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Abstract This book aimed to outline the importance of sport tourism, particularly
the contribution of small scale sport tourism events for local sustainable develop-
ment. This final chapter synthesizes the findings and current trends of nine countries
across three continents that participated in this international research project. As
illustrated in the nine case studies, sport tourism has increased in importance over
the last two decades, representing one of the fastest growing tourism sectors. Of the
most important sport tourism activities, scholars cited nature sports, cycling and
football tourism as the most popular categories. Authors also highlighted the areas
of greatest growth among sport tourism events, recognizing small scale sport tour-
ism events, such running events or races, as exceedingly popular. The growth of
sport tourism around the world has also brought both positive and negative impacts
to local communities, their economies, environment and social life. In response to
negative impacts, local and national governments in most of the countries presented
in this book are aware of these potential problems. The analysis carried out in this
chapter compares the geographic and socio-demographic characteristics of the cit-
ies or municipalities hosting these half marathons, the characteristics of the event’s
organizers, demographic profiles of race participants and perceived and actual
impacts of such events on the local community. Finally, the chapter presents some
concluding remarks and future directions in small scale sport tourism events research.
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This book aimed to outline the importance of sport tourism, particularly the contri-
bution of small scale sport tourism events for local sustainable development. Nine
countries, across three continents, took part in this international research project.
Each case study described how sport tourism is positioned in their respective coun-
try, documenting the most important sport tourism sectors or categories, and how
sport tourism has changed since the turn of the twenty-first century. In particular,
contributors sought collectively to determine whether there has been an increased
demand and supply of small scale sport tourism events globally.

As illustrated in the nine case studies, sport tourism has increased in importance
over the last two decades, representing one of the fastest growing tourism sectors.
Of the most important sport tourism activities, scholars cited nature sports, cycling
and football tourism as the most popular categories (see Table 1). Authors also high-
lighted the areas of greatest growth among sport tourism events, recognizing small
scale sport tourism events, such as running events or races, as exceedingly popular.
As Wilson stated (2006), worldwide, each weekend a sport event of some type takes
place, such as professional football matches, semi-professional tennis matches or
amateur trail running, and “no matter what type of event it may be, there will be an
event organizer, competitors, spectators and officials” (p. 57). With the growth of
sport tourism, particularly sport tourism events, there has likewise been a height-
ened concern with sustainable development.

The growth of sport tourism around the world has brought both positive and
negative impacts to local communities, their economies, environment and social
life. In response to negative impacts, local and national governments in most of the
countries presented in this book are aware of these potential problems. As such, they
have begun to adopt international guidelines to promote sustainability, such as the
sustainable development goals (UNWTO, 2020), sustainable tourism principles and
goals (WTO, 2004; WTO & UNDP, 2017), and sports for sustainable development
principles and goals (IOC, 1999; SGD Fund, 2018), among others.

As we observed in Chapter 1 of this volume, running events have witnessed some
of the greatest growth around the world in the last two decades, particularly to the
expansion of recreational, rather than competitive, running. In this regard, we
choose to analyze half marathon running events for our nine case studies. This final
chapter will synthesize the findings and current trends across three continents. We
compare the geographic and socio-demographic characteristics of the cities or
municipalities hosting these half marathons, the characteristics of the event’s orga-
nizers, demographic profiles of race participants and perceived and actual impacts
of such events on the local community. Finally, the chapter presents some conclud-
ing remarks and future directions in small scale sport tourism research.
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The Host Cities: Size Matters

These small scale sport tourism events were held in nine cities across three different
continents (see Table 2). These municipalities vary in size. Some are very large,
with more than 1.5 million inhabitants, such as Rome and Bucharest, the capitals of
Italy and Romania, respectively. On the other hand, there are small-size cities such
as Le Chenit, with only 4605 residents, 50 km away from Geneva (201,818 inhabit-
ants) and Lausanne (140,000 inhabitants), the second and fourth largest cities in
Switzerland, respectively. Phalempin, France, is also a small city, with 4500 inhab-
itants, located 20 km away from Lille, with a population of 232,741 residents (if
considered the Métropole Européenne de Lille, the region has a population of
1,182,127, making it the fourth largest urban area in France). The other five case
studies included in this research project are considered medium-size cities, between
93,248 inhabitants (Ustl’ nad Labem, Czech Republic) and 311,230 inhabitants
(Guaruj4, Brasil).!

The different size of the cities hosting these half marathons influences the size of
the event. In the largest cities, more than 10,000 runners participated: 10,714 at the
Roma-Ostia Half Marathon and 14,000 at the Raiffeisen Bank Bucharest
Marathon. In small-size cities, such as Le Chenit (Switzerland), 1065 runners par-
ticipated, while in Phalempin (France), 3500 runners. This is a significant number
of event participants given the city’s size, attributed perhaps to its close proximity to
Lille. In the other half marathons hosted in medium-size cities, the participation
numbers ranged between 1000 runners in Guaruja (Brasil) and 5848 runners in Ust{
nad Labem (Czech Republic).

These sport tourism events are mostly domestic. There were a very small number
of international participants in many of these events, with only 2.3% in the
Portuguese case, for example. There were more international runners in the half
marathons hosted in the largest cities, namely, in the Roma-Ostia Half Marathon in
Italy (12.0% declared by organizers), the Raiffeisen Bank Bucharest Marathon in
Romania (10.4% from 60 countries declared by organizers), as well as the Rotary
Running Festival in Debrecen, Hungary (10.7% of questionnaire respondents).

In general, however, these half marathon events around the world attracted
mostly citizens living in the municipality or the region (living no more than 40 km
from the city). On the other hand, small- and medium-size cities, such as Bejaia
(Algeria), Guaruja (Brasil), Usti nad Labem (Czech Republic), Coimbra (Portugal)
and Le Chenit (Switzerland), attracted mostly people from outside of the city
boundaries, living more than 40 km away from the host city. One exception was
Phalempin (France), which attracted mostly local runners who lived within 40 km
from the city, due again to its close proximity to Lille. In this regard, all the half
marathon case studies included in this international research project had primarily a
regional or national scope, experienced at the local level.

By Brazilian standards, the city of Guarujd is considered small.
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In nearly all of the cases, the car was the main mode of transportation for partici-
pants traveling to and from the event, particularly in the small- and medium-size
cities, such as, in Phalempin, France (94.0%), Guaruja, Brasil (93.3%) and Coimbra,
Portugal (85.5%). Runners of the half marathons also travelled accompanied mostly
by family or friends. As we develop later in this final chapter, this reliance on motor
vehicles poses negative social and environmental impacts relative to pollution, traf-
fic, overcrowding and parking.

The Organization of the Half Marathons: Annual Events
Organized by Both Public and Private Entities

The half marathon case studies included in this book were organized by different
types of entities. Five of the events were organized by sport associations (in Algeria,
France, Hungary, Romania and Switzerland) and four were organized by private
companies (in Brasil, Czech Republic, Italy and Portugal). The sponsors at most of
these sport tourism events were primarily private companies, with the exception of
Algeria, France, Romania and Switzerland, which had both private and public
Sponsors.

The organizers noted several motivations for why they decided to host these
half marathons. These included fund raising (Romania), charity (Hungary),
profit and the promotion of brands (Czech Republic and Portugal), the promo-
tion of the association organizing the event (Switzerland), the promotion of the
city and the region (Algeria, Brasil, Czech Republic, Portugal, Romania and
Switzerland), adherence to a national tourism calendar (Italy), promotion of
sport participation (Algeria and Brasil) and for social pleasure and community
building (France). These findings demonstrate tremendous variability in sport
tourism organization, both in the motivation to host these events and in the
method of implementation.

All of the half marathons were planned events organized on an annual basis,
but with varying degrees of historical precedence. The IIl EDP Running Wonders
Coimbra (Portugal) is the youngest race (third edition in 2016) while the
Phalempin half marathon (France) is the oldest event (32nd edition in 2016).
Some of these events can also be referred to as hallmark events (Getz & Page,
2016), as they recur each year in the same place, drawing an association between
event and place. Periodic events in the same location can also develop ongoing
relationships with the community and build a pool of loyal volunteers who
return to the event each time it is held (Smith, Baum, Holmes, & Lockstone-
Binney, 2014).
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Demographic Trends: Mostly Male, Middle-Aged,
Well-Educated and Affluent Participants

The results of this research project revealed some demographic trends in half mara-
thon road race participation. Data obtained in eight of the nine studies demonstrated
that the majority of participants were male. These results are in line with the trends
presented in the RunRepeat Report (Andersen, 2019), where globally female par-
ticipation (around 45%) in half marathons is lower than male participation. However,
as we stated in the introduction of this book, it is estimated that female participation
in running events is increasing in all categories (5 k, 10 k, half marathons and mara-
thons). In total, female participation has risen from under 20% in 1986 to just above
50% in 2018, and in 5 k the female participation is almost 60%, where for the first
time in history there are more female than male runners (Andersen, 2019). It must
be highlighted to accentuate this current trend that in the Tour du Lac Half Marathon
in Switzerland, a country with traditional gender discrepancies in running participa-
tion (Andersen, 2019), there were more women than men running at the event.

The average age of participants in all nine case studies was between 35 and
45 years, a finding in line with the RunRepeat Report (Andersen, 2019), which has
estimated that individuals between the ages of 30 and 50 years predominate partici-
pation in running events globally. The average age has increased from 35.2 years in
1986 to 39.3 in 2018, a statistically significant increase in participation by age.
Perhaps because of this trend towards older participants, respondents in nearly all
countries were mostly married, as evidenced in France (76.8%), Italy (75.0%) and
Hungary (71.3%). The only exception was Algeria, where 57% of participant
respondents were single.

Overall, most participants in the nine half marathons self-reported as being
highly educated, employed, with annual incomes above their national average. This
means that most participants belong to the middle and upper middle classes in each
country. This trend has been found in previous studies about active sport tourists,
such as in nature sports (Melo & Gomes, 2017a, 2017b; Melo, Van Rheenen, &
Gammon, 2020), golf tourism (Hennessey, Macdonald, & Maceachern, 2008;
Hudson & Hudson, 2010), bicycling tourism (Buning, Cole, & Lamont, 2019;
Ritchie, Tkaczynski, & Faulks, 2010), among others. The results of the nine case
studies presented in this book support Gibson’s (1998) findings that defined active
sport tourists as primarily male, affluent, college educated and able to travel long
distances to participate in their favourite sports activities or events. These individu-
als are likely to engage in active sport tourism well into retirement, and tend to
engage in these activities regularly. In this regard, as Kidd (1995) has suggested
“despite the myth of sport as the great equalizer, participation is still heavily depen-
dent upon the financial resources and cultural capital that class background brings
and this is structured by gender, ethnicity, and race.” (p. 232). As such, these socio-
demographic characteristics can be viewed as social determinants to participate in
both running events specifically but also sport tourism activities globally. Some of
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these social determinants help us to better understand the profile of participation in
small scale sport tourism activities and events.

Profile of Participation: Active Athletes Motivated by Pleasure
and Challenge

The majority of participants in the nine half marathons were active runners who had
participated in more than one half marathon in 2015. However, a larger number of
respondents of the Tour du Lac (Switzerland) and III EDP Running Wonders
Coimbra (Portugal) were first time event participants. This finding may be due to
the fact that these are younger races, the fifth and third edition of the sport tourism
event, respectively. The majority of participants in all sites traveled to the event with
family or friends.

In almost all cases, the majority of respondents declared that participation in the
half marathon was the main reason to travel to the host cities. They participated in
the half marathon primarily to enjoy themselves (for the pleasure it provides), to
challenge their abilities (to put themselves to a test) and to seek exercise (for main-
taining and/or enhancing their physical condition or wellness). Previous studies
have noted that the motivation of runners varies with their level of experience, age
and gender (Masters & Ogles, 1995; Ogles & Masters, 2003; Zach et al., 2017;
Ziegler, 1991). For example, experienced runners were more motivated by social
and competitive reinforcements, while mid-level experienced runners were primar-
ily motivated by personal performance enhancement and psychological rewards.
First-time or rookie runners sought to enhance self-esteem more than more experi-
enced runners (Masters & Ogles, 1995). In terms of age, younger participants
(20-28 years) were more motivated by personal goal achievement than were older
marathon runners (=50 years); conversely, older runners were primarily motivated
by general health, weight concerns, life meaning and social affiliation with other
runners (Ogles & Masters, 2003). Regarding gender, males reported being more
competitive than females (Deaner, Masters, Ogles, & LaCaille, 2011), while women
felt that running had a positive effect on self-image and that their lives were enriched
because of running (Ziegler, 1991).

Tripartite Impacts of Small Scale Sport Tourism Events

Sociocultural Indicators

Host destinations can derive diverse benefits from organizing sport tourism events,
particularly when they are held in existing facilities (Kim, Jun, Walker, & Drane,
2014), as in most of our case studies, where city streets and roadways were
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repurposed to become temporary sports arenas (Kaplanidou & Vogt, 2007). Thus, a
portfolio of sport tourism events can be developed consistently with a community’s
available infrastructure, such that human and cultural capital allow for a viable and
sustainable tourism development (Gibson, Kaplanidou, & Kang, 2012).

Analysis of volunteerism in sport tourism events is a key sociocultural indicator
and a growing phenomenon seen across the globe (Kerwin, Warner, Walker, &
Stevens, 2015). Sport tourism organizations and events are heavily dependent on
volunteers for their operations (Costa, Chalip, Green, & Simes, 2006; Doherty &
Carron, 2003; Green & Chalip, 2004; Smith, Baum, Holmes, & Lockstone-Binney,
2014). This includes not only mega-events such as the Olympic Games or the FIFA’s
World Cup, but also local, small scale sport tourism events such as the case studies
presented in this book. Indeed, event organizers in all of the presented case studies
relied on local volunteers. This varied from 130 volunteers at the Tour du Lac
(Switzerland) to 700 volunteers at the Raiffeisen Bank Bucharest Marathon
(Romania). Involving volunteers in sport tourism events has become a critical com-
ponent of event success, as they provide a basic (and free) form of labor (e.g. hand-
ing out water and prize bags, set-up and clean-up), and can also be a great source of
expertise needed for the organizations (Ringuet, 2012). Volunteers add enthusiasm,
community support and contribute to visitor satisfaction (Ralston, et al. 2005). As
demonstrated in several previous studies (e.g., Costa et al., 2006; Green & Chalip,
2004; Kerwin et al., 2015; Warner, Kerwin, & Walker, 2013) the inclusion of volun-
teers in small scale sport tourism events often increase the sense of community
pride in a local site or destination. Volunteers also make sense economically, cutting
the operational costs of the events (Strigas & Jackson, 2003). According to Sport
England (2003), “voluntary contribution to sport is of such a scale that when quanti-
fied it outstrips all other voluntary activity and dwarfs the amount of paid employ-
ment in sport.” (p. 2).

Another important positive sociocultural indicator of organizing a sport tourism
event, such as the half marathon road race, is the event’s acceptance within the com-
munity (Lee, 2013). In this regard, it is important to understand and assess the atti-
tudes of residents toward tourism (Lee, 2013); namely, if stakeholders are allowed
to actively participate in the event planning process, it is more likely that such initia-
tives will be successful in the long term, contributing to local sustainable develop-
ment (Byrd, Bosley, & Dronberger, 2009). With this idea in focus within this
comparative study, the number of residents participating in these races was ana-
lyzed. The results varied between a low of 3.4% at the Phalempin half marathon
(France) to a high of 37.1% at the III EDP Running Wonders Coimbra (Portugal).
As such, local participation in events is an important factor to consider in the plan-
ning and implementation of these events in the future.

Regarding the participation in other activities beyond participation in the sport
event itself, Gibson, Willming and Holdnak (2003) found that sport tourists are
interested in little else but the event; it is hard to entice sport tourists to take part in
other community activities. This was also found in the nine case studies where
results show that, except for eating out and visiting family or friends, participants
did little else at the host destination.
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However, results of the nine case studies demonstrated that participants were
highly satisfied with the event organization, reporting the desire to participate in
future editions of the races and also visit the host destination just for tourism. In this
regard, these results are in line with empirical evidence indicating that sport tourism
events should be viewed as a potential mechanism to market and promote a host
destination and foster community building (Kaplanidou & Vogt, 2007). This socio-
cultural trend is also very important when considering the future economic impacts
of small scale sport tourism activities and events.

Economic Indicators

Our research found two main kinds of organizers of half marathon events: associa-
tions and private companies. All of them have two sources of funding, private spon-
sors and public support. The number of sponsors and partners varies, from just a few
to a whole range of “gold sponsors” or “historical sponsors,” and from local, national
and international companies. Most of them provide material assistance (cars, infor-
matics) and/or goods and services (welcome pack, arrival gifts, water, fruits, etc.).
All of the organizers received some assistance from the municipality. To varying
degree these cities helped to underwrite the operating budget and/or infrastructure
to host the event, such as roadways and venues (sport halls), equipment (trucks, bar-
rier, etc.), municipal staff and broadcasting (television, social media).

The operating budgets of these nine half marathons were very different, reflected
in the size and capacity of the host destination, the number of participants, the num-
ber of volunteers, etc. From the organizers’ point of view, the most important indi-
cator for success may well be economic (e.g., were the financial objectives met),
these differences suggest that participant experience will be qualitatively different,
as well as the relative importance of social, economic and environmental indicators
and their corresponding impacts.

In general, registration fees for the event comprised a relatively small part of
overall spending (except for in the Czech Republic). In all instances, the two most
important elements of the respondents’ expenses were food/beverage and accom-
modation, although responses to the latter varied widely. Where participants were
mostly locals, living less than 40 km from the event destination. The expenditure for
accommodations was very low. Most of these participants traveled just for the race,
some spending one night with friends or family. In some cases, the biggest races
held in national capitals (e.g., Italy and Romania), many participants traveled from
far distances and spent one or more nights in the city. As illustrated in Table 3, the
highest number of nights spent in the city as a result of this sport tourism event was
in Romania with 2.2 nights; Italy and Brasil were next highest, with 1.8 overnight
stays. Not surprisingly, these three locations also reported the highest expenditures
per capita, with Italy the highest (192.3 Euros), followed by Brasil (155.0 Euros)
and Romania (138.9 Euros) (Tables 4 and 5).
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The overall economic impact on host cities varies and is generally significantly
less than what organizers espouse, especially when the event is organized privately.
The organizers of the race in Phalempin (France) had no idea of the economic
impact of the event and did not seem to care about any financial return. Organizers
of the Usti nad Labem (Czech Rep.) race announced an economic return far higher
than the evaluation carried out by the authors of the chapter. These authors argued,
“[our] estimate (CZK 1,500 000) is in sharp contrast to the figures provided by
organizers who claimed that during the event held a year earlier, participants and
visitors spent over CZK 21 million” (Slepi¢kova & Slepicka, this volume, p. 107)
(Tables 4 and 5).

In Hungary, the most important factor for organizers was that the economic per-
formance of the event met its financial objectives. And yet, researchers argued,
“regarding the economic point of view, the event was not focusing on profitability;
its main objective was to integrate new partners from local service providers and
businesses, whereas the perspective of tourism development did not make an essen-
tial part of the organizing process” (Czegledi, Cernaianu, Mischler, & Sipos-
Onyestyak, this volume, p. 147).

The potential linkages between the sport tourism event and local sustainable
development was well understood by the researchers engaged in this international
project. However, many of these authors found that race organizers often did not
utilize the event to promote local tourism, such as in Algeria, where “the events
potential for enhancing tourism activities was not fully exploited” (Benabdelhadi,
Benabdelhadi, & Boulerbah, this volume, p. 148), mainly due to a lack of a net-
work capable of exploiting resources to enhance the territory [...] The organizers
needed to promote local networks and to strengthen a sense of ‘ownership’ by the
different stakeholders with regard to the events (Mazza, this volume, p. 151), as
well as “a lack of direct collaboration between the tourism office and the race
organizers” (Ardiet, Sobry, & Melo, this volume, p. 213).

A lack of synergy between stakeholders was often found, either because of a
myopic (often economic) approach or a lack of awareness among local politics of
the possibilities of using sport to more fully develop tourism. Collectively, these
global results support similar findings by Daniels and Norman (2003), who con-
cluded that sport tourists spend little on complementary activities to the sporting
event. These findings are also in line with Gibson et al. (2012) who reported that the
most common activities complementary to participation in the event are having
lunch or dinner out, shopping and visiting relatives. The case study in France seems
to be unique, simply a race for the sake of a race, seemingly motivated without any
economic or touristic intentions. The annual hosting of this localized community
event represents a kind of “old fashion,” Coubertinian philosophy of sport, perhaps
refreshing in contrast to modern sport’s overemphasis on commercialized sport and
the profit motive.
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Environment Indicators

To analyze the results concerning environmental indicators in this comparative proj-
ect, it is necessary to separate what occurred at the event site and how participants
traveled to and from the site as part of this tourism experience. According to Gibson
et al. (2012) and Hinch, Higham and Moyle (2016) the analysis of the environmen-
tal impact of sporting event tourism is the least researched axis regarding the exist-
ing literature on impact studies. Unfortunately, measuring the ecological footprint
of sporting events is a relatively poorly developed area, although larger-scale or
mega sporting events may have a considerable impact, even if we focus solely on
the carbon dioxide emission produced by transportation to and from the event. As
such, Collins, Jones and Munday (2009) drew attention to the considerably less
significant environmental footprint of smaller scale events, like those in our study,
owing to the residential proximity of participants to the event venue.

With regard to the environmental impacts at the site of these nine half marathons,
all of the organizers stated that they had implemented measures to protect the envi-
ronment in advance, during and after the event had taken place. Only in Algeria did
city services not initiate clean-up of the event site following its completion. All the
other organizing bodies developed specific strategies to protect the environment,
such as mobile toilets near the start and finish line(s), designated areas to collect
garbage, recycle plastic bottles, etc.

The Swiss case study was unique, presenting perhaps a best practice in environ-
mental sustainability because “in Switzerland, each organization of a sporting event
is subject to a deep analysis of the states’ environmental services, the Direction
Générale de I’ Environnement (General Direction of the Environment). Before the
race, the organizer has to apply for an authorization from this State department,
among others” (Ardiet et al., this volume, p. 212).

In several case studies, the idea of a “green label” was acknowledged by the
organizers but most did not seem to know how to obtain such a label, what had
been proposed globally or in their country relative to green certification, or it was
simply too laborious to obtain such certification. In two cases, the organizers
seemed to never have heard of such global environmental sustainability efforts.
For example, in Algeria, “concerning the use of a green card related to a sport
event, the information was extremely poor with either the organizers, or the
municipality officials about this concept” (Benabdelhadi et al., this volume,
p. 67). Similarly, in Italy, “the President of the Rome Marathon confirmed that the
‘Green code’ was not widespread in Italy and in the sports sector in general”
(Mazza, this volume, p. 165).

On the participants’ side, the awareness of environmental issues and, above all,
of the efforts made by the organizers in this field was much more widespread. In
Italy, researchers found that “the youngest, under 40s, especially young people in
the 18 to 29 years — are more attentive than others to the issue of recycling” (Mazza,
this volume, p. 165). Many participants across all of the sport tourism events criti-
cized the lack of waste collection facilities.
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It was emphasized several times that participants did not notice intentional efforts
made by the organizers relative to environmental sustainability. In Hungary,
“although 71.7% of the respondents found that the organizers had not proposed any
environmentally friendly solutions, the event was considered ‘average’ in terms of
fostering without any particular environmental sustainability...It means that 31% of
them (respondents) did not find anything noticeable, or that they considered the
services in this respect as average, basic and non-remarkable (Czegledi et al.,
this volume, p. #). In two cases, however, Portugal and Romania, a portion of the
registration fees was directed to planting trees, one cause for the runners to partici-
pate to the race.

The second area regarding environmental indicators focused on how participants
traveled to and from the event site. According to Collins, Roberts and Munday
(2012) the means of transportation for the event is the factor that contributes most
significantly to the ecological footprint of the participants.

Except for Algeria, all of the organizing bodies seemed to make participants
aware of environmental issues before the race, in particular regarding the desired
method of travel to the starting lines. Several sites offered public transportation as
an alternative to the car or located the starting and finishing lines close to public
transportation systems. In Hungary, “runners appreciated that the race was easily
accessible by means of public transportation and by bike, whereas storage facilities
were also offered for personal non-motorized vehicles” (Czegledi et al., this vol-
ume, p. 143). In Italy, non-residents also appreciated the use of shuttle buses (41%)
to accompany them when traveling from venues to the hotels” (Mazza, this volume,
p. 165). Also, in Portugal, participants appreciated “the environmental preservation
initiatives adopted by the organizing company, such as, encouraging the use of pub-
lic transport through agreement to discount the price of trains tickets, availability of
buses departing from Lisbon and Porto” (Melo, Andrade, Van Rheenen, & Sobry,
this volume, p. 185). Finally, in Switzerland, “before the race, public transportation
was encouraged. The participants of the 12 km were freely transported by train from
the Sport Center (which is where the 24 km starts and where registration, bib pick-
up, finish line for all the races and post-race events took place) to the start line” (see
Ardiet et al., this volume, p. 212).

In spite of these genuine efforts by race organizers, most participants traveled by
car. As noted in Portugal, “the truth is that it was not possible to minimize the ‘car-
bon footprint’ related to the participants’ travel, since the main form of travel to the
event was by car” (Melo, Garcia, Van Rheenen, & Sobry, this volume, p. 185). In
Hungary, researchers wrote that “the organizers made a special attempt to promote
the possibilities to access to the event via public transportation. Even so, 70% of the
respondents came by car” (Czegledi et al., this volume, p. 143).

Overall it appears that environmental protection measures were integrated into
both the organization of, and participation in, these sport tourism events, with the
exception of Algeria. Best intentions often have serious limitations; however, as we
have demonstrated across nearly all of the sites under study, there are glaring exam-
ples of poor environmental sustainability practices. While nearly all of the organiz-
ing bodies used a similar recipe to adhere to the Association of International
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Marathons and Distance Races’ (AIMS) expectations, a very low bar it seems, an
international governing similar to the Swiss example or the Sports Commissions
within the United States could publish a global guide for organizers to adopt these
best practices and adapt them according to their unique social and environmental
contexts.

Concluding Remarks

In 2020, as small scale sport tourism activities and events expand globally, it
becomes ever clearer that these activities and events must promote local sustainable
development. In a compelling treatise on the significant role of sport in addressing
climate change, Goldblatt (2020) argued that modern sports — from cricket to
American football, tennis to athletics, surfing to golf - face serious disruption from
heatwaves, fires, floods and rising sea levels. In 2019, the Rugby World Cup was
disrupted by unprecedented pacific typhoons. The New York triathlon, as well as
multiple horse races, were also cancelled in 2019 because of a heatwave in the
Northern hemisphere. In early 2020, the Australian Tennis Open was disrupted by
the smoke blowing in from the country’s devastating bush fires. As Goldblatt
(2020) notes, however, “Sport is not just a victim of change, but an important con-
tributor too...Sporting events are responsible for massive levels of aviation, carbon-
heavy stadium construction, and mountains of unrecycled garbage, all making a
significant contribution to the catastrophe now engulfing us” (p. 3).

The I0C, FIFA, and the more innovative global and national federations, leagues
and clubs, have begun to take notice and even, on rare occasion, act. But time is not
on our side. The UN has now included sport in its global climate action framework
and is aiming for carbon neutrality for sport by 2050. And yet, only a tiny fraction
of the world’s thousands of sporting bodies, federations, tournaments, leagues and
clubs have signed up to the UN Sport for Climate Action Framework; even fewer
have actual carbon targets and plans to deliver on these commitments.

Far more urgently, Goldblatt (2020) has proposed that by 2030, any global sports
events or tours that are not carbon neutral be cancelled or postponed. Additionally,
sports federations that cannot adhere to these standards be excluded from the
Olympics. Finally, as more and more sport tourism events are proposed around the
world, another potential response is to intentionally control this growth and have
fewer of these events and competitions. A laissez-faire approach to global con-
cerns—social, economic and environmental—is no longer a viable strategy.

Though we recognize that small scale sport tourism events and activities may
“comply with the principles of sustainable tourism more so than mega sporting
events” (Higham, 1999, p. 87), such assertions do not mean that organizers, spon-
sors and participants of these smaller events are any less responsible for fostering
and ensuring local sustainable development. Researchers and practitioners inter-
ested in sport tourism need to modify their approaches and adapt their analyses to
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the new global reality. While local sites and destinations offer unique experiences
and opportunities to sport tourists, genuine sustainable development must become
the new reality rather than empty words and wishful thinking.
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