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Abstract. Recent high-profilemerger and antitrust cases as well as policy debates
worldwide have focused on the relationship between access to (big) data and firms’
competitive advantages in digitalmarkets. These discussions have brought forward
numerous conceptual arguments for and against the conjecture that market power
may be derived from a firm’s access to big data. Based on a review of the economic,
information systems and management literature, this paper presents an overview
of the aggregate empirical evidence on the business value and economic benefits
that firms can indeed create from big data in the Internet economy. Moreover, six
facilitating factors for data-driven market power are proposed that enable a firm to
establish a sustained competitive advantage based on the economic benefits from
data. Finally,we point to policymeasureswhichmay address competitive concerns
in data-driven digital markets and highlight opportunities for future information
systems policy research.
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