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Abstract With an average of $880 billion of revolving debt in the USA, it is no
surprise that policy developers seek to remedy the global credit card debt problem.
Credit card issuers across countries now offer automated payment facilities online
to ensure that consumers commit to regular repayments. However, insofar it is
unclear whether repayment automation leads to better financial decisions.

The current research makes three contributions. First, our study raises public
awareness about the negative effects of automated payments on credit card repay-
ments. Contrary to the established assumptions that autopay helps consumers to
manage consumer finances, our experiment unanimously shows that autopay facili-
ties reduce the amount of credit card repayment. Second, our study offers a contem-
porary and relevant insight into the consumers’ online credit card management,
which is distinct from its offline counterpart. Specifically, in an online environment,
consumers can process information on their credit card and savings almost simulta-
neously. For example, some consumers may access credit and savings accounts in
different browser tabs, while others who own credit and savings accounts from the
same institutions may be able to access both accounts within the same webpage.
Finally, our study enriches understanding of individual differences in repayment
decision behaviour. Our results indicate that certain attitudinal tendencies to credit
cards heighten the effect of autopay on repayment, but this effect is intensified when
the context involves those with low level of savings.
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