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Abstract The present research paper is focused on global trends of modern tech-
nologies (such as blockchain, mechatronics, IT, artificial intelligence, and aug-
mented or virtual reality) that affect entrepreneurial activities in the short and long 
run. Research on technology’s effects on business development is gaining 
momentum.

To examine the role of modern technologies on entrepreneurship dynamics in 
high-income countries, the authors conducted semi-structured qualitative interviews 
with 16 entrepreneurs from 4 countries (4 entrepreneurs per country, of which 8 
came from countries that entered the EU in 2004 [Lithuania and Malta] and 8 from 
innovation-driven Canada and South Korea. We backed the conceptual matrix of 
modern technologies’ effects on business with the GEM data for South Korea and 
Canada and paired GEM countries to Lithuania and Malta (Poland and Latvia for 
Lithuania and Cyprus for Malta).

The purpose of the research is to examine the role of modern technologies on 
entrepreneurship dynamics in high-income countries (in the efficiency and 
innovation- driven categories). The research question is how to leverage the eco-
nomic and social value-added of entrepreneurship activities via modern technolo-
gies, create synergy among stakeholders, and reach business sustainability. Our 
methodology combines primary and secondary data analysis: The literature review 
and secondary GEM 2018/2019 data were supported by primary, qualitative, and 
semi-structured interview results with technology-driven entrepreneurship experts 
from four high-income countries (Lithuania, Malta, Canada, and South Korea), 
which backed the conceptual model created after the scientific literature review and 
GEM 2018/2019 data analysis.
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1  Introduction

The literature on the efficiency of modern technologies in business is currently gain-
ing momentum, along with new market drivers, such as collaboration via digital 
hubs (while linking related and supporting industries), social innovation, corporate 
social responsibility, shared value economy, stronger environmental focus, the 
emergence of businesses (which are centered on organic and natural production), 
healthcare/well-being, and demographic challenges as well as the interdisciplinary, 
multifaceted concepts of entrepreneurial activities. Consumers’ sophistication and 
the above-mentioned trends encourage entrepreneurs to focus on the quality of 
products via collaboration and knowledge-sharing among stakeholders. For 
instance, according to Hal Wolf (2019), HIMSS president and CEO, it is critical to 
bring innovators together to an open source platform that enables knowledge and 
resource-sharing and new concept development. Aziz et al. (2017) underscore the 
role of legal harmonization of innovative organic/natural products because legal 
framework conditions are developed and harmonized at a slower pace than techno-
logical and research functions.

Considering demographic changes, in order to create brand awareness and mar-
ket share, entrepreneurs should focus on gathering community and engaging mil-
lennials via modern technologies. The spread of modern technologies’ culture 
reflects millennials’ characteristics. For instance, observation of over 70 millennials 
led Kurian et al. (2017) to a description of the millennial consumer, covering a set 
of traits such as technology-intuition, focus on a holistic approach, orientation to the 
newest technological solutions, insufficient consistency and sustainability in terms 
of career, the increasing role of culture and the willingness to optimize work-life 
balance, engagement in innovation processes, and adaptability to volatile market 
conditions, as well as social innovation. Moreover, 84% of millennials indicated as 
important the opportunity to allocate resources to environmental, social, and gover-
nance challenges (Morgan Stanley Survey 2018) as well as security and 
digitalization.

The analysis of the role of modern technologies on entrepreneurship calls for 
social value-added aspects, such as job creation, social inclusion, higher quality of 
living (Santana 2017), and technology-based entrepreneurship, which could help 
contribute to sustainable regional policies and social innovations. Social entrepre-
neurship is also seen as important by the International Finance Corporation (2019); 
the encouragement of young social entrepreneurs would be impossible without 
technologies uniting investors, legal policy experts, and social innovation enhanc-
ers. The availability of resources can be increased by projects employing specialists 
of different ages, which helps different generations achieve synergy among 
themselves.

Education is another key entrepreneurship condition for generating economic 
and social value-added. The European Commission expert Duell (2018) addresses 
the role of education on business development, which can manifest in forms such as 
training, counseling, mentoring, coaching, financial support, and many others. 
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Therefore, knowledge and competence enhancement are critical for potential young 
entrepreneurs. Synergy among different generations can only be reached via digital 
hubs where each generation enables cost-cutting, higher quality, and greater social 
value. Therefore, closing generation gaps can lead to business sustainability, effec-
tiveness, and efficiency. Moreover, younger generations can help to select and use 
modern technologies, while more experienced experts can help younger entrepre-
neurs to apply business intelligence tools, to make effective solutions, and to exe-
cute and achieve higher productivity/profitability.

The review of research regarding technology’s effects on entrepreneurial success 
(Saura et al. 2017; Etzioni and Etzioni 2016; Diakopoulos 2016, etc.) illustrates that 
some key entrepreneurship concepts were first defined in the past 3–5 years. Thus, 
many technologies, trends, and approaches to technological efficiency must still be 
investigated further (including artificial intelligence, digital hubs, robots, and aug-
mented reality), while key strategic collaboration projects can prompt innovation, 
cut costs, and create greater value for future generations. Based on the Accenture 
Technology Vision (2019), distributed ledger technologies, artificial intelligence, 
extended reality, and quantum computing are those technologies which should be 
implemented in cutting-edge enterprises in order to attain sustainable growth.

Human resources link consumers with advanced technologies and help manage 
big data sets. Aunjum et al. (2017) highlight the importance of human resource and 
talent development, inspiring employees, creating community spirit (Husain 2013), 
improving communication (Shanga et  al. 2017) and team-building capabilities 
(Luthra and Dahiya 2015), along with developing team creativity, innovation, and 
talent (McEwan et  al. 2017). The trend of digitalization will affect 67% of HR 
experts in a few years’ run because of the growing demand of business intelligence 
instruments and analytical tools.

2  Conceptual Framework Development

Liaisons between modern technologies and entrepreneurship activities are tackled 
in scientific literature from different angles and in rather diverse contexts. Some 
authors, such as Bahena-Álvarez et al. (2019), emphasize the role of social entrepre-
neurship in the context of innovation (while tackling more the social value-added 
aspect of technologies); Berger (2016) analyzes the digital transformation in a spe-
cific industry (healthcare); Bom et al. (2019) address the topic of business sustain-
ability (while focusing on cosmetics). Maduro et  al. (2018) and Richter (2016) 
scrutinize the role of social impact investment, which may be an important prereq-
uisite for entrepreneurship sustainability (if managers’ and investors’ interests are 
met), while Wendt (2017) goes one step further and monitors impacts on social 
stock exchanges. Thus, technologies can play an important intermediation and/or 
knowledge-sharing role among various stakeholders as well as bring more visibility 
and reduce information asymmetry.
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The collaboration aspect is also related to social value creation: Sørensen and 
Torfing (2013) examine social value creation via collaboration, leadership, and pub-
lic governance, while Wahid et al. (2019) cover social entrepreneurship aspiration 
aspects among educational organizations (Malaysian university students), which 
affect both technological competences and attitudes. Wascher et al. (2018) cover an 
important function of R&D transfer, while specifically focusing on social innova-
tion labs as a starting point for social innovation. Hahn et al. (2016) emphasize more 
expansive R&D and marketing in parallel to investment efficacy and efficiency as 
well as more interactive knowledge-/resource-sharing communication among stake-
holders. Ferguson et al. (2016) emphasize the role of high-tech and low-tech com-
bination, which becomes more feasible thanks to digital networks and strategic 
collaboration.

Many scholars are focusing on analysis of technology’s impacts via characteris-
tics of various generations. For instance, Accenture’s research, presented by 
Thompson and Blomquist (2017), identified the main characteristics of millennial 
investors, while Doorley (2019) examined the value-added of investment in youth, 
which is in line with Mashini and Cousin’s (2017) insights on the role of young 
leaders and cooperative entrepreneurs. Some scientists, such as Santana (2017), 
investigate the dynamics of entrepreneurship in a region (for instance, the 
Mediterranean region), which reveals the importance of cultural and social norms 
within technology-entrepreneurship symbiosis. Some authors, such as Steigertahl 
and Mauer (2018), address a set of diverse aspects of this symbiosis via analysis of 
start-up dynamics.

In light of the postdigital revolution (Accenture 2019), companies face the issue 
of preparing their employees for more intensive usage of modern technologies or 
the changing role of human resources (KPMG 2019), along with embracing the 
phenomenon of digital marketing (Saura et  al. 2017) and/or attention to holistic 
framework models of entrepreneurship conditions (GEM 2019). Moreover, special 
attention should be paid to education (Mykhailyshyn and Kondur 2018) given its 
strong liaison with cultural and social norms and the educational power of realign-
ing attitudes and of perceptions of youth because education’s effects are more per-
tinent when creative leaders connect various stakeholders (Uusi-Kakkuri 2017) via 
modern technologies. Innovation potential could be unleashed via collaboration 
between educational organizations (universities and schools) and businesses. 
According to Lyons (2015), before investment in new technologies or upgrading the 
existing ones, it is important to develop a creativity system and innovation culture 
first as well as contribute to the acknowledgment of technology’s effects at each 
hierarchy level.

While emphasizing culture first, then focusing on technology and strategy, it may 
be easier to reach equilibrium among stakeholders’ expectations (between individ-
ual and organizational goals). The creative leaders’ role in encouraging the use of 
modern technologies, realigning attitude, and linking stakeholders can be described 
as transformational. For example, Uusi-Kakkuri (2017) focuses on transformational 
leadership as the intermediary enhancing the creativity and innovation culture.
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Yonazi et al. (2012) add modern technologies’ value-added in gathering com-
munity and realigning cultural and social norms; engaging society is also high-
lighted by Gálvez-Rodríguez et al. (2017). To use the untapped potential of modern 
technologies, it is crucial to understand the context of a country (particularly the 
social capital dimensions or cultural social norms), or more specifically fear of fail-
ure, social trust, and ethical and moral norms (Singh et al. 2017). Paynton et al. 
(2016) note that technologies facilitate more interactive and transactional commu-
nication; thus, it requires more improvisation and tolerance of mistakes and failures. 
Digital media technologies and various collaboration initiatives are emphasized by 
Jain and Yadav (2017) with a focus on social value-added or solving social chal-
lenges of various communities (Zaimova et al. 2012). Companies are encouraged to 
monitor their progress in creating economic and social value (Ferguson et al. 2016).

While supporting the conceptual framework of the scientific literature review, we 
have structured the research data accordingly (see Fig. 1). In terms of modern tech-
nologies’ enhancement and development, the research relied on certain indicators. 
Improvement-driven opportunity/necessity motif, fear of failure, and perceived 
opportunities/perceived capabilities are related to national characteristics, which 
work as technological enhancement conditions, while intrapreneurship, innovation 
(how many entrepreneurs consider their business innovative and niche), a shared 
value economy, and GIGS are used as indicators of the perception, attitude toward 
technological improvement, and innovation development performance.

The pillars of the conceptual model were built relying on ten previous studies 
conducted by Lauzikas, Miliute, and other colleagues (for instance, Lauzikas and 
Mokseckiene 2013a, b; Lauzikas et al. 2015, 2017) as well as another ten scientific 

Modern technology: 
Enhancement and Development

•Enhancement: Improvement-Driven 
Opportunity/Necessity Motive, Fear 
of failure, Perceived opportunities, 
Perceived capabilities

•Development: Intraprenerus, 
Innovation, Shared value economy, 
GIGS, GIGS + Shared value

Entrepreneurship Ecosystem:

Education at school, Education post-
school, R&D Transfer, Commercial 
and legal infrastructure, Internal 
market dynamics, Internal market 
burdens or entry regulation, Physical 
infrastructure, Cultural and social 
norms, Entrepreneurial finance, 
Government policies - support and 
relevance, Government policies -
taxes and bureaucracy, Government 
entrepreneurship programs

Dynamics and Effects:

•Dynamics: Job expectations (6+), 
Established, TEA 2018, 
Entrepreneurial intentions, Industry 
(% in Business Services Sector)

•Ranking: World Bank Ease of  Doing 
Business Rating, World Bank 
Starting a Business, World 
Economic Forum Global 
Competitiveness Rank, World 
Economic Forum Income Group 
Average

Fig. 1 The conceptual framework of technological impacts on entrepreneurship. (Source: Authors’ 
own figure, based on GEM report 2018/2019)
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literature sources related to key drivers and supporting infrastructure for entrepre-
neurship. While focusing on practical technological entrepreneurship practices, 
Badzinska (2019) linked academic and intellectual entrepreneurship with the entre-
preneurship of commercial organizations implementing new technologies and inno-
vative business solutions. Palma-Chorres and Montiel-Campos (2016) proved the 
existing relationship between creativity and innovation among 103 new technology- 
based firms. Sołtysik et  al. (2019) linked technology with entrepreneurship via 
innovation for sustainable entrepreneurship and relied on empirical evidence from 
the bioeconomy sector in Poland. According to Sołtysik et al. (2019), innovation 
commercialization’s success depended on many external and internal factors that 
may lead to more sustainable production and consumption models. Thomas et al. 
(2019) pointed out that a well-established ecosystem with a corresponding strategy 
and policy is necessary to develop entrepreneurship in a digital economy in a sus-
tainable way.

The success of entrepreneurship activity may depend on digital technology dif-
fusion, which can be enhanced by policy makers, R&D transfer mechanisms, or 
organizations that can provide advice and information regarding various develop-
ment challenges. During the United Nations Conference on Trade and Development, 
the Enterprise and Development Commission (2018) emphasized the role of tech-
nology and innovation for the sustainability of entrepreneurship. Firms’ ability to 
combine science, technology, and innovation can help to improve productivity if an 
adequate ecosystem of support conditions and organizations is established, 
technology- driven communication among stakeholders is smooth, and governmen-
tal programs and policies support technology usage among entrepreneurs. Such 
implications are in line with the findings of Karlsson et  al. (2019) regarding the 
success of entrepreneurial ventures, considering a set of factors, such as location, 
networking, knowledge spillovers, and institutions that could be efficiently con-
nected via modern technologies. To continue, Mazzarol (2014) relates entrepreneur-
ial success to fostering the growth of the entrepreneurship ecosystem, which should 
be among the key priorities of local governments.

First, entrepreneurship education, knowledge sharing, and a lifelong learning 
system should be sufficient for technological skill enhancement across various 
organizations supporting entrepreneurship (in particular education, Lauzikas and 
Miliute 2017). Meanwhile, Militaru et al. (2015) connect the dimensions of technol-
ogy and entrepreneurship sustainability via scientific and technical knowledge, 
which is necessarily a career choice and communication with other stakeholders in 
big technology-driven networks. Second, technology should be effectively and effi-
ciently used by various organizations, related to GEM 2018/2019 entrepreneurship 
framework conditions (programs, policies, finance, etc.), which are involved in 
entrepreneurship enhancement. In-line with Gabor’s insights (2019), we also rely 
on entrepreneurial framework conditions (described by Global Entrepreneurship 
Monitor 2018) as vital for the entrepreneurship ecosystem because they affect entre-
preneurial opportunities, capabilities, choices, and the entrepreneurship dynamics 
of an economy.
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The usage of modern technology is becoming more organic and natural for 
stakeholders; thus, to engage citizens and entrepreneurs and to gather community, 
organizations that directly or indirectly support entrepreneurship must use modern 
technologies (including social media, digital hubs, blockchain, and apps) in order to 
achieve the strategic collaboration synergy effect and greater economic and social 
value-added (Lauzikas and Miliute 2019a). Nambisan (2019) adds that digital tech-
nologies can form a hub that facilitates connections between diverse ideas and leads 
to faster and more innovative solutions for various challenges as well as potential 
synergy among stakeholders.

The conceptual model of this chapter is also related to a recent study regarding 
the transformational function and style of communication: Technology-driven com-
munication is becoming more intuitive, transactional, and transformational; govern-
mental programs and policies makers should understand that entrepreneurial 
ventures’ success is measured by its growth, innovation, and sustainability (Lauzikas 
et al. 2012, 2013, 2014; Lauzikas and Miliute 2019b).

To test the conceptual model, the secondary data from various studies was col-
lected and analyzed, which led to the collection of primary data with the aid of 
semi-structured interview questions (derived from the scientific literature review), 
which backed the conceptual model of this chapter.

3  Methodology

To examine the role of modern technologies on entrepreneurship dynamics in effi-
ciency and innovation-driven countries, we conducted semi-structured qualitative 
interviews with 16 entrepreneurs from 4 countries (4 entrepreneurs per county, of 
which 8 came from efficiency-driven Lithuania and Malta and 8 from innovation- 
driven Canada and South Korea). The authors backed the conceptual matrix of mod-
ern technologies’ effects on business with the GEM 2018/2019 data for South Korea 
and Canada and paired GEM countries for Lithuania and Malta, such as Poland or 
Latvia (Peers of Lithuania) and Cyprus (which incorporates similar development 
trends as Malta).

Moreover, we intend to rely on the positive experience of similar countries/peers 
(Cyprus for Malta and Latvia and Poland for Lithuania) which entered the EU in 
2004 and experienced similar development trends due to common regulations and 
structural fund mechanisms. Canada and the Republic of Korea were chosen as 
examples of economic leaders in terms of innovation and the successful usage of 
modern technologies. Therefore, our chapter is relevant and adds value to both pol-
icy makers and entrepreneurs who offer or apply modern technologies for greater 
economic and social value-added.

Qualitative experts’ insights were of significant value to our investigation, while 
primary qualitative semi-structured interview results were useful for both entrepre-
neurs and experts of governmental programs and policies. Research results also 
contributed to the development of technological organizations that can link their 
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stakeholders via new technologies and strengthen their performance via innovative 
strategies.

All 16 experts represented higher-income countries, based on the GEM 
2018/2019 Global Report; they had a similar perception and knowledge regarding 
modern technologies (thanks to their entrepreneurship and technology usage expe-
rience in the compared countries) and provided important arguments regarding 
technological impacts, including economic and social value-added. The compara-
tive analysis of the selected countries via comparison of GEM 2018/2019 data, 
World Bank 2019, Global Competitiveness Rank for 2018 (World Economic Forum 
2019 by Schwab), and semi-structured expert interviews led to pertinent recommen-
dations for both the countries that entered the EU in 2014 (Lithuania, Malta, Latvia, 
and Poland) and global innovation leaders of different continents (for instance, 
Canada and the Republic of Korea).

4  Assessment

4.1  Technology Effects Among Countries

The development axis of this chapter is centered on three factor groups: technology 
as an exogenous factor, dynamics and effects as endogenous factors, and all the 
GEM entrepreneurship framework factors can be related to the infrastructure of 
organizations contributing to entrepreneurship dynamics. While describing the 
impacts, we intend to track the world’s rankings or indicators for entrepreneurship 
dynamics. The input dimension (which is rather diverse among the analyzed coun-
tries) shows the technological advancement level. For instance, shared value econ-
omy and GIGS are particularly prominent in South Korea with 6.2% and 14.3% of 
adults involved respectively, while innovation (niche and innovative products) is 
higher ranked in Malta’s peer Cyprus (7/48) and Canada (5th out of 58), South 
Korea is ranked 17th, and Lithuania’s peer Poland stands at the 45th position. As 
may be expected, the innovation-driven entrepreneurs from Poland and Cyprus 
were more capable in identifying opportunities, which translate to the fourth and 
fifth opportunity/necessity positions respectively. In order to catch up, Polish adults, 
similar to other representatives from CEEC, must be faster and braver in identifying 
and commercializing innovative ideas; thus, the negative effect of fear of failure 
should be mitigated by self-esteem and motivation programs. In terms of intrapre-
neurship, Canada, with experts’ valuations averaging 8.6 (GEM, 2018/2019), has 
the opportunity to unleash intrapreneurs’ potential and help them shift to diverse 
career choices (including independent entrepreneurs).

In order to better understand and explain the potential technology impacts on 
entrepreneurship dynamics in efficiency- and innovation-driven countries, we 
intend to check the GEM 2018/2019 data on the role of intermediary factors from 
entrepreneurship framework conditions, which in our conceptual model is related to 
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the role of various organizations. Later in this chapter, we will examine how modern 
technologies help these organizations contribute to the entrepreneurship dynamics 
of a country. The context of the strongest dimension within the entrepreneurship 
framework conditions’ model should be further examined because of its role on 
business development and the efficiency of technology usage in corresponding 
organizations. Meanwhile, the weakest areas can be improved via modern technolo-
gies. For instance, the Baltic State Latvia (which is culturally and economically 
rather like Lithuania), along with Canada, should investigate the usage of modern 
technologies at schools. Cyprus has a stronger advantage in terms of education at 
the postschool level. The positive experience of the leading countries in terms of 
promoting an entrepreneurial culture among educational organizations (including 
the technological aspect of education) should be taken into consideration at the 
school and postschool level in South Korea (13th and 37th, respectively) and Poland 
(36th and 43rd, respectively).

Along with entrepreneurship-related educational practices, the selected high- 
income countries should pay attention to cultural and social norms in Canada 
(ranked 13th), where entrepreneurship dynamics are enhanced by cultural and 
social norms. Thus, one of the objectives of our independent qualitative semi- 
structured expert interviews was focused on technological efficiency in organiza-
tions dealing with cultural and social norms. South Korea and Poland should check 
and apply positive experiences of commercial and legal infrastructure improvement 
from higher-ranked Cyprus (14th) and leading Canada (6.07; 3rd out of 54) or 
Latvia (6.03, GEM average – 4.90). The government of Poland should focus more 
on orienting policies (taxes and bureaucracy) toward entrepreneurship, as according 
to this condition, this county occupies only the 44th position; while Cyprus should 
offer more entrepreneurship programs (40/54) as that might diminish other frame-
work conditions. Apart from centering entrepreneurship enhancement around phys-
ical infrastructure, Baltic countries such as Poland (7.22, 9/54) and Latvia (7.02; 
GEM average – 6.32) should strengthen one of the most important dimensions of 
the entrepreneurship framework conditions – R&D transfer. Based on GEM data, 
Poland is ranked 32nd, while Latvia’s value of 3.98 only slightly exceeds the GEM 
average (3.95).

It is interesting to note that, based on the GEM NECI index, the analyzed EU 
countries that entered the European Union in 2004 (Poland, Latvia, and Cyprus) are 
positioned at rather similar ranks (24th, 22nd, and 27th), which may be related to 
EU regulations and cohesion mechanisms; however, the examples of the Republic 
of Korea and Canada, in particular how to stimulate knowledge transfer from edu-
cational organizations to business via intermediary entities, may be of significant 
interest (as these countries are ranked 14th and 12th respectively). A similar situa-
tion is based on the Global Competitiveness Rank for 2018, provided in the Global 
Competitiveness Report by Schwab during the World Economic Forum 2019 (South 
Korea – 15/140, Canada – 12/140; Lithuania – 39th, Poland – 37/140; and Cyprus – 
44/140) or World Bank Starting a Business (South Korea – 95.83/100, rank: 11/190; 
Canada  – 98.23/100, rank: 3/190; Lithuania  – 93.18, rank: 31/48; Poland  – 
76.95/100, rank: 33/190; and Cyprus – 91.24/100, rank: 52/190).
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The 2004 EU entrants experience rather similar trends due to the similar devel-
opment stage and entrepreneurship framework conditions; however, collaboration, 
education, and technological advancement may lead to the success of Estonia, 
which is among the most innovative and cutting-edge countries in the world, while 
Lithuania is capable of achieving a relatively high ranking (14th), based on the 
World Bank Ease of Doing Business Rating (International Bank for Reconstruction 
and Development/ the World Bank 2019). A high GEM ranking in terms of entre-
preneurship intentions should be focused on by every nation in order to understand 
motives and characteristics of potential entrepreneurs as well as help them in busi-
ness development processes. Among the selected countries, South Korea is ranked 
13th, based on entrepreneurial intentions, which leads this country to occupy the 
second position (according to internal market dynamics) and calls for investigation 
about how the Republic of Korea encourages sustainability and a positive dynamic 
in entrepreneurial activities.

While using the potential of the strongest link of framework conditions and 
strengthening the weakest categories of factors through relying on the positive expe-
riences of the leading countries, we make an assumption that the only way to 
enhance entrepreneurial conditions is via efficient use of technologies and educa-
tion (Table 1).

4.2  Investment in Modern Technologies

Among the most frequently mentioned technologies, the dominant is IT (including 
blockchain, mobile applications, digital hubs, and embedded solutions). The experts 
also include augmented reality, virtual reality, artificial intelligence (as a part of IT), 
nanotechnologies, biotechnologies, mechatronics (which is also related to artificial 
intelligence), and lasers in modern technology. They all admit that within 3 years, 
the human resource development functions should transform from uniquely taking 
care of recruiting, remuneration, creativity enhancement, motivation, and career 
development to an intermediating between technologies and clients/customers.

Four experts from the Republic of Korea, three experts from Canada, and two 
experts from Lithuania and Malta emphasize the role of a shared value economy and 
strategic collaboration, which is critical for entrepreneurs to grow sustainably as 
well as to achieve synergy among stakeholders. Notwithstanding clear differences 
in development between efficiency and innovation-driven economies, all the experts 
identified the same development drivers in the four examined countries, such as 
CSR, social entrepreneurship or social value-added, environmental protection, 
shared value economy, collaboration, and high-tech solutions. South Korean and 
Lithuanian experts focused more on a shared value economy, lasers, biotechnolo-
gies, and IT (software applications), while Maltese and Canadian experts empha-
sized technologies, such as blockchain, i-gaming, and collaboration technologies. 
This cleavage was mainly found in inherited specialization of each country.
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Taking into consideration that innovation-driven economies have relatively more 
developed research and development transfer mechanisms, it is not surprising that 
experts from the Republic of Korea and Canada did not emphasize the significance 
of R&D and focused more on horizontal communication efficiency among educa-
tional, R&D transfer, and entrepreneurial organizations. The experts from Lithuania 

Modern technology Republic of Korea Canada Poland Cyprus

Perceived opportunities 45.7 (23rd out of 49) 63.0 (9th out of 49) 68.5 (6th out of 49) 45.9 (22/ 49)

Perceived capabilities 49.7 (24th out of 49) 55.9 (12th out of 49) 46.6 (29T/49) 45.9 (33/ 49)

Intrapreneurs 3.6 (23/49) 8.6 (1T/49) 1.9 (34T/49) 5.4 (14/49)

Fear failure 32.8 (28th out of 49) 42.3 (12th out of 49) 31.1 (33rd out of 49) 48.5 (6st out of 49)

Opportunity/Necessity 3.2 (14T/ 48) 3.3 (13th out of 48) 6.6 (4th out of 48) 5.7 (5th out of 48))

Innovation 29.9 (17th out of 48) 41.3 (5th out of 48) 12.2 (45th out of 48) 38.6 (7/ 48)

Shared value economy c.a. 6.2% n.a. c.a. 0.2% c.a. 1.8%

GIGS c.a. 14.3% n.a. c.a. 0.6% c.a. 1.4%

GIGS + Shared value c.a. 1% n.a. c.a. 0.1% c.a. 0.5%

Entrepreneurship Ecosystem Korea Canada Poland Latvia (average 
GEM)

Cyprus

Education at school 3.4 (17/54) 4.13 (8/54) 2.73 (36/54) 4,13 (3,14) 3.25 (20/54)

Education post-school 4.36 (37/54) 4.78 (29/54) 4.03 (43/54 4,76 (4,79) 5.30 (13/54

R&D Transfer 4.01 (29/54) 4.8 (9/54) 3.77 (32/54) 3,98 (3,95) 4.17 (24/54)

Commercial and legal infrastructure 4.26 (45/54) 6.07 (3/54) 4.98 (27/54) 6,03 (4,90) 5.34 (14/54)

Internal market dynamics 7.2 (2/54) 4.24 (48/54) 6.71 (4/54 4,30 (5,27) 4.82 (33/54)

Internal market burdens or entry regulation 3.77 (38/54) 4.51 (20/54) 4.29 (26/54) 4,55 (4,20) 4.53 (19/54

Physical infrastructure 6.69 (21/54) 6.71 (20/54) 7.22 (9/54) 7,02 (6,32) 6.45 (29/54)

Cultural and social norms 5.12 (21/54) 5.58 (13/54) 4.84 (28/54 4,74 (4,84) 4.33 (40/54)

Entrepreneurial finance 4.66 (25/54) 5.27 (7/54) 5.24 (9/54) 4,78 (4,29) 3.77 (39/54)

Government policies: support and relevance 6.14 (5/54) 4.94 (14/54) 4.88 (15/54) 4,18 (4,37) 4.66 (19/54)

Government policies: taxes and bureaucracy 4.45 (17/54) 4.31 (20/54) 3.15 (44/54) 3,64 (3,88) 5.14 (8/54)

Government entrepreneurship programs 5.15 (17/54) 4.85 (21/54) 4.37 (29/54) 4,46 (4,49) 3.70 (40/54)

NECI 5.49 (14th) 5.54 (12th) 5.21 (24th) 5,21 (22nd) 5,09 (27th)

Dynamics and Effects Republic of Korea Canada LT Poland Cyprus

Entrepreneurial intentions 31.0 (13/48) 14.5 (33/48) 9.5 (38/48) 15.3 (28T/48)

TEA 2018 14.7 (14/48) 18.71 (10/48) 5.2 (45/ 48) 3.9 (48/ 48)

Established c.a. 12.5% c.a. 7.5% c.a. 12.6% c.a. 5.1

Job expectations (6+) 12.8 (34/ 48) 20.7 (21/48) 11.5 (37/ 48) 22.4 (19/48)

Industry (% in Services) 6.9 (35/ 48) 14.7 (24/48) 20.1 (17/48) 25.4 (11/ 48)

World Bank Ease of Doing Business 
Rating (2019)

84.14/100; Rank: 5/190 79.26/100; Rank: 
22/190

Rank 14 76.95/100; Rank: 
33/190

71.71/100; R.: 
57/190

World Bank Starting a Business (sub-
index)

95.83/100; Rank: 11/190 98.23/100; Rank: 
3/190

93.18 
(31/48)

76.95/100; Rank: 
33/190

91.24/100; R.: 
52/190

Global Competitiveness Rank (2018) 15/140 12/140 39th 37/140 44/140

Table 1 Effects of modern technologies on entrepreneurship dynamics (comparison of GEM and 
other indices)

Source: Authors’ own table, based on GEM 2018–2019 data, World bank 2019, Global 
Competitiveness Rank 2018

The Role of Modern Technologies on Entrepreneurship Dynamics Across Efficiency…



210

and Malta mainly indicated the efficiency of R&D transfer organizations because 
the process of knowledge transfer and synergy creation among stakeholders is less 
established.

The experts’ opinions regarding the main challenges entrepreneurs face while 
establishing and developing their entrepreneurial ventures differ from one country 
to another: Lithuanian experts emphasized the negative impact of fear of failure and 
insufficient social trust, which are a part of social capital; the Maltese experts under-
lined the limited supply of human capital from educational organizations and nepo-
tism; while South Korean and Canadian experts paid more attention to competition, 
innovation climate, creativity, and alternative revenue sources.

Four experts representing South Korea, the leading country of the shared value 
and gig economy, argued that without modern technologies, it is impossible to 
improve quality, expand to emerging markets, or generate greater social value- 
added; Canadian experts emphasized the role of synergy among stakeholders via 
strategic collaboration and digital hubs. These aspects were discussed less by 
Maltese and Lithuanian experts (one expert from Malta and two experts from 
Lithuania), which show that these countries are on their way to establishing effec-
tive and efficient innovation processes. As could be expected, experts from smaller 
countries emphasized the role of expansion because of small niche markets, while 
development of bigger innovation-driven countries was centered on innovation per-
formance and new alternative revenue sources.

The Korean and Canadian experts (three Koreans and three Canadians) drew 
more attention to innovation processes and leadership along with stronger market-
ing efforts of switching from niche to mainstream markets via digital hubs and col-
laboration. These experts also emphasized the importance of upgrading new 
technologies in parallel to process/product and service innovation: It is advanta-
geous to upgrade technology at least once per 2 years, while innovation processes 
should be continuous with a well-established innovation and creativity-monitoring 
process tracking the commercialization process at least four times a year. The 
experts from Lithuania and Malta focused more on the establishment of innovation 
processes, climate, and creativity along with clear structure and philosophy/values. 
Most experts from leading innovation-driven economies (four respondents from 
South Korea and three respondents from Canada) easily described the process of 
how creative ideas are generated, selected, and implemented with an efficient cre-
ative ideas commercialization and monitoring system established where a special 
department is dedicated to innovation. The experts from Lithuania and Malta under-
scored the role of human resources supply, knowledge sharing, and the establish-
ment of creativity systems: Seven out of eight experts from these EU counties 
focused on process innovations, which require a holistic understanding of strategic 
challenges and main market trends within the same industry.

While answering the question about what percentage of revenue a successful 
company should invest in key strategic departments to be edgy and innovative, the 
innovation-driven experts from innovation economies emphasize the role of market-
ing input (10–35% expenditure of revenue is oriented to marketing in the Republic 
of Korea and Canada, while R&D expenditure reads more than 20% of revenue 
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among experts from innovation-driven countries). The inputs for HR from revenue 
in innovation-driven Canada and South Korea account for 10–35%, which shows 
the willingness of Canadian and South Korean entrepreneurs to engage and empower 
their employees. As could be expected, the experts from Malta and Lithuania stated 
that entrepreneurs should invest from 5% to 20% in R&D (from revenue), rather 
converging results regarding expenditure in marketing (10–35% in Lithuania and 
Malta), and rather mixed results in terms of HR expenses (Malta from 10% to 35%; 
Lithuania from 5% to 35%), which shows that Lithuanian entrepreneurs should pay 
more attention to innovative HR techniques, creativity enhancement, and talent 
development (Table 2).

Such results call for identification of the most important factors to commercialize 
innovative ideas, where seven out of eight innovation-driven experts from Canada 
and South Korea emphasize the role of key strategic partners and digital hubs, while 
EU members of Lithuania and Malta correspond more to quality of expertise and 
market demand. The research results led to the agreement that a successful company 
should continually invest a competitive input in R&D, marketing, and HR in order 
to be edgy and innovative, and it is relevant to both innovation and efficiency-driven 
companies.

4.3  Contribution of Modern Technologies 
to the Entrepreneurship Dynamic

In order to back the conceptual model deriving from the scientific literature review 
and GEM 2018/2019 data analysis, we intend to evaluate the role of modern tech-
nologies on entrepreneurship enhancement in organizations which directly or 

Country Expenditure Innova�on-driven economies Efficiency-driven economies

0-5% 5-10% 10-20% 20-35% > 35% 0-5% 5-10% 10-20% 20-35% > 35%

South 
Korea

R&D 3 1

Marke�ng 2 2

HR 1 2 1

Canada R&D 3 1

Marke�ng 2 2

HR 2 2

Lithuania R&D 2 2

Marke�ng 2 2

HR 1 2 1

Malta R&D 2 2

Marke�ng 2 2

HR 2 2

Table 2 Innovation efforts in terms of types of expenditures (in numbers of experts)

Source: Authors’ own table, based on semi-structured interview results
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indirectly belong to the entrepreneurship ecosystem in the four analyzed countries 
(on a scale of 0–9 in each organizational category/factor group; where 9 is “particu-
larly important” and 0 is “no impact”).

The research results illustrated that modern technologies have a greater positive 
impact on R&D transfer organizations in innovation-driven Asia and North 
American countries (reaching an average value of 8.5 out of 9 in the Republic of 
Korea and reading 7 in Canada), compared to Lithuania and Malta with 5 and 4.5 
respectively. Based on Korean and Canadian experts’ insights, we found technolo-
gies also played a key strategic role on cultural and social norms in their economies 
(7.5 in South Korea and 7 in Canada, compared to 6.5 in Malta and Lithuania); this 
is mainly related to the positive contributions of digital hubs, while larger networks 
of stakeholders are engaged via video advertising, participative and social market-
ing, and digital education as well as the shared value economy (in particular in the 
Republic of Korea). The transformational communication function of modern tech-
nologies helps cultural and social organizations realign citizens’ attitudes and per-
ceptions regarding entrepreneurship as career and social value creation opportunities 
for future generations. Canada was slightly in the lead in terms of modern technolo-
gies’ usage among organizations related to governmental programs and policies. 
The distribution of experts’ valuations in terms of how technologies affect finance, 
commercial infrastructure, and physical infrastructure is not diverse from country to 
country (from 7 to 8.5), while in the areas of technological impacts on governmental 
programs and policies Canada is slightly in the lead compared to other economies. 
The research results gave the following insights for Lithuanian entrepreneurs: 
Technologies emerged as a key driver in the area of education (the average value of 
experts’ answers was 7.5 for technological impacts on education), which indicates 
the untapped potential for Lithuanian entrepreneurs to use the available technolo-
gies oriented to information and knowledge-sharing as well as business intelligence 
opportunities, in particular, while strengthening collaboration between education/
science, business, and citizens. Such a positive result regarding education-related 
technologies may be related to the orientation of the Lithuanian education system to 
entrepreneurship at the school level, with the average experts’ evaluation of 2.37 
compared to Europe’s level of 2.12, and the average mark of 3.07 for postschool 
education compared to the average value of 2.82  in Europe (2014 GEM data). 
Although the GEM Lithuanian data for the period 2015–2018 is not available, the 
role of early-stage education on entrepreneurship in neighboring Latvia in 2017 was 
ranked 7th out of 54 participating countries (Fig. 2).

4.4  Modern Technologies and Intrapreneurship Dynamics

Another important dimension of entrepreneurship our qualitative expert research 
intended to examine is intrapreneurship. Most experts expressed the importance of 
mitigating risk via the combination of employment and entrepreneurial career 
choices. A significant fear of failure, accompanied by risk avoidance, was 
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mentioned by four Lithuanian experts as the main reason why Lithuania has a sig-
nificant number of intrapreneurs (based on 2014 GEM data, Lithuania had one of 
the highest percentages of adults involved in entrepreneurial employees activities 
among efficiency-driven economies – approximately 5% of the adult population). 
Most Lithuanian experts agree that it is important at least a few times a year to be 
involved in a vast spectrum of innovative projects. A similar situation was witnesses 
by the four South Korean experts, who were frequently involved in entrepreneurial 
projects, thanks to digital hub usage and shared value economy principles, where 
knowledge- and resource-sharing is a natural constitutive part of innovation pro-
cesses  – Korean experts emphasized both more enhanced competences of using 
those technologies and a positive attitude toward digital collaboration. Lithuanian 
experts admitted that many employees (particularly senior ones) are not willing to 
tolerate mistakes and communicate in a more linear communication style, which is 
partly related to limited social trust. Thus, intrapreneurship for many employees is 
related to the opportunity to combine security with creativity.

Six English-speaking Canadian and Maltese experts (three from Canada and 
three from Malta) identify intrapreneurship as a win-win situation where it is pos-
sible to reach an equilibrium between organizational and individual employees’ 
expectations; however, the creativity enhancement system should be developed and 
innovation performance encouraged financially, psychologically, and socially. Only 
two experts from Canada and Malta refrained from emphasizing the role of tech-
nologies in creating reputation, social image, and motivation among employees.

It is interesting to note that experts’ country profiles did not influence intrapre-
neurship and how technologies facilitate entrepreneurial projects: The organiza-
tional values, philosophy, ethical and moral norms, and cultural and social norms of 
a country play a more important role in technology usage within intrapreneurial 
processes. Moreover, experts from Canada and South Korea pointed out that entre-
preneurial experience from previous employment is cumulative; thus, it leads to 
smoother business development processes as well as greater percentages of young 
entrepreneurial ventures becoming established businesses (passing the 3.5-year 
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Fig. 2 The role of modern technologies on efficiency of entrepreneurship enhancement organiza-
tions. (Source: Authors’ own figure, based on semi-structured interview results)

The Role of Modern Technologies on Entrepreneurship Dynamics Across Efficiency…



214

mark). In the case of Lithuania, the cumulative intrapreneurship experience is more 
related to employees’ security and confidence, which is particularly important in the 
context of huge uncertainty avoidance and significant fear of failure. In the context 
of a small island economy (a very specific niche market), three Maltese experts 
mentioned technologies (in particular, mobile applications) as the most efficient 
tool to reach clients from distant geographical regions as well as facilitate the infor-
mation absorption process during big data management.

All experts agreed that whether an intrapreneur had shifted to a status of inde-
pendent entrepreneurs or not, modern technologies contributed to more effective 
and efficient strategic collaboration among various stakeholders as well as helped 
create synergy among stakeholders. The latter was particularly deemed important 
by innovation-driven Korean and Canadian experts (seven out of eight experts).

4.5  Importance of Modern Technologies Within 
Strategic Goals

It should be taken into account that strategic collaboration is channeled via new digi-
tal and technological channels, which put pressure on entrepreneurs to pay more 
attention to a set of market trends, such as social impact, shared value economy, 
social entrepreneurship, environmental protection, healthcare, social innovation, 
corporate social responsibility, digitalization, and robots. The shared value economy 
via digital hubs was mentioned by South Korean and Canadian experts (four and 
three experts respectively): It accelerated sales of goods and services or led to pro-
found knowledge while working for a shared-value business. Qualitative research 
results are in-line with GEM data for 2018/2019, where 6.2% of Korean adults sold 
their goods or services via digital share value platforms and an even bigger percent-
age (14.3%) worked for shared-value networks. As could be expected, these figures 
are much lower in the analyzed EU countries: for instance, 0.2% and 1.8% respec-
tively in Poland and 0.6% and 1.4% respectively in Cyprus. The cases of Poland and 
Cyprus are used as peers for Lithuania and Malta, which did not participate in GEM 
data collection over recent years. All the experts from innovation-driven countries 
added the importance to upgrade the shared-value digital platform at least once every 
2 years, as technology should be as advanced and powerful as it can be to enable 
smooth communication. The Lithuanian and Maltese experts were proud of interna-
tional-level expertise among IT specialists; however, six out of eight experts in these 
efficiency-driven countries emphasized the insufficient supply of IT graduates for 
international investors in the case of Lithuania and the importance of attracting IT 
specialists from abroad for Maltese companies (in particular, the i-gaming industry).

While the consensus among the experts is that specificity of cultural and social 
norms affects the way entrepreneurs use modern technologies in their business, the 
next group of research results describes the key impacts of modern technologies on 
sustainability and success of entrepreneurship or how experts from different econo-
mies perceive these technological effects and business sustainability through 
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technological improvements. The Maltese experts, more than experts from other 
countries, emphasized the economic value-added of implementation of modern 
technologies within business development: The Maltese experts placed an average 
value on technological impacts in the context of execution of strategies in order to 
break even at 6.5 out of 9. They indicated that it then helps to switch from the niche 
to the mainstream market and survive for at least 3.5 years (the average values of 6 
and 7.5, respectively). Although the Maltese economy positively contributed to the 
economic impacts of entrepreneurship sustainability thanks to a unique fiscal policy 
and attention to specific technological industries, technologies are not effectively 
and efficiently used in knowledge development and sharing, affordability of prod-
ucts, harmony with nature, healthy living and environmental protection, communi-
cation during times of change, creativity and innovation systems, and meeting 
stakeholders’ expectations (Fig. 3).

All these social contributions of modern technologies to business development 
success are insufficiently achieved in Malta compared to Lithuania, Canada, and the 
Republic of Korea. The Maltese experts particularly emphasized the untapped 
potential of modern technologies in protecting the natural environment and enhanc-
ing the creativity and innovation system (6 and 5.5 respectively). The Canadian and 
South Korean experts, more than the Maltese and Lithuanian experts, drew attention 
to an engaged society (8 and 8.5 respectively), the creativity and innovation system 
(7 and 7.5 respectively), stakeholder’s expectations (8.5 and 7 respectively), social 
value-added (8 and 7.5), and knowledge development and sharing (7.5 and 7) as 
well as to communication during times of change (7 and 7.5 respectively). The 
effects of modern technologies on healthy living and environmental protection as 
well as stakeholder’s expectations achieved the highest average value in Canada. It 
is interesting to note that the Lithuanian experts, more than respondents from other 
countries, focused on affordable and accessible products for socially vulnera-
ble groups.
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Fig. 3 Importance of modern technologies within strategic goals (9 refers to particularly impor-
tant, 0 – no impact). (Source: Authors’ own figure, based on semi-structured research results)
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4.6  Inputs and Outputs of Modern Technologies

Experts’ answers led to the conclusion that business sustainability can be measured 
based on both social and economic criteria. Sustainability is related to the equilib-
rium of social and economic value-added as a concrete tangible benefit for future 
generations. In terms of sustainability, innovation-driven experts stressed the shared 
value economy, synergy among stakeholders, and harmony with nature more, while 
the EU experts emphasized the value created for socially vulnerable groups more. 
All experts agreed that technologies help people communicate, share, and analyze 
data and simply find more intelligent solutions.

In order to summarize the research results, we backed the conceptual model, 
derived from the literature review and GEM data analysis, with pertinent qualitative 
research implications. The matrix of technology inputs and outputs focused on 
microcriteria. Experts came to believe that, despite the efficacy and efficiency of 
entrepreneurship enhancement, entrepreneurs should focus on effective distribution 
of available input/cash among key departments/areas which are critical for sustain-
able growth. Therefore, while using the available support and assets of the entrepre-
neurship ecosystem (including help from organizations from areas such as education, 
finance, commercial infrastructure, physical infrastructure, cultural social norms, 
R&D transfer, governmental policies, governmental programs, and other organiza-
tions), it is not likely to be sustainable and consistent in terms of strategic targets 
without a certain level of input in R&D and innovation, marketing, and/or human 
resources. These efforts might help entrepreneurs break even, create brand aware-
ness/image, enter the niche market, compete in terms of profit margins, diversify 
their product portfolio, be the leading player in each segment or a business area, 
expand internationally, and create social value to employees, clients/customers, and 
other strategic partners. Experts agree that sustainability is possible only via a com-
bination of positive and negative externalities, in parallel to the balance of the eco-
nomic and social effects of technologies. Acknowledgment of the sustainability 
effects of technologies varies from country to country; however, experts from each 
economy agree that the easiest way to measure entrepreneurship sustainability is to 
track how many entrepreneurial ventures are able to surpass the 3.5-year develop-
ment mark (Fig. 4).

5  Conclusions and Recommendations

This chapter examines the role of modern technologies on entrepreneurship dynam-
ics in high-income countries (in the efficiency and innovation-driven categories). 
This study presents new evidence from qualitative semi-structured interview results 
with technology-driven entrepreneurship experts from four high-income countries, 
and helps us understand how to leverage the economic and social value-added of 
entrepreneurship activities via modern technologies, create synergy effect among 
stakeholders, and reach business sustainability.
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Modern technologies penetrate other industries at a volatile and rapid pace: The 
function of human resources will shift to an intermediary role between customers 
and next-generation technology solutions. Digital platforms (thanks to shared value 
economy principles) should enable entrepreneurs, managers, investors, employees, 
and customers through a reshaped perception/attitude and high ethical and moral 
standards. Such technological transformation is impossible without lifelong learn-
ing. Thus, the change should start from the level of management and creative leader-
ship. The decision-making process should come from a bottom-up and/or horizontal 
management approach, where society, community, customers/clients, and employ-
ees can contribute to effective strategy formation and execution where technology, 
production, and value creation are part of synergetic collaboration and knowledge/
resources sharing.

To leverage the potential of modern technologies in entrepreneurial projects, it is 
critical to know and speak investors’ language, which helps to raise funds, commer-
cialize innovations, and create a stronger corporate image, while modern technolo-
gies improve returns on investment in marketing/sales, R&D, and HR. Moreover, 
business intelligence techniques play an important role in business sustainability. 
The countries that lag behind in terms of educational impacts on entrepreneurship 
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success should consider the creation of entrepreneurship-related study programs or 
the introduction of technological aspects in existing education programs (such as 
big-data management, artificial intelligence, mechatronics, or IT).

Countries that, based on the GEM framework conditions model or other global 
indicators, are higher ranked in terms of the role of education on entrepreneurship 
should focus on creativity and innovation enhancement systems. Tracking technol-
ogy’s effects on the success of study programs via business intelligence depart-
ments, in particular how modern technologies (such as blockchain, artificial 
intelligence, robotics, and IT) affect education popularity, social image, and learn-
ing efficiency, may be more sustainable and effective rather than programs with a 
pure focus on wages. A part of remuneration for professors and creative leaders 
could be allocated for extra effort and success in terms of providing entrepreneurship- 
oriented, interactive, digital, and transformational lectures, which could help 
enhance the entrepreneurial spirit and realign attitudes of potential young entrepre-
neurs or current intrapreneurs.

Countries with strong education systems should also focus on knowledge trans-
fer from educational organizations to business. An innovation system with signifi-
cantly diverse entrepreneurship centers, knowledge and technology transfer 
organizations, business accelerators, and many other R&D transfer entities, can 
boost entrepreneurial intentions, help identify good opportunities in the market, 
encourage innovation commercialization processes, facilitate business growth, con-
tribute to sustainability (larger percentage of established businesses), strengthen 
brand and reputation, and engage consumers and employees via digital networks.

While targeting socially vulnerable groups, social entrepreneurs should not 
diminish the role of B2B marketing, because many aspects of social value creation 
require efficient communication with investors (high-standard professional lan-
guage skills, application of modern technologies, understanding investors’ expecta-
tion and knowledge resource sharing concepts, crowdfunding, or collaboration 
within international projects) as well as a combination of innovation, R&D, market-
ing, and HR strategies. Given the increasing role of big data management and busi-
ness intelligence, technologies emerge as a useful tool for gathering community, 
mitigating the unpleasant effects of uncertainty avoidance and fear of failure, 
improving social trust (particularly when the technology suits the organizational 
and community culture), and helping create greater social value-added. In the con-
text of strategic collaboration, authors of the present chapter recommend continu-
ously tracking the market trends, having a clear consensus regarding strategic 
expectations among stakeholders, clearly explaining organizational philosophy, 
clearly identifying the responsibilities of each partner, and enhancing social trust 
and lifelong learning.

Finally, concerning methodological limitations, future research should continue 
to provide information on the impact of the role of modern technologies on entre-
preneurship dynamics. To this end, multidimensional indicators about the economic 
and social value-added of entrepreneurship activities via modern technologies could 
be created with information on countries to determine the synergy among stake-
holders and business sustainability in specific countries.

M. Laužikas and A. Miliūtė



219

References

Accenture. (2019). The post-digital era is upon us: Are you ready for what’s next: 
Accenture Technology Vision 2019. Available online: https://www.accenture.com/
t20190304T094157Z__w__/us- en/_acnmedia/PDF- 94/Accenture- TechVision- 2019- Tech- 
Trends- Report.pdf

Accenture by Thompson, K., & Blomquist, E. (2017). Millennials and money: The Millennial 
investor becomes a force. Available online: https://www.accenture.com/_acnmedia/PDF- 68/
Accenture- Millennials- and- Money- Millennial- Next- Era- Wealth- Management.pdf

Aunjum, A. H., Abbas, G., & Sajid, M. (2017). Transformational leadership and employee moti-
vation in banking sector of Pakistan. Advances in Economics and Business, 5(9), 487–494. 
https://doi.org/10.13189/aeb.2017.050901.

Aziz, R., Taher, Z. M., Aziz, A. A., & Muda, R. (2017). Cosmeceuticals and natural cosmetics 
(pp. 125–176). Singapore: Springer.

Badzinska, E. (2019). The concept of technological entrepreneurship: The example of business 
implementation. Entrepreneurial Business and Economics Review, 4(3), 57–72. https://doi.
org/10.15678/EBER.2016.040305.

Bahena-Álvarez, I. L., Cordón-Pozo, E., & Delgado-Cruz, A. (2019). Social entrepreneurship in 
the conduct of responsible innovation: Analysis cluster in Mexican SMEs. Sustainability, 11, 
3714. https://doi.org/10.3390/su11133714.

Berger, R. (2016). Mastering the transformation journey; digital and disrupted: All change for 
healthcare. How can pharma companies flourish in a digitized healthcare world? Available 
online: https://www.rolandberger.com/publications/publication_pdf/roland_berger_digitaliza-
tion_in_healthcare_final.pdf

Bom, S., Jorge, J., Ribeiro, H. M., & Marto, J. (2019). A step forward on sustainability in the 
cosmetics industry: A review. Journal of Cleaner Production. https://doi.org/10.1016/j.
jclepro.2019.03.255.

Diakopoulos, N. (2016). Accountability in algorithmic decision making. Communications of the 
ACM, 59(2), 56–62.

Doorley, J. (2019). Future proof with investment in youth. National Youth Council of Ireland, ISBN 
No: 978-1-900210-51-5.

Duell, N. (2018). Employment and entrepreneurship under the Youth Guarantee: Experience from 
the ground. European Commission 2018; Directorate-General for Employment, Social Affairs 
and Inclusion (DG EMPL). https://doi.org/10.2767/053196KE- 01- 18- 814- EN- N.

Enterprise and Development Commission. (2018). The United Nations conference on trade and 
development, TD/B/C.II/39 (16 p.). https://undocs.org/pdf?symbol=en/TD/B/C.II/39

Etzioni, A., & Etzioni, O. (2016). Designing AI systems that obey our laws and values. 
Communications of the ACM, 59(9), 29–31.

Ferguson, J.; Ronayne, P., & Rybacki, M. (2016). Comparing leadership challenges: Civil 
service vs. private sector (White Paper Part 2  in a 3-Part Series, p.  20). Centre for 
Creative Leadership. Available online: https://www.ccl.org/wp- content/uploads/2016/02/
ComparingLeadershipChallenges.pdf

Gabor, M. R. (2019). Entrepreneurial framework conditions and sustainable growth in Europe. A 
multimethod analysis. Economics and applied informatics (10 p.). ISSN-L 1584-0409, ISSN- 
Online 2344-441X. http://www.eia.feaa.ugal.ro/

Gálvez-Rodríguez, M.  M.; Haro-de-Rosario, A., & Caba-Pérez, C. (2017). Improving citizens’ 
online engagement via community managers: An explanatory study. Regional Government 
of Andalusia (Spain), Department of Innovation, Science and Enterprise: [Research Projects 
P10-SEJ-06628 and P11-SEJ-7700], pp.  1–17. Available online: https://doi.org/10.108
0/1369118X.2017.1315442.

GEM. (2014). The national data for Lithuania. Available online: https://www.gemconsortium.org/
Global Entrepreneurship Monitor. (2018). GEM report for 2017. ISBN-13: 978-1-939242-10-5. 

https://www.gemconsortium.org/report

The Role of Modern Technologies on Entrepreneurship Dynamics Across Efficiency…

https://www.accenture.com/t20190304T094157Z__w__/us-en/_acnmedia/PDF-94/Accenture-TechVision-2019-Tech-Trends-Report.pdf
https://www.accenture.com/t20190304T094157Z__w__/us-en/_acnmedia/PDF-94/Accenture-TechVision-2019-Tech-Trends-Report.pdf
https://www.accenture.com/t20190304T094157Z__w__/us-en/_acnmedia/PDF-94/Accenture-TechVision-2019-Tech-Trends-Report.pdf
https://www.accenture.com/_acnmedia/PDF-68/Accenture-Millennials-and-Money-Millennial-Next-Era-Wealth-Management.pdf
https://www.accenture.com/_acnmedia/PDF-68/Accenture-Millennials-and-Money-Millennial-Next-Era-Wealth-Management.pdf
https://doi.org/10.13189/aeb.2017.050901
https://doi.org/10.15678/EBER.2016.040305
https://doi.org/10.15678/EBER.2016.040305
https://doi.org/10.3390/su11133714
https://www.rolandberger.com/publications/publication_pdf/roland_berger_digitalization_in_healthcare_final.pdf
https://www.rolandberger.com/publications/publication_pdf/roland_berger_digitalization_in_healthcare_final.pdf
https://doi.org/10.1016/j.jclepro.2019.03.255
https://doi.org/10.1016/j.jclepro.2019.03.255
https://doi.org/10.2767/053196KE-01-18-814-EN-N
https://undocs.org/pdf?symbol=en/TD/B/C.II/39
https://www.ccl.org/wp-content/uploads/2016/02/ComparingLeadershipChallenges.pdf
https://www.ccl.org/wp-content/uploads/2016/02/ComparingLeadershipChallenges.pdf
http://www.eia.feaa.ugal.ro/
https://doi.org/10.1080/1369118X.2017.1315442
https://doi.org/10.1080/1369118X.2017.1315442
https://www.gemconsortium.org/
https://www.gemconsortium.org/report


220

Global Entrepreneurship Monitor by Bosma, N., & Kelley, D. (2019). 2018/2019 report. Available 
online: https://www.gemconsortium.org/

Hahn, L.  K., Lippert, L., & Paynton, S.  T. (2016). Survey of communication study. Available 
online: https://en.wikibooks.org/wiki/Survey_of_Communication_Study

HIMSS – Healthcare Information and Management Systems Society. (2019). Healthcare trends 
forecast: The beginning of a consumer driven reformation. Available online: https://www.
himss.org/sites/himssorg/files/u397813/2019_HIMSSPreviewandPredictions.pdf

Husain, Z. (2013). Effective communication brings successful organizational change. The Business 
& Management Review, 3(2), 8. Available online: http://www.abrmr.com/myfile/conference_
proceedings/Con_Pro_12315/7- dubai13.pdf

International Bank for Reconstruction and Development/the World Bank. (2019). A World Bank 
Group flagship report: Doing business 2019 (311 p.). Available online: https://www.doingbusi-
ness.org/content/dam/doingBusiness/media/Annual- Reports/English/DB2019- report_web- 
version.pdf

International Finance Corporation. (2019). The promise of impact investing (p.  104). Available 
online: ifc.org

Jain, E., & Yadav, A. (2017). Marketing and technology: Role of technology in modern marketing. 
IOSR Journal of Business and Management, 19(5), 49–53. ISSN: 2278-487X.

Karlsson, C., Rickardsson, J., & Wincent, J. (2019). Diversity, innovation and entrepreneurship: 
Where are we and where should we go in future studies? Small Business Economics, 14 p. 
https://doi.org/10.1007/s11187- 019- 00267- 1.

KPMG. (2019). The future of HR 2019: In the know or in the no. Available online: https://home.
kpmg/xx/en/home/insights/2018/11/the- future- of- human- resources.html

Kurian, S., et al. (2017). Meet the Millennials, KPMG report. Available online: https://home.kpmg/
content/dam/kpmg/uk/pdf/2017/04/Meet- the- Millennials- Secured.pdf

Laužikas M., & Miliūtė A. (2017). The role of education on entrepreneurship in Lithuania. In 
A.  Sauka, & A.  Chepurenko (Eds.), Entrepreneurship in transition economies. Societies 
and political orders in transition. Cham: Springer. ISBN: 978-3-319-57341-0 (Print) 
978-3-319-57342-7 (Online).

Lauzikas, M., & Miliute, A. (2019a). Communication efficiency and effectiveness within strate-
gic management of change: Insights into civil service organizations. Journal of Security and 
Sustainability Issues, 8(4), 617–630. https://doi.org/10.9770/jssi.2019.8.4(6).

Lauzikas, M., & Miliute, A. (2019b). Transformational communication via evolving ethical and 
moral norms of Lithuanian Civil Service Organizations. Entrepreneurship and Sustainability 
Issues, 6(4), 1750–1761. https://doi.org/10.9770/jesi.2019.6.4(14).

Laužikas, M., & Mokšeckienė, R. (2013a). The role of culture on entrepreneurship in Lithuania. 
Social Research, 2(31), 55–69.

Laužikas, M., & Mokšeckienė, R. (2013b). The role of creativity in sustainable business. Journal 
of Entrepreneurship and Sustainability Issues, 1(1), 10–22.

Laužikas, M., Vaiginienė, E., Miliūtė A., Batulevičiūtė S., & Rosinaitė V. (2012). Entrepreneurship 
versus Intrepreneurship: The case of Lithuania. Conference proceedings citation index, annual 
conference of the EuroMed Academy of Business in Montreaux, Switzerland.

Laužikas, M., Vaiginienė, E., Miliūtė, A., & Dailydaitė, S. (2013). The role of cultural and social 
norms on intrapreneurship in Lithuania. Conference proceedings citation index, “Confronting 
contemporary business challenges through management innovation”, Portugal.

Laužikas, M., Vaiginienė, E., Miliūtė, A., Varnienė, S., & Jakimavičius, T. (2014). Impacts of 
the fear of failure on the Dynamics of entrepreneurship in CEEC belonging to the EU since 
2004. The future of entrepreneurship: 7th EMRBI conference (ISI proceedings) (pp. 867–887). 
EuroMed Press. ISBN: 978-9963-711-27-7.

Laužikas, M., Tindale, H., Bilota, A., & Bielousovaitė, D. (2015). Contributions of sustainable 
start-up ecosystem to dynamics of start-up companies: The case of Lithuania. Entrepreneurship 
and Sustainability Issues, 3(1), 8–24. https://doi.org/10.9770/jesi.2015.3.1(1).

M. Laužikas and A. Miliūtė

https://www.gemconsortium.org/
https://en.wikibooks.org/wiki/Survey_of_Communication_Study
https://www.himss.org/sites/himssorg/files/u397813/2019_HIMSSPreviewandPredictions.pdf
https://www.himss.org/sites/himssorg/files/u397813/2019_HIMSSPreviewandPredictions.pdf
http://www.abrmr.com/myfile/conference_proceedings/Con_Pro_12315/7-dubai13.pdf
http://www.abrmr.com/myfile/conference_proceedings/Con_Pro_12315/7-dubai13.pdf
https://www.doingbusiness.org/content/dam/doingBusiness/media/Annual-Reports/English/DB2019-report_web-version.pdf
https://www.doingbusiness.org/content/dam/doingBusiness/media/Annual-Reports/English/DB2019-report_web-version.pdf
https://www.doingbusiness.org/content/dam/doingBusiness/media/Annual-Reports/English/DB2019-report_web-version.pdf
http://www.ifc.org/
https://springerlink.bibliotecabuap.elogim.com/journal/11187
https://doi.org/10.1007/s11187-019-00267-1
https://home.kpmg/xx/en/home/insights/2018/11/the-future-of-human-resources.html
https://home.kpmg/xx/en/home/insights/2018/11/the-future-of-human-resources.html
https://home.kpmg/content/dam/kpmg/uk/pdf/2017/04/Meet-the-Millennials-Secured.pdf
https://home.kpmg/content/dam/kpmg/uk/pdf/2017/04/Meet-the-Millennials-Secured.pdf
https://doi.org/10.9770/jssi.2019.8.4(6)
https://doi.org/10.9770/jesi.2019.6.4(14)
https://doi.org/10.9770/jesi.2015.3.1(1)


221

Lauzikas, M., Miliute, A., Bilota, A., & Bielousovaitė, D. (2017). Main development driv-
ers of start-up companies within start-up ecosystems: The case of Lithuania. Marketing and 
Management of Innovations, 2, 316–328. ISSN 2227-6718 (on-line) ISSN 2218-4511 (print).

Luthra, A., & Dahiya, R. (2015). Effective leadership is all about communicating effectively: 
Connecting leadership and communication. International Journal of Management & Business 
Studies, 5 (3), 6. ISSN: 2231-2463. Available online: https://www.mcgill.ca/engage/files/engage/
effective_leadership_is_all_about_communicating_effectively_luthra_dahiya_2015.pdf

Lyons, T. S. (2015, September 10). Entrepreneurship and community development: What matters 
and why? Community Development, pp. 1–5.

Maduro, M., Pasi, G., & Misuraca, G. (2018). Social impact investment in the EU. In Financing 
strategies and outcome oriented approaches for social policy innovation: Narratives, expe-
riences, and recommendations (EUR 29190 EN, JRC111373, 100p). Luxembourg., ISBN 
978-9279-81783-0: Publications Office of the European Union. https://doi.org/10.2760/159402.

Mashini, L., & Cousin, L. (2017). Young leaders, cooperative entrepreneurs. Cooperatives Europe 
2017, CoopStarter 2.0 Intellectual Output 2. Available online: http://starter.coop/content/
uploads/2018/06/CS2_IO2_Report- Young- Leaders_VF.pdf

Mazzarol, T. (2014). 6 ways governments can encourage entrepreneurship. Word Economic 
Forum. https://www.weforum.org/agenda/2014/12/6- ways- governments- can- encourage- 
entrepreneurship/

McEwan, D., Ruissen, G. R., Eys, M. E., Zumbo, B. D., & Beauchamp, M. R. (2017). The effec-
tiveness of teamwork training on teamwork behaviors and team performance: A systematic 
review and meta-analysis of controlled interventions. PLoS One, 12 (1). Available online: 
https://doi.org/10.1371/journal.pone.0169604.

Militaru, G., Pollifroni, M., & Niculescu, C. (2015). The role of technology entrepreneurship 
education in encouraging to launch new ventures. JOUR, Balkan Region Conference on 
Engineering and Business Education. https://doi.org/10.1515/cplbu- 2015- 0031.

Morgan Stanley. (2018). Sustainable signals: Asset owners embrace sustainability 2018. Available 
online: https://www.morganstanley.com/assets/pdfs/sustainable- signals- asset- owners- 2018- 
survey.pdf

Mykhailyshyn, H., & Kondur, O. (2018). Innovation of education and educational innovations in 
conditions of modern higher education institution. Journal of Vasyl Stefanyk Precarpathian 
National University, 5(1), 9–16. https://doi.org/10.15330/jpnu.5.1.9- 16.

Nambisan, S., Wright, M., & Feldman, M. (2019). The digital transformation of innovation and 
entrepreneurship: Progress, challenges and key themes. Research Policy, 48(8), 10. https://doi.
org/10.1016/j.respol.2019.03.018.

Palma-Chorres, Y.  M., & Montiel-Campos, H. (2016). Technological entrepreneurship: A mul-
tilevel study. Journal of Technology Management & Innovation, 11(3), 7. ISSN: 0718-2724. 
(http://jotmi.org).

Paynton, S.  T., Hahn, L.  K., & Lippert, L. (2016). Survey of communication study. 
Wikibooks, the Free Textbook Project. Available online: https://en.wikibooks.org/wiki/
Survey_of_Communication_Study

Richter, K. (2016). Creating a global reporting framework for Social Impact Investing (Draft v0.4 
for review), Commissioned by the Bertelsmann Stiftung.

Santana, M. (2017). IEMed European Institute of the Mediterranean. Digital entrepreneurship: 
Expanding economic frontier in the Mediterranean (49 p.). ISSN: 1888-5357. Available online: 
https://www.iemed.org/publicacions- en/historic- de- publicacions/papersiemed/20.- digital- 
entrepreneurship- expanding- the- economic- frontier- in- the- mediterranean

Saura, J. R., Palos-Sánchez, P., & Cerdá Suárez, L. M. (2017). Understanding the digital mar-
keting environment with KPIs and web analytics. Future Internet, 9(76), 1–13. https://doi.
org/10.3390/fi9040076.

Shanga, S. M., Wanga, Y. Y., Wana, Q. Q., Linb, F., & Zhoua, W. J. (2017). International interven-
tions to improve communication between nurses and physicians in the intensive care unit: An 

The Role of Modern Technologies on Entrepreneurship Dynamics Across Efficiency…

https://www.mcgill.ca/engage/files/engage/effective_leadership_is_all_about_communicating_effectively_luthra_dahiya_2015.pdf
https://www.mcgill.ca/engage/files/engage/effective_leadership_is_all_about_communicating_effectively_luthra_dahiya_2015.pdf
https://doi.org/10.2760/159402
http://starter.coop/content/uploads/2018/06/CS2_IO2_Report-Young-Leaders_VF.pdf
http://starter.coop/content/uploads/2018/06/CS2_IO2_Report-Young-Leaders_VF.pdf
https://www.weforum.org/agenda/2014/12/6-ways-governments-can-encourage-entrepreneurship/
https://www.weforum.org/agenda/2014/12/6-ways-governments-can-encourage-entrepreneurship/
https://doi.org/10.1371/journal.pone.0169604
https://doi.org/10.1515/cplbu-2015-0031
https://www.morganstanley.com/assets/pdfs/sustainable-signals-asset-owners-2018-survey.pdf
https://www.morganstanley.com/assets/pdfs/sustainable-signals-asset-owners-2018-survey.pdf
https://doi.org/10.15330/jpnu.5.1.9-16
https://doi.org/10.1016/j.respol.2019.03.018
https://doi.org/10.1016/j.respol.2019.03.018
http://jotmi.org
https://en.wikibooks.org/wiki/Survey_of_Communication_Study
https://en.wikibooks.org/wiki/Survey_of_Communication_Study
https://www.iemed.org/publicacions-en/historic-de-publicacions/papersiemed/20.-digital-entrepreneurship-expanding-the-economic-frontier-in-the-mediterranean
https://www.iemed.org/publicacions-en/historic-de-publicacions/papersiemed/20.-digital-entrepreneurship-expanding-the-economic-frontier-in-the-mediterranean
https://doi.org/10.3390/fi9040076
https://doi.org/10.3390/fi9040076


222

integrative literature review. Journal of Nursing Science, 5(1), 81–88. https://doi.org/10.1016/j.
ijnss.2017.09.007.

Singh, A., Saini, G.  K., & Majumdar, S. (2017). Application of social marketing in social 
entrepreneurship: Evidence from India. Available from: https://www.researchgate.net/
publication/281945676_Application_of_Social_Marketing_in_Social_Entrepreneurship_
Evidence_From_India

Sołtysik, M., Urbaniec, M., & Wojnarowska, M. (2019). Innovation for sustainable entrepreneur-
ship: Empirical evidence from the bioeconomy sector in Poland. Administrative Sciences, 
9(50), 21. https://doi.org/10.3390/admsci9030050. www.mdpi.com/journal/admsci.

Sørensen, E., & Torfing, J. (2013). Enhancing social innovation by rethinking collaboration, lead-
ership and public governance. In Social frontiers, the next edge of social innovation research 
(pp. 145–169). Roskilde University. Available online: http://www.transitsocialinnovation.eu/

Steigertahl, L., & Mauer, R. (2018). EU startup monitor report 2018 (p. 36). European Commission. 
Available online: http://startupmonitor.eu/EU- Startup- Monitor- 2018- Report- WEB.pdf

Thomas, A., Passaro, R., & Quinto, I. (2019). Developing entrepreneurship in digital economy: 
The ecosystem strategy for startups growth (p. 21). https://doi.org/10.5772/intechopen.85423.

Uusi-Kakkuri, P. (2017). Transformational leadership and leading creativity (283 p.). Academic 
Dissertation at University of Vaasa, Faculty of Business Studies, Department of Management, 
Vaasan yliopisto, ISBN 978-952-476-748-4, ISSN 0355-2667. Available online: http://www.
uva.fi/materiaali/pdf/isbn_978- 952- 476- 749- 1.pdf

Wahid, H. A., Rahman, R. A., Mustaffa, W. S. W., Rahman, R. S. A. R. A., & Samsudin, N. (2019). 
Social entrepreneurship aspiration: Enhancing the social entrepreneurial interest among 
Malaysian university students. International Journal of Academic Research in Business and 
Social Sciences, 9(1), 1142–1154.

Wascher, E., Hebel, F., Schrot, K., & Schultze, J. (2018). Social innovation labs  – A starting 
point for social innovation, sfs/TU Dortmund University (89 p.). Available online: http://www.
kosi- lab.de/files/content/documents/Berichte/KoSI- Lab%20Report_Social%20Innovation%20
Labs_final.pdf

Wendt, K. (2017, January). Social stock exchanges  – Democratization of capital investing for 
impact. SSRN Electronic Journal. https://doi.org/10.2139/ssrn.3021739.

World Economic Forum by Schwab K. (2019). The global competitiveness report (666 p.). Available 
online: http://www3.weforum.org/docs/WEF_TheGlobalCompetitivenessReport2019.pdf

Yonazi, E., Kelly, T., Halewood, N., & Blackman, C. (2012). The transformational use 
of information and communication technologies in Africa (p.  166). The World Bank 
and the African Development Bank. Available online: http://siteresources.world-
bank.org/EXTINFORMATIONANDCOMMUNICATIONANDTECHNOLOGIES/
Resources/282822- 1346223280837/MainReport.pdf

Zaimova, D., Genchvev, E., & Mochilov, H. (2012). Efficiency and social impact of public policies 
and third sector in Bulgaria. International Review of Social Research, 2(2), 125–140. Available 
online: http://www.irsr.eu/issue05/09_Zaimova_p125- 140.pdf.

M. Laužikas and A. Miliūtė

https://doi.org/10.1016/j.ijnss.2017.09.007
https://doi.org/10.1016/j.ijnss.2017.09.007
https://www.researchgate.net/publication/281945676_Application_of_Social_Marketing_in_Social_Entrepreneurship_Evidence_From_India
https://www.researchgate.net/publication/281945676_Application_of_Social_Marketing_in_Social_Entrepreneurship_Evidence_From_India
https://www.researchgate.net/publication/281945676_Application_of_Social_Marketing_in_Social_Entrepreneurship_Evidence_From_India
https://doi.org/10.3390/admsci9030050
http://www.mdpi.com/journal/admsci
http://www.transitsocialinnovation.eu/
http://startupmonitor.eu/EU-Startup-Monitor-2018-Report-WEB.pdf
https://doi.org/10.5772/intechopen.85423
http://www.uva.fi/materiaali/pdf/isbn_978-952-476-749-1.pdf
http://www.uva.fi/materiaali/pdf/isbn_978-952-476-749-1.pdf
http://www.kosi-lab.de/files/content/documents/Berichte/KoSI-Lab Report_Social Innovation Labs_final.pdf
http://www.kosi-lab.de/files/content/documents/Berichte/KoSI-Lab Report_Social Innovation Labs_final.pdf
http://www.kosi-lab.de/files/content/documents/Berichte/KoSI-Lab Report_Social Innovation Labs_final.pdf
https://doi.org/10.2139/ssrn.3021739
http://www3.weforum.org/docs/WEF_TheGlobalCompetitivenessReport2019.pdf
http://siteresources.worldbank.org/EXTINFORMATIONANDCOMMUNICATIONANDTECHNOLOGIES/Resources/282822-1346223280837/MainReport.pdf
http://siteresources.worldbank.org/EXTINFORMATIONANDCOMMUNICATIONANDTECHNOLOGIES/Resources/282822-1346223280837/MainReport.pdf
http://siteresources.worldbank.org/EXTINFORMATIONANDCOMMUNICATIONANDTECHNOLOGIES/Resources/282822-1346223280837/MainReport.pdf
http://www.irsr.eu/issue05/09_Zaimova_p125-140.pdf

	The Role of Modern Technologies on Entrepreneurship Dynamics Across Efficiency and Innovation-Driven Countries
	1 Introduction
	2 Conceptual Framework Development
	3 Methodology
	4 Assessment
	4.1 Technology Effects Among Countries
	4.2 Investment in Modern Technologies
	4.3 Contribution of Modern Technologies to the Entrepreneurship Dynamic
	4.4 Modern Technologies and Intrapreneurship Dynamics
	4.5 Importance of Modern Technologies Within Strategic Goals
	4.6 Inputs and Outputs of Modern Technologies

	5 Conclusions and Recommendations
	References


