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Abstract  In this paper, the authors demonstrate how IBM Watson, a super com-
puter that uses artificial intelligence (AI), can be used in academic and managerial 
research. A brief description of how Watson originated and operates is followed by 
four examples of how Watson can be used in academic marketing research. The first 
two examples use Watson’s personality and insight services to analyze qualitative 
depth interviews. The last two examples use Watson’s emotion and sentiment analy-
sis on textual data and qualitative depth interviews. These examples emphasize the 
value of Watson in the age of big data and its ability to analyze issues that would 
otherwise be too complex. The paper concludes with limitations, managerial impli-
cations, and future research.
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