industry and Innovation, 29(2), 285–309.

Audretsch, B. D., & Belitski, M. (2023). The limits to open innovation and its impact on innovation perfor-
mance. Technovation, 119, 102519.

Audretsch, D. B., & Link, A. N. (2012). Entrepreneurship and innovation: Public policy frameworks. The 
Journal of Technology Transfer, 37, 1–17.

Audretsch, D. B., Belitski, M., & Desai, S. (2015a). Entrepreneurship and economic development in cities. 
The Annals of Regional Science, 55, 33–60.

Audretsch, D. B., Kuratko, D. F., & Link, A. N. (2015b). Making sense of the elusive paradigm of entrepre-
neurship. Small Business Economics, 45(4), 703–712.

Audretsch, D. B., Obschonka, M., Gosling, S. D., & Potter, J. (2017). A new perspective on entrepreneurial 
regions: Linking cultural identity with latent and manifest entrepreneurship. Small Business Economics, 
48(3), 681–697.

Audretsch, D. B., Belitski, M., & Desai, S. (2019a). National business regulations and city entrepreneurship 
in Europe: A multilevel nested analysis. Entrepreneurship Theory and Practice, 43(6), 1148–1165.

Audretsch, D. B., Cunningham, J. A., Kuratko, D. F., Lehmann, E. E., & Menter, M. (2019b). Entrepreneurial 
ecosystems: Economic, technological, and societal impacts. The Journal of Technology Transfer, 44(2), 
313–325.

Audretsch, D. B., Link, A. N., & van Hasselt, M. (2019c). Knowledge begets knowledge: University knowl-
edge spillovers and the output of scientific papers from US Small Business Innovation Research (SBIR) 
projects. Scientometrics, 121, 1367–1383.

Audretsch, D. B., Belitski, M., & Caiazza, R. (2021). Start-ups, innovation and knowledge spillovers. The 
Journal of Technology Transfer, 46(6), 1995–2016.

Audretsch, D. B., Belitski, M., Caiazza, R., Guenther, C., & Menter, M. (2022a). Technology adoption over 
the stages of entrepreneurship. International Journal of Entrepreneurial Venturing, 14(4/5), 379–390.

Audretsch, D. B., Belitski, M., Caiazza, R., Günther, C., & Menter, M. (2022b). From latent to emergent 
entrepreneurship: The importance of context. Technological Forecasting and Social Change, 175, 
121356.

Audretsch, D. B., Belitski, M., Caiazza, R., & Desai, S. (2022c). The role of institutions in latent and emer-
gent entrepreneurship. Technological Forecasting and Social Change, 174, 121263.

Audretsch, D. B., Belitski, M., Chowdhury, F., & Desai, S. (2022d). Necessity or opportunity? Government 
size, tax policy, corruption, and implications for entrepreneurship. Small Business Economics, 58(4), 
2025–2042.

Audretsch, D. B., Belitski, M., Caiazza, R., & Siegel, D. (2023). Effects of open innovation in startups: 
Theory and evidence. Technological Forecasting and Social Change, 194, 122694.

Autio, E., Nambisan, S., Thomas, L. D., & Wright, M. (2018). Digital affordances, spatial affordances, and 
the genesis of entrepreneurial ecosystems. Strategic Entrepreneurship Journal, 12(1), 72–95.

1 3

1547

https://doi.org/10.1007/s10961-023-10024-y


D. B. Audretsch et al.

Barney, J. B. (1991). Firm resources and sustained competitive advantage. Journal of Management, 17(1), 
99–120.

Barney, J. B., Wright, M., & Ketchen, D. J. (2001). The resource-based view of the firm: Ten years after 1991. 
Journal of Management, 27(6), 625–641.

Bejjani, M., Göcke, L., & Menter, M. (2023). Digital entrepreneurial ecosystems: A systematic literature 
review. Technological Forecasting and Social Change, 189, 122372.

Belitski, M. (2019). Innovation in schumpeterian-type firms: Knowledge collaboration or knowledge spill-
over? Foundations and Trends® in Entrepreneurship, 15(3–4), 368–390.

Belitski, M., & Desai, S. (2021). Female ownership, firm age and firm growth: A study of south asian firms. 
Asia Pacific Journal of Management, 38, 825–855.

Belitski, M., & Liversage, B. (2019). E-Leadership in small and medium-sized enterprises in the developing 
world. Technology Innovation Management Review, 9(1), 64–74.

Belitski, M., & Mariani, M. (2023). The effect of knowledge collaboration on business model reconfigura-
tion. European Management Journal, 41(2), 223–235.

Belitski, M., Chowdhury, F., & Desai, S. (2016). Taxes, corruption, and entry. Small Business Economics, 
47, 201–216.

Belitski, M., Desai, S., & Godley, A. (2021). Small business and poverty: Evidence from post-soviet cities. 
Regional Studies, 55(5), 921–935.

Belitski, M., Guenther, C., Kritikos, A. S., & Thurik, R. (2022). Economic effects of the COVID-19 pandemic 
on entrepreneurship and small businesses. Small Business Economics, 1–17.

Belitski, M., Martin, J., Stettler, T., & Wales, W. (2023a). Organizational scaling: The role of knowledge 
spillovers in driving multinational enterprise persistent rapid growth. Journal of World Business, 58(5), 
101461.

Belitski, M., Korosteleva, J., & Piscitello, L. (2023b). Digital affordances and entrepreneurial dynamics: New 
evidence from european regions. Technovation, 119, 102442.

Bergmann, H., & Stephan, U. (2013). Moving on from nascent entrepreneurship: Measuring cross-national 
differences in the transition to new business ownership. Small Business Economics, 41(4), 945–959.

Bi, R., Davison, R. M., & Smyrnios, K. X. (2017). E-business and fast growth SMEs. Small Business Eco-
nomics, 48(3), 559–576.

Brakman, S., Garretsen, H., & van Marrewijk, C. (2015). Regional resilience across Europe: On urbanisa-
tion and the initial impact of the great recession. Cambridge Journal of Regions Economy and Society, 
8(2), 225–240.

Bryniolfsson, E., & McAfee, A. (2014). The second machine age: Work, Progress, and prosperity in a time 
of Brilliant Technologies. Norton and Company.

Caiazza, R., Belitski, M., & Audretsch, D. B. (2020). From latent to emergent entrepreneurship: The knowl-
edge spillover construction circle. The Journal of Technology Transfer, 45, 694–704.

Cantner, U., Cunningham, J. A., Lehmann, E. E., & Menter, M. (2021). Entrepreneurial ecosystems: A 
dynamic lifecycle model. Small Business Economics, 57(1), 407–423.

Carree, M. A., & Thurik, A. R. (2010). The impact of entrepreneurship on economic growth (pp. 557–594). 
Springer.

Chen, A., Lin, Y., Mariani, M., Shou, Y., & Zhang, Y. (2023). Entrepreneurial growth in digital business 
ecosystems: An integrated framework blending the knowledge-based view of the firm and business 
ecosystems. The Journal of Technology Transfer. https://doi.org/10.1007/s10961-023-10027-9.

Chowdhury, F., Audretsch, D. B., & Belitski, M. (2019). Institutions and entrepreneurship quality. Entrepre-
neurship Theory and Practice, 43(1), 51–81.

Coad, A., & Guenther, C. (2013). Diversification patterns and survival as firms mature. Small Business Eco-
nomics, 41, 633–649.

Coad, A., Frankish, J. S., Roberts, R. G., & Storey, D. J. (2016). Predicting new venture survival and growth: 
Does the fog lift? Small Business Economics, 47, 217–241.

Colombelli, A., D’Amico, E., & Paolucci, E. (2023). When computer science is not enough: Universities 
knowledge specializations behind artificial intelligence startups in Italy. The Journal of Technology 
Transfer. https://doi.org/10.1007/s10961-023-10029-7.

Cunningham, J. A., Menter, M., & O’Kane, C. (2018). Value creation in the quadruple helix: A micro level 
conceptual model of principal investigators as value creators. R&D Management, 48(1), 136–147.

Cunningham, J. A., Damij, N., Modic, D., & Olan, F. (2023). MSME technology adoption, entrepreneurial 
mindset and value creation: Configurational and co-constitutive approaches. The Journal of Technology 
Transfer. https://doi.org/10.1007/s10961-023-10022-0.

Cutolo, D., & Kenney, M. (2021). Platform-dependent entrepreneurs: Power asymmetries, risks, and strate-
gies in the platform economy. Academy of Management Perspectives, 35(4), 584–605.

Dholakia, R. R., & Kshetri, N. (2004). Factors impacting the adoption of the internet among SMEs. Small 
Business Economics, 23(4), 311–322.

1 3

1548

https://doi.org/10.1007/s10961-023-10027-9
https://doi.org/10.1007/s10961-023-10029-7
https://doi.org/10.1007/s10961-023-10022-0


Entrepreneurial growth, value creation and new technologies

Digitally Driven (2021). European Small businesses find a digital safety net during Covid-19. Report. Con-
nected Commerce. Available at: https://digitallydriven.connectedcouncil.org/europe/. Accessed 15 May 
2022.

Digitally Driven (2020). U.S. small businesses find a digital safety net during COVID-19. Report. Connected 
Commerce. Available at: https://connectedcouncil.org/wp-content/uploads/2020/09/Digitally-Driven-
Report.pdf. Accessed 15 May 2022.

Elia, G., Margherita, A., & Passiante, G. (2020). Digital entrepreneurship ecosystem: How digital technolo-
gies and collective intelligence are reshaping the entrepreneurial process. Technological Forecasting 
and Social Change, 150, 119791.

Estrin, S., Mickiewicz, T., & Stephan, U. (2013). Entrepreneurship, social capital, and institutions: Social and 
commercial entrepreneurship across nations. Entrepreneurship Theory and Practice, 37(3), 479–504.

European Commission (2017). Digital Transformation Scoreboard 2017. [available at https://ec.europa.eu/
growth/tools-databases/dem/monitor/scoreboard]. Accessed on May 13, 2023.

Feld, B. (2012). Startup communities: Building an entrepreneurial ecosystem in your city. John Wiley & 
Sons.

Foss, N. J. (2011). Why micro-foundations for resource-based theory are needed and what they may look like. 
Journal of Management, 37(5), 1413–1428.

Gawer, A., & Cusumano, M. (2014). Industry platforms and Ecosystem Innovation. Journal of Product Inno-
vation Management, 31(3), 417–433.

Giones, F., & Brem, A. (2017). Digital technology entrepreneurship: A definition and research agenda. Tech-
nology Innovation Management Review, 7(5), 44–51.

Granovetter, M. S. (1973). The strength of weak ties [J]. American Journal of Sociology, 78(6), 1360–1380.
Kenney, M., & Zysman, J. (2020). The platform economy: Restructuring the space of capitalist accumulation. 

Cambridge Journal of Regions Economy and Society, 13(1), 55–76.
Kenney, M., Rouvinen, P., & Zysman, J. (2015). The digital disruption and its societal impacts. Journal of 

Industry Competition and Trade, 15, 1–4.
Khlystova, O., & Kalyuzhnova, Y. (2023). The impact of the creative industries and digitalization on 

regional resilience and productive entrepreneurship. The Journal of Technology Transfer. https://doi.
org/10.1007/s10961-023-10020-2.

Khlystova, O., Kalyuzhnova, Y., & Belitski, M. (2022). Towards the regional aspects of institutional trust and 
entrepreneurial ecosystems. International Journal of Entrepreneurial Behavior & Research.

Kim, P. H., Wennberg, K., & Croidieu, G. (2016). Untapped riches of meso-level applications in multilevel 
entrepreneurship mechanisms. Academy of Management Perspectives, 30(3), 273–291.

Kirzner, I. (1989). Discovery, capitalism, and Distributive Justice. Basil Blackwell.
Klonek, F. E., Isidor, R., & Kauffeld, S. (2015). Different stages of entrepreneurship: Lessons from the trans-

theoretical model of change. Journal of Change Management, 15(1), 43–63.
Kobarg, S., Stumpf-Wollersheim, J., & Welpe, I. M. (2019). More is not always better: Effects of collabora-

tion breadth and depth on radical and incremental innovation performance at the project level. Research 
Policy, 48(1), 1–10.

Kuusisto, M. (2017). Organizational effects of digitalization: A literature review. International Journal of 
Organization Theory and Behavior, 20(3), 341–362.

Leyden, D. P., & Link, A. N. (2015). Public sector entrepreneurship: US technology and innovation policy. 
Oxford University Press.

Li, W., Liu, K., Belitski, M., Ghobadian, A., & O’Regan, N. (2016). e-Leadership through strategic align-
ment: An empirical study of small-and medium-sized enterprises in the digital age. Journal of Informa-
tion Technology, 31(2), 185–206.

Link, A., & van Hasselt, M. (2023). The SBIR program: An element of US technology policy. Small firms and 
US Technology Policy (pp. 22–28). Edward Elgar Publishing.

Link, A. N., Siegel, D., & Siegel, D. S. (2007). Innovation, entrepreneurship, and technological change. 
Oxford University Press.

Link, A. N., Swann, C. A., & van Hasselt, M. (2022). An assessment of the US Small Business Innovation 
Research (SBIR) program: A study of project failure. Science and Public Policy, 49(6), 972–978.

Mack, E. A., & Qian, H. (2016). Geographies of Entrepreneurship. Routledge.
Mahdiraji, H. A., Yaftiyan, F., Abbasi-Kamardi, A., Jafari-Sadeghi, V., Sahut, J. M., & Dana, L. P. (2023). 

A synthesis of boundary conditions with adopting digital platforms in SMEs: An intuitionistic multi-
layer decision-making framework. The Journal of Technology Transfer. https://doi.org/10.1007/
s10961-023-10028-8.

Majchrzak, A., & Markus, M. L. (2012). Technology affordances and constraints in management information 
systems (MIS). In E. Kessler (Ed.), Encyclopedia of Management Theory. Sage Publications.

McMullen, J. S., & Shepherd, D. A. (2006). Entrepreneurial action and the role of uncertainty in the theory 
of the entrepreneur. Academy of Management Review, 31(1), 132–152.

1 3

1549

https://digitallydriven.connectedcouncil.org/europe/
https://connectedcouncil.org/wp-content/uploads/2020/09/Digitally-Driven-Report.pdf
https://connectedcouncil.org/wp-content/uploads/2020/09/Digitally-Driven-Report.pdf
https://ec.europa.eu/growth/tools-databases/dem/monitor/scoreboard
https://ec.europa.eu/growth/tools-databases/dem/monitor/scoreboard
https://doi.org/10.1007/s10961-023-10020-2
https://doi.org/10.1007/s10961-023-10020-2
https://doi.org/10.1007/s10961-023-10028-8
https://doi.org/10.1007/s10961-023-10028-8


D. B. Audretsch et al.

Mickiewicz, T., Nyakudya, F. W., Theodorakopoulos, N., & Hart, M. (2017). Resource endowment and 
opportunity cost effects along the stages of entrepreneurship. Small Business Economics, 48, 953–976.

Minniti, M., & Levesque, M. (2008). Recent developments in the economics of entrepreneurship. Journal of 
Business Venturing, 23(6), 603–612.

Modgil, S., Dwivedi, Y. K., Rana, N. P., Gupta, S., & Kamble, S. (2022). Has Covid-19 accelerated oppor-
tunities for digital entrepreneurship? An indian perspective. Technological Forecasting and Social 
Change, 175, 121415.

Nambisan, S. (2017). Digital entrepreneurship: Toward a digital technology perspective of entrepreneurship. 
Entrepreneurship Theory and Practice, 41(6), 1029–1055.

Nambisan, S., Lyytinen, K., Majchrzak, A., & Song, M. (2017). Digital Innovation Management: Reinvent-
ing innovation management research in a digital world. MIS Quarterly, 41(1), 223–238.

Parker, G. G., Van Alstyne, M. W., & Choudary, S. P. (2016). Platform revolution: How networked markets 
are transforming the economy and how to make them work for you. WW Norton & Company.

Reynolds, P., Bosma, N., Autio, E., Hunt, S., De Bono, N., et al. (2005). Global entrepreneurship monitor: 
Data collection design and implementation 1998–2003. Small Business Economics, 24(3), 205–231.

Saura, J. R., Palacios-Marqués, D., & Ribeiro-Soriano, D. (2023a). Exploring the boundaries of open innova-
tion: Evidence from social media mining. Technovation, 119, 102447.

Saura, J. R., Palacios-Marqués, D., & Ribeiro-Soriano, D. (2023b). Leveraging SMEs technologies adoption 
in the Covid-19 pandemic: A case study on Twitter-based user-generated content. The Journal of Tech-
nology Transfer. https://doi.org/10.1007/s10961-023-10023-z.

Short, C. E., & Short, J. C. (2023). The artificially intelligent entrepreneur: ChatGPT, prompt engineering, 
and entrepreneurial rhetoric creation. Journal of Business Venturing Insights, 19, e00388.

Spigel, B. (2017). The relational organization of entrepreneurial ecosystems. Entrepreneurship Theory and 
Practice, 41(1), 49–72.

Steininger, D. (2019). Linking information systems and entrepreneurship: A review and agenda for IT-associ-
ated and digital entrepreneurship research. Information Systems Journal, 29(2), 363–407.

Stenholm, P., Acs, Z. J., & Wuebker, R. (2013). Exploring country-level institutional arrangements on the rate 
and type of entrepreneurial activity. Journal of Business Venturing, 28(1), 176–193.

Sussan, F., & Acs, Z. J. (2017). The digital entrepreneurial ecosystem. Small Business Economics, 49(1), 
55–73.

Terjesen, S., & Patel, P. C. (2017). In search of process innovations: The role of search depth, search breadth, 
and the industry environment. Journal of Management, 43(5), 1421–1446.

Thompson, T., Purdy, J., & Ventresca, M. (2018). How entrepreneurial ecosystems take form: Evidence from 
social impact initiatives in Seattle. Strategic Entrepreneurship Journal, 12(1), 96–116.

Thurik, R., Benzari, A., Fisch, C., Mukerjee, J., & Torrès, O. (2023). Techno-overload and well-being of 
french small business owners: Identifying the flipside of digital technologies. Entrepreneurship & 
Regional Development, 1–26.

Tsvetkova, A. (2015). Innovation, entrepreneurship, and metropolitan economic performance: Empirical test 
of recent theoretical propositions. Economic Development Quarterly, 29(4), 299–316.

Van der Zwan, P., Verheul, I., Thurik, R., & Grilo, I. (2013). Entrepreneurial progress: Climbing the entrepre-
neurial ladder in europe and the United States. Regional Studies, 47(5), 803–825.

Vivarelli, M. (2004). Are all the potential entrepreneurs so good?. Small Business Economics, 23, 41–49.
Wales, W., Monsen, E., & McKelvie, A. (2011). The organizational pervasiveness of entrepreneurial orienta-

tion. Entrepreneurship Theory and Practice, 35(5), 895–923.
Wales, W. J., Covin, J. G., Schuler, J., & Baum, M. (2023). Entrepreneurial orientation as a theory of new 

value creation. The Journal of Technology Transfer. https://doi.org/10.1007/s10961-023-10021-1.
World Economic Forum. (2016). The future of jobs: Employment, skills and workforce strategy for the fourth 

industrial revolution. Global Challenge Insight Report. Retrieved 30 July 2023, from https://www3.
weforum.org/docs/WEF_Future_of_Jobs.pdf

Zahra, S. A., & George, G. (2002). Absorptive capacity: A review, reconceptualization, and extension. Acad-
emy of Management Review, 27(2), 185–203.

Publisher’s Note  Springer Nature remains neutral with regard to jurisdictional claims in published maps and 
institutional affiliations.

Springer Nature or its licensor (e.g. a society or other partner) holds exclusive rights to this article under a 
publishing agreement with the author(s) or other rightsholder(s); author self-archiving of the accepted manu-
script version of this article is solely governed by the terms of such publishing agreement and applicable law.

1 3

1550

https://doi.org/10.1007/s10961-023-10023-z
https://doi.org/10.1007/s10961-023-10021-1
https://www3.weforum.org/docs/WEF_Future_of_Jobs.pdf
https://www3.weforum.org/docs/WEF_Future_of_Jobs.pdf


Entrepreneurial growth, value creation and new technologies

Authors and Affiliations

David B. Audretsch1 · Maksim Belitski2,3,4 · Rosa Caiazza5 · Farzana Chowdhury6 · 
Matthias Menter7

	
 Maksim Belitski
mbelitsk@loyno.edu; mbelitski@groupe-igs.fr; m.belitski@reading.ac.uk

David B. Audretsch
daudrets@indiana.edu

Rosa Caiazza
rosa.caiazza@uniparthenope.it

Farzana Chowdhury
farzana.chowdhury@durham.ac.uk

Matthias Menter
matthias.menter@uni-jena.de

1	 School of Public and Environmental Affairs, Indiana University Bloomington, Indiana, USA
2	 College of Business, Loyola University of New Orleans, 6363 St Charles Avenue, New 

Orleans, LA 70118, USA
3	 ICD business school, IGS-Groupe, Paris, France
4	 University of Reading, Henley Business School, Reading, UK
5	 Parthenope University of Naples, Naples, Italy
6	 Durham University Business School, Durham, UK
7	 Faculty of Economics and Business Administration, Friedrich Schiller University Jena, Jena, 

Germany

1 3

1551


	﻿Entrepreneurial growth, value creation and new technologies
	﻿Abstract
	﻿1﻿ ﻿Introduction
	﻿2﻿ ﻿New technologies and new firm entry
	﻿3﻿ ﻿New technologies and entrepreneurial growth
	﻿4﻿ ﻿Constraints and opportunities across entrepreneurial growth stages
	﻿5﻿ ﻿Overview of special issue articles
	﻿6﻿ ﻿Discussion
	﻿7﻿ ﻿Future research in the field
	﻿References


