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Abstract The Kingdom of Saudi Arabia (KSA) has been working to renew its
public spaces in an effort to both preserve its heritage and establish a unique iden-
tity for these areas as part of its Vision 2030. However, despite these efforts, many
public spaces, particularly roundabouts, have failed to distinguish the unique KSA
identity. As a result, this research focuses on developing a branding framework for
the Mayadeen Roundabouts in Jeddah, with the goal of establishing a distinctive
city profile that improves the overall image of cities in KSA. The study employed
various methodological approaches, including inductive and comparative analytical
methods, to formulate the main framework for creating a distinctive city profile.
The framework encompasses four key profiles, namely visual, historical, cultural,
and touristic. Additionally, qualitative and quantitative data collection methods were
utilized in conducting phenomenological research. The research concluded by iden-
tifying the main factors that constitute the four pillars of the framework, which will
ultimately help distinguish the special KSA identity in public spaces through the
regeneration of roundabouts.
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1 Introduction

1.1 Introduction

Every city has its unique profile and identity related to its history, culture, demo-
graphic aspects, economic dimensions, and touristic profile. These design elements
should be integrated into a harmonious pattern to enable having a distinguished city
profile that is representative of all the city’s unique features.

But today, when visiting one of the cities of KSA (Kingdom of Saudi Arabia),
which is the city of Jeddah, some may feel some confusion when looking at the
various elements and landmarks located in the main public squares (referred to here
as Mayadeen) in the city of Jeddah which do not reflect its history or narrate any of
its distinguished features.

The research uses the term “Mayadeen” to refer to a kind of public square, defined
as roundabouts in significant areas in the city which could be one of the important
elements for the formation of the city branding, and it is often in the middle of an
important area, surrounded by streets on all sides, and contains in its center a feature.
It contributes to the formation of a culture and identity for the city and an urban
landscape [1].

1.2 Methodology

The research depended on different methodological approaches throughout its
different parts. The first approach used is the analytical approach that is used in
the first part of the literature review to illustrate the different theories and principles
related to the design and regeneration of Mayadeen-Roundabouts to induce the theo-
retical criteria for designing and regeneration public spaces in a way that could help
improve the image of the city and create a distinguished city profile. Additionally,
the comparative analytical approach is used to explore the different practices that
have conducted regeneration of Mayadeen-Roundabouts to help enhance the city’s
profile. The analysis will focus on highlighting the different dimensions of the city’s
cultural, historical, visual, and touristic profiles That being said, the research empir-
ical part mainly utilizes phenomenological research, using triangulated methods of
qualitative and quantitative data collection tools. The qualitative methods include
semi-structured interviews and researcher observations for building a framework
for the regeneration of Mayadeen-Roundabouts based on city branding. Finally, the
deductive approach is used to conclude the different recommendations that help
regenerate Mayadeen-Roundabouts in Jeddah city and help reinforce the image of
the city and thus create a distinguished profile.
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1.3 Literature Review

Mayadeen-Roundabouts play a significant role in the formulation of a unique city
image and help to promote a distinguished city profile that reflects social, cultural,
historical, and other aspects together. In addition to the present definition of “City
Branding” to highlight its tangible and intangible dimensions and thus end up with a
matrix constituting the different design principles that should be integrated into the
design to ensure having a unique city profile that satisfies residents and out-comers.

There are different hierarchies of Open Public Spaces in cities concerned with
the distribution of types of urban public spaces at the city level to support social
interaction in the city’s environment [2]. Public spaces in cities are what form the
image of the city and have many levels and types: (public gardens, neighborhood
parks, pocket parks, sports areas, Mayadeen-Roundabouts) [3] 1—Public gardens are
often in the center of the city and often contain ponds, landscapes, and a pedestrian
bridge with several statues and historical monuments in it. 2—Neighborhood Parks
are intended to serve the residents of neighboring residential neighborhoods, often to
support the physical, recreational, and social activity of the residents [4]. 3—Pocket
gardens or small public spaces, which are small gardens that are between residential
houses and include playing areas for children, where neighbors and friends meet [5].
4—Sports areas, which are areas for practicing sports or a pedestrian path on the side
of the roads for walking, and cycling (Daniel 2011) 5—Mayadeen-Roundabouts or
Medan is one of the most important elements for the formation of the city branding,
and it is often in the middle of an important area, surrounded by streets on all sides,
and contains in its center an important or historical statue or a fountain and contributes
to the formation of a culture and identity for the city and an urban landscape [1].

While Cities improve their image to attract more people and tourists through
several forms, including city branding, and placemaking [6]. In addition, the city
branding came to distinguish each city from the others and express the culture,
history, architecture, and society of the city to represent them through the image of
the city [7].

There is a characteristic of city branding are formed based on tangible and intan-
gible elements. The tangible and physical are architecture, city heritage, city streets,
and public spaces), and intangible elements: art, culture, customs, and traditions of
the population [8]. The intangible elements may be the sounds of certain animals
that the city is famous for, those of the waves, the dancing fountains, or the noises.

The components of the city branding may be a natural environment or man-made,
the natural environment (for landscapes such as seas and mountains, plants and
animals), and man-made (buildings, transportation, sculptures, lighting elements)
[9].

Tangible elements are a term used to describe those elements that have a physical
presence and can be seen and measured in the city’s environment, unlike “intangible
elements” which do not have a physical existence but come as returns from tangible
elements such as the results of certain renewals in the city’s environment [10].
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In the city of Jeddah there is some of challenges faced by the ‘Mayadeen-
Roundabouts’ The fact Mayadeen-Roundabouts in the city of Jeddah have a visual
benefit only and are not accessible, although Mayadeen-Roundabouts International
can be reached, by sitting and walking inside it [11]. In addition to, the fact that the
buildings next to Mayadeen-Roundabouts in the city of Jeddah are different and do
not fit with the image of Medan or complement it [12].

Moreover, four Dimensions that Constitute a City Branding Concerning
‘Mayadeen-Roundabouts’ it helps make the city’s identity clear: the visual, histor-
ical, cultural, and Touristic profile. 1 —Visual identification of city branding element,
includes the natural, environmental and man-made elements from historical monu-
ments and other elements in the city, which support the city’s image and tourism
[13]. The Visual Support scene represents the city’s culture through the aesthetic and
creative visual image [14]. Many visual rules exist in the field of the visual design
of the city, such as balance, contrast, control, rhythm, color, shape, and scale [15].
2—The historical profile is an important component of the formation of the identity
and image of the city, and it’s based on the architecture of the city. It is a link that
connects the citizens with the city’s past and present, which achieves interdependence
and appears as a cultural and social concept in the city’s community [16]. 3—The
Cultural profile, is the values, customs, and norms that are based on the identities,
races, religion, class, interests, and affiliations of the people living in the city [17].
4—The touristic profile, It’s the way the city expresses its culture, history, and visual
landmarks to support the touristic identity of the city, and the tourism identity comes
to support the heritage and culture of the city [18] (Fig. 1).
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Fig. 1 Different diminution of city identity. Source Authors
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1.4 Analytical Case Study: “Medan Al-Tahrir’—Cairo,
Egypt

The Arab Republic of Egypt is famous for the presence of many Mayadeen-
Roundabouts in it. The example of Egypt, specifically Cairo, has many historical
Mayadeen-Roundabouts that represent the ancient history of Egypt, starting from
the Pharaohs to the Islamic eras that Egypt witnessed, and to this day Egypt is distin-
guished by its unique heritage, culture, and art, and this can be reflected through the
image of some of its Mayadeen-Roundabouts in its streets. Medan Al-Tahrir has a
long history, now adays The Egyptian government directed the re-improvement and
revitalization of Medan Al-Tahrir to support the identity of the city and its dimen-
sions by supporting the visual, historical, cultural, and Touristic profile of the city,
and by placing several parts and pharaonic artifacts in the middle of the Medan in
support of the ancient Egyptian heritage and history that extends for several centuries.
The developments could be Based on the security problems faced by the Egyptian
government, it which sided to re-design it based on the identity of the city of Cairo
[1].

These renovations aim to support and highlight the identity of the Medan as the
most important Mayadeen-Roundabouts in Egypt, which enhances the citizen’s sense
of belonging, in addition to improving the visual identity and supporting the unique
architectural identity, and preserving the facades that overlook it as an essential part
of it.

1—Visual profile, The improvements were made to “Medan Al-Tahrir”” based on
the identity of the city, where an urban space was created to support and distance it
(visual profile, historical profile, cultural profile, touristic profile), and the improve-
ments not only changed the shape of “Medan Al-Tahrir” but It affected every-
thing around it by improving the form of the urban and architectural character
surrounding the Medan, where the built environment and the natural green envi-
ronment contributed to the improvement process 2—Historical profile “Medan al-
Tahrir” greatly supported the historical profile by placing ancient Pharaonic land-
marks thousands of years ago and pharaonic symbols and motifs, in addition to
placing animals that were widely used in the Pharaonic era. All these statues and
shapes supported the history and heritage of ancient Egypt and linked The present
and the past. The Medan contains historical details that support the ancient Egyptian
heritage and history, the most important of which is the presence of the Pharaonic
obelisk for one of the greatest symbols of Egypt, Pharaoh Ramses II. The obelisk of
Ramses II was originally located in the Luxor Temple, but it was moved to “Medan
al-Tahrir” so that the Medan would be a historical facade of Egypt. The obelisk
of Pharaoh Ramses II contains carvings of hieroglyphic writings and drawings that
express the pharaohs and their religion. Obelisks have always symbolized the inge-
nuity of the pharaonic architect in their construction, and they were always placed
at the beginning and entrance of the temples (Fig. 2).
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Obelisk of Pharacnic King Ramses ||

Fig. 2 Obelisk of pharaonic king Ramses II in “Medan Al-Tahrir”. Source www.Wordpress.com

Medan contains 4 statues of rams from Karnak Temple, an ancient Pharaonic
temple. The rams were transferred from Luxor Governorate to Cairo to support
Egypt’s heritage and historical identity in Cairo.

In the ancient Egyptian Pharaonic era, the pharaonic rams were symbolized as
a symbol of the renewal of water, life, and agriculture in Egypt, and this supported
Egyptian life and renewal in Egypt (Fig. 3).

The cultural profile was supported by shedding light on the ancient cultural lega-
cies in Egypt and enriching the Medan with decorations, statues, animals, and various
lighting, which supports the education of Cairo’s visitors and tourists about the

Statues of rams from the Karnak Temple in Luxor
Governorate

Fig. 3 Four rams took from the Karand temple to “Medan Al-Tahrir”. Source www.Wordpress.
com
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aesthetics of ancient Egypt’s monuments and its ingenuity in design. The touristic
profile was supported by placing a unique framework that cannot be seen in any
other spot or place except Egypt, as it is unique with its Pharaonic monuments.
The touristic profile that constitutes the identity dimensions of the city of Cairo was
supported through the historical elements and the pharaonic artifacts that decorated
“Medan Al-Tahrir” and shed light on the great cultural and historical heritage of
Egypt.

They were Achieving a Tangible and Intangible Element in “Medan Al-Tahrir”.

Through the case study of “Medan al-Tahrir”, Medan’s investigation of several
tangible and intangible elements was concluded through the different dimensions
of the city’s image: (visual, historical, cultural, and touristic profiles). Through the
intangible elements that were inferred through Medan analysis (the feeling of loyalty
and belonging was raised, attracting the attention of tourists and residents towards
the field and its surroundings, and the feeling of strength, imagination, remembering
the past, and several other feelings).In addition to the tangible elements that were
(the embodiment of the pharaonic history, which supports the historical profile of
the city, the embodiment of the linguistic culture, and the addition of techniques that
attract tourists and visitors, which support the cultural and touristic profile.

2 Empirical Part

The tool to achieve the objective of this part is to analyze the different aspects of
the numerous Mayadeen-Roundabouts in Jeddah, as they play an important role in
the formation of its profile. Thus, the empirical part of this study will be based on a
phenomenological action research using secondary resources, mainly from munici-
palities and primary one’s sources of triangulated methods of qualitative and quanti-
tative data collection tools. The primary sources will use qualitative methods which
are semi-structured interviews and windshield surveys. The ones quantitative include
the questionnaire using the snowball sampling technique. This questionnaire will be
created to explore the preferences of residents and users and prospective about the
public spaces Mayadeen-Roundabouts in the city of Jeddah specifically. This ques-
tionnaire will be composed of end-closed questions several Mayadeen-Roundabouts.
It will also include one open-ended question that allows respondents to judge what
improvements can be made to improve the image of the city. The questions are
intended to explore the extent of the interest of the public, the residents of Jeddah,
and its visitors, the degree of their desire to see more developments and improve-
ments that will help develop their city, their current Mayadeen-Roundabouts, which
is located between the neighborhoods and next to the residential. The second tool will
include semi-structured interviews presented to several professors specialized in the
field in addition to urban designers and planners. Decision-makers from the govern-
ment and municipalities who have the first authority over Mayadeen-Roundabouts
in the city of Jeddah will also be included (Fig. 4).
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Fig. 4 Empirical part organization. Source Author

2.1 Stage One, Data Collection “Online Questionnaire”

A Google online questionnaire was used, and its main objective. This questionnaire
included closed-ended questions based on a scale from 1 to 5, with 1 being strongly
disagreed, and 5 strongly agree, and 3 as neutral. Measuring people’s preferences
for certain designs in the questionnaire helped to identify their preferences. The
questionnaire in the Mayadeen-Roundabouts concerning the visual profile, histor-
ical, cultural, and touristic profiles. It was divided into two sections; each was dedi-
cated to achieving a specific objective.The first section included the general infor-
mation about the user. On the other hand, the second section is targeting the targeted
opinions of users regarding Mayadeen-Roundabouts. In addition, there was asking
the respondents to express any suggestions on the improvements the improvements
or suggestions in Mayadeen-Roundabouts in Jeddah. The survey sample followed
the snowball diagram method. this technique represents [a nonprobability sampling
technique where existing study subjects recruit future subjects from among their
acquaintances] [19]. It is a popular method, and it leads to accurate and valid results.

Each of the questions aimed at finding out the opinions of the residents regarding
the application of the four dimensions of the city’s identity: (visual profile, historical
profile, cultural profile, and touristic profile) (Table 1).

The analysis below is based on visual, historical, cultural, and touristic profiles of
the city identity and their extent of achieving the diminutions of profiles that make
its identity from participants’ perspective (Fig. 5).
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Fig. 5 The only open question to be answered by the participants. Source Questionnaire by the
Author

The first section of the questionnaire ended with an open-ended question to
reveal allow the respondents to share what improvements they would like to see
in the Mayadeen-Roundabouts, and participants revealed their perceptions of the
improvements they would like to see (Table 2).

2.2 Stage Two: Expert Interviews

The goal of the expert survey was to explore expert opinions regarding the impact of
the city’s image through Mayadeen-Roundabouts and its representations. This was
accomplished through personal interviews with many experts in this field. Their
answers consisted of lengthy analytical answers. In addition, an interview with
decision-makers in the Municipality of Jeddah and the Department of Roads and
Bridges was conducted. This represents the department responsible for Mayadeen-
Roundabouts and its models in the city of Jeddah. Four interviews were conducted
with four specialists in art, architecture, and urban planning. The first one was an
interview with Dr. Suzan Al-Sayegh, who is an Assistant Professor in the College of
Design, Art, and Design at the University of Jeddah and participated in the design of
several Mayadeen-Roundabouts in Jeddah in previous years, 15 years of experience.
The following interview was with Professor Adnan Adas, a professor in the College
of Environmental Design, Department of Architecture, King Abdulaziz University.
Who was interested in improving the image of cities in KSA? Professor Adnan had
40 years of experience. Finally, an interview was held with Dr. Ammar Naji, an
Assistant Professor in the College of Planning and Architecture at the Urban Plan-
ning Department at King Abdelaziz University who is interested in City Branding
and community participation in improving the city’s image. She had 23 years of
experience.

The last interview was with officials and decision-makers in the Jeddah Munic-
ipality. Who were Eng. Bandar Al-Mutairi and Eng. Mahmoud Saeed, under the
supervision of the Director of the Department Eng. Safar Al-Harithi. They were
asked fundamental questions about several dimensions of Mayadeen-Roundabouts
and their scientific opinion was taken from their perspective. Below is a comparison
of their opinions for each question separately.

The city’s Identity framework will be built based on interviews conducted by
four experts who included three specialists in the field with experience ranging from
fifteen to forty years in addition to the Jeddah Municipality (Table 3).
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Table 2 Improvements and suggestions related to Medan-Roundabout in Jeddah

The suggestions
related to

The percentage of
agreement (%)

The suggestions

Visual profile

14

Some people think that it was better to remove all
Mayadeen-Roundabouts and design them from
scratch again

23

Adding creations and drawings by local artists

Historical profile

44

Many of the participants want it to represent the
identity of the Hijaz region and to represent the
identity

15

Some of them mentioned that it is better to reduce
Mayadeen-Roundabouts and put models of local
plastic artists rather than international ones, as they
are more aware of the identity, heritage, and local
culture

41

Adding models of historical houses and Rawashin,
adding Red Sea fish, and tools used in the old Hijazi
homes such as radios, charcoal irons, and others

Cultural profile

49

Many people wish to add something that expresses
the culture of KSA society

11

That some designs be modern and attractive, and
some mimic the past, the present, and the current
development

20

Add models that contain Arabic calligraphy and
Arabic and local wisdom and sayings

19

The Mayadeen-Roundabouts must have meaning and
value and reflect the community and the region

Touristic profile

22

Some of the responses were to make the
Mayadeen-Roundabouts more aesthetic and to pay
more attention to modern ways of showing, such as
the 3D mapping technique and changing and
distinguishing Mayadeen according to the different
annual occasions

20

Some believed that it is important for the place to be a
way to reach Mayadeen-Roundabouts, which
supports tourism through photography through social
networking sites

20

Benefiting from it also in a more commercial way to
inject more resources into the city, for example,
Mayadeen-Roundabouts, famous Europe, as it is a
symbol of the city, history and a touristic attraction

Source Analyzed by the Author
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Moreover, based on the opinions of the users and experts, the most important
elements to be applied for the renewal of Mayadeen-Roundabouts in the city of Jeddah
were concluded, which resulted in the tangible and intangible elements through the
different dimensions of the city’s image. The City’s Identity framework will be built
based on interviews conducted by four experts including three specialists in the
field with experience ranging from fifteen to forty years and officials of the Jeddah
Municipality. In addition to its conclusion from the various case studies in the city of
Jeddah, which showed some Mayadeen-Roundabouts to achieve the dimensions of
the city, including the visual, historical, cultural, and touristic profile, which creates
a distinctive image of the city that supports its culture, heritage, and history (Fig. 6).

The most significant factors that consuetude the visual profile for the Branding of

The criteria Mayadeen - Roundabouts
for achieving
the Visual
Profile of & o
: = = )
Mayatkeen & Balance 2 Visual comfort
Roundabouts = g
The most significant factors that consuetude the Historical profile for the Branding of
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Intangible

The most significant factors that consuetude the Cultural profile for the Branding of
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Fig. 6 The criteria for achieving the city’s diminution of Mayadeen-Roundabouts. Source Author
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3 Discussion of Findings

This research sought to develop a framework for building a distinguished city profile
for the Mayadeen-Roundabouts through a theoretical and applied framework that
targeted the Mayadeen-Roundabouts neighborhood in Jeddah city. Through the
previous parts, the concept of the city’s identity was studied and analyzed, directions
were determined, and how to reach a local character in Mayadeen-Roundabouts, and
that was by deducing the most significant factors that constitute the visual, historical,
cultural, and touristic.

In addition, the city branding framework was deduced based on important defi-
nitions and identified tangible and intangible elements. Another important goal was
to build a framework for city branding based on the regeneration of roundabouts to
address the problem of unclarified identity in these public spaces. In this part of the
research, the criteria deduced from the previous parts will be formulated to achieve
levels of access to the local character of the city to reach the indicative framework
proposed in the research by which the city identity and its dimensions are achieved
in Mayadeen-Roundabouts in the city of Jeddah.

The achievement of the four diminutions in the city of Jeddah confirmed the
“identity of the city” and its unique character. Through this, it would be possible to
create and regenerate Mayadeen that expresses to achieve cities goals and purpose.
In addition, achieving success in Mayadeen public spaces is probably based on many
factors, such as planning, implementation, design, and other relationships (Fig. 7).

Thus, the presence of the character of the city, which is reflected in Mayadeen-
Roundabouts, has an effective impact on the image of the city and the urban envi-
ronment around Mayadeen-Roundabouts. In addition, the formation of the proposed
framework in the research depends on using city identity criteria as a tool to achieve
city branding (Figs. 8,9, 10 and 11).

The City’s identity framework was built based on a questionnaire and interviews
with residents, citizens, and four experts who included three experts in the Mayadeen-
Roundabouts with experience ranging from fifteen to forty years. In addition, the find-
ings from various case studies. The case of Medan Al-Tahrir and Medan Piccadilly
showed an investigation of the dimensions of the city, including the visual, historical,
cultural, and touristic profile, which constitutes a distinctive image of the city that
supports its culture, heritage, and history.

Visual profile ‘
Historical profile ‘ /gl““\

character of
| |

City’s

Identity

Cultural profile

the city by
wa yadeen

Fig. 7 Keys to achieving “Towards an approach for regenerating Mayadeen-Roundabouts”. Source
Author

Tourist profile
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In addition, the theoretician part helped in defining the most important dimen-
sions to be achieved to reach the city’s profile clearly, and some Arab and interna-
tional examples were listed in their presentation of the city’s identity through the
city’s dimensions covering the four pillars. As for the applied section, twelve case
studies were listed mentioned in the city of Jeddah to explore the extent to which
the different Mayadeen-Roundabouts applied constituted the four dimensions of the
city, including visual, historical, cultural, and touristic profile.

Achieving the different dimensions of the city, including the visual, historical,
cultural, and touristic profiles, constituted tangible and intangible elements for each
dimension of the city, which were illustrated in the proposed framework based on
the empirical part findings (Table 4).

The conclusions of the framework in relation to the urban context of Mayadeen-
Roundabouts are shown in in the following Table 5.

The previous table showed a direct relationship between the various dimensions
of the urban context, such as the human scale, the briefing, the borders, and other
dimensions, and the improvement of the visual, tourist, cultural, or historical profiles.
This table collected all four dimensions of the city’s identity and the tangible and
intangible elements on which the framework was based, as well as their relationship
to achieving the different profiles of Mayadeen-Roundabouts. The Urban Context
framework was built based on interviews conducted with several experts and the
conclusion from various case studies such as Medan Al-Tahrir and Medan Piccadilly.
It included the surrounding streets that lead to the various neighborhoods as well as
the facades of buildings adjacent to Medan. It is important that the regeneration
also includes all urban contexts, which supports safety when there are pedestrians,
buses, or cars, and Medan contains a diversity of colors and materials. This would the
sustainability of Medan and attracts the attention of visitors and residents towards it.

3.1 Conclusion of the Research

The previous studies and analyses have provided a guiding framework and a set
of steps to achieve the proposed framework. The framework consists of two parts.
The first part pertains to the urban context of Medan and its surroundings, while the
second part focuses on the Mayadeen-Roundabouts regeneration approach based on
the four dimensions of the city’s identity (visual, historical, cultural, and touristic
profiles).

The first part of the framework is intended for those responsible for plan-
ning, designing, and implementing the Mayadeen-Roundabouts. It presents a set of
elements that should be considered during the design or renewal process to ensure that
the Mayadeen-Roundabouts fulfill their purpose and goal. These elements include
the following recommendations:



A. H. Alganawi and A. Ibrahim

276

(penunuoo)

£y10 913 JO

a3ewr onsuno) Yy 1oddns
Jet)) SJUSWIA [eIm[no

pue ‘oSe)LIoy ‘[es1I0IsIy
‘oneyssee Jo oouasard oy,
K310 9} JO 9FeWII ONISIINOY
oy} pue juowdo[oadp
[€100S puE JIWOU0II

o ur sdoy pue aAnoRIE
pue anbrun j1 sayew A310
oy jo o[yoid onsLNo} AL, »

A10181y
JO JUSWIPOQUId UE JO J[NSAY o
3uamns Jo JurR9J

£301sTY JO JUSWIPOqUIT
J19s)1 K310 9Y) WOTJ SOI[Y «

SINOQEPUNOY-UIIPBARIA
Jo oqgoid 1eotI0)STH 2y}
SuIAQIYOe J0J BIIAILIO QU]

SINOQEPUNOY-UIIPEARIA
Jo orgoid 1eot10)STH
Ay} SUIAQIYOE JOJ BLIAILIO QU

asudins Jo asuas oy} SUIPPY
QOURIAYJIP pue

fpenb ‘Kuourey ‘AISIQAIp SUIPPY e JMedS o
Y31y JO pue “IS)OBILYD [BOO0] ooeyd oy 03 Aof Suippy » adeyg . SINOQEPUNOY-UsapeAey
onbrun € yym K10 © pue JUWIdAOW 10[0D) JO [eAMQUAI 9Y) SPIRMO)
sooeds orjqnd ‘UedpeARIA o [eNSIA SNOTUOULIEH o wykyy e Amuapr s,£10 Yy Jo SINOQEPUNOY-UOPEARIA
Suryojes-o4a pue aanonpoid uonuaye Jundemy e jsenuo)) e | 9[goid [ensia oY) Suraoxduwr Jjo 9qyoid [ensia
‘QATIEOIO QIOWI ST UQIPLABIA o JIOJWIOOD [BNSIA o Jouereq e JIoj Topowt Surpms ayJ, | 9y} SUrALIYOR J0J BLISILIO YT,
Anuapr

suiojrad 31 901 Ay L,

sjuowofe d[qrSueiuy

sjuowafd J[qISuey,

$,£)10 9y} JO SUOTSUAWII(]

Amuept s A1)

SUONBOYISSE[O IY)0 [BIIAS PUB SUOISUSWIIP AINUSpI JO Lo 9)je3ai3se uy ¢ IqeL,



277

The Role of Mayadeen (Roundabouts) in City Branding: The Case ...

oyny 224nog

K10 2y Jo

a8ewr onstno) oy 11oddns
1B} SJUSWII[D [RINI[ND

pue ‘093e)LIoy ‘[eoLI0ISTY
‘onaylsae Jo douasaid ayJ,
K315 9 Jo 9FeWI ONISLINOY
oy pue Juowdojoadp
[BI00S pUB JIWOU0Id

oy ut sd[oy pue oanoeIE
pue anbrun 31 soyew £)10
9y o oqyoid onsLno Ay,

9rgoid onsumoy oy yroddns
Je) SIUSWIAYQ JO AJISIOAI(T o
juowdo[orap
Jo asuos e jjoddng

SWAI JO ANSIOAI e
SUQQIOS [BNIIIA QAIJOBIONU] o

SINOQEPUNOY-USIPBABIA
JO [eAMQUAI 9Y) SPIRMO)
Kmuapt s, £10 oy jo orgoxd
onsuno) oY) Suraoxduwr

I0J [epow Surpms ayJ,

SINOQEPUNOY-UIIPBABIA
Jo 9qyouid onsunoy
9y} SUTASIYOE JOJ BIISILIO AT,

) sy pue K10

) 03 Ayeko] Ayrunwwod jo
asuas Suons e 03 Speay SIY L,
s3urpunoxms

SJI pue udopeAeRIA Ul sadeds
orpqnd ur aI[Nod 18201

Jo Juswrpoquia o) sapiaoid
pue usapeAeJA seousnyur
QI[N [890] $I1 YIIim AJuopt
S,A110 9} JO UOTIBIDOSSE ], o

a8en3ue|
1oy jo pnoid Sure9q e
K)[eAo[ 0] SpeaT

amyno onsmSury
JO JUSWIPOqUID Y], o
QIN[NO OTUYIS pue SNOISI[X
JO JUSWIPOqUID Y], o

SINOQEPUNOY-USIPBABIA
JO [BMOUDI dY) PIEMO)
Amuapt s, £10 oy jo orgoxd
[eamnd oy Juraoxdwr

I0J [epow Surpms ayJ,

SINOQEPUNOY-UIIPBABIA
Jo 9[yoid eImno
9y} SUTASIYOE JOJ BIISILIO AT,

suriojrad 31 901 Ay L,

sjuawore d[qrSuejuy

sjuowafd J[qISuey,

Anuapr
S, K310 9} JO suorsuaWI

Amuept s A1)

(Ponunuod)  AqeL,



A. H. Alganawi and A. Ibrahim

278

(panunuoo)

L0 o)

Jo 9ryoid onsumno) oy syroddns
SINOQEPUNOY-UIIPBABIA

AU} Jeau Jo JpIsul

sjueld Iayjo pue ‘sIomoy

‘59011 SB ons SJUWI[

[eanjeu Jo aouasard ayJ,

K310 9y} Jo 9[yoid [ensia oy
syroddns synoqepunoy-usapeAe
dyy Jeau Jo opisut syued

JIOU)O pUE ‘SIOMO]J ‘SeaI) Se yons
SJUQWALQ [eINJeU JO 9oudsald ayJ,

J[qemaual
SOISIOUQ PUB S)UIW[D
[eIUSWUOIAUT

K310 9 Jo orgoid onsuno}
9y suoddns suernsopad 10
SO[OIYAA YSnoIy) uepajy ay) jo
Anpiqissadoe jo Apiqissod oy,

AN[IqQIssadoe
pue ‘KI1AT}ooUU0d
‘soouenug

Lo o)

ur open pue wsLnoj syroddns
UOIYM ‘SJUQWIASILIOAPE [IIM
PAI9A0D 9q 0) WY} UO SUIAIDS
a3re[ Suroerd Aq jo aSejuBApE
uaye) 9q UBD SIY) ‘)OS
[eroIwwod Jo juerodwr Aq
popunoxms aIe S3UIPUNOLINS

)T pUe UBPIJA] Y} USYAN

SINOQEPUNOY-UISPEARIA 9}
(3noIy) uorsuawIp [eInynd
)1 pue K310 9y} Jo A1uapI oyl
syroddns s1y) pue ‘pajoaper
SI J[9s)I Uepajy ‘sSuIp[ing
SnoI3IfaI pue ‘[eImno £q
PIpUNOLINS ST UBPIA USYA

SINOQEPUNOY-USSPBABIA

9y ySnoay) uorsuawIp
[BOLI03STY SII pue K110 oy}

Jo Ammuopr a2y syoddns st
PUE ‘J[9SIT UBPIJA] UI PIOapjal
9q PINOYs SIy} ‘9[A)S [BOLI0ISIY
Jo s3urping £q pepunoxns

ST UBPIJA] OU) USYA

31 Surpunoxns sj9ans Y} Jo

Mar1A oy Suraroxdwr pue s3urping
Surroqy31ou pue sopedej Y}
Suraoxduwir se yons ‘uepajy Y3 03
juade(pe st jeym 0) uonuape Aed o)
jueyrodwir os[e SI 31 Inq ‘UBPIA oY)
Jo s19pI0q 9y} uo A[uo puadop jou
So0p uepaA Jo o[yoid [ensia oy,

SoLIEpUNOq
pue Sugoug

J1 9PISUI IS PUB J1 YIM JoRIUI
SIOJISIA pUE S)SIINO) Oewl

0} d[oy [[1m SIy) ‘9[eds uewny
oy suroddns uepajy o) USYAL

J1 UT SJUSWIS[D [eNSIA JO

Kyis1oA1p 9y y3noayy oyoid [ensia
oy 1roddns pue 31 SpISUT S[ENPIAIPUT
u9MIoq uonoderdur ay) Joddns
pUE JI YOBaI PU. I UM JOBIAUI
0} d[oy [[1m SIy) ‘9eds uewny

ay suroddns uepayA 9y} USYA\

9[eds uewiny Y],

9rgoxd
91ISLINO) Y} JO JudwaAoxduy

orgoxd
[eannd 2y jo Judwsoiduy

orgoxd
[eoLI03STY 24} JO JuawaAoIduy

argoid [ensia ay) jo juawrasoxduy

JX9JU0D UBqI)

SINOQEPUNOY-UISPBARIA JO 1X2I1U09 ueqin oY) oroxduir 0] sdais ¢ d[qey,



279

The Role of Mayadeen (Roundabouts) in City Branding: The Case ...

Ioyny 2241og

K310 213 jo o[yoxd

onsuno) ay) oddns jey)
SIOJISIA JOJ seare Surjeas pue
sueLnsapad 10J sy[emapls o3re|
UM ‘uepalp ay) ur uonodoid
pue £jojes Jo SUBdW SIPIAOI]

uonodjoxd pue K1o5es

S[erIoyew
PUE SIO[0D UI SOJI0YD

1oy Jroddns jey) s10700
Q)LI0AR] JI9Y) puE AJUNUIIOd
) Jo Ajpeta oy ssaxdxa
$10[02 oy} a1oym ‘9[yoid
[eamno ay) syroddns pue
UePIJA SAYSINSUNSIpP $I0[0D
Jo uonepeIs 10 1SeNU0d Y],

orgoid Tensia oy
syroddns pue uepoy seysIn3unsip
uonepeIs J0[0d IO ISLNU0))

SI0[0O pUE S[ELIJBIA!

9rgoxd
91ISLINO) Ay} JO JudwaAoxduy

orgoxd
[eannd 2y jo Judwsoiduy

orgoxd
[eoLI03STY 24} JO JudwaAoIduy

argoid [ensia ay) jo juawrasoxduy

JX9JU0D UBqI)

(ponunuod) g AqeL,



280 A. H. Alganawi and A. Ibrahim

1. Thedesign of Medan should be based on a human scale, with proportions adjusted
to be appropriate for humans, and spaces should be divided into multiple and
compact functional areas.

2. Designs or renovations of buildings around Medan should conform to Medan’s
character and maintain a local character by linking building facades to Medan’s
views. Facades containing restaurants, cafes, terraces, and other amenities are
encouraged.

3. Movement paths and ease of access to Medan should be prioritized by designing
a network of clear and continuous paths, seating areas, and transportation stops
adjacent to Medan.

4. Environment and renewable energy elements should be incorporated into the
design of Medan.

The Mayadeen-Roundabouts can be designed to achieve a suitable climatic envi-
ronment, which may include features like fountains to soften the atmosphere through
the movement of air and the use of elements to generate electricity from renew-
able energy sources such as solar panels. Designing facades of buildings, such as
electronic screens, is encouraged but not compulsory.

The second part of the framework pertains to forming the Mayadeen-Roundabouts
renewal approach, which was defined and studied in the previous sections. Its real-
ization ensures the existence of a unique character for Mayadeen-Roundabouts and
depends on the city’s identity and its four dimensions (visual, historical, cultural,
and touristic profiles). It includes the following points:

1. The visual profile of Medan should be based on visual elements of design, such
as balance, contrast, color, and materials, among other factors, to make Medan
attract attention while maintaining its unique local character.

2. The historical profile of Medan should be based on the city’s unique history
and heritage, which could serve as an inspiration for the design and renewal of
the Mayadeen-Roundabouts. This could elevate the quality of life and achieve
goal-setting efforts.

3. The cultural profile of Medan should be based on the city’s culture, the religion
followed by its residents, and the language used by the residents. Designing or
renewing Mayadeen-Roundabouts based on the historical and cultural profile of
the city can increase the value of the Roundabouts and bring a unique character
to the city.

The tourism profile of Medan should be designed or renewed based on the city’s
tourism sector to support internal tourism and attract investments, trades, and tourists.
This can be achieved through a unique Mayadeen-Roundabouts design that supports
the city’s unique local character while achieving the four dimensions of the city. The
process of applying the proposed framework to Mayadeen-Roundabouts follows
three main axes:

1. Studying and analyzing the design and renovation elements of Mayadeen-
Roundabouts, which are responsible for the design and implementation.
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2.

Examining the city’s identity and its four dimensions (visual, historical, cultural,
and tourist profile) to ensure that Mayadeen-Roundabouts are successful and
reflect the character and identity of the city and its residents.
Studying the extent of Mayadeen-Roundabouts’ impact on its surroundings,
population, and the city’s image. This can lead to improving the quality of life
and represent the identity of the city and its unique character.

The research contributes to improving existing public spaces within residential

neighborhoods in the city of Jeddah, specifically towards an approach to renewal
based on the dimensions of the city’s identity through visual, historical, cultural, and
tourism profiles, which support the city’s image and brand. Mayadeen-Roundabouts’
profiles varied based on the findings of the framework for this research, and recom-
mendations were made to assist various stakeholders and city officials in improving
public spaces in Jeddah.

The following recommendations can be drawn based on the research findings:

Mayadeen-Roundabout design should be based on the city’s identity, including
various dimensions of the identity, to ensure that the design expresses where it
is located and around the Medan.

Mayadeen-Roundabout design should be based on the visual profile and achieve
attractive visual elements such as balance, contrast, color, and scale.
Mayadeen-Roundabout design should be inspired by the historical background of
Jeddah, where the city is known for its material and moral heritage, and therefore,
inspiration can be drawn from Hijazi Jeddawi architecture and its elements.
Mayadeen-Roundabout design should reflect the cultural profile of Jeddah,
including cultural diversity, particularly since the city is famous for the diversity
of nationalities and races, in addition to the Islamic religious culture. Jeddah is
the gateway to the Two Holy Mosques and the first point that pilgrims go to come
to Mecca or Medina.

It is suggested that the design of Mayadeen-Roundabouts should support
domestic tourism in KSA and the city of Jeddah specifically, and make it an inter-
active area with features such as interactive screens for advertisements, conveying
important news, or attractive lighting.

Mayadeen-Roundabouts are recommended to be designed to support the urban
context by being accessible, inconsistent, and attractive materials and colors,
human-scaled, safe, environmentally friendly, and supporting renewable energy.
Work on tangible and intangible tools is recommended to establish a unique and
distinct city branding to attract people to Mayadeen-Roundabouts in Jeddah.
As part of the framework, there should be a guide developed to improve,
redevelop, and renovate the Mayadeen-Roundabouts in the city of Jeddah,
encouraging coherence to the city’s identity and its dimensions and, ultimately
enhancing the quality of guidance and effort put into the project.
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