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Abstract Recommender systems try to propose a list of main interests of an on line social
network user based on his predicted rating values. In the recent years, several methods
are proposed such as Interest Social Recommendation method (ISoRec), and Social Rec-
ommendation method based on trust Sequence Matrix Factorization which employs matrix
factorization techniques to address the trust propagation and sequential behaviors issues.
Main drawback of these works is that they ignore implicit interest of users. Therefore, the
main goal of this paper is to solve user-item rating based on the trust, sequential interest and
the implicit interest of users, simultaneously. In order to solve this problem, our proposed
method combines these parameters as its inputs. This method based on matrix factoriza-
tion named as ISoTrustSeq. Experimental results show higher accuracy of predicted values
in compared to the above-mentioned methods. Our results are also much better than these
methods in terms of variation in the number of user-items features.

Keywords Online social networks - Recommender system - Matrix factorizations -
Trust - Sequential behaviors - Implicit interest
1 Introduction

Recommender systems suggest a list of items that a user may be interested in. These sys-
tems help users to easily choosed their suitable items in a very short time. Recent studies
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show that social networks data can be used to improve the accuracy of the recommenda-
tions. Generally, there are two different categories of the Recommender systems: Context
base and Collaborative filtering (CF) (Bobadilla et al. 2013). Collaborative filtering-based
recommender systems are divided into two categories: Matrix Factorization based social
recommender methods (SocialMF) and Neighborhood based social recommender methods
(Su and Khoshgoftaar 2009). Among the several types of recommender systems, collabo-
rative filtering is one of the most popular methods which is simple to implement and can
discover complicated patterns (Zhang et al. 2013).

On-line Social Networks (OSN) provided conditions for the recommender systems.
These systems can improve the accuracy of predictions. In social recommender systems,
interests and trust between social network people improve the accuracy of traditional recom-
mender system (Yang et al. 2014). In recent years, experts in industry and academia gained
satisfactory performance of model-based methods, especially Latent Factor Model (LFM)
(Zhang and Liu 2014). This model mapped users and items to latent factor space of them.
In the collaborative filtering, high performance of matrix factorization method increases the
accuracy of predicted rating in the user-items rating matrix. This performance is in dealing
with large dataset (Zhang et al. 2013). Since matrix factorization supposes just some factors
which effect on user-item rating performance, so it can be impressive in training. Singular
Value Decomposition (SVD) and Expectation Maximization (EM) methods are suggested
to minimize the Root Mean Squared Error (RMSE) (Zhang et al. 2013).

Interest Social Recommendation method (ISoRec) (Yu-sheng et al. 2014), is used to
solve problem of predicting user rating of items in social recommender systems based on
matrix factorization. If the user social communication information is not available, it only
uses the implicit user’s interest for the social recommendation. The researchers in the scien-
tific field used the similarity of users by Pearson Correlation Coefficient (PCC) (Sections 2
and 3) for achieving implicit user interest matrix (Yu-sheng et al. 2014; Zhang and Liu
2015). If the users’ social recommendation data is available, implicit and explicit commu-
nication information can be used simultaneously. The latent features matrix (U) of the user
and the latent features matrix (V) of the item are obtained by the user-item rating matrix (R)
decomposition. Now with users’ explicit and implicit information matrix and their decom-
position matrix, the relevant conditional probability distribution is created, and then they
try to obtain a matrix U and V using a gradient descent method (Bottou 2010) which ulti-
mately can form the predicted rating matrix through transpose multiplication (Koren et al.
2009). This approach ignores the sequence of user behaviors (temporal relations between
the items). Trust Sequence Matrix Factorization-based Social Recommendation (TrustSe-
gMF) (Zhang and Liu 2015) creates the trusted user matrix and another matrix containing
the relationships between the items according to social relations of users on social networks
and their trust in trusted friends. If the user social relationship information is not available,
this method does not use users’ implicit interests and their effect.

The proposed method in this study is an extension of recent methods and tries to
overcome the drawbacks of previous methods. Although Interest Social Recommendation
(ISoRec) model (Yu-sheng et al. 2014) and Trust Sequence Matrix Factorization (TrustSe-
gMF) method (Zhang and Liu 2015) have tried to solve the problem of predicting user rating
for items in social recommender systems, ignoring implicit interest of users has remained
as a challenge. Therefore, providing a system which could solve this problem is important.
The main objective of this paper is to present a system that increases the prediction accu-
racy. In doing so, it can solve the problem related to predicting user rating of items, in a way
that is closer to the user view of point.
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In this paper, it is assumed that every user who is a member of the social network must
establish social connections with his trusted friends and people. Also, we assume that each
person has rated for at least five items of all the items provided.

The reminder of this paper is organized as follows: In section two, some basic concepts
are introduced. In the third section, the proposed method is described in detail. Section four
shows the experimental results and the summary and recommendations for feature works
will be discussed in the last section.

2 Basic concepts

In this section some concepts to evaluate previous works in the field of recommender
systems based on matrix factorization are explained. Some concepts that assist us in under-
standing algorithms in this field include social network graph, recommender methods based
Matrix Factorization and Similarity function which will be discussed in the following.

2.1 Social network graph

Recommendations in the real world include two central elements for social Recommenda-
tions, friends in social network and favorite items for them (Ma et al. 2011). This is modeled
by user-item matrix (Fig. 1) and social network graph (Fig. 2).

Consider a Social Network directed graph g(u, ¢), so that a set of vertices U = {u;}}_,
represents all users in social networks, and a set of edges ¢ represents relationships between
users. R = {ry,;} is an n x m matrix, where 7 is the number of users and m number of the
items (Fig. 1). U = {u1, ua, .., un} is a set of the users and I = {iy, i2, i)} is a set of items.
T = {tjx} is n x n matrix of the graph g which in the paper (Ma et al. 2008) is called
social network matrix (Fig. 3). For each pair of vectors uy and u, ¢ € (0, 1] is the weight
related to the edge that indicates to what extent user j knows user k in the social network
and trusts in him. ¢;; = 0 means completely trust and ¢;z = 1 means distrust. Note that,
T is an asymmetric matrix in social networks, especially in the trust-based social network
(Ma et al. 2011). It should be noted that necessarily user j’s trust in user k doesn’t represent
the k user’s trust in the user j.

People always pay attention to their trusted friend to make recommendations. It is more
possible that people choose items such as books, movies, music etc. based on the choices
of their trusted friend (Yang et al. 2014; Zhang et al. 2016). Researchers believe, although
a user doesn’t prefer proposed items, but it is possible that this user is affected by their
friends’ idea about those (Ma et al. 2011).

Fig. 1 Rating matrix of - -
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Fig. 2 The social trust of users
graph

L0

In the real world, we assume that someone wants to watch a film (Item #; in Fig. 1),
while he does not know anything about it, (like the user «; in Fig. 1). What the user would
normally do is that he trusts in recommendations by his trusted friends. For example, u
trusts to the users’ u; and u4 (Fig. 2). The users’ u> and u4 have given the point of 1 and
4 to film. u; to u4 (weight 0.8) more trusts in u, (weight 0.5) (Fig. 3). According to this
information, the probability is very high that #; chooses this film based on the u4 opinion.

2.2 Recommender systems based matrix factorization

Matrix factorization is appropriate for processing large recommender systems data sets and
providing scale-up methods (Bobadilla et al. 2013). The main idea of matrix factorization
is modeling of user-item interactions which factorization from the latent users and items
feature in the system is done by it. Recently, recommender systems based on social matrix
factorization is presented to improve the recommendations (Ma et al. 2008, 2011, 2011;
Jamali 2010), which will be discussed in Section 3.

This model is trained using available data, and then, is used to predict ratings of the
user to items. In the matrix factorization, Singular Value Decomposition (SVD) and Latent
Semantic indexing (LSI) are used. However, the SVD method has a very heavy com-
putational load but provides good results for prediction (Ford et al. 2005). Hence, this
decomposition technique is used in the researches (Yu-sheng et al. 2014; Zhang and Liu
2015; Ma et al. 2011; Zhang et al. 2016; Matuszyk et al. 2015; Kannan et al. 2013) carried
out in matrix factorization field. An explanation of this method is provided in the following
section.

Fig. 3 The trust of user matrix
Uuj uz Uz Uyq Us
uj 09 0.8
u | 0.5 0.3 0.7
us 0.8
s |
us | 0.4 0.8
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2.3 Similarity function

If all users’ rating data are available, the similarity between two users is evaluated by calcu-
lated rating value of two users. Two common methods in previous studies are Vector Space
Similarity (VSS) and Pearson Correlation Coefficient (PCC) (Kadie et al. 1998). The Vec-
tor Space Similarity knows the similarity between two users i and j based on the items that
they have rated:

sim, j) = kel ()N (j) )

> Ry > R?k
kel (HNI(j) kel ()N (j)

According to the (1), vector space similarity sim(i, j) is in [0,1]. Plenty of this similarity
means that users i and j are similar to each other to much.

Indeed, calculation of the vector space similarity doesn’t consider the differences
between the users which may have different ratings. Some potential users may give high
scores to all products, while some other members may tend to give a lower rating. Therefore,
to solve this problem, Pearson correlation coefficient in (2) is suggested (Hofmann 2003):

> (Rix—R).(Rjx — Rj)
sim, j) = kel ()NI(j) _ _ @)
> (Rik — Ri)? > (Rjx—R))?
kel ()N (j) kel ()N (j)

1(i) is a set of items which rated by the user u;. k belongs to the subset of items, which
user i and user j have rated it. R;x is a rating value that user i gives to the item k and R; is the
average scores of the user u;. According to this definition, the similarity between two users
i and j (sim (i,j)) is in the range of [1,-1]. When this value is larger, means user u; and u ;
are very similar to each other. A mapping function f(x) = (x + 1)/2 can be used to limit
the similarity value PCC in the interval of [0,1].

3 Social recommender models

Some researchers suggested social recommender system methods base on matrix factoriza-
tion. In the following, most important algorithms with their challenges are investigated.

3.1 User-item matrix factorization models

Salakhutdinov and Mnih (2008) have proposed a probability matrix factorization algorithm
(PMF). The graphical model in Fig. 4 shows an expression of this algorithm. U € RX*N
and V e R¥*M are latent features Matrix of the user and item is individually. Column
vector of U, and, V; represent a k-dimensional feature vectors for the user-specific and
item-specific. In this paper, zero mean Gaussian on the user-item feature vectors can be
used:

P(log) = [ NW.I0,051) 3)
u=1
P(Vioy) = [ N(Vil0, o3 1) )

i=1
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Fig. 4 The graphical model of o c,
PMF (Salakhutdinov and Mnih '
2008)

Or
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PMF model based collaborative filtering algorithm identifies user-item feature vectors,
and then predicts unknown points. User rating for items is a combination of a set of
probabilities and conditional distribution as follows (Yang et al. 2014; Zhang et al. 2013):

n o m R
P(R|U, V,GI%) = HHI:N(Rm'g(U,Z"Vl),GI%)]Iw (5)

u=1i=1

Nx|u, o R) indicates a Gaussian distribution with mean © and variance oR ,and [; R
an indicator function which if the user has rated its value is equal to one, and otherw1se its
value is equal to zero. Logical function is g(x) = 1/(14+exp(—x)) , which limits the values
of UuTVi to the interval [0,1] (Yang et al. 2014; Zhang et al. 2013).

Based on the above, Prior probability of the latent features U and V is obtained by
Bayesian inference:

P(U V|R oR,UU,ov) « P(R|U, V aR)P(Ulau)p(V|ov)

- ]_[ ]_[ [N(Ru,|g(UTV) aR)] ]_[N(Uu|o o21) x HN(V 0,021y ©

u=1i=1 i=1

The algorithm PMF detects the user-item latent features vectors only through user-item
rating matrix, and also user-item social relations are not considered. Therefore, the accuracy
of the suggestions presented in this method requires further improvement.

3.2 Social network matrix factorization (SoRec)

The idea raised in the paper (Ma et al. 2008), entitled ’Social network matrix factorization
(SoRec)” model is to extract the social network graph analysis-based L-dimensional fea-
tures. U € R™™ and Z € R'™ are the latent user and decomposition feature matrix with
column vectors U; and Z; which indicate user -specific and feature-specific latent feature
vectors (Yang et al. 2014; Ma et al. 2008). In order to reflect the impact of users’ social com-
munication s on the users’ interests’ items, the Social recommendation is shown by using
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the graphical model Fig. 5. This model combines social network graph and user-item rating
matrix with each other (Yang et al. 2014; Ma et al. 2008).
Conditional distribution on the relational model of social network is defined as follows:

PV z.ad) = [T [NCulsW] 0.0 | " ©
i=1k=1
Probability density function of Gaussian distribution is N, and g(x) is logic function
as mentioned in the previous method. Il.(,'; is an index function, which if the user i knows
the user k, or trusts him, its value is equal to one, otherwise, is equal to zero. Mean-zero
Gaussian in the user matrix and decomposition feature vectors are obtained according to the
(3) and (4). Therefore, using Bayesian inference, we have:

P(U Z|C UC,O‘U,UZ) « P(C|U, Z O'C)P(U|O'U)p(Z|UZ)

- ]_[]—[ [V Culsw! o), ac)] x l_[N(U 10, 021) x l_[N(Zk|O oty ®

i=1k=1

In online social networks, the value of Cj; by user i is associated with the user k. In
trust-based social network, if the user i trust in many users, the trust value for C;; increases.
Since, it has disorders so is not able to describe the graph structure data on social networks.

The proposed method by Ma et al. (2011), like the previous methods has not considered
social communication s and users’ trust, as well as the time sequential of relations between
items, and their effects on the selection of item by individuals are ignored.

3.3 Social matrix factorization (SocialMF)

Jamali (2010) introduced Social Matrix Factorization (SocialMF). The rating value R,; is
achieved by combining U and V matrices. U € RX*N and V e RK*M are latent features
Matrix of the user and item is individually. Column vector of U, and, V; represent a k-
dimensional feature vectors for the user-specific and item-specific. Prior distribution for U,
V and R matrices are oy , oy and o respectively. The social trust graph shows the each

2% O o

u

O| @

u=1,....m
Rui Q
i=l....n k=1..m

T
|
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Fig. 5 Graphical model of social network (Ma et al. 2008)
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user trust to other users. It should be noted that, the trust of user u; in user u ; is not based
on the trust of user u ; in user u;. SocialMF Graphical model is shown in the Fig. 6.
Prior distribution according to the Fig. 6 is as follows: (Jamali 2010; Yang et al. 2014)

P(U,VIR,T,0},0},0%,00) « P(RIU,V,02)P(UI|T, 07, 0})P(V|o3)
« P(R|U,V, o) P(U|T,a3)P(Ulo7)P(V|oy)

n m IR-
=TTV [Ralsw! vo.op] ™ ©)
u=1li=1
n n m
< [TNWul Y TunUp 07 D) x [ NWLI0,071) x [[N(Vil0, 03 1)
u=1 UEN, u=1 i=1

In the Social Matrix Factorization (SocialMF) (Jamali 2010), whereas the relationship of
users’ social trust has done through social trust matrix factorization, but the time sequential
data has been ignored between items. This method doesn’t consider relationship between
the items that is an important factor in deciding the users.

3.4 Social Trust Ensemble (STE)

In matrix factorization and memory-based methods, trust publishing has been widely used
in offering a recommendation. Other Recommendations-based Social Networks Matrix fac-
torization method is presented called Social Trust Ensemble (STE) (Ma et al. 2011). This
method is a linear combination of matrix factorization method and the social network-based
method. Figure 7 shows a graphical model for the proposed method. Predicted rating of the
user u for the item i as follows (Yang et al. 2014; Ma et al. 2011).

Ri=aUlVi+(1—a) Y T,U UV (10)
vEN,

The parameter «, controls the impact of neighborhood on the estimated rating. This
method is used as a comparative partner in the experiments; therefore it is called Social
Trust Ensemble (STE) (Ma et al. 2011).

oy, o,
-
]
L
.
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.
GJ_ @
Rui
uel sen
iel A
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Fig. 6 The graphical model of SocialMF (Jamali 2010)
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Fig. 7 The graphical model of Social Trust Ensemble (STE) (Ma et al. 2011)

Social Trust Ensemble (STE) (Ma et al. 2011) with parameter «, combines the effect
of the two methods performance. It also controls the effect of Neighborhood on the esti-
mated score. Yu-sheng et al. (2014) and Jamali (2010) who have referred to this method,
unfortunately have drawn the Social Trust Ensemble graph incorrectly due to errors in
understanding the algorithm and consequently, they have it checked incorrectly in Fig. 8.
The criticism related to the misunderstanding of these researchers is that, the direct Neigh-
borhood feature vectors u, have an impact on rating u instead of influencing feature vectors

(0]
Qu (,5\/

@ ®® |4
‘ Tu,vl
i€l || 1€]

o 1-o/

& ©®©

uelU

p—
M
Z7

uelU

Rod o ®

Fig. 8 Incorrect flowchart of STE by Yu-sheng et al. (2014) and Jamali (2010) articles
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u. In addition, this model doesn’t control the trust publishing. The true image of the graph
which has been proposed in the study by HAO in 2011 (Ma et al. 2011) is shown in the
Fig. 7. However, this method by integration and the impact of social trust relations has
tried to improve the previous methods, but there is not any effect of implicit interest and
relationships between the items.

3.5 Interest social recommendation

When information of implicit social relationship is accessible, traditional social recom-
menders use this information directly. Whereas social relationship information has a lot
of reason, such as kinship, colleague and etc. But all of us know recommender systems
based on user social relationship means they have similar interest. In the paper (Yu-sheng
et al. 2014), if users have the same or similar interests, implicit user’s interest communica-
tion information is used to obtain social information. The proposed method in this paper,
Interest Social Recommendation (ISoRec) is used when the information on available user’
social communications is available or not. When the users’ social communication informa-
tion is not available, only the implicit user’s interest communication information is used for
social recommendation. While, when the users’ social communication information is avail-
able, implicit and explicit communication information is used at the same temporal. The
matrix factorization for user-item matrix factorization, the social communication matrix,
and implicit interest’s matrix is used to learn the users’ feature of the user-item matrix. The
matrix factorization extracts L-dimensional features matrix of the users U; and items V;
based on the analysis of matrices R, S and C. The latent user feature matrix U and latent item
feature matrix V are used to make the results of recommendations (Yu-sheng et al. 2014).
U e R>™ and Z € R™™ are the latent user and decomposition feature matrix C,; with
column vectors U, and Z; which indicate user -specific and feature-specific latent feature
vectors (Yang et al. 2014; Ma et al. 2008).

A graphical model describing of Fig. 9 shows the impact of social communication and
explicit user’ interests on the user’s judgment to choose the item (Yu-sheng et al. 2014).
Similarly, what was said in the previous methods, the conditional distribution on the element
observed in related to explicit users social communication of matrix S and implicit user’s
interests social communication matrix C is defined as follows:

PSU.w.e)=]]]IN [(S,-klg(U,T W), o?)]l’k
i;l k;l c (11)
P, z.0d) = [TV [Culsw] z). ad) |

i=1t=1

With calculation of mean zero Gaussian, the Bayesian inference is used for calculating
posterior distribution U and W in (12) and U and Z in (13):

P(U W|R UU,GW, )o<P(S|U W, GSZ)P(UloU)p(WkIW)

S
— ]‘[]‘[ [N (Sikle @] W), ag)] x l_[N(U 10, 02 1) x ]_[N(Wk|o B
i=1k=1 i=1 k=1
(U Z|C, UU,GZ,GC) «x P(R|U, Z, (IC)P(U|(IU)]7(Z|O‘Z)
- 4 (13)

HH[N(C,;lg(U 7, ac)] " xl_[N(U 10, 621) xl_[N(Z,|0 o21)

t=1 i=1 t=1
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Fig. 9 The graphical model of Interest Social Recommendation (ISoRec) (Yu-sheng et al. 2014)

Maximizing the logarithm of function in above is equal to minimize the objective func-
tions of sum of Root Mean Squared Error (RMSE). The objective function can be minimized
by implementing gradient descent on V, U and Z in the (14).

dL " .
S0 = 2 LViEWU VWV = Rup) + kU
u .
i=1 m
+ e Y 152U Z) (g (WU Z1) — Cup)
t;l
+as Y IS Wig(US W) (g(US Wi) — Sue)
k=1
IL - R . T T
Gy = 2 LU U VDUV = Ra) +3v Vi (14)
u=1I

m
+ae Y IS 282 Vi e(Z] Vi) — Cu)
t=1

aL “ )
v, = D IS UEWU W) @UL Wi) = Suk) + Aw We
u=1

dL “ )
57 = D LaUud U Z0 QW[ Z0) = Cu) + 2271
! u=1

The proposed method by Li Yu-sheng et al, Interest Social Recommendation model
(ISoRec), considers only explicit and implicit users’ communications. Whereas, indecision-
making, the relationship between items and influence of their relationships aren’t consid-
ered, as well as trusted relationships between users in the social network.
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Fig. 10 Network graph of item (33)
consumption

(19)

3.6 Trust Sequence Matrix Factorization recommendation (TrustSeqMF)

The proposed method by Zhang et al called “Trust Sequence matrix factorization social
recommendations model (TrustSeqMF)” (Zhang and Liu 2015). It used time sequential
information and trust publishing in the probability matrix factorization-based rating matrix
model for integrated social networks recommendations. In this method, in addition to the
users’ trust network Fig. 2, items consumption network is also considered. In items’ con-
sumption network graph, the number in the parentheses indicates the number of users who
use the item v; as in Fig. 10. Each edge has a relevant weight w;_, ; , so that specifies how
many users have used the items v; and v; at a same temporal.

Figure 11 shows a scenario of the real-world recommendations including three cen-
tral elements, users’ social trust network, item consumption network and user-item rating
matrix. In this scenario, there are four relationships between 4 users (u] to u4) and a
relationships between two items (v; to v2).

Prediction of the missing values r, ; ,(the rating of the user u to the item i) through the
user-item rating matrix R, trust matrix 7 and items consumption matrix S, are the task of
recommenders. The graphical model which matched on the (14) is shown in the Fig. 12,

Fig. 11 The graphical model of item consumption and users trust
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so that trust publishing combines information of the time sequential of users’ behavior and
user-item rating matrix.

The prior probability of latent feature vectors is as follows:

P(U.VIR,T, S, 0,%,0%,03,05,03)
o P(R|U. V, o) P(U|T, aU,aT)P(V|S, 02,02)

T [Rale@? v o]

u=li=1
n

x [[NWul Y TuoUs.0fD) (15)
u 1 ueN,

xHN(v,l > SjniVi, oD

JENy

x HN(U 10, 021) x HN(VlO o)

u=1 i=1

Based on Fig. 12, the prior distribution logarithm is calculated. Then the following objective
function must be minimized to maximize the mentioned logarithm.

1 n m
LR.T,S,UV) =33 ¥ Lii(Rui = g(U Vi))? 42 ZU Us

u=1i=1

ZVTV +—Z‘((U = > Twln) (W= Y Tilv)) (16)

veENyY veNy
As T
+3 Z((% -~ Z Simi VT (v — Z Si»iVj)
i=1 JEN; JEN;
O-V

/;
56

Os Or
Rui
JjeN; l e] A ZIEL’ VE ]V“
m=|N, l :{ N'u|
O-R

Fig. 12 The graphical model of TrustSeqMF (Zhang and Liu 2015)
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So that, Ay = o,%/alzj, Ay = 01%/0‘2/, Ar = 01%/0%, As = UI%/USZ and by implementing
gradient descent on the U, and V;, the local minimum of the objective function in the (16),
can be found.

oL
aUuy,

m
= Y LAVigW VW Vi) = Rui) + Ay U,
i=1
+rUu— ) Tl =rr Y Tw@Wy— Y Twls) (A7)

veEN, {vlueN,} weN,

L . )
T = 2 LU U VDU Vi) = Ru) + Av Vi
! u=1
ths(Vi= D SjmiVi)—hs Do Tij—(Vi— ) SiiVi)  (18)
jEN; {jlieN;} keN;

g(x) = %/ is derivative of logical function g(x).

Trust Sequence Matrix Factorization (TrustSeqMF) (Zhang and Liu 2015), in 2015, was
introduced by Zhang and et al where in addition to considering the relationship of between
users’ trust, relationships between items are also considered. They didn’t consider implicit
users’ interests in their equation. In order to complete and study the challenge, we propose
a new method, In addition to the impact of trusted relationships between users and the rela-
tionships between items, implicit users’ relationships are also considered. In other words,
In addition to the impact of the time sequential in the recommender system, Non-explicit
relationship also will be effective.

Prediction of users’ rating to items in social recommender systems is closer to the user
idea, is ever a challenge. According to studied methods in this section, providing a system
which might solve this problem, is very important. This method will be discussed in the
next chapter.

4 The proposed model

The concept of ”social recommender systems”, which are mentioned in this paper, is defined
in order to use social network information. It includes comments from friends of a person
on social networks to improve the recommendations. However, a lot of studies has been
done in matrix factorization-based social recommender systems. Most of them have focused
on social matrix factorization (SocialMF) and Social Trust Ensemble (STE), trust sequence
matrix factorization social recommendations (TrustSeqMF) on the users’ trust. Even some
models such as TrustSeqMF are based on integration of the users’ trust and relationships
between items, but these methods aren’t sufficiently accurate. In the presented paper, in
addition to considering the relations between users and items, implicit users’ interests are
also taken into account. Using the implicit user’s interests causes more real-world condi-
tions be involved in decision-making and this increases the accuracy of decision-making in
recommender systems. Matrix factorization is used to perform this operation.

4.1 The graphical representation

In the proposed method, we use matrix factorization related to the impact of the availability
of social communication by using social trust sequence method. Hence, the name of this
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User trust [10].[11]

Implicit Social Trust Sequence ] ] ]
User Social Sequential behaviars [7]

(Perposed mothod)

User implict intreste [6], [9]

Fig. 13 The component of Implicit Social Trust Sequence (ISoTrustSeq) method

technique is Implicit Social Trust Sequence (ISoTrustSeq). Figure 13 shows a graphical
representation of the fundamental elements of this method.

Figure 14 shows a graphical representation of the proposed method.

The conditional probability distribution according to the graph Fig. 14 which includes
the impact of a sequence of user behaviors, users’ trust, and implicit user’s interest are as
the follows:

PWU,V,ZIR, T, S, C,al%,o%,asz,og,ag,o%)a (19)
P(R|IU,V,o})PWUIT, 0}, 02)P(VIS, 00,0 P(CIU, Z, o)

4.2 The ISoTrustSeq algorithm

At first, we select user-item rating matrix, and users’ trust matrix from data set. In the
matrix R, we choose some ratings of users as test data, and as part of training data. Test data
from user-item rating matrix will be equal to zero and other data as training data remain
unchanged. Then we obtain the primitive users’ latent features initial matrix U and items’
latent features matrix V from item-user rating matrix by using singular value decomposition

oy o,

s oy

Rui

JeN; iel A uel VEN,

m=|N,| 14N,

Oc

Fig. 14 The graphical model of recommended system ISoTrustSeq
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(SVD) method. We make implicit user’ relationship matrix C, and the relationships between
items matrix S. Now, after derivative of the essential variables of the problem from objective
function, the values of gradient descent will achieve. By setting the values in the (36) which
is a representation of gradient descent, the new values U, V and Z are obtained using the
(37) and the values of matrices R and C. By updating the values of R, Z, V, U and C with
the new values, root mean square error is calculated. If the error rate is less than 0.001, this
means that the experimental values are close to their original values and the iteration process
stop. Otherwise, the procedure is repeated. Figure 15 shows the procedure of the proposed
method in the flowchart. The smallest number of features that make slight changes to the
system consider as the best number of output so that latent features K are for the next step.

The conditional probability distribution of ISoTrustSeq algorithm in (12) contains four
concepts A to D as following:

4.3 A: user-item rating matrix

We suppose that a recommender system has N users and M items (Zhang and Liu 2014).
ry,; 18 a rating of user u to the item i. The maximum value of this rating is 5 and includes
integer values (Ma et al. 2008). This amount represents the amount of user’s interest to the
desired item (5, 4, 3, 2, and 1, indicate "very interested”, "interested”, "Moderate ”, "lack
of interest”, and "hate”). Figure 16 shows the user-item rating Matrix.

The users’ setis shown U = {u1, us, uy} and the items’ setas V = {vy, va, vps}. In other
words, U € Ryxx and V € Ry« are users and item latent features matrix. It respectively
includes row vector U,,, user-feature vector and V; a k-dimensional item-feature vector. The

‘ Initialized K latent feature variable ‘ Derived from the objective function with U,V and Z (for
minimizing the error)
l — AU = GetDeltaU(R, T, U, V, u); (Eq. 26)

AV = GetDeltaV(R, S, U, V, i); (Eq. 27)
AZ = GetDeltaZ(U, C, Z, t); (Eq. 28)

! \ 8

/

‘ Initialized 7v.Vu 72 ‘

Read user-item rating matrix R and
g & Uy =U,~7,AU
user trust matrix T from dataset Y A

T i =Vi—r, AV

¢ Zin=2,-y,AZ
‘ Select test and train data from R ‘ l

B T

¢ Ry =UyVin

‘ Decompose R matrix to Uy and V ‘ Cu=Urz,,

v

Get user implicit interest matrix C
with PCC Equation (Eq. 3)

Update R,Z,U,V,C matrix

|

‘ Get items relation matrix S }* ‘

T l ‘ Calculate RMSE for test and train data
No
|_ 0 < RMSE difference between two Yes Final RMSE and
sequential iterations i Select most suitable K
<0.001

Fig. 15 The flowchart of ISoTrustSeq algorithm
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Fig. 16 User-Item rating matrix
Vi V2 | V3
Uj 3 ? ?
U2 Y 2 ?
U3 4 ? 1
U4 5 ? ?
Us ? ? 3

values of K is less than the number of users, N and the number of the items, M (Jamali
2010). In fact, K indicates the order of feature matrix. U and V Mean-zero Gaussian on the
user-item feature vectors will be as follows:

P(Ulog) = [ NWuI0,051) (20)
u=1
P(Vioy) = [ [ N(Vil0, o3 1) (21)

i=1
The objective of using matrix factorization is learning features variables and extraction
of them to purpose the recommendations (Qian et al. 2014). Conditional distribution of
user-item rating matrix R is defined as follows:

n m R'
PRIV V.03 = [T T[N Ruils W V. op)] ™ 22

u=1li=1

Il.lf is index variable. Thus, if the user i rates to the item j (row i and column j of the
matrix R is a non-zero value), the value of the index variable is equal to one, otherwise zero.
N(x|u, 0’1%) represents the Gaussian distribution with the average u and variance 01%. The
logical function is g(x) = 1/(1 + exp(—x)), so that the values of UMTVi are mapped to
interval [0,1]. By substituting a Gaussian normal distribution (Han et al. 2006), in the (22),

we have:

" n Ifi
P(RIU,V,op) = ]_[]_[[N(Ru.ilg(UfW),a,%)] '
u=li=1
R

. IR,
n —<Ru,,~—g<m{ vi? [

- i (23)
ul_[ll:[ 1/27tc7R

4.4 B: users’ trust matrix

We assume the Social network graph as G = (UUV, E). All vertices U = {usru} _; shows
all users on the social network. Sum of vertices V = {vi}f‘i | shows all items on the social
network and the set of edges E shows the relationship between users and items (Zhang and
Liu 2015). Figure 13 shows a scenario of the real world recommendations that includes three
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central elements: users’ social trust network, items’ consumption network, and user-item
rating matrix. Figure 17 shows the items’ consumption network graph and trust between
users. Each node represents a user and each edge represents the trusted relationship between
them. As seen in the figure, the graph of trust between users consists of six relationships
between five users (1) to us € U). T = {t;;} shows a N x N matrix of the user’s trust graph
and are called social trust matrix. Every edge which is related to the weight #;; in interval
(0, 1] is the value of social trust that shown as u; or u ;. Zero indicates a lack of trust and 1
indicates complete trust. 7' is an asymmetric matrix, ie the trust of user #; in user u; is not
equal to the trust of user u> in user u; in the trust social network (Jamali 2010).

Figure 17 user ul as much as 0.4 trusts in the user u», while the user u, doesn’t trust in
the user u1.According to this description raised, the conditional probability of user features
and latent features of its trusted friends are defined as follows:

P(UIT, o}, 03) < P(U|T,03)P(Ulod)

n

n
=[IN (Ul Y. TunlUs.ofl | x [ NWLI0. 05 1) 24
u=1 UeN, u=1
By substituting the normal Gaussian distribution, the (25) is by the follows:
P(UIT, o}, 03) o« P(UIT,07)P(Ulo)
n n
=[N (Ul X TuslUv.ofl | x [[NWLI0,051)
u=1 ueN, u=1 (25)
n 1 _(UM_ZuENM TMJ)UU)Z
= E—— 26%

u=1 ,/ZJTJ%

4.5 C: users’ sequential behaviors matrix (relations between the items)

In the items’ consumption graph (Fig. 17), there are three relations between three available
items in a social network (vj to v3 € V). The number in parentheses close to the node v;
indicates the number of users who use the item v; (Zhang and Liu 2015). The weight of each

Fig. 17 User trust and item consumption graph
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edge w;_, ; specifies how many users have used the item v; and v; at the same temporal. If
item v; and v; are used by the same user at a temporal, the weight of w;_, ; increases equal
to a unit (Zhang and Liu 2015).

According to the consumption network graph, the weight of the effective equation on the
items is calculated through the following equation:

Siaj =~ (26)
g, vj))

g(v;, v;) represents a set of users who use the item A or B at a certain temporal, and
S;_ j represents the impact of item v; on the v;. Matrix S is the item consumption Matrix,
which is asymmetric.

In this proposed method, the task of recommender system is to predict missing values
ry,; of the user-item rating matrix through a trust matrix 7', item consumption matrix S and
implicit interests in the social network. Conditional Probability of the latent features of the
items and its neighbors are defined as follows:

p(VIS,02,02) o« P(V|S,02)P(V|o})

=[N ([Vil D2 SimiVisost | x [[NVil0. oy 1)
i=1 JENy i=1
By substituting the normal Gaussian distribution, the (28) is by the follows:
p(VIS. 0. 05) o P(VIS, 05) P(V o)
m m
=[N Vil X Si=iViost | x [[NVil0. 03 D)
i=1 JjENy i=1 (28)

) 2
—(Vi=YjeNy Sj—iVj) m | —(v;—0)%
202 202

1
—e¢ § X | |7e v
1./2702 i=1 /2702

s = 1%

4.6 D: users implicit interest

I

1

There are many methods to find similarities between two users. Pearson Correlation coef-
ficient (PCC) determines the similarity between two users (2). After calculating all the
similarities between pairs of users, matrix similarity is made between users. The similar-
ity matrix is used to make the implicit user’s interest matrix C (Yu-sheng et al. 2014; Way
2013).

So that the element C;; is C;; = Sim(i, j), because most of the similarities between
users indicate the most fun and interest shared between users in social networks (Zhang and
Liu 2015). In this study, Pearson Correlation coefficient which is one of the most common
methods for calculating the similarity between users is used to obtain the implicit users’
interests (Yang et al. 2013, 2014; Yu-sheng et al. 2014; Way 2013). Conditional distribution
of the elements observed in the user’s social communication matrix S and the implicit users’
interest of social communication matrix is defined as follows:

m m c
P(CIU. Z,0%) = [[[ [ NI(Culg U] Z). o))" (29)
i=1r=1

Iii is an index function. If the user i, knows the User k or trusts in him, its value is equal
to 1, otherwise, it is equal to zero. Gaussian distribution probability density function N and
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logical function g are as mentioned in the previous method. By substituting a Gaussian
normal distribution, the probability equation is:

n n Ilg
PCIU. Z,03) = [TTTN [Culg] 2. 0d)]
u=1t=1
1€

m

m
l 2
= e °c 30)
1'1] I!ZII N 27103

For more descriptions of our algorithm, we write the pseudo code of our proposed
method.

~(Cur—8WU 71))*

1) Initialized value: Ay=Ay=17=0.001 and the learning rate y equal to 0.001 (In section
5-2-Initial parameters setting.)
2) Read data from dataset.
R: user-item rating matrix
T: trust matrix
3) Select test and train data of R matrix
4) C: similarity between user u; and user u; means C = PearsonCorrelationCoeffi-
cient(R) (In Section 2-3-Similarity function (equation. 2)).
5) First assignment of U and V with Singular Value Decomposition SVD(R)
6) S : §j; denotes which item v; effects on item v;
(In part C-Users’ Sequential behaviors matrix (equation. 26))
7) Calculate AU = GetDeltaU(R, T, U, V, u); (equation. 33)
8) Calculate AV = GetDeltaV(R, S, U, V, i); (equation. 34)
9) Calculate AZ = GetDeltaZ(U, C, Z, t); (equation. 35)
10) Used descent gradient for updating new value of U, V, Z
Uit1=U, - yvAU
Vie1 =Vi-yvAV
Ziy1=2;-yzAZ
y values is initialized in step 1 : yy= yy=yz = 0.001
11) Calculate new R (1@) and C matrix with new U, V, Z
Ryi = UMT_H Vit
Cut = UZ:HZH»I
12) Calculates RMSE value between new R (ﬁ) (equation. 38)
13)If0 < RMSE, — RMSE; < 0.001
go to step 6;
else
The most suitable value k is selected (means the predicted value is closer
to the real value)
end

In this pseudo code, some part of algorithm like preparing data, and the stopping
condition is shown clearly. The details of every equation is described in the formula
definition.

4.7 The objective function
As mentioned above, we proposed the conditional probability distribution in order to reflect

the impact of the relationship between implicit user’ interests and social trust of the users
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on their judgment in relation to the items. First, the logarithm of this equation is calculated
in order to perform differentiation operations and then after extending, reach to the (31):

lnP(U V.ZIR.T. S, C,0}, 0% 05, 0%, 075, 0%)
—37 ZZ i(Rui — gWULVi)?
GR u= ll 1
202 ZZ’u (Cuy — (UL Zp))?
C
| unlt 1 | m
205 - " 20‘2, ; !
| 3D
— 5> WUu= Y Tl
2 T y=1 ueN,
1 m
S i=1 JEN,
l n m ] n n
-5 Y 1fm@reg) — - Z > I, n(2n0d)
u=l i=l1 u 1t=1
— f[ln (27TO'T) + In (27TO'U)] — —[ln (27105) +In (27T(IV)]

Now, we derive from the (31) of the four last sentence that are without this words V;, U,
and Z;, we can remove this form equation. Then, we multiply the resulting equation by o,%
and after substituting the values Ay = 01%/0[2], Ay = 01%/0‘2,, AT = 01%/0%, As = Ulze/"g
and Ac = 01% / ag can reach the following objective function:

1 n m
ER,T,S,C.UV)==23 > L5(Rui — (U, Vi))*

u=1i=1

n o n .
_)LTC Z Z Iuc:t(cu,t - g(UuTZ,))Z Z U2 Z V2 @)
i=1

ulll

—%Z(Uu > TuwUn)? ——Zm — Y 8LiV)?
u=I1

UEN, JENy

Maximizing the logarithm function in (31) is equal to minimizing the objective function
in (32). Therefore, with the implementation of the gradient descent and differentiation of
objective function in terms of V;, U, and Z;, we obtain the following equations:

= Y IR ViR — U V)WL V)
3UM =

—ic Z 1€,Z:(Cus — g(UT 2 )W 21 (33)
=1

AU+ 20U = Y TuuU) =Ar Y Ty — Y TwoUn)
UEN, {vlueNy} weN,
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OE - ,
o= D LR UR — UL VNEWT Vi) + 1y Vi
i u=1
Frs(Vi= Y SimiVio—hs Y Sini(Vi— Y SieiV) (34)
keN; {jlieN;} keN;
dE ~
P D IS U(Cuy — UL Z0)EW,) Z1) (35)
! u=1

g(x) =exp(x)/(1 + exp(x))2 is a derivative of a logical function g(x). N, represents a
set of neighbors of the user # and N; is a neighborhood set of item i.

After obtaining the values AU = ;TE AV = ﬁ AZ = 5’75 and the new values of V,
u ] t

U and Z can be obtained by (36) (Oh and Han 2015)1.

Upr1 = U, —yu AU
Visi=Vi —ywAV (36)
Ziy1=Zi —yzAZ

According to singular value decomposition concepts, the new values of matrices C and
R can be obtained by multiplying updated values of V, U and Z according to the (37).
Rui = UL \Viq
N . (37)
Cur = U,H_1Zt+l
In the next section, the results of this proposed method on data set and evaluation of this
method with two methods ISoRec (Yu-sheng et al. 2014) and TrustSeqMF (Zhang and Liu
2015) will be examined.

5 Experimental results

Used dataset in this study is Epinions. Epinions.com is a very popular review site that was
established in 1999. Users can provide their personal opinions on the topics covered in
the site, such as books, music, movies, software and other products. Users’ rating values
include integers from one to five which not only shows the user interest to the desired item
According to type of data, the value but will affect the decision making by other customers.

Epinions dataset contains 22,166 different users who have rated to 27 categories of items.
In addition to rating to available items by each user, every user of Epinions keeps a trust list
which shows the trusted relationships between users. Epinions dataset rating matrix contains
four columns. The content of this column includes the user ID number, item code, the user-
item rating and the temporal of rating. Another Matrix of this data set has kept information
on the users’ trust in itself as trust network. This matrix contains two columns, which shows
the user with user ID x trusts to the user with user ID y.

For getting implicit user’s interests from dataset, we use Pearson Correlation Coefficient
(PCC) (2). The explicit communication information is users’ Sequential behaviors matrix
which shows relations between the items (19).

5.1 Metric

The most common scale to evaluate the accuracy of recommender The most common scale
to evaluate the accuracy of recommender systems, use the root mean square error (RMSE),
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(Yu-sheng et al. 2014; Zhang and Liu 2015; Ma et al. 2011; Recht 2013; Salakhutdinov and
Mnih 2008; Way 2013; Wu et al. 2012; Li et al. 2015; Yang et al. 2013) which is calculated
as follows:

1 N
_ . )2
RMSE = | - E (Rui — Rui) (38)

R,.; is a score given to item i pair (u, i), and 1@,” is rating predicted of the user u to
item i that is achieved through recommender systems algorithms. N is the number of scores
and less level of RMSE shows that the rate of rating predicted is close to the actual value
and higher level of RMSE shows that there is a difference between the predicted value and
the actual value. In other words, whatever the RMSE is less, the accuracy of the desired
algorithm will be greater, and vice versa, as whatever the RMSE is higher the accuracy of
the algorithm is less.

As mentioned at the beginning of this section, the scale of evaluation is used in the
literature that is active in this area. So we used this metric to compare and evaluate the
proposed algorithm.

5.2 Initial parameters setting

In ISoRec and TrustSeqMF methods have considered evaluation criteria based on changes in
the number of user and items features (K) in different sets of test data. In this study, also we
examine the performance of the proposed algorithm compared with two ISoRec and Trust-
SeqMF methods by changes in the number of user and items features. In fact, the aim of all
experiments was to get the error RMSE to show the impact of implicit interest on the con-
ditions which have considered the relationships between the users and items on the implicit
and non-implicit users’ interests (Rana and Jain 2014). Also, as fundamental algorithms, we
examined the effect of the user and items features on the accuracy of predictions.

Each stage of the experiment, we test A7, Ay and Az parameters with numeric values
0.1,0.5,0.8,0.01, 0.05, 0.08, 0.001, 0.005, 0.008 for the first temporal with the learning rate
y equal to 0.005 (Salakhutdinov and Mnih 2008), anther with learning rate of 0.01 (Way
2013) then with the learning rate of 0.001 (Yu et al. 2013).

By comparing the results of the above values with results on the fundamental algorithms,
the values of Ay = Ay = Az = 0.01 and learning rate equal to 0.001 was used as the
initial parameters in the proposed algorithm. According to the type of data, the value of
these parameters are different in the various articles, so we decided to achieve the correct
amount of these parameters by conducting several experiments so that these parameters be
fitted with the studied data.

5.3 Stopping condition

In the stages of implementing the algorithm which the matrices V, U and Z are learning, the
algorithm must be stopped in a step of implementation. As is shown in flowchart Fig. 15,
with multiple experiments, it was concluded that when the difference between two contin-
uous stages of RMSE, the error obtained from the experiment predicted data is less than
0.001, the convergence of the predicted values will be closer to actual values. In other words,
the low difference between RMSE of two continuous stages shows little changes (and even
closer to zero) of the predicted values. Therefore, the convergence is intended as a stop
condition (Fig. 15).
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5.4 Complexity analysis

In the TrustSegMF algorithm, at first, for extraction social relation, the consumption net-
work graph is computed. Then by effective relationship, an item is suggested to a user. In
the fact the objective function and its gradient are computed. The total time complexity of
computing this gradient is O(N#2K + NI’K + M7 K + MI*>K). 7 is the number of rating
average for every user,  is the number of direct neighbors average for every user and [ are
the number of neighbors that affect the current user. In ISoTrustSeq model, the considering
of users implicit interest effect into the time complexity. So the time complexity is linear and
similar to TrustSegMF and itis O (N72K + NI?K + MFK + MI*K + NpcK) in which p¢
is the numbers of nonzero entries in C. As mentioned in the prior section, according to con-
sider more reality condition due to pervious modes, accuracy of computations are increased
and we get an accurate response with less iteration compared with ISoRec and TrustSeqMF.
Although, the time complexity of ISoTrustSeq method increase in one iteration by adding
implicit interest, but due to the significant decrease of iteration in ISoTrustSeq the ultimate
time complexity is reduced.

5.5 Experimental results

First a part of the rating matrix scores on the training data (%99, %80, %50, %20, %10 (Yu-
sheng et al. 2014)) is considered. %380 of the rating means that from all users rating value,
%80 of them predicted training data and the remaining %?20 as test data. During the test
process, the predicted test data will be compared and the error rate RMSE is calculated for
them. The values considered for different K values include 2, 5, 10, 15, 20, 27 (Yu-sheng
et al. 2014; Zhang and Liu 2015).

To compare the proposed method ISoTrustSeq with ISoRec and TrustSegMF methods,
we perform the experiment on each algorithms with training data %10, %20, %50, %80 and
%99 with different features K € {2, 5, 10, 15, 20, 27} (Yu-sheng et al. 2014; Zhang and Liu
2015). The results of experiments are proposed in Table 1 with K € {2, 5} values, in Table 2
with K € {10, 15} values and in Table 3 with K € {20, 27} values.

The columns of this Table 1 include three algorithms implemented; the proposed algo-
rithm ISoTrustSeq and two algorithms evaluated ISoRec and TrustSegMF with the number
of different features K. Since the columns of the tables show the algorithms above with a
number of different features. The rows of the two tables include the percentage of data that
are used for learning, which how to adopt training data is explained at the beginning of this
section. The content of each of the table cells represents the root mean square error (RMSE).

Figures 18 and 19 show the values of Tables 1, 2 and 3 graphically, in order to make the
ease comparison between the different models. These diagrams demonstrate an overview
of evaluating the proposed method with some of basic methods with various tests data. The
vertical axis shows error rate RMSE and the horizontal axis shows the proposed algorithm
and three evaluation algorithms with the number of different user and items features. Both of
Figs. 18 and 19 show that RMSE error rate is reduced by increasing the number of training
data. Also, in all experiments with number of the specified user and item features K, the
proposed algorithm ISoTrustSeq has less error rate compared with other algorithms.

5.6 Conclusion and future work

Implicit Social Trust Sequence (ISoTrustSeq) method is presented to predict missing rat-
ings of the users in the user-item rating matrix. In the beginning, we expressed that
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Fig. 18 The overview of the proposed method evaluation with basic methods K € {2, 5, 10}

recommender systems attempt to provide the suitable items, in addition to satisfying cus-
tomers by offering the best things to each person, according to his comments and have
adequate profitability for manufactures. Therefore, the aim of this study is to provide a
recommender system which can achieve the users, directors and producers’ satisfaction by
providing some recommendations comply with or close to their views.

A recommender system presented in this study, ISoTrustSeq, in addition to consider-
ing social trust communication between users, and users’ Sequential behaviors, also has
considered their implicit interests to solve this problem. The proposed method is trying to
solve this problem through the matrix factorization. After obtaining the objective function
in accordance with the requirements defined, to update the relevant matrices with gradient
descent, the objective function of the basic variables is derived, and the results of derivative
after substituting in equations and updating the original variables provide a user-item matrix
that has been scored the values that have no rating.
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1SoTrustSeq ISoRec TrustSeqMF SocialMF 1SoTrustSeq ISoRec TrustSeqMF SocialMF ISoTrustSeq ISoRec TrustSeqMF SocialMF
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Algorithms with k={15,20,27}

Fig. 19 The overview of the proposed method evaluation with basic methods K € {15, 20, 27}
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The proposed method has been implemented on Epinions dataset, and the prediction
error rate is calculated using RMSE method. The results of the comparisons made with
two ISoRec and TrustSeqMF methods show that the proposed method increases the pre-
diction accuracy more than other methods. TrustSeqMF method also, because of a lack of
consideration of the implicit interests compared to ISoRec method generates more errors.

The following issues can be mentioned for improving the accuracy of the results of the
proposed method in this study:

— As noted, in this study, the effect of trusted relationships between users are examined
in the proposed method, and the effect of non-trusted relationship has been ignored.
The impact of personal relationships which lack of trust is seen between them can be
involved.

— The recommendations are provided in this system based on the implicit interests and
sequence of user behavior (choosing the former items) for people who don’t estab-
lish social trust relationships in this system. To provide the recommendation with high
accuracy, for this category of users, first the trusted relationships of these users can be
predicted and then the proposed algorithm can be used based on the sequential behavior
of users who have similar implicit interests.

— In all the literature in this field, the values of A7, As and A¢ are considered the same.
The experiments can be performed with different values of these parameters (not equal)
to examine the effect of these parameters.
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