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The new agenda is a universal, integrated and transformative
vision for a better world… An agenda for shared prosperity,
peace and partnership… Above all, it pledges to leave no one
behind.

Ban Ki-Moon, former UN Secretary-General
All our hopes for a better world rest on young people. The world
is home to the largest generation of young people. Sustainable
development, human rights, peace and security can only be
achieved if we empower these young people as leaders.

Antonio Guterres, UN Secretary-General
Making the best use of anyone, no one is left behind, Making
the most use of anything, nothing is left to waste.

Laozi, Tao Te Ching, Chapter 27

1 Introduction: Leave no One Behind, Chinese Wisdom
and SDGs

Today, our world faces a multiplicity of complex challenges, including climate
change, the erosion of human rights, inequalities and exclusion, migration and dis-
placement, demographic transitions, rapid urbanization and other globalmega trends.
The world needs a powerful and influential institution which is able to address those
twenty-first century challenges. The United Nations is the one we believe has a dis-
tinct and crucial role to play in leaving nobody behind and leaving nothing to waste.
The 2030 Agenda for Sustainable Development is the framework for advancing the
well-being of humankind and the moral obligation for the United Nations to sup-
port all nations in eradicating poverty and setting the world on a sustainable path.
The ambition and purpose of the Agenda is to ensure peace and prosperity for all
on a healthy planet. One of the fundamental principles of the Agenda for making
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the greatest impact for people and planet is to ensure no one will be left behind.
The United Nations declares in the Agenda “As we embark on this great collective
journey, we pledge that no one will be left behind. Recognizing that the dignity of
the human person is fundamental, we wish to see the goals and targets met for all
nations and peoples and for all segments of society. And we will endeavour to reach
the furthest behind first.” (The United Nations 2015). The pledge to leave no one
behind is a fundamental guiding principle for its implementation. The pledge of the
Agenda embraces the wisdom of Laozi, our ancient Chinese sage, a great philoso-
pher of Taoism in more than 2500 years ago. In his masterpiece of Tao Te Ching,
Laozi says, “make the best use of anyone, no one is left behind, make the most use
of anything, nothing is left to waste.”1 Laozi was concerned not only about people,
but about the planet, not only about human resources, but about natural resources. It
embodies the core and guiding principle of sustainable development for the modern
leaders to hold onto. It provides a shared roadmap to build a world that is inclusive,
fair, sustainable, stable and prosperous.

“Ensuring no one is left behind” encompassesmultiplemeanings. For some, it will
mean focusing action on disadvantaged groups of society, for example, people living
in poverty, women, indigenous people, youth, older people, persons with disabilities,
migrants, or people in conflict and post-conflicts situations. Others will focus on
reducing inequalities between countries, including focusing action on countries at
the lowest stages of development or facing challenging circumstances. It means that
decades years from now, when the current and the next generations together assess
the implementation of the 2030 Agenda, a key measure of success will be the extent
to which it has allowed every single person to thrive, regardless of gender, race, age,
religion, place of residence, or any other factor. The call to leave no one behind has
been heeded—many organizations have already started to work on the implications
of this principle for the delivery of the 2030 Agenda1 and for their missions.

In this Chapter, ‘Ensuring no one is left behind’ will focus on the youth, partic-
ularly in the case of China. At the conceptual and practical levels, the Chapter will
address four broad questions. First, who are those left behind? Second, why are they
left behind? Third, what methods and mechanisms exist to reach and involve them?
And fourth, what types of strategies and policies the Chinese authority has developed
would be appropriate in order to leave no one behind? Figure 1 shows the framework
of the core concepts and relationships of the concepts. The purpose of the UNSDGs
is to realize the commitment of leaving no one behind. Succeeding in achieving
the purpose of SDGs requires national authorities to engage and empower youth
in SDGs, particularly to create an enabling environment that promotes innovation
and youth entrepreneurship. Fostering innovation and youth entrepreneurship calls
for multi-pronged strategies, implementation and involvement at all levels includ-
ing government, industry, political, social and as well as educational sectors. The
Chapter will examine the implications of ‘ensuring no one is left behind’ for the
implementation of the 2030 Agenda. It will briefly discuss the connections between
the commitment to leave no one behind and three related strategies for achievement

1Laozi, Tao Te Ching, Chapter 27.
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Fig. 1 The framework of SDGs, innovation, youth entrepreneurship and Chinese way

of the SDGs: innovation, youth, and entrepreneurship. The Chapter then reviews
some of the concepts and methods used to identify those left behind, as well as some
of the methods that are used to reach them in practice. Finally, the Chapter high-
lights examples of development strategies that Chinese government has used in the
achievement of sustainable development goals.

2 Why Youths Matter? The Challenges and Drivers
of Economic Growth

The pledge to leave no one behind places a focus on youth, women and girls, persons
with disabilities, indigenous people and other vulnerable groups who continue to see
their potential undermined by poverty and exclusion. Ensuring that these commit-
ments are translated into effective action requires a precise understanding of target
populations. The Chapter will shed some light on the particular situations of young
peoples. According toUNdata, theworld today is home to 1.8 billion people between
the ages of 10 and 24. Close to 90% of them live in developing countries, where they
make up a large proportion of the population. Their numbers are expected to grow—-
between 2015 and 2030 alone, about 1.9 billion young people are projected to turn
15 years old. Populations in many regions are still comparatively young. In Africa,
children under age 15 account for 41% of the population in 2017 and young persons
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Fig. 2 Percentage of population in broad age groups for the World and by Region, 2017. Source
United Nations, Department of Economic and Social Affairs, Population Division (2017). World
Population Prospects: The 2017 Revision. New York

aged 15–24 account for an additional 19% (Fig. 2). Latin America and the Caribbean,
and Asia, which have experienced greater declines in fertility, have smaller percent-
ages of children (25 and 24%, respectively) but similar percentages of youth (17 and
16%, respectively). In total, these three regions are home to 1.8 billion children and
1.1 billion young persons in 2017.

Therefore, providing these generations of children and youth with health care,
education, and employment opportunities, including in the poorest countries and
groups, will be critical for the successful implementation of the 2030 Agenda for
Sustainable Development. Because young people want to and already contribute to
the resilience of their communities, proposing innovative solutions, driving social
progress and inspiring political change. They are also agents of change, mobilizing
to advance the Sustainable Development Goals to improve the lives of people and
the health of the planet. However, the benefits of development are not equally shared
by the youth.

Young people are over-represented among the direct and indirect victims of vio-
lence. Some 200,000 homicides each year—43% of all homicides globally—involve
children and adults aged 10–29 years. Young men have the highest risk of becoming
homicide victims and the highest rates, by far, of being suspected homicide per-
petrators (The United Nations 2016). Children are among those most affected by
human trafficking and, in several regions, they make up the majority of trafficking
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Table 1 Youth unemployment 2007–2017

Source The ILO (2016)

victims. In sub-Saharan Africa and South-Eastern Asia, children comprise 65 and
57%, respectively, of total human trafficking victims (The United Nations 2017b). In
addition, the youth is also facing the tough employment. The International Labour
Organization (ILO) estimates that the global youth unemployment rate is expected
to reach 13.1% in 2016 and remain at that level through to 2017 (up from 12.9% in
2015). The ILO’s World Employment and Social Outlook 2016, Trends for Youth
report shows that as a result, the global number of unemployed youth is set to rise
by half a million this year to reach 71 million (Table 1)—the first such increase in
3 years (ILO 2016). Of greater concern is the share and number of young people,
often in emerging and developing countries, who live in extreme or moderate poverty
despite having a job. In fact, 156 million or 37.7% of working youth are in extreme
or moderate poverty (compared to 26% of working adults).

In the case of China, in 2017, the estimated youth unemployment rate in China
was at 10.8% (see Fig. 3) (Statista 2017). It is much higher than the average rate
of developing countries, and extremely higher than the average rate of 4% of total
unemployment in China. The youth employment is becoming one of the top priorities
of Chinese government. To address the big challenge, Chinese central authorities
released a detailed 10-year youth development plan in 2017, vowing better education,
employment and healthcare for the nation’s youth. China has formulated theMedium
andLong-TermYouthDevelopment Program (2016–2025), which sets a general goal
of establishing a “youth development policy system and work mechanism” by 2020
and improving the system by 2025. It requires expanding areas of employment for
young people and fully leveraging fiscal, financial, tax, subsidy and other policy tools
to support them in finding various forms of employment through multiple channels
or starting their own businesses. Specifically, the plan sets educational goals of an
average 13.5 years of education for the newly added labor force and a gross higher
education enrollment rate of over 50% within 10 years.

Young people on one hand are facing incredible challenges, and on the other,
they are main drivers of economic growth. They can take a lead in driving SDGs
in a bid to promote inclusive and sustainable economic growth. The international
community and national authorities cannot achieve their missions and goals without
partneringwith young people.Wemust ensure they are not only heard but understood,
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Fig. 3 China: youths unemployment rate from 2007 to 2017

not only engaged but empowered, and not only supporting but leading to be full-
fledged partners in the work of international community and national authorities
to build a better world for all, as they are both beneficial and partners. Therefore,
if we provide young people with the necessary skills and opportunities needed to
reach their potential, young people will be able to be a driving force for supporting
development and contributing to peace and security. Youth-led organizations need
to be encouraged and empowered to participate in translating the 2030 Agenda into
local, national and regional policy. They play a significant role in the implementation,
monitoring and review of the Agenda as well as in holding governments accountable.
With political commitment and adequate resources, young people have the potential
to make the most effective transformation of the world into a better place for all.

3 Why Youth Entrepreneurs Matters? The Change-Makers
of Society and Driving Force of SDGs

In China, people have a saying “young people are the hope of a nation, and the
future of the world.” This statement stands true in every sense. When a country
has a healthy youth population, you will find the country making headway in terms
of overall development and progress. A country with high aging population and
lower youth population has many problems to content with that can slow its growth.
Because young people are critical thinkers. They involve making sense of personal
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experiences and asking questions about theworld around you. They have the capacity
to identify and challenge existing power structures and barriers to change, and to
expose contradictions and biases. Young people are change-makers. They also have
the power to act and mobilize others. Youth activism is on the rise the world over,
bolstered by broader connectivity and access to social media. Young people are
innovators. They often have direct knowledge of and insights into issues that are
not accessible to adults. They best understand the problems they face and can offer
new ideas and alternative solutions. Young people are communicators. Outside the
international development sector, few people are aware that world leaders have come
to a historic, far-reaching agreement to improve the lives of people and the planet
by 2030. Young people can be partners in communicating the development agenda
to their peers and communities at the local level, as well as across countries and
regions. And finally, young people are leaders. When they are empowered with the
knowledge of their rights and equipped with leadership skills, young people can
drive change in their communities and countries. As young leaders of tomorrow, it
is pivotal that youth are informed and engaged with the global vision for the future.
Over the next fifteen years, youth will not only directly experience the outcome of
SDGs and plans, but will also be the key driver for their successful implementation.
For this reason, it is vital to raise awareness about the recently adopted 17 SDGs and
the 2030 Agenda for Sustainable Development among youth, build a platform for
discussion, and create the conditions for active engagement.

As we discussed preceding section, one of the major challenges faced by China
and other countries in the world today is to dowith youth unemployment. The current
global youth population is estimated to be at 1.2 billion aged 15–24 years, of which
620 million are employable and ninety percent of this population live in developing
countries. Countries like China have a fast increasing youth population and the rate
of unemployment too is rising rapidly. As per ILO’s prediction approximately 660
million youth will be seeking employment by 2015. The youth unemployment is
higher measuring up to 50–60% in Asia (MSG 2018). Chinese authorities and gov-
ernments in other countries have focused on looking at framework and strategies to
creating new jobs and increasing employment rates. In this context, fostering youth
entrepreneurship has gained importance on the global and national policy agendas as
a way to expand employment and earning opportunities. Youth entrepreneurship can
help sustain growing economies; integrate youth into the workforce besides leading
to overall development of society and is being recognized as a promising alternative
and is being actively promoted by various agencies.

Entrepreneurship has become a key focus of research over the past three decades.
With the focus on entrepreneurship and its potential for economic development and
job creation, the recognition of entrepreneurs as having an important role in the
economy has emerged. Entrepreneurship is widely acknowledged as a driver of sus-
tainable economic growth as entrepreneurs create new businesses, drive and shape
innovation, speed up structural changes in the economy, and introduce new com-
petition—thereby contributing to productivity. Entrepreneurship also drives job cre-
ation and hence entrepreneurship is a critical contributor to economic growth that is
inclusive and reduces poverty. The Global Entrepreneurship Monitor (GEM) defines
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entrepreneurship as “any attempt at new business or new venture creation, such as
self-employment, a new business organization, or the expansion of an existing busi-
ness, by an individual, a team of individuals, or an established business”.

In low-and middle-income countries, self-employment is the dominant form of
entrepreneurship and accounts for an important share of youth employment. Accord-
ing to the Global Entrepreneurship Monitor (GEM), a significant proportion of the
youth population aged 18–24 were nascent entrepreneurs or owners-managers of a
new business in 2016—about 10% in Asia and Oceania, 15% in Africa and 17% in
Latin America and the Caribbean. For many people in these regions, including youth,
entrepreneurial activity is the sole entry point into the labour market and the only
way out of poverty. In sub-Saharan Africa, for example, approximately one third
of all youth with a new or nascent business were pushed towards entrepreneurship
out of necessity. Often this involved small-scale self-employed subsistence activi-
ties, in farming or outside the agricultural sector. Therefore it is important for the
international community and national authorities to actively engage youth in sus-
tainable development efforts through fostering entrepreneurship is central to achiev-
ing sustainable, inclusive and stable societies by the target date, and to averting the
worst threats and challenges to sustainable development, including the impacts of cli-
mate change, unemployment, poverty, gender inequality, conflict, andmigration. The
study shows that youth entrepreneurship hasmany great advantages in contribution to
social progress and environmental sustainability. For instance, young entrepreneur-
ship is an option to create employment for the youth; young entrepreneurs are more
likely to hire fellow youths; young entrepreneurs are particularly responsive to new
economic opportunities and trends; young people are active in high growth sectors;
young peoplewith entrepreneurial skills are better employees; young people aremore
innovative and often create new forms of independent work; young people who are
self-employed have higher “life satisfaction” (African Economic Outlook 2013);
entrepreneurship offers unemployed or discouraged youth an opportunity to build
sustainable livelihoods and a chance to integrate themselves into society (The United
Nations 2013); entrepreneurial experience and/or education help youth develop new
skills that can be applied to other challenges in life. Non-cognitive skills, such as
opportunity recognition, innovation, critical thinking, resilience, decision-making,
teamwork, and leadership will benefit all youth whether or not they intend to become
or continue as entrepreneurs.

4 Why Social Innovation Matters? The Engine of Social
Change

Traditionally when we talk about innovation, we immediately think of technical
innovation, service innovation, organizational innovation, etc. However, these inno-
vations alone have proven to be insufficient to address the pressing challenges of
today such as climate change, resource depletion, economic deprivation, poverty
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alleviation, increased migration and improved life quality. We need a brand new
innovation to address these problems, and to enable transitions to more sustainable
solutions. Social innovations are new strategies, concepts, ideas and organizations
that aim to meet social needs resulting from working conditions, education, commu-
nity development, and health. From the academic perspective, social innovation is
defined as a novel solution to a social problem that ismore effective, efficient, sustain-
able, or just than existing solutions and for which the value created accrues primarily
to society as a whole rather than private individuals. Social Innovation happens in
the process of innovation, and it also happens in new work and new forms of cooper-
ation, especially those that work towards a sustainable society. The Centre for Social
Innovation at the Stanford Graduate School of Business defines social innovation as
“the process of inventing, securing support for, and implementing novel solutions to
social needs and problems.” OECD defines it as concerning conceptual, process or
product change, organisational change and changes in financing, and dealing with
new relationships with stakeholders and territories. From the European perspective,
social innovations are defined as new ideas that meet social needs, create social rela-
tionships and form new collaborations. These innovations can be products, services
or models addressing unmet needs more effectively. The World Economic Forum’s
Global Agenda Council on Social Innovation, an advisory body comprised of lead-
ing practitioners, thought leaders and academics, defines social innovation as “the
application of innovative, practical, sustainable, market-based approaches to benefit
society in general, and low-income or underserved populations in particular”. Social
innovation means being more strategic, more ambitious and more collaborative in
how access and opportunity can be provided for billions of low-income people to
participate in the global economy.

Social innovation often emerges through companies that seek more than pure
profits or when nonprofit foundations find more secure funding models. In other
words, social innovation can be achieved through hybrid organizations that combine
aspects of nonprofits and for-profits to achieve social impact. Therefore, an important
aspect of social innovation is to discover new organizational models that have social
concerns, but also have sustainable revenue generation.

Business cannot succeed in ecologies and societies that fail. Social innovators
are invited to go into training to become regenerative practitioners. They need to go
to the very heart of the markets and align new revenue opportunities with a value-
generating capability that make both people and the rest of the natural world stronger,
more vibrant, and more resilient. Social innovators’ ecological and economic deci-
sions should coincide with ecosystem boundaries. Using natural resources efficiently
within the system in regenerative loops is both profitable and better for the envi-
ronment, on which all business is dependent. The carbon-intensive waste economy
concentrated in narrow bands of the population has had its day. Business models
that harness environmental performance are engines of competitive advantage. Inno-
vation should balance new sustainable consumption and production patterns with
protection of terrestrial ecosystems.
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5 Social Innovation, Social Entrepreneurship and SDGs

5.1 Social Innovation and Social Entrepreneurship

We understand from the preceding section that the purpose of social innovation is
to look for new ideas and methods of solving social and environmental problems.
It is also the effective ways to meet the ambitious challenges, like the SDG 2030
Agenda. The main driver for social innovation is the need to address unmet social
needs. Most social innovations are initiated through entrepreneurial activities from
the bottom up, by organizations and actors with roots in civil society and the third
sector (such as cooperatives, associations and foundations). One of the most exciting
sectors of social innovation today are a group of social entrepreneurship startup
companies that have sustainable business models and apply emerging technologies
to achieve social impact. The social entrepreneurship companies attempt to tackle
problems from scratch to develop approaches that might be difficult to implement
in more established organizations. The commonality that can be found in all these
social innovation approaches is a desire to find new organizational models to achieve
social impact. We need bolder and more ambitious efforts to achieve the SDG 2030
Agenda. And we can look for novel solutions among the various practitioners of
social innovation around the world.

Social entrepreneurs can pursue social innovation opportunities which SDGs will
create, particularly in the social and environmental areas. The opportunities can be
grouped into four broad clusters such as building futuremarkets, strengthening supply
chains, investing in talent and leveraging finance. Each cluster offers a starting point
for entrepreneurs and companies to look for social innovation opportunities most rel-
evant to them. Specific opportunities will be driven by multiple factors including a
company’s operating environment, geographic footprint, product portfolio, supplier
base and raw material dependencies, and talent models. For example, market-facing
companies from sectors such as healthcare or consumer goods have embraced busi-
ness growth through innovations in products, services or distribution channels target-
ing underserved consumers. Companies heavily reliant on supply chains, including
from food, agriculture or textiles, have pursued strategies that secure raw material
supply, increase product quality and engage customers, while companies in profes-
sional services or IT focus on building future talent pools and enhancing employee
loyalty.

Companies that successfully pursue social innovation as an opportunity for devel-
oping new markets typically innovate in three specific ways. First, they design prod-
ucts and services that respond to the unique needs and behaviours of low-income
customers. This can include developing new products and services or adapting exist-
ing product lines for their needs (e.g. food brands fortifying existing products with
micronutrients to address malnutrition). Second, the products and servicesmust offer
strong value for money despite—or because of—low purchasing power, necessitat-
ing the design of cost-effective products. Third, products must be made accessible
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across large geographies with poor infrastructure, which requires thinking creatively
about distribution channels.

There are three major strategic benefits for social innovation in a corporate supply
chain. The first motivation is to ensure the stability of access to raw materials. Many
supply chains, particularly those in the agriculture, food and consumer goods indus-
tries, are laced with intermediaries, all of whom take a share of the price paid by
the consumer. Unless small suppliers can increase productivity or volumes, house-
holds may abandon crops that have become unviable, threatening the supply of raw
materials. Extreme weather is another driver of supply volatility. Diversification of
and investment into a supplier base can create direct and trusted relationships with
farmers, which help maintain stability in supplies and prices in the face of extreme
weather events. The second strategic benefit revolves around improving the quality of
raw materials, which supports a company’s ability to achieve a price premium while
strengthening consumer loyalty. A third motivation is reputation and proactively
responding to changing consumer preferences. An increasing number of consumers
arewilling to pay a premium for products sourced through socially responsible supply
chains.

Increasing levels of diversity in the workforce can present a significant social
innovation opportunity. Seeking a more diverse workforce both increases the size of
the recruiting pool and can introduce new capabilities into an organization. Many
companies have realized the opportunity this can bring—according to the “2011
Fostering Innovation Through a Diverse Workforce survey” by Forbes, 85% of com-
panies agree talent diversification results inmore innovative product generation ideas.
Firms have recognized that “new” talent pools (other examples might be immigrants,
the long-termunemployed and the disabled) can bring new strengths and perspectives
to their team. However, to successfully tap into these groups, firms need to assess
how existing hiring approaches and work procedures will need to be adapted. Firms
have approached the issue by searching for allies who share the samemission and are
willing to enter into partnerships. Governments or educational institutions—or even
competitors—are often willing to co-invest or bring in their expertise and teaching
infrastructure. At the same time, companies can play an active role by (co-)designing
the curricula, bringing in their practical experiences and ensuring a targeted skill
development that matches the demands of business.

Finance can be a key tool for a company to engage in social innovation. Compa-
nies have helped grow social enterprises by managing impact investment funds or
incubators. In addition to generating financial returns, such investments can offer a
pipeline of ideas to support a company’s innovation agenda and can become future
partners, or even future customers. To benefit the most from its impact investments,
a company should invest in start-ups that are strongly aligned with the company’s
business strategy or operating in adjacent markets. Targeted investments into social
entrepreneurs can generate new business opportunities for the company.
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5.2 Social Innovation and Sustainable Development

The UN now acknowledges that social innovation approaches are needed as main-
stream tools for delivering sustainable development, alongside large-scale public and
private funding. Today, the role of bottom-up social innovation in designing anddeliv-
ering public services to income-poor and marginalized people in a gender sensitive
manner, especially when based on local acceptance and advocacy campaigns, is seen
as an important issue in achieving the SDGs by 2030. In reality, social innovation and
sustainable development go hand-in-hand. For example, the United Nations Social
Development Network is supporting Asia-Pacific countries’ use of social innovation
to tackle ageing population and gender inequality (The United Nations 2017a). In
India, building a mass social movement around the lack of basic utilities and ser-
vices, through the mobilization of opinion and advocacy across as many groups and
interests as possible, can help change the behaviour and attitudes of both citizens
and service providers to issues like public health. The potential benefits of public-
civil partnerships in northern Ghana, where the former provides the framework and
expertise and the latter provides community activism, knowledge and resources, is
a core issue addressed in the high impact ‘School for Life’ basic education initia-
tive in rural areas. In 2001, a bottom-up social innovation was launched in Brazil’s
dry Northeast by a network of civil society institutions and small farmers working
to promote co-existence and local empowerment. One million cisterns were built
for capturing rainwater to provide rural families with healthy drinking water year
round, regardless of when the rains come. This was undertaken in partnership with
the government and the private sector, but retained its strong focus on ensuring the
democratization of access to water in order to ease the lives of the poor and especially
women whose task it normally is to obtain water for family use. The experimental
cistern was designed to capture rainwater, and is easy to build at low cost, using
local knowledge and support from local authorities, universities and companies for
technical assistance. The result is not only good quality drinking water but also the
empowerment of family farmers, women and local organizations, as well as their
capacity to influence public policy.

Social innovation is thus increasingly recognized as an important component of
the new innovation framework necessary for sustainable development. In addition
to most developed countries, it is starting to become embedded and recognized in
many developing countries and emerging economies. It helps to meet social needs
(for example for an education or health service) in a newway that also involves collab-
oration with, and the empowerment of, the service user or beneficiary. It works with
them rather than just doing something to them as passive recipients, also developing
their own capabilities around and ownership of the service, and thereby transforming
their social relations and improving their access to power and resources.
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Fig. 4 Business opportunity and SDGs. Source Better Business, Better World, Business and Sus-
tainable Development Commission (2017)

5.3 SDGs Create Business Opportunities for Youth
Entrepreneurs

“ The SDGs provide all businesses with a new lens through which to translate the
world’s needs and ambitions into business solutions. These solutions will enable
companies to better manage their risks, anticipate consumer demand, build positions
in growth markets, secure access to needed resources, and strengthen their supply
chains, while moving the world towards a sustainable and inclusive development
path” (UN, 2017).

According to a report by the Business and Sustainable Development Commission,
the SDGs could generate US$12 trillion in business savings and revenue across four
sectors by 2030 (see Fig. 4): energy, cities, food and agriculture, and health and
well-being. It points out the 60 biggest market opportunities related to delivering
the SDGs, such as sustainable aquaculture and mine rehabilitation. The report also
estimates the creation of 380 million new jobs linked to these four sectors in the next
ten or fifteen years due to alignment of business strategy to the SDGs.
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Business leaders and entrepreneurs can unlock new market opportunities worth
US$5 trillion and generate 230 million jobs in Asia by 2030 through sustainable
business models, according to Better Business, Better World Asia, a new report
released today by the Business and Sustainable Development Commission (BSDC).
The research also shows that, instead of being a constraint to growth, companies
pursuing strategies alignedwith theGlobal Goals could open economic opportunities
across 60 “hot spots” worth up to US$12 trillion and increase employment by up
to 380 million jobs globally by 2030. Asia represents 40% of the global value, and
nearly two-thirds of total jobs. In terms of the impact of SDGs on business in Asia
and China, BSDC estimated in its 2017 Report, SDGs will generate US$5 trillion of
economic value across four key systems: food and agriculture: US$1 trillion for food
and agriculture;US$1.5 trillion for cities,US$1.9 trillion for energy andminerals, and
US$670 billion for Health andWell-being. Of the total value for Asia, aroundUS$2.3
trillion could be found in China alone, US$1.1 trillion in India, US$1.1 trillion in
developing and emerging Asia, and US$0.7 trillion in developed Asia, which include
Australia,NewZealand, Japan, andSouthKorea.The estimatedvalue ofUS$5 trillion
is conservative. Additional value could be released from other sectors, including
information communication technologies (ICT), education, and consumer goods.
Globally, these sectors could add a further 66% to the global value of US$12 trillion.
Pricing in environmental costs such as climate change could increase the ‘real’ size of
the prize by a further 40%. And making progress on the single global goal of gender
equality in countries inAsiawherewomen are not strongly engaged in the economy is
likely to add an additional 30% to the economic growth of these countries. According
to the report, 230 million jobs could be generated through SDGs-aligned business
models in Asia, however, these jobs will only meet Global Goals targets if they
provide decent work that creates sufficient reward and development opportunities
for workers. It is obvious that on one hand, SDG creates enormous opportunities for
business, on the other; it demands strategies for tackling urgent environmental and
social challenges so that market value can be successfully unlocked. Aligning these
strategies with the Global Goals is not just good for society and the environment, but
makes strategic business sense.

If we want to identify the impact of the specific SDGs on business, we can take
a look at the study which was undertaken by Frost and Sullivan and GlobeScan on
behalf of CSR Europe. The study demonstrates that while the SDGs have already
been embraced bymany business leaders,middle-management remains disconnected
from their narrative. The studywarns thatwhile progress has beenmade, collaborative
efforts must be reinforced in order to meet the UN 2030 Agenda. The SDGs not only
provide a common language for the private and public sector to communicate, they
also offer Europe a critical opportunity to foster sustainable and inclusive growth
and secure trust in Europe. Figure 5 showcases the market value that four sustainable
development goals will generate in the future: SDG4: Quality Education, SDG 5:
Gender Equality, SDG 7: Affordable and Clean Energy, SDG 11: Sustainable Cities
and Communities (Frost and Sullivan 2017).

Education is always an important area that influences business. ‘Education for all’
has been a global campaign since 2000 when UNESCO set in motion the movement
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Fig. 5 Economic business opportunities from selected SDGs. Source Frost and Sullivan and Glob-
alScan (2017)

with over 160 countries pledging to achieve six education related goals by 2015. Two
years have passed since the desired timeline and sadly only a third of the countries
have achieved six goals with many still struggling to provide basic education. 58
million children are out of school and over 100 million without a primary education.
In addition to the problem of access, the quality of education has also suffered with
poor teacher-student ratios (1–47 in Pakistan) and low conversion rates to higher
education (30% dropout from secondary school globally).

It is believed that a more unexpected and consequently untapped source of growth
is the so called ‘gender dividend’. This is the growing body of evidence that by
addressing female consumers and harnessing the power of females within private
industry, businesses will yield significant returns. Equality and empowerment for
women and girls is not just the right thing to do but essential to achieve our most
promising and sustainable future. By 2025, women will change the workforce land-
scapewith an average participation rate ofmore than 40%—an additional 250million
women workers. This will close the gender gap in labour participation rates by 25%,
which, in turn, will have a huge economic impact across both developing and devel-
oped nations. Equal male and female employment rates would boost the economy
of European nations by 5–9%.
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Energy is a key enabler of economic growth, a driver of industrial output and
business, and also a crucial ingredient to bringing progress in sectors such as trans-
portation and healthcare. Energy is also a critical factor in guaranteeing access to
clean water, sanitation and education in developing countries, as well as bringing
essentials such as warmth, light and safety to people’s homes. In essence, the secu-
rity and efficiency of energy is one of themost essential components of improving the
lives of individuals while also securing a sustainable and dynamic future for society.

Providing for smart and sustainable solutions is vital for cities. Urban migration
along with city expansion is resulting in resources becoming scarce. Frost and Sulli-
van estimates project that, by 2025, the global urban population is expected to breach
the 4,6 billion mark, which will roughly account for 58% of the total population.

6 The Chinese Way for SDGs

6.1 The Chinese Way Demystified

I discussed the role of youth, entrepreneurship, and social innovation that play in
achieving theUN2030Agenda, and in themeantime, I also showcased the great busi-
ness opportunities that SDGs will create for private sectors and youth entrepreneurs.
I will concentrate on the Chinese way and its relationship with the achievement of
SDGs in this section.

I have the impression ofwheneverwe talkChina, andwhateverwe touch onChina,
we immediately think of the Chinese way. What is the Chinese way? Let’s look at
it from the perspective of life and culture. Min and Xu (2014) explored the Chinese
Way and culture through the examination of the nine core concepts that best represent
the Chinese way of life: doctrine of mean, tribalism, hierarchicalism, polymorphism,
usefulism, emotionalism,wealthism, effortlessism, and cynicism (Min and Xu 2014).
Doctrine ofMean (DoM) is fundamental to the Chinese way of life. It requires people
not go to extremes and instead strive to be in the middle. Finding equilibrium is not
the same as finding the mean, and most certainly, finding the mean should not be the
objective. On social issues, DoM is reflected in a collective desire to seek a middle
ground solution when there is a difference of opinion on a particular topic.

At the core of tribalism is the “us versus them” mentality. As long as one’s own
tribe can survive, another tribe’s fortune or misery is inconsequential. People behave
differently when they are within a circle than when they are outside a circle. Within a
tribe (circle), one exhibits dedication, loyalty, and sacrifice, but the opposite is likely
true towards people outside the tribe. One trusts people within the same tribe, but
not outsiders. Within the tribe, collectivism reigns supreme; but outside the tribe, the
Chinese are quite individualistic—even more so than their American counterparts.
Tribalism also impacts how the Chinese view other countries. The guiding principle
of Chinese foreign policy—non-interference—can be traced back to tribalism, where
one is not supposed to interfere with other tribes’ internal affairs and vice versa.
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Polymorphism in China takes two forms: across individuals and within an indi-
vidual. Polymorphism across individuals is essentially the heterogeneity that exists
among theChinese. Polymorphismwithin an individual ismore complex, yet integral
to the Chinese way of life. In essence, the Chinese are taught and expected to behave
differently in different situations, and they do not consistently follow the same prin-
ciples in all contexts (Min and Jie 2014). The author claims that understanding of
Chinese Way can equip international business students, scholars, and practitioners
with a deep understanding of a society that is a major player in global business today
and offers a foundation for successful business interactions with Chinese companies,
organizations, and people.

The Chinese Way of Life (CWoL) is a little different from the Chinese Way of
Governance (CWoG). For the purpose of this Chapter, particularly for the SDGs, I
will focus on the second way. I interpret CWoG as the processes of interaction and
decision-making among the actors involved in a collective problem that lead to the
creation, reinforcement, or reproduction of social norms and institutions in China, it
combines the top-down and bottom-up approach. These strategic approaches lead to
increased insight, effective project management, and clear lines of communication
across a company or a project. Top down approach startswith the big picture. It breaks
down from there into smaller segments. The top-down approach relies on the higher
authority figures to determine larger goals that will filter down to the tasks of lower
level employees. In comparison, the bottom-up style of communication features a
decision-making process that gives the entire people a voice in company goals. Each
task remains fluid as employees achieve their goals. Therefore, I believe that CWoG
is effective, efficient and productive. Let’s take a look at the role of CWoG played in
the achievement of SDGs.

6.2 The Chinese Way for the UN 2030 Agenda: The
Top-Down Approach

In September 2015, Mr. Jinping Xi, President of China, attended the United Nations
Sustainable Development Summit and joined other leaders in endorsing the 2030
Agenda for Sustainable Development. As the largest developing countries in the
world, China has always place development as the first priority. According to the
13th Five-Year Plan approved in 2016, it defines the development concept featuring
innovative, coordinated, green, open, and shared development. China will pursue
innovative development and improve the quality and efficiency of development in
the future. Coordinated development will be promoted to form a balanced structure
of development. China has developed the strategies and takenmeasures to implement
the 2030 Agenda in accordance with national conditions and respective characteris-
tics. For example, the Chinese way of the seven approaches were developed: synergy
of strategies, institutional guarantee, social mobilization, resource input, risk man-
agement, international cooperation, and oversight and review.
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Synergy of Strategies aims at integrating the 2030 Agenda into China’s mid-and-
long termdevelopment strategies and creating synergy and complementarity between
international agenda and domestic strategies. The focus in this synergy includes the
following three aspects:

First, integrating the 17 SDGs and 169 targets into China’s overall development
planning and break down, incorporate, or link them in specialized plans. The China’s
13th Five-Year Plan commits to the “active implementation of the 2030 Agenda for
Sustainable Development”. Government departments of China have turned the SDGs
into specific tasks in the economic, social and environmental areas. In the economic
field, the Chinese government has formulated the National Outline for Innovation-
Driven Development Strategy, the National Sustainable Agricultural Development
Plan (2015–2030), and the National Outline for Information Technology Develop-
ment Strategy and. In the social field, it has published the Decision of the Communist
Party ofChina (CPC)Central Committee and the StateCouncil onWinning theTough
Battle in Poverty Reduction and the Healthy China Outline (2030). In the environ-
mental field, it has prepared the China Biodiversity Conservation Strategy and Plan
of Action (2011–2030) and the National Climate Change Program (2014–2020).
Second, bringing the development objectives of local governments in line with the
2030 Agenda. Based on the Outline of the 13th Five-Year Plan, the 31 provinces,
autonomous regions and municipalities directly under the central government in
China have formulated their own five-year plans, and the cities and counties have
completed their road maps and annual plans. In this way, the central and local gov-
ernments have created synergy for the implementation of the 2030 Agenda. Third,
pushing multilateral mechanisms to formulate action plan for the 2030 Agenda to
create synergy at international level. China plays a leading role in facilitating the G20
to draw up action plan on implementation of the 2030 Agenda. China also initiated
the “Belt and Road” strategy for assisting other countries in the implementation of
the 2030 Agenda. And China intends to support the concerted efforts that regional
commissions and specialized agencies of the United Nations have made to formulate
actions plans for the goals and targets that fall within their respective regions or
fields.

The second approach is institutional guarantee. It refers to the institutions, mech-
anisms and policies that will support the implementation of the 2030 Agenda and
it includes the four aspects: first, promoting targeted reforms to establish an insti-
tutional framework for the implementation of the 2030 Agenda. The Chinese gov-
ernment will step up the improvement of institutions and systems to ensure that the
market plays the decisive role in resource allocation and the government better plays
its role, and remove all institutional barriers to scientific development, and to pro-
vide institutional impetus for the implementation of the 2030 Agenda. China will
also advance the construction of innovation demonstration zones for the implemen-
tation of the 2030 Agenda to accumulate best practices. Second, the rule of law must
be improved to provide legal guarantee for the implementation of the 2030 Agenda.
China will step up the legislative work to improve the market economic system,
develop democratic political system, foster advanced socialist culture, innovate on
social governance, safe- guard citizens’ rights and enhance people’s livelihood, safe-
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guard national security, protect the environment and improve government functions.
It will also take efforts to build a comprehensive, scientific, effective and law-based
government administration system. Third, ensuring to provide policy guarantee for
the 2030 Agenda. The Chinese government will establish a comprehensive policy
system, which is led by national policies and supported by specialized policies and
local policies, with emphasis on the ten aspects: eliminating poverty and hunger,
maintaining economic growth, advancing industrialization, improving social secu-
rity and social services, safeguarding equity and justice, strengthening environmental
protection, addressing the climate change, enhancing energy and resource efficiency,
improving national governance and promoting international cooperation. Fourth, the
responsibilities and accountability for governments must be articulated at all levels.
China will not only enhance the horizontal cross-region and inter-agency coordina-
tion, but also establish a vertical implementationmechanism linking the central, local
and grassroots levels. China’s domestic inter-agency coordination mechanism com-
prised of 43 government departments has been established for the implementation
of the 2030 Agenda, and its local governments will set up corresponding working
mechanisms to ensure smooth implementation.

The third approach is social mobilization. Effective implementation of the 2030
Agenda requires better understanding, recognition and participation of people in
SDGs, particularly, focusing on the three aspects: First, enhancing the sense of
responsibility in participating in the implementation. Adhering to the principle of
putting people first, China will implement the 2030 Agenda by the people and for
the people. China will help its people fully appreciate the personal and public inter-
ests in the implementation of the 2030 Agenda and enhance their initiative and sense
of responsibility in the implementation. Second, extensive use of the media for social
mobilization. China will make the 2030Agendamore accessible to people and create
an enabling environment for the implementation via social media and public cam-
paigns. Third, promoting public participation. China will engage non-governmental
groups, the private sector and individuals especially the youth in training courses,
networking and management activities related to the 2030 Agenda, to help them
realize the importance of coordinated economic, social and environmental sustain-
ability and build a broad- based social consensus on the 2030 Agenda. Governments
at all levels will play their due role in coordination, mobilization, implementation
and supervision to form the social synergy for the Agenda.

In alignmentwith the strategies, China proposed nine key areas as the top priorities
in the implementation of the 2030 Agenda.

• Goal 1 and 2: Eradicating poverty and hunger through targeted measures to alle-
viate and eliminate poverty, and enhancing agricultural production capacities and
food security.

• Goal 8: Implementing innovation-driven development strategies and generating
momentum for sustainable, healthy and stable economic growth.

• Goal 9: Advancing industrialization to inject impetus to coordinated development
between urban and rural areas and among the three dimensions of sustainable
development.
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• Goal 10: Improving social security and social services to ensure equal access to
basic public services.

• Goal 16: Safeguarding equity and social justice to improve people’s well-being
and promoting all-round human development.

• Goal 14–15: Protecting the environment and building protective barriers for eco-
security.

• Goal 13: Addressing climate change actively and integrating climate change
response into national development strategies.

• Goal 7: Promoting efficient utilization of resources and sustainable energy.
• Goal 16: Improving national governance and ensuring economic and social devel-
opment in line with the rule of law.

Committing to delivering all 17 goals, China has identified several top priorities
within the agenda: sustainable consumption and production, health and education,
equality, employment, and migration. Implementing the 2030 Agenda is a systemic
project. Chinese authorities are also determined to provide sound support from five
dimensions:

• Strengthening capacity building of governments to improve institution building,
increase public resources, and generate internal growth momentum.

• Creating an enabling international environment for development, building a bal-
anced, win-win and inclusive multilateral trading system and improving economic
governance.

• Engaging with all stakeholders, and working towards a more equitable and bal-
anced partnership for development.

• Promoting coordination mechanism and incorporating development policy into
macroeconomic policy coordination.

• Improving evaluation and assessment of performance by conducting regular
reviews of implementation progress while review of national implementation
would be done according to respective national conditions and the principle of
voluntary action.

The year of 2016 is the first year of implementing the 2030 Agenda for Sustain-
able Development. China has made great efforts in its implementation, linking the
2030 Agenda with domestic mid-and-long term development strategies. The domes-
tic coordination mechanism for the implementation, comprised of 43 government
departments, has been established to guarantee the implementation. Great efforts has
been bemade to publicize the 2030Agenda nationwide in order tomobilize domestic
resources, raise public awareness, and creating favorable social environment for the
implementation. China will also strengthen inter-sector policy coordination, review
and revise relevant laws and regulations to provide policy and legislative guaran-
tee for the implementation. In the next 5 years, China is determined to lift all the
55.75 million rural residents living below the current poverty line out of poverty,
and to double its GDP and people’s per capita income of 2010. China has already
released the Position Paper on the Implementation of the 2030 Agenda for Sustain-
able Development, which reflects China’s views on the principles, priorities, policies
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and progressmade in the implementation of the 2030 agenda. Chinawill also issue its
national plan of implementing the 2030 Agenda this year and share its development
experience with other countries.

6.3 The Chinese Way for Innovation and Entrepreneurship:
The Bottom-up Approach

Creativity and innovation are drivers of economic growth as China looks to young
entrepreneurs to steer it away from an investment-led model. Over the past two
decades, entrepreneurship in China has grown at an exponential rate. It is bringing
forth disruptive changes not only to China but increasingly also to the rest of the
world. As economic growth slows and the property sector cools, China is relying
on more people, especially young people, to be creative and innovative enough to
turn their ideas into economic benefit. The government hopes young entrepreneurs
will help transform China from productivity-driven into innovation-driven economy.
Innovation and entrepreneurship is always the driving force of economic growth in
China. The future growth in China can come from innovation, not just in the use
of technology but through imaginative ways of managing businesses and processes.
Capturing these gains would make China a principal contributor to global growth
(Daniel 2015).

Mass entrepreneurship and innovation is the leading agenda of China’s national
economic strategy. It has been an effective driver for both economic growth and the
consistent transition between traditional and new growth engines. It has also signif-
icantly contributed to the creation of new jobs and the increase in incomes. China
issued a policy to boost mass entrepreneurship and innovation in 2015, and adopted
a guideline in 2017 to further enhance the support for innovation and entrepreneur-
ship. The purpose of the policy is to intensify structural reform, boost efforts to
implement the strategy of pursuing innovation-driven development, and removed
all institutional obstacles which impede mass entrepreneurship and innovation. The
government is determined to innovate its institutional mechanisms to facilitate mass
entrepreneurship and innovation. It aims at creating a better environment for fair
competition, deepening business system reforms, strengthening intellectual prop-
erty protection and establishing a mechanism for the training and hiring of talented
professionals; related government bodies are optimizing their financial policies to
support mass entrepreneurship and innovation. China will also strengthen financial
support policies, inclusive funding measures and more government purchasing in
the near future. Statistics of the State Administration for Industry and Commerce
show that the country saw the registration of more than 13 million new enterprises
between March 2014 and February 2017, 94.6% of which are in the private sector,
adding an average of 15,600 new enterprises on a daily basis in the first five months
of this year, giving employment a major boost (Xu 2017).
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Social entrepreneurs and social enterprises have been also growing in China over
past years. The consensus about social enterprise is that this new type of organi-
zation, possessing both social purpose and business traits, and combining innova-
tion with entrepreneurship, can play an important role in poverty alleviation. It can
also enhance participation and capacity building for vulnerable and disadvantaged
groups, establishing social capital and ensuring sustainable development. More and
more NGO leaders and intellectuals believe that social enterprise will be a remedy
for many social problems and unmet social needs, and a boost for social sector devel-
opment in China. As a result, hundreds of social enterprises have emerged in the last
eight years. The findings of SEFORÏS research in 2015 show that Chinese social
entrepreneurial activities span a wide variety of fields, but the majority of the these
activities fall in to three broad categories: Education, (21%), Community and Social
Services (21%), and Business Services for SMEs (29%). It also found that over 75%
of social entrepreneurs are under 39 years old (Ding 2017).

Social enterprise in its current form is a new phenomenon in China. But as an old
Chinese saying goes: a little spark may kindle a great fire. Many social enterprises
are rising stars with great potential due to their unique positioning and innovative
approach to tackling societal challenges, and satisfyingunmet social needs, especially
from underprivileged groups in China.

7 Conclusion

The SDGs set out theUN agenda for people, planet, prosperity, peace and partnership
achieving a prosperous, inclusive and sustainable society for all by 2030. The purpose
and vision of the Agenda can only be achieved if people’s mindset is changed and
people’s trust in today’s capitalism is restored. The former Secretary-General, Ban
Ki-Moon once said, “The SDGs represent the change we need in order to restore
people’s trust in the global economy. The SDGs represent an enormous opportunity to
make our economy work with dignity for all, prosperity for all and a better planet for
all… The SDGs aim to end poverty in all its forms everywhere, ensuring people live in
dignity and prosperity while protecting the planet.”2 Creating a prosperous, inclusive
and sustainable society where everyone can live in dignity and prosperity is always
a great challenge and a long way to go. The challenge is how we are able to create
a new economic system and model that unleashes innovation and entrepreneurship
potential in young people as a creative force, and particularly, empower young people
as leaders and engage them in the achievement of the SDGs. We believe that it might
be the most important responsibility for the United Nations to shoulder in its attempt
to strengthen and increase commitments at the global, regional and national levels so
that young people’s needs can be met, help them realize their rights, and recognize
their positive contributions as agents of change. Because “All our hopes for a better

2Ban Ki Moon, 17 July 2016. https://www.un.org/sg/en/content/sg/statement/2016-07-17/
secretary-general%E2%80%99s-remarks-opening-unctad-14-prepared-delivery.

https://www.un.org/sg/en/content/sg/statement/2016-07-17/secretary-general%25E2%2580%2599s-remarks-opening-unctad-14-prepared-delivery
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world rest on young people. The world is home to the largest generation of young
people. Sustainable development, human rights, peace and security can only be
achieved if we empower these young people as leaders”3. Young people of today
are the ones who will lead the world in creating the new civilization we desperately
need. They are already hard at work, looking for ideas and an action agenda. Once
they know what they want, they can achieve it much more easily than it could have
been done thirty years back. Today’s youth are remarkably well equipped for any big
task. They are better educated than any generation in history; they are highly diverse
and globally connected. Today’s youths have only a blurred picture of what kind of
world they want. However, they have realized that neither have the academic world
and political world given them a roadmap to the better world they desperately want,
nor have they been provided the tools they need to design a roadmap of their own
(Muhammad 2017).

In September 2018, the United Nations launched Youth 2030: The United Nations
Youth Strategy at a high-level event of the 73rd session of the General Assembly.
We have observed the momentum of great progress that young people have made
in transforming the economic and social systems in the last decade. Thousands of
people and organizations have already embraced the new economic model through
their own social action groups in the world, launching innovative social businesses
designed to serve humanneeds rather than accumulatewealth. They are bringing solar
energy to millions of homes in Bangladesh; turning thousands of unemployed young
people into entrepreneurs through equity investments; financing female-owned busi-
nesses in cities across the United States; bringingmobility, shelter, and other services
to the rural poor in France; and creating a global support network to help young
entrepreneurs launch their start-ups (Muhammad 2017).

I have not forgotten the wisdom of Peter Drucker, the founder of modern manage-
ment style when discussing innovation and entrepreneurship. His famous quote for
his thoughts on entrepreneurship is “The entrepreneur always searches for change,
responds to it, and exploits it as an opportunity.” The implication is obvious, the
international community and national authorities should ensure to empower young
people as leaders, innovators and entrepreneurs for social change in their communi-
ties, and society as a whole. Specifically, young entrepreneurs should be on the look
out for change that the UN 2030 Agendamay bring about, and respond to SDGs, take
advantage of SDGs and exploit SDGs as the opportunity, and make the most of it.

Realization of SDGs requires young people to start businesses that are more
socially and ecologically inclined. Social entrepreneurship provides viable and inno-
vative solutions to social and environmental issues at the local, national and regional
levels. It can also showcase the benefits and value of social business to policymakers
and other relevant stakeholders, the ecosystemwill be strengthened, and young social
entrepreneurs will be able to trigger social transformation in their communities, and
thereby contribute to sustainable development.

3Antonio Guterres, UN Secretary-General at UN SG Launches Young 2030 Strategy, 2018. https://
www.un.org/sustainabledevelopment/blog/2018/09/youth2030-launch/.

https://www.un.org/sustainabledevelopment/blog/2018/09/youth2030-launch/
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As I discussed previously, to achieve the UN 2030 Agenda, SDGs and each target
must be translated into action plans at country level. As the largest developing country
in the world, China has always given a top priority to development. China attaches
great importance to the 2030 Agenda. For example, the UN 2030 Agenda has been
closely integrated in domestic mid-and-long term development strategies of the 13th
Five-Year Plan. The Chinese authority also recognizes that the achievement of SDGs
largely relies on innovation and youth entrepreneurs in the future. Since 2015, the
Chinese authority has encouraged young people to engage in mass entrepreneurship
and innovation campaign. The strategy of mass entrepreneurship and innovation will
not only boosts employment, social innovation, and the development of industries,
but also transform economic development mode from efficiency-driven economy,
which exhibits scale-intensity as a major driver of development, to the innovation-
driven stage of development, which is characterized by their production of new and
unique goods and services that are created via sophisticated, and often pioneering,
methods.
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