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Abs tract 

This paper attempted to investigate husband-wife 
i nflupnce at di FferC'nt stages of the famil y 
pttrci~<Jsin~~ decision process and to sec if 
dilrt·n·nc<'s in pcr-ct•plion exist bPtwcen working 
wivt·s arid no11-work.ing wi ves i n family purchasi ng 
dec:is .i.ons . Findings showed that husband-wi f e 
.influence at diffe r ent stages existed, a nd their 
perceptions of various purc hase decisions were 
consistent across different stages. Results 
also supported a shift fr om wife-dominant 
purchase decision making to joint decision making 
in the case of working wives. 

Introduction 

The re has been consi dc·rabl e research in the field 
c f tn<Jrke tlng concerni ng the family decision­
making process. Most research is conducted as 
though individuals make decisions independent of 
other household members (Kasul is and Hughes , 
1984). Howeve~. it was found that husbands and 
wives performed different rol es in purchasing 
decl s .i ons . Employing a conveni ent sample of 
fifty couples of ma rri ed college students, Kenkel 
( 1901) discovered that husbands assume an 
instrumental role in helping t heir s pouse make 
rinal. purchasing decjsions while wives assume an 
expressive rol.e to decide on colour, style, and 
des i gn whi c h conform with soci.al norms. Davi s 
(1970) further improved the idea of the roles of 
l1ushund a nd wife in purchasing decisions. The 
results of his study rejected the belief that 
fam_i l y purc has ing deci sions took a unidimensional 
or bidime ns ional rol e structure . 

iit• t·nnc ludud that an "ove rnl 111 power (domina nce) 
sco re• for the fami .Ly i s not appro priate us 
consensus bet ween hus band a nd wife can be reached 
in pur·c l1<1 s ing products in s puc ifi c categor i es . 
/\long the same lines, Scanzoni (1977) a l so 
identifi ed changing sex rol es in famil y decision 
makjn g . 

Ferbe r and Lee (1974) s uccessfully confirmed that 
a mong newly married couples there was a hi gh 
tendc ncy for join t decisions and that wives in 
Amer ican society tended to t ake the r ol e of 
famil y financial officer , SzybH.Lo , Sosani e a nd 
·renenbei n (1979) a l so supported thi s f inding by 
indi cating t hat hus bands and wives did exert, 
to a great ex tent, independe nt i nfl uences on t he 
hous ehold purchase decisions , while Cosenza and 
Davi s (1980) reported t hat the locus of familial 
control appears to shift when the wi fe becomes 
employed. Howe ver, diffe r ent findings wer e 
found. She th (1984) expl a ined that greater 
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incidence o( work ing wives has cre<~tc'd t i mc 
pressure within the family, encouraging 
individua l decision making for many JHud ucts that 
might ordinarily be purchased on a joint basis. 
Filiatrault and Ritchie ( 1980) revealed that 
husbands t end to domina te dec ision making more in 
famil y decision-making unit s (husband, wift·, m.d 
children) than in those wher e no children nre 
present , 

While research efforts were made on joi nt 
decisions, the focus of study has been shifted to 
an international compari son of family dec i s ions. 
Green, Verhage and Cunningham (1970) we re amongst 
the earliest to compare how i\meriran and Dutch 
consumers diff er in hou seho ld purchase deci s ions. 
It was found that s ubstantial a nd s igni f i cnnt 
diffe r ences exi s t bet ween t he two ~uunt ries. 

wi ves i n the U.S. play a more a utonomous role 
than the Dutch wives in family decisi on muking 
but purchase decisions in Dutch famili es tend to 
be made on more of a joint basis than in US 
famili es . Along the same lines, Ta n, Teoh and 
McCul lough (1986) comp~red res ponses of dyads of 
hus ba nds a nd wi ves on buying decisi ons in a 
cross-cultural analysis be tween Singa pore and the 
United States. Discrepancies betwee" the two were 
fo und. 

Howeve r, perceptual differences be tween husband 
and wi fe were relate d to the famil y ' s values 
orie ntation in Singapor e but not in the U.S. 
These research findings seemingly s uggest the 
existence of c ultura l di f ference a nd support the 
need for con t extuali.sation of cons umer behaviour 
in a s pecific c ulture as advocated by Engel 
(1985) . Therefore, thi s pape r tri es to achieve 
the following objec tives: 

investigate husba nd-wi fe 
di fferent stages of the 
dec i s i on process ; 

i nf l.uence at 
fund Ly pu rchasi r:g 

measure the congrue nce of role perception 
between husbands a nd wives at differen t s tages 
of t he famil y purchasing process ; a nd 

inves tiga t e if diffe rences in the per~eptlon 
between fami.ly purchas ing dec isi ons exi s t 
between working wive s and non-working wi ves 

in an ori en tal c ulture . 

For the re s t of the paper, pleas e contac t the 
authors. 


	PERCEPTION OF HUSBANDS AND WIVIES IN FAMILY DECISIONS MAKING: IN AN ORIENTAL CULTURE A MULTIDIMENSIONAL SCALING APPROACH
	Abstract
	Introduction


